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rice- Control  Clauses  in  NR  A  Codes 
Called  Menace  to  Advertising 

equirements  Covering  Sales  Expenses  in  Many  Industries  Would  Prevent 
Launching  of  Big  Campaigns,  Says  A^F.A*  Man,  Filing  Protest  Brief 


I^ARXING  that  price  control 
V  clauses  in  the  NRA  codes  pro¬ 
sed  by  numerous  industries  mav  re- 
It  in  stifling  of  advertising  campaigns 
other  special  sales  efforts,  with 
seriucnt  disastrous  results  to  business 
very,  is  contained  in  a  brief  sub- 
ed  to  the  Recovery  Administration 
Washington  by  A.  T.  Falk,  director 
Research  and  Education  of  the  Ad- 
ising  Federation  of  America,  who  is 
ioned  temporarily  in  the  Capital  as 
representative  of  advertising  interests. 
Destructive  price-competition  is  the 
il  at  which  the  codes  have  been  aimed, 
with  that  in  mind  many  of  them  for- 
the  sale  of  products  below  cost, 
ixteen  of  the  first  29  codes  approved 
y  President  Roosevelt  contain  this 
ovision,  and  it  recurs  time  and  again 
the  thousand  or  more  other  codes 
hkh  have  not  yet  been  finally  accepted, 
la  some  of  the  codes  it  is  definitely 
ed  that  in  determining  costs,  the 
keting  expenses  must  be  included 
well  as  manufacturing  costs  and 
verhead.  In  others  the  wording  states 
lat  costs  shall  be  determined  in  accord- 
e  with  standard  accounting  practices 
prescribed  by  the  code  enforcement 
jrity,  subject  to  approval  of  the 
nistration.  In  the  latter  case,  bow¬ 
er,  it  is  obviously  contemplated  to 
ive  these  standard  accounting  practices 
11  for  inclusion  of  marketing  costs. 

The  result  of  this  would  be  to  erect 
harrier  before  a  company  which,  con¬ 
ing  that  times  are  ripe  for  business 
itiative,  might  be  ready  to  spend  large 
ms  on  advertising  and  sales  work  to 
build  its  dissipated  sales  volume.  It 
ould  prevent  new  firms  in  the  field 
M  jnvesting  heavily  in  advertising  to 
"  Mish  their  sales  at  a  level  where 
tions  might  be  profitable.  It  might 
'CT  prevent  the  development  of  new 
ustries,  with  their  potential  influence 
>n  business  recovery. 

These  results  would  come  about,  ac- 
rding  to  Mr.  Falk’s  brief,  because  the 
oposed  plans  would  require  raising 
pnees  immediately  high  enough  to 
ver  all  unusual  advertising  and  sales 
P®^e,  while  .sound  business  practice 
ould  permit  charging  such  expenses 
tainst  future  volume  instead.  Raising 
I  Ibices  at  the  very  moment  when  ad- 
crtising  began  might  be  sufficient  to 
ake  the  advertising  useless. 

Mr.  Falk’s  brief  was  filed  following 
[>  oral  statement  before  the  legal  divi- 
lon  ol  the  Recovery  Administration. 
Mividual  advertisers  had  protested  to 
im  against  the  possibilities  for  harm 
[  Articular  codes.  His  proposal  for 
immation  of  marketing  expenses  from 
oe  scope  of  price -control  provisions 
as  received  sympathetically,  and  he 
**  to  present  a  written  argu- 
lent.  This  was  filed  not  only  with 
>«ncral  Hugh  S.  Johnson’s  office,  hut 
so  with  the  legal  division,  the  planning 
no  research  division,  and  the  Con- 
mners  Advisory  Board.  Staff  mcni- 
r*  m  latter  board,  according  to 
tr.  i-alk,  have  approved  his  stand  and 
an  to  oppose  the  objectionable  clauses 
codes.  The  brief  was  al.sp 
■1^  With  the  Agricultural  Adjustment 
‘uministration,  which  has  jurisdiction 
'er  many  codes  dealing  with  food. 


By  ROBERT  S.  MANN 

Mr.  Falk’s  proposal,  made  after  con-  (b)  (2),  which  refers  to  advertising 
sultation  with  various  advertising  in-  copy. 


price  competition  seems  to  take  the 
form  of  an  irresistable  panic  of  price 
cutting  in  which  each  participant  blames 
all  the  others  and  believes  himself  help¬ 
less. 

Both  of  these  types  of  price  competi¬ 
tion  are  harmful  to  business  and  to 
consumers  and  it  is  one  of  the  chief 


terests,  does  not  call  for  specific  state-  Section  9  (a).  This  now  reads:  “An 

ments  in  the  codes  in  regard  to  market-  advertisement  of  a  food,  drug,  or  cos-  ^  ^  j  ^ 

mg  expenses.  Instead,  he  urges  that  metic  shall  be  deemed  to  be  false  if  in  harmful  to  business  and  to 

- fpy  .particular  it  is  untrue  or  by  am-  and  it  is  one  of  the  chief 

biguity  or  inference  creates  a  mislead-  es  of  the  NIRA  to  eliminate  such 

mg  impression  regarding  such  food,  ^rac^^es.  It  appears  economically  ex- 
drug  or  cosmetic.  Suggested  c^n^  ^ 

would  make  this  read  .  .  .  to  be  production  cost,  at  least  for  the 

false  if  through  intent  or  negligence  time  being,  and  with  certain  exceptions, 
m  any  material  particular  it  is  untrue  ^e  desirable  in  a  few  cases 

■  A  ■  T7  A  >  I  .  I  j  to  specify  a  moderate  percentage  as  a 

The  A.  F.  A  s  proposed  standard  .minimum  gross  profit  to  be  included  in 
9"  truthful  advertising  reads:  ^j^^ough  the  sound- 

The  direct  or  jndirect  use  of  adver-  ^  ^ 

tising  in  any  form,  which  has  the  effect  jipj^gte 

or  the  intentional  capacity  of  deceiving  control  we  are 

or  misleading  purchasers  or  prospective  ^^e  more  or  less  tangible 

purchasers,  conceding  any  product  f^^tor  of  production  cost  and  theoreti- 
price  service’  policy,  or  reputation  of  „  ^he  high  cost  producer  is 

he  advertiser  or  any  other  member  of  penalized,  as  he  m^y  be  required  to 
the  industry  shall  constitute  an  unfair  f  h  ’  competitive  field.  However, 


trade  practice  and  is  prohibited." 

Proposals  for  a  general  advertising 
code  to  include  all  advertising  inter- 


when  we  venture  the  attempt  to  legis¬ 
late  net  profits  we  step  into  economic 
quick-sand.  To  require  that  marketing 


kirids,  agencies,  expense  be  recovered  in  the  proceeds  of 
publishers,  and  other  media— are  stiil  each  sale  is  perilously  near  to  requiring 


A.  T.  Falk 


discussed,  Mr.  Falk  said,  although  this 
proposal  was  pushed  into  the  back¬ 
ground  by  necessity  of  action  on  codes 


the  codes  deal  only  with  “production  affecting  hours  and  wages.  To  avoid 


that  a  net  profit  be  made  on  each 
article  sold.  That  would  be  patently 
absurd. 

"There  are  other  expense  factors,  of 


costs,"  and  that  the  National  Recovery  conflicts  with  other  c^es,  a  general  course,  but  none  is  more  intangible  or 
Administration  itself,  in  giving  approval  advertising  code  probably  would  have  ^lore  uncertain  than  the  cost  of  market- 


standardized 


to  limit  itself  to  trade  practices,  it  is 


more  uncertain  than  the  cost  of  market- 

_ _  _ _ _  ,  ,  ing.  When  a  manufacturer  embarks 

should  adopt  the  principle  of  excluding  thought.  upon  a  new  sales  program  it  is  impos- 

marketing  costs  from  the  scope  of  price-  The  matter  of  price  control  and  mar-  sible  to  predict  the  volume  of  sales 
control  clauses.  keting  costs,  however,  is  considered  by  which  will  result  therefrom  and  con- 

This  matter  is  only  one  phase  of  the  M*"-  Falk  the  most  important  imme-  sequently  impossible  to  determine  the 

work  of  Mr.  Falk  in  Washington.  He  diate  problem  for  the  advertising  field  percentage  of  marketing  expense  in  ad- 

has  held  conferences  on  the  proposed  in  the  entire  NRA  program.  In  the  vance. 

food  and  drug  bill,  and  has  drawn  up  brief  vvhich  he  filed  on  this  matter,  he  -jn  addition  to  the  unpredictable 

suggested  revisions  of  wording  for  sev-  sa'd  m  part  :  effectiveness  of  sales  and  advertising 

eral  sections  of  the  bill.  He  has  also  “A  potential  obstacle  to  business  re-  methods,  there  are  also  the  uncontrol- 
prepared  a  standard  clause  on  truthful  covery  and  future  progress  is  presented  lable  factors  of  general  economic  con- 
advertising  which  is  recommended  for  in  one  feature  of  the  price  control  which  ditions  and  fluctuations  in  the  demand 
inclusion  in  all  codes  as  a  substitute  is  contemplated  in  many  industrial  codes  for  a  particular  product,  none  of  which 
for  the  varying  statements  on  fair  ad-  and  it  appears  vital  to  public  interest  can  be  forecast  with  accuracy, 
vertising  practice  which  are  at  present  that  this  particular  threat  be  guarded  “Under  these  conditions  no  manufac- 
included.  against,  w’hile  preserving  whatever  may  turer  can  possibly  set  a  minimum  selling 

As  part  of  his  work,  he  has  examined  be  sound  in  the  questionable  control  sec-  price  covering  the  bare  costs  of  produc- 
all  of  the  thousand  or  more  codes  which  tions.  The  danger  lies  in  the  possible  tion  and  distribution.  In  fact,  it  is 
have  been  submitted  and  which,  inci-  inclusion  of  marketing  expenses  with  often  difficult  to  determine  accurately 
dentally,  are  expected  to  simmer  down  production  costs  in  computing  minimum  the  real  cost  of  marketing  the  goods 
to  around  350  in  number  before  being  selling  prices,  as  is  obviously  intended  sold  during  a  given  period  in  the  past, 
finally  approved  by  the  President,  in  some  codes.  for  even  the  l>est  accounting  methods 

Despite  reports  that  in  many  industries  “If  every  manufacturer  should  be  re-  fail  to  allocate  each  item  of  selling  ex- 
there  would  be  attempts  to  limit  or  nuired  to  cover  marketing  expense  in  pense  to  the  particular  sales  which  it  has 
suppress  advertising  by  agreement  with-  the  price  of  each  article  which  he  places  helped  to  produce.  To  make  this  clear, 
in  the  industry,  he  lias  yet  found  no  on  sale,  all  courageous  merchandising  two  examples  are  useful  : 
code  which  included  such  provisions,  initiative  would  be  automatically  barr^.  "The  first  example  is  a  company 
Miscellaneous  provisions,  however,  have  Swift  expansion  of  new  indu.stries  which  periodically  expends  large 


vance. 

"In  addition  to  the  unpredictable 
effectiveness  of  sales  and  advertising 


Miscellaneous  provisions,  however,  have 


"The  first  example  is  a  company 
which  periodically  expends  large 


been  discovered  which  might  put  undue  would  become  impossible.  Rapid  re-  amounts  for  promotional  activities  which 


restraints  on  sound  competition. 


covery  of  established  lines  where  sue-  are  profitable  only  on  a  long-term  basis 


Two  of  Mr.  Falk’s  suggestions  for  cess  depends  on  selling  enterprise  would  because  the  resulting  sales  continue  for 

_ _  ai.  _ _ J  _ I  j _  L— _ i-IuIa _ I  A  _  _ _  _ A _ _ 1. _ 1  '’ruiA.  Im. 


changes  in  the  proposed  food  and  drug  in  effect  be  prohibited.  A  new  com 


bill  follow: 


pany  in  an  old  industry  would  be  pre- 


Section  8  (a)  (2).  This  clause  now  ented  from  getting  a  foothold. 


an  extended  period.  This  company  is 
typical  of  national  manufacturers  in 
many  different  lines.  A  new  program 


reads:  “A  drug  shall  be  deemed  to  be  established  business  would  be  permitted  of  sales  promotion  is  inaugurated  be- 

misbranded  if  its  labeling  bears  any  to  change  its  marketing  methods  or  fore  the  results  of  the  preceding  one 

representation,  directly  or  by  ambiguity  channels  if  that  change  temporarily  in-  are  complete.  The  benefits  overlap  and 

or  inference,  concerning  the  effect  of  creases  costs,  although  it  is  expected  to  it  is  almost  impossible  to  tell  which 


such  drug  zvhich  is  contrary  to  the  be  cheaper  in  the  end. 


promotional  effort  is  responsible  for  a 


general  agreement  of  medical  opinion."  “No  manufacturer  or  merchant  really  particular  unit  sale.  Having  built  up 
In  this  clause  he  would  change  the  wishes  to  sell  below  a  price  which  will  a  substantial  back-log  of  what  it  terms 

italicized  wording  to  read :  “.  .  .  ultimately  yield  him  a  profit,  except  in  ‘good  will,’  this  company  is  in  position 

which  has  not  hcen  established  through  the  rare  instance  when  he  hopes  by  this  to  discontinue  further  advertising  and 


adequate  medical  or  clinical  test.' 


means  to  drive  a  competitor  out  of  busi-  sales  promotion  for  the  time  being. 


same  change  is  suggested  for  Section  9  ness.  The  usual  type  of  destructive  while  figuratively  coasting  on  the  bene- 
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fits  ol  its  previous  efforts  and  exi>endi- 
tures.  During  this  period  ol  coasting, 
the  current  marketing  expense  of  this 
company  will  be  much  lower  than  in  tiie 
preceUmg  period  when  it  was  investing 
in  tuture  sales  and  the  percentage  ol 
marketing  expense  to  sales  will  be  con¬ 
siderably  lower.  Dut  soon  the  previous¬ 
ly  accumulated  momentum  is  used  up 
and  the  company  is  unable  to  rebuild 
its  sales  volume  without  temporarily 
increasing  the  ratio  of  marketing  ex¬ 
pense  to  sales.  Such  increase  may  for 
a  time  bring  the  combined  cost  of  pro¬ 
duction  and  marketing  to  a  point  higher 
than  the  current  market  as  established 
by  competitors.  Thus  code  regulations 
may  prevent  this  company  from  re¬ 
habilitating  itself. 

‘‘The  second  example  is  that  of  a 
company  wnich  sells  several  different 
lines  of  merchandise.  In  its  advertising 
and  other  promotion,  this  company  em¬ 
phasizes  what  is  termed  ‘institutional’ 
copy,  promoting  the  company  rather 
than  specific  products.  The  benefit  of 
this  advertising  falls  in  varying  degrees 
upon  the  different  lines  of  goods  and 
the  relative  amount  of  benefit  received 
by  each  product  is  in  no  wise  propor¬ 
tional  to  the  total  sales  of  each.  There 
are  many  businesses  of  this  type.  Some 
companies  expend  all  their  promotional 
effort  on  one  or  two  selected  products 
while  the  other  items  receive  benefit 
from  this  promotion  without  being  di¬ 
rectly  pushed. 

“The  foregoing  examples  cite  only 
two  common  types  of  cases  which  pre¬ 
sent  unsolvable  problems  in  the  accurate 
allocation  of  marketing  expenses. 
There  are  others.  It  is  inconceivable 
that  adequate  standard  accounting  sys¬ 
tems  could  be  devised  for  determining 
actual  or  even  fair  marketing  expense 
ratios  for  code  purposes,  especially  in 
cases  where  the  most  advanc^  research 
methods  have  succeeded  in  determining 
only  rough  approximations. 

“The  practical  impossibility  of  en¬ 
forcing  code  regulations  requiring  prices 
to  cover  marketing  expense  is  only 
seconcUry  in  importance,  however,  to 
the  injustice  and  economic  harm  which 
would  result  from  the  attempt  to  do  so. 

"In  the  critical  recovery  period  upon 
which  we  have  already  embarked,  much 
more  is  needed  besides  speading  em¬ 
ployment  and  increased  wages.  It  is 
urgently  necessary  that  manufacturers 
and  merchants  greatly  intensify  their  in- 
dindual  efforts  to  sell  their  products  to 
consumers  and  to  industry  itself.  Pur¬ 
chasing  power  is  only  one  factor  and 
without  the  kind  of  sales  stimulation 
which  has  expanded  business  in  the 
past,  recovery  will  be  slow  and  pre¬ 
carious.  Governmental  ‘buy  now’  cam¬ 
paigns  are  puny  beside  the  power  which 
can  be  exerted  by  those  sellers  of  mer¬ 
chandise  who  have  the  capital  for  intiat- 
ing  widespread  advertising  and  sales 
campaigns. 

“In  many  individual  instances,  com¬ 
panies  will  be  willing  to  invest  large 
initial  sums  for  promoting  sales  in  the 
knowledge  that  the  expenditures  will 
appear  unprofitable  on  a  current  basis 
of  accounting,  but  believing  that  ulti¬ 
mate  results  will  justify  the  expendi¬ 
tures.  Such  results  may  be  deferred 
until  the  next  fiscal  year. 

“But  some  of  the  code  regulations 
now  in  the  making  would  actually  pro¬ 
hibit  intelligently  courageous  companies 
from  using  their  best  resources  to  stimu¬ 
late  business  recovery. 

“There  have  been  many  prayers  that 
new  industries  be  born  to  take  up  the 
slack  in  employment.  The  history  of 
the  past  ten  years  demonstrates  that 
new  industries  can  expand  very  rapidly 
only  when  sufficiently  well-financed  to 
introduce  their  new  products  through 
extensive  advertising  and  sales  efforts. 
The  promoters  of  such  enterpises  ex¬ 
pect  their  ventures  to  be  unprofitable  at 
the  outset,  sometimes  for  several  years. 
If  they  were  required  to  price  their 
products  sufficiently  high  to  cover 
initial  marketing  costs,  their  progress 
would  be  painfully  slow  and  many 
would  never  overcome  the  original  han¬ 
dicap  of  a  high  selling  price. 

“Another  aspect  of  the  question  which 
is  perhaps  envisioned  by  some  manu¬ 


facturers  who  believe  themselves  well 
entrenched  in  their  respective  fields,  is 
that  new  competitors  are  robbed  of  a 
legitimate  means  of  entering  the  field. 
The  new  competitor  may  not  wish  to 
undersell  the  established  firms,  but  finds 
it  necessary  to  incur  much  higher  initial 
marketing  expenses  than  are  experi¬ 
enced  by  those  companies  which  have 
been  in  the  business  for  years.  The 
price  control  sections  in  some  of  the 
codes  may  force  the  newcomer  to  sel> 
his  product  for  a  much  higher  price 
than  prevails  among  the  other  units.  In 
this  manner  he  is  effectually  kept  out, 
which  creates  a  semi-monopolistic  situa¬ 
tion. 

“When  a  manufacturer  makes  a  radi¬ 
cal  improvement  in  his  product,  it  is 
frequently  necessary  to  spiend  a  great 
deal  of  money  to  educate  the  public  to 
the  advantages  of  the  improvement. 
Tile  same  is  true  of  the  industrial  unit 
which  desires  to  bring  about  standardi¬ 
zation  of  sizes  or  styles  in  order  to  de¬ 
crease  cost  of  production.  In  both  in¬ 
stances  his  freedom  to  make  the  desired 
changes  is  severely  restricted  when  he 
is  obliged  to  increase  his  selling  price 
to  cover  the  temporaily  heightened  mar¬ 
keting  costs. 

“There  is  one  feature  of  this  type 
control  which  would  operate  particu¬ 
larly  to  the  disadvantage  of  the  pro¬ 
gressive  leaders  in  an  industry.  Much 
of  the  promotion  financed  by  individual 
manufacturers  benefits  the  entire  indus¬ 
try,  including  those  companies  which 
spend  no  money  for  promotion.  When 
price  comiietition  develops  in  such  an 
industry,  the  individual  who  contributes 
nothing  toward  general  product  promo¬ 
tion  may  be  permitted  to  cut  his  prices 
below  that  of  his  competitor  who  would 
lie  required  to  include  the  expense  of 
product  promotion  in  his  computation 
of  minimum  price  allowed  under  the 
code. 

“If  there  are  any  industries  which 
require  more  rigid  price  control  than  a 
regulation  prohibiting  sales  below  bare 
cost  of  production,  it  would  be  far 
better  to  specify  an  arbitrary  percentage 
as  minimum  gross  profit,  rather  than  to 
require  a  markup  based  on  a  factor 
which  is  so  indefinite  and  fluctuating  as 
is  marketing  expense.  Whatever  objec¬ 
tions  there  may  be  to  a  fixed  percentage, 
there  certainly  are  a  great  many  more 
objections,  and  more  serious  ones,  to 
the  proposed  erratic  scale  based  on 
selling  costs. 

“The  latter  is  a  device  to  protect  the 
I)rofits  of  the  unprogressive  established 
manufacturer  by  throttling  the  enter¬ 
prise  of  wide-awake  competitors,  ham¬ 
pering  business  expansion,  and  opposing 
progress. 

“It  would  be  a  grave  misfortune  if 
the  Recovery  Administration  should 
approve  the  promulgation  of  code  regu¬ 
lations  requiring  that  minimum  selling 
prices  cover  marketing  expense  in  addi¬ 
tion  to  production  costs.’’ 

A.N.A.  MEETING  OCT.  18 

Members  of  the  Association  of  \a- 
tional  Advertisers  from  Chicago  and 
its  vicinity  will  hold  a  luncheon  meet¬ 
ing  at  the  Palmer  House  Oct.  18  for 
discussion  of  advertising  problems.  Paul 
B.  West  of  New  York,  managing  di¬ 
rector  of  the  A.N.A.,  will  attend. 
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Oct.  16-18 — Newspaper  Group,  Spe¬ 
cial  Libraries  Assn.,  annual  conven¬ 
tion,  Congress  Hotel.  Chicago. 

Oct.  17-18 —Inland  Daily  Press 
Assn.,  convention.  Hotel  Morrison, 
Chicago. 

Oct.  17-18 — Central  States  Circula¬ 
tion  Managers’  Assn.,  convention. 
Congress  Hotel.  Chicago. 

Oct.  17 — New  England  Daily  News¬ 
paper  Assn.,  fall  meeting,  Copley- 
Plaza  Hotel.  Boston. 

Oct.  18 — Major  Market  News¬ 
papers,  Inc.,  annual  meeting,  Stevens 
Hotel,  Chicago. 

Oct.  18 — Association  of  National 
Advertisers,  luncheon  meeting  of 
members  in  Chicago  and  vicinity. 
Palmer  House,  Chicago. 

Oct.  19-20 — Audit  Bureau  of  Cir¬ 
culations.  annual  meeting,  Stevens 
Hotel.  Chicago. 

Oct.  19 — Assn.  Newspaper  Adver¬ 
tising  Executives,  fall  meeting. 
Stevens  Hotel,  Chicago. 

Oct.  20-21  —  National  Council, 
Theta  Sigma  Phi.  meeting.  Chicago. 

Oct.  20-21  —  Canadian  Weekly 
Newspaper  Assn.,  meeting,  Alberta 
division,  Macdonald  Hotel,  Edmon¬ 
ton. 

Oct.  22-24 — First  District  A.F.A., 
meeting.  Worcester,  Mass. 

Oct.  23-24 — Carolinas  Circulation 
Managers'  Assn.,  annual  convention, 
Cleveland  HoteL  Spartanburg,  S.  C. 

Oct.  23-24 — California  Circulation 
Managers'  Assn.,  meeting.  Hotel 
Breakers,  Long  Beach. 

Oct.  24-25 — New  York  State  Cir¬ 
culation  Managers'  Assn.,  meeting. 
Hotel  Syracuse,  Syracuse. 

Oct.  25-26 — Ohio  Circulation  Man¬ 
agers’  Assn.,  Neil  House,  Columbus, 
Ohio. 

Oct.  26-27-  -Associated  Press  Man¬ 
aging  Editors'  Assn.,  meeting,  French 
Lick,  Ind. 

PRESS  RATES  GRANTED 

Both  Western  Union  and  Postal  Tele¬ 
graph  companies  this  week  granted  the 
Columbia  News  Service,  Inc.,  the  right 
to  use  “press  rate”  telegrams.  The 
Columbia  company  is  the  news  gather¬ 
ing  unit  of  the  Columbia  Broadcasting 
System.  Neither  the  Columbia  com¬ 
pany  nor  the  telegraph  companies  were 
inclined  to  discuss  the  matter  this  week. 
Editor  &  Publisher  was  told  by 
Western  Union  that  the  Columbia  Ser¬ 
vice  was  granted  the  “press  rate”  privi¬ 
lege  under  the  same  conditions  as  apply 
to  newspapers. 

NEW  PHOENIX  PAPER 

The  Phoenix  f.^riz.)  Examiner,  a 
morning  newspaper  in  tabloid  size,  is 
now  being  published  in  that  city  by  the 
Phoeni.x  Examiner,  Inc.,  with  A.  B. 
Bynon  as  editor  and  E.  N.  Bynon  as 
business  manager. 

J.  B.  TAYLOR  CITY  EDITOR 

J.  B.  Taylor,  of  the  Loitixi'ille  Herald- 
Post  news  desk,  has  been  named  city 
editor.  Fritz  Lord,  formerly  of  the 
LoHixi’ille  Times  has  joined  the  city 
staff'  of  the  Herald-Post. 
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WITH  A.N.P.  A.  ON  CODE 

Conference  Stage  in  Negotiatioai 
Now  Reached — Wages  and  Hours 

Discussed,  Without  Reaching 
Conclusion 

Negotiations  leading  to  the  adoptioj 
of  a  newspaper  code  under  the  Xj. 
tional  Recovery  Act  advanced  to  tl* 
conference  stage  this  week,  followii^ 
the  public  hearing  on  the  tentatiit 
-American  Newspaper  Publishers’  .\sso. 
ciation  code  at  Washington  Sept.  22-23. 

The  first  conference  was  held  Oct.  9 
at  A.N.P.A.  headquarters  in  New  York, 
with  representatives  of  the  A.N.P..\ 
and  labor  unions  meeting  with  Depuh 
Commissioner  Lindsay  Rogers  and  \Vi{. 
liam  Gross,  legal  advisor  to  the  adminis¬ 
tration  on  the  newspaper  code. 

Representing  the  A.N.P.A.  at  tht 
meeting  were  President  Howard  Da¬ 
vis,  A'eic’  }'ork  Herald  Tribune;  John 
Stewart  Bryan,  Kichmond  Xeut- 
Leader;  -Amon  Carter,  Fort  IVortk 
(Tex.)  Star-Telec/ram;  Charles  H. 
Taylor,  Boston  Globe;  C.  R.  Butler, 
president  of  the  Inland  Daily  Press  Av 
sociation ;  William  H.  Reed,  Taunto* 
(Mass.)  Gazette;  Harvey  J.  Kelly, 
chairman  of  the  A.N.P.A.  special  stand¬ 
ing  committee,  and  Elisha  Hanson, 
.A.N.P..A.  counsel. 

Representing  the  unions :  George  L 
Berry,  president  of  the  International 
Printing  Pressmen’s  and  Assistants' 
Union;  Edward  J.  Volz,  president  oi 
the  International  Photo- Engravers' 
Union;  Leon  Daveze,  International 
Stereotypers’  and  Electrotypers’  Union, 
and  Charles  P.  Howard,  president  oi 
the  International  Typographical  Union. 

Wages  and  hours  were  discussed,  but 
no  definite  conclusions  were  reached. 
Editor  &  Publisher  was  told  that 
consideration  was  given  varying  labor 
conditions  throughout  the  country  for 
the  purpose  of  establishing  a  common 
ground  on  which  to  base  further  nego¬ 
tiations. 

The  meeting  adjourned  with  the  un¬ 
derstanding  that  another  was  to  be  held 
“in  the  near  future.” 

While  only  the  big  labor  unions  were 
represented  at  this  meeting,  other  labor 
groups  will  likely  be  heard  later. 
James  Kieran,  chairman  of  the  steering 
committee  of  the  Newspaper  Guild  of 
New  York,  told  Editor  &  Publishb 
that  his  group  would  seek  to  participate 
in  future  conferences. 

Observers  this  week  foresaw  a  long 
series  of  conferences  before  a  code  ac¬ 
ceptable  to  labor,  employers  and  the 
NRA  could  be  negotiated. 

With  the  labor  groups  asking  for  a 
work  week  as  low  as  30  hours  and  the 
employers  setting  the  hours  much  higher 
as  a  basis,  there  apparently  must  be  con¬ 
siderable  compromise  on  both  sides  be¬ 
fore  an  agreement  can  be  reached. 

In  addition  there  are  other  important 
subjects  to  be  settled,  including  the  much 
discussed  freedom  of  the  press  and  the 
child  labor  angles. 

News  dispatches  this  week  iiointed  to 
the  fact  that  the  Lynchburg  (\'a.)  News 
and  Advocate,  owned  by  Senator  Car¬ 
ter  Glass  of  Virginia,  are  not  display¬ 
ing  the  Blue  Eagle  emblem  of  the  NR-A 

Questioned  about  the  fact  in  Wash¬ 
ington,  Senator  Glass  issued  the  fol¬ 
lowing  statement: 

“My  newspapers,  seven  months  before 
the  NR.A  act  was  proposed,  went  on  a 
five-day-week  basis,  and  my  wage  scale 
is  much  above  the  requirement  of  the 
NRA. 

“As  I  understand  it,  no  newspaper 
code  has  yet  been  adopted.  I  decline 
to  sign  any  blank  agreement  to  let  any¬ 
body  run  my  business.  When  the  code 
is  adopted,  I  will  then  consider  whether 
to  observe  it  or  not. 

“This  is  the  only  public  statement 
I  have  made  in  connection  with  the 
matter.” 

CASEY  RETURNS  FROM  CUBA 

Robert  Casey,  Chicago  Daily 
reporter  who  has  been  covering  the 
Cuban  uprising,  returned  to  Chica^ 
from  Havana  this  week.  Casey  reported 
the  story  of  the  two  revolts  in  Cuba. 
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LABOR  NEWS  TAKES  THE  SPOTLIGHT 


Collective  Bargaining  Clause  of  NRA  Has  Given  Unions  More  Important  Role  In  National  Affairs, 
Says  Louis  Stark — Believes  Labor  Will  Provide  Front  Page  News  for  a  Decade 


DAVID  RESNICK 


INDUSTRIAL  codes  under  the  Na¬ 
tional  Recovery  Administration,  an¬ 
nual  convention  of  the  American  Fed¬ 
eration  of  Labor,  General  Hugh  S. 
Johnson,  the  National  Labor  Board, 
company  unions,  open  or  closed  shop, 
minimum  and  maximum  hours  of  work, 
strikes,  labor  trouble  mediators,  basic 
wage  pacts — these  have  been  front  page 
news  topics  of  vital  significance  during 
recent  months.  Moreover,  labor  will 
continue  to  be  front  page  news  for  the 
next  ten  years,  it  was  predicted  by 
Louis  ^tark,  veteran  labor  editor  of 
the  AVto  i'ork  Tiiiu’s  and  one  of  the 
country’s  outstanding  reporters  and 
interpreters  of  labor  news,  when  in¬ 
terviewed  by  Editor  &  Publisher  this 
week. 

"At  the  close  of  the  World  War,’’ 
Mr.  Stark  recalled,  "a  wise  managing 
editor  said  the  effects  of  that  conflict 
would  be  first-page  news  for  15  years. 
That  period  is  just  ending,  but  the  pre¬ 
diction  was  altogether  too  modest. 
Since  th^  war,  economics  and  finance 
liave  been  front-page  news  also.  Eco¬ 
nomics  envisages  industry,  finance  and 
labor.  Because  of  the  new  set-up  re¬ 
sulting  from  the  NR.A.  labor’s  increas¬ 
ingly  important  part  will  put  it  on  page 
one  more  and  more.  In  fact,  I  believe 
labor  will  be  front-page  news  for  a 
decade,  perhaps  longer.” 

The  principal  center  of  labor  news 
today  is  Wasliington,  D.  C.,  of  course, 
and  Mr.  Stark  explained  why  the  na¬ 
tion’s  capitol  will  be  a  continuous  and 
prolific  source  of  such  news.  First  of 
all,  it  is  the  home  of  the  American 
Federation  of  Labor  and  103  separate 
international  unions.  More  important. 
N’R.\  headquarters  and  the  National 
Labor  Board  are  located  in  Washing¬ 
ton.  Hundreds  of  strikes,  lockouts  and 
other  disputes  will  be  appealed  to  the 
National  Labor  Board  and  to  various 
mediation  boards — each  instance  being 
of  news  interest.  Mr.  Stark  anticipates 
that  many  more  interpretations  will  be 
made  of  Section  7 A  in  the  Recovery 
.\ct.  which  is  the  collective  bargaining 
provision;  half  a  dozen  interpretations 
have  already  been  given  by  General 
Johnson  and  his  counsel,  Donald  Rich- 
berg. 

"Normally,”  said  Mr.  Stark,  ‘‘the 
news  in  Washington  is  90  per  cent  poli¬ 
tics  and  10  per  cent  everything  else. 
Today,  it  is  about  90  per  cent  economics 
aid  10  per  cent  politics.” 

The  New  York  Times,  last  spring, 
observed  the  news  vane  turning  steadily 
toward  the  subject  of  labor  in  Wash¬ 
ington.  Although  it  has  a  staff  of  12 
in  the  W  ashington  bureau,  the  Times 
sent  its  labor  expert  from  New  York 
to  cover  the  30-hour  week  hearings.  He 
has  remained  to  cover  a  multitude  ot 
important  stories,  scoring  a  number  of 
^ts.”  On  Sept.  21,  for  instance,  Mr. 
Stark  was  the  only  newspaperman  pres- 
mt  wlien  the  United  Mine  Workers  of 
America  and  the  bituminous  coal  oper- 
»tors  signed  a  contract  in  the  Shore- 
ham  Flotel  which  fixed  wages  and 
working  conditions  for  340,000  coal 
diggers  in  formerly  non-union  fields; 
Ibis  was  declared  to  be  the  most  com- 
preliensiye  labor  agreement  ever  signed 
^  the  United  States.  The  New  York 
limes  had  a  copyrighted  story  which 
was  played  up  on  page  one;  and  the 
lull  text  of  the  agreement,  running 
more  than  three  columns,  was  carried 
inside.  Stark  obtained  a  copy  of  the 
wument  an  hour  before  the  Times’ 
hrst  edition,  which  circulates  in  the 
various  coal  fields,  went  to  press.  He 
Ik  T'-*  ^  taxicab  while  rushing  to 

the  Times'  bureau  in  the  .-Mbee  Build- 
mg ;  as  three  telegraphers  sent  the  com¬ 
plete  text  to  New  York,  Stark  ham¬ 
mered  out,  for  a  fourth  telegrapher,  a 
wlumn  of  summary  and  explanation  of 
the  agreement,  based  on  his  hasty  read¬ 
ing  and  a  thorough  knowledge  of  all 
the  ramifications  in  the  background. 


By 

But  Mr.  Sartk  was  reluctant  to  dis¬ 
cuss  his  own  feats.  He  disclosed  the 
‘‘story  behind  the  story”  is  one  in¬ 
stance,  however.  One  of  his  finest 
pieces  of  work  was  the  series  of  seven 
articles  in  September,  1931,  describing 


Louis  Stark 


the  situation  in  the  coal  fields  at  Harlan. 
Ky.  This  brought  honorable  mention 
from  the  Pulitzer  Prize  committee.  He 
had  spent  one  week  of  intensive  first¬ 
hand  investigation  in  Harlan  and  the 
surrounding  area.  Then  he  stopped  off 
in  Chicago  with  his  material,  on  his 
way  to  Canada  to  cover  an  important 
labor  convention.  He  sat  down  at  a 
typewriter  in  his  hotel  room  at  five 
o’clock  in  the  afternoon  and  wrote 
steadily  for  24  hours — until  he  had  fin¬ 
ished  the  seven  articles  totaling  11.000 
words.  The  next  day  he  was  in  Canada, 
covering  his  new  assignment. 

Mr.  Stark  began  newspaper  w'ork  on 
the  New  York  City  News  Association 
in  1912  and  remained  there  until  1917. 
During  the  summer  of  1917,  he  was  on 
the  staff  of  the  Evening  Sun,  where  Tiis 
city  editor  was  Heber  Blankenhorn. 
who  is  now  handling  NR.A  publicity- 
in  Washington,  D.  C.,  and  sees  Stark 
daily.  Stark  joined  the  New  York 
Times  in  the  fall  of  1917:  for  the  past 
10  years  he  has  specialized  in  labor 
news. 

The  past  15  years  have  seen  a  great 
change  in  the  relations  between  labor 
unions  and  the  press,  Mr.  Stark  pointed 
out.  The  unions  realize  more  than 
ever  before  the  need  for  favorable  pub¬ 
lic  opinion.  They  employ  publicitv 
men  who  try  to  be  helpful  to  reporters 
in  the  gathering  of  labor  news.  Their 
publications  are  now  edited  by  men 
who  know  the  English  language,  many 
of  them  former  newspapermen.  The 
hundreds  of  labor  papers  and  maga¬ 
zines  in  America  support  two  news 
services — the  International  Labor  News 
Service,  edited  by  Chester  M'right,  a 
quasi-official  service  of  the  A.  F.  oi 
L. ;  and  the  Federated  Press,  an  inde¬ 
pendent  service  which  specializes  in 
labor  news,  particularly  about  the  more 
radical  unions.  The  Workers’  Educa¬ 
tion  Bureau  has  trained  a  new  genera¬ 
tion  of  young  and  intelligent  labor 
leaders  who  sense  the  benefit  to  he  de¬ 
rived  from  a  sympathetic  press.  .Any 
reporter  handling  labor  news  who 
shows  that  he  is  “on  the  square”  with 
the  unions  will  receive  real  coopera¬ 
tion  in  the  task  of  news  gathering.  Mr. 
Stark  declared,  and  the  unions  will  even 
furnish  trusted  labor  reporters  with  coit- 
fidential  information  that  may  be  neces¬ 
sary  in  order  to  understand  develop¬ 
ments. 

“Labor  is  conscious  of  the  fact  that  it 


has  become  more  prominent  in  the  ne\V3 
of  the  day  and  it  speaks  with  greater 
confidence  now,”  said  Mr.  Stark.  ‘‘TTie 
Recovery  Act  assures  labor  the  ri^ht 
to  organize  for  collective  bargaining, 
without  coercion  or  restraint  by  em¬ 
ployers.  Labor  had  this  right  before, 
theoretically,  but  court  injunctions,  ‘in¬ 
dividual  or  ‘yellow  dog’  contracts  and 
other  obstacles  served  to  im])ede  labor 
in  its  attempt  to  organize. 

‘‘Today,  labor  feels  that  it  is  coming 
into  its  own,  that  its  theoretical  right 
has  become  a  practical  one.  If  men 
choose  to  form  unions,  they  have  that 
right  and  are,  moreover,  protected  by 
law.  It  is  actually  a  crime  to  prevent 
labor  from  e.xpressing  its  collective  will. 
The  employer  must  deal  with  his  organ¬ 
ized  employees  if  they  choose  to  ask 
him  to  do  so.  That  is  a  near-revolu¬ 
tionary  concept. 

“Under  the  Recovery  .Act,  labor  has 
a  court  to  which  it  can  go  for  redress 
of  its  grievances.  That  court  is  the 
National  Labor  Board,  formed  by  Presi¬ 
dent  Roosevelt  to  mediate  industrial  dis¬ 
putes.  It  has  three  representatives  of 
industry  and  three  of  labor,  with  Sen¬ 
ator  Robert  F.  Wagner  as  chairman. 

“Suppose  a  group  of  employes  in  a 
factory  form  a  committee  and  ask  the 
employer  for  a  conference.  Let  us  say 
he  refuses.  The  workers  strike.  They 
apiieal  to  the  National  Labor  Board. 
The  Board  inquires  whether  the  em¬ 
ployer  consented  or  refused  to  deal  with 
his  employes.  If  he  refused,  he  is  asked 
to  see  his  employes.  A  mediator  may 
be  sent  to  supervise  an  election.  At  the 
election,  the  employes  vote  on  who  they 
wish  to  represent  them  in  their  negoti¬ 
ations.  The  choice,  under  the  law,  is 
theirs.  The  employer  may  not  inter¬ 
fere.  under  penalty  of  breaking  the  law. 

“The  employes,  of  course,  may  choose 
to  be  represented  by  a  company  union. 
Or  they  may  decide  to  affiliate  with  a 
national  union,  or  perhaps  with  no 
union.  The  choice  is  theirs. 

“Now  the  fact  that  the  employers 
must  recognize  the  ‘property  right’  of 
an  employe  to  join  or  not  join  a  union 
is  something  quite  new  under  the  sun. 
It  is  what  labor  has  long  been  demand¬ 
ing. 

“Of  course  the  law  imposes  obliga¬ 
tions  on  labor  as  well  as  on  industry. 
Industry  is  freed  from  the  shackles  of 
the  anti-trust  law  and  is  permitted  to 
organize  in  a  way  that  formerly  meant 
prosecution  under  the  Sherman  Act. 
The  government  has,  under  the  Recov- 
erv  Act,  said,  in  effect :  ‘The  old  order 
has  not  worked.  A  laissez-faire  system 
of  industry  and  economics  which  has 
meant  cutthroat  competition,  based  on 
lower  and  lower  labor  standards  and 
ruinous  trade  practices,  has  failed. 
Therefore,  codes  of  fair  competition 
have  been  set  up.  These  codes  provide 
for  the  self-government  of  industry.’ 
But  the  government  has  a  representa¬ 
tive  to  observe  the  working  of  each 
code. 

“So  much  for  industry.  Now  for 
labor.  The  great  national  and  interna¬ 
tional  labor  unions  speak  for  large 
aggregations  of  organized  workmen. 
Now  and  then  these  large  organizations 
engage  in  wasteful  jurisdictional  dis¬ 
putes.  Take  the  case  of  carpenters  and 
sheet  metal  workers.  When  metal  trim 
began  to  be  used  for  doors  and  win¬ 
dows,  each  of  these  unions  claimed  that 
under  its  charter  of  jurisdiction,  granted 
by  the  American  Federation  of  Labor, 
the  installation  of  metal  windows  and 
doors  was  its  property  right. 

“This  struggle  went  on  for  years. 
Strikes  were  called  again  and  again. 
Employers,  who  had  no  desire  to  dictate 
to  either  union  which  one  should  do  the 
work,  became  impatient.  Public  opin¬ 
ion  formed  against  such  quibbling.  As 
is  usual  in  a  family  quarrel,  the  inno¬ 


cent  bystander  got  it  in  the  neck.  By 
that  I  mean  the  public  paid  the  bill. 
Figure  it  out  for  yourself.  A  strike  of 
a  few  weeks  on  a  skyscraper  ties  up  a 
lot  of  money. 

“To  come  to  the  point.  Will  the  gov¬ 
ernment,  now  that  it  is  exercising  a 
measure  of  supervision  over  industry, 
allow  labor  to  proceed  on  this  o.lJ 
laissez-faire  system?  Many  labor 
leaders  see  the  handwriting  on  the  wa.ll. 
They  feel  that  just  as  the  government 
is  here  to  stay  in  the  enlargement  of 
its  relation  to  industry  so  it  will  have 
to  move  similarly  in  its  relation  to 
labor. 

“A  well-known  labor  leader  of  my 
acquaintance  has  written  a  prediction 
of  what  the  next  five  years  will  mean 
in  the  relations  of  the  government  to 
labor.  He  had  it  sealed  up  under  the 
eyes  of  two  witnesses  and  the  document 
will  not  be  opened  for  five  years. 

“They  will  be  five  fateful  years  for 
labor,  in  my  opinion.  Labor’s  problem 
will  be  to  catch  up  with  the  organiza¬ 
tion  of  industry.  -An  automobile  plant 
today  is  likely  to  own  its  own  coal 
mines,  plate  glass  factory,  wood-work¬ 
ing  plant  and  accessories  plant,  or  at 
least  to  control  the  output  of  those 
plants  with  which  it  deals.  This  i? 
vertical  organization.  Unions,  for  the 
major  part,  are  divided  into  crafts— the 
carpenter  being  separated  rigidly  from 
the  machinists,  and  the  machinists  from 
the  die-maker  and  the  plumber,  and  so 
forth.  These  craft  organizations  may, 
in  the  mass  production  industries,  give 
way  to  unions  based  on  industrial  lines. 
'Thus,  all  the  workers  in  an  automobile 
factory  may  become  members  of  one  or¬ 
ganization. 

“However,  labor  in  some  fields,  is  al¬ 
ready  organized  on  an  industrial  basis. 
Take  the  case  of  the  United  Mine 
Workers  of  America.  This  organiza¬ 
tion’s  jurisdiction  covers  all  men  who 
work  ‘in  and  about  the  mines.’  It  has 
machinists,  carpenters,  sheet-metal 
workers,  and  motormen,  as  well  as  those 
who  actually  work  at  the  face  of  the 
coal. 

“Hardly  had  the  Recovery  Act  been 
passed  before  the  miners’  union  was  in 
the  field  organizing.  Others  took  simi¬ 
lar  action.  Notably  the  Amalgamated 
Qothing  Workers,  the  International  La¬ 
dies’  Garment  Workers  and  the  Full- 
Fashioned  Hosiery  Workers. 

“Immediately  we  began  reading  of 
strikes,  of  labor  disturbances.  This  is 
no  time  to  strike,  people  began  to  say. 
They  forgot  that  labor  had  accepted  the 
depression  for  four  years  without  strik¬ 
ing,  that  on  an  upturn  in  business,  when 
prices  threaten  to  and  do  rise,  labor  dis¬ 
content  is  indicated. 

“That  is  the  period  in  which  we  now 
find  ourselves.  The  strikes,  disturbing 
as  they  are,  will  pass.  In  their  pass¬ 
ing,  they  will  create  first-page  news  be¬ 
cause  news  is  action. 

“If  we  are  moving  toward  some  form 
of  collectivism,  as  many  believe,  labor’s 
role  in  the  new  order  will  be  impor¬ 
tant.” 


MIRROR  APPOINTS  SWASEY,  JR. 

The  New  York  Mirror  has  appointed 
Edgar  Swasey,  Jr.,  as  advertising  rep¬ 
resentative  for  the  Pacific  Coast,  includ¬ 
ing  California,  Oregon,  Washington, 
.Arizona  and  Nevada.  Swasey’s  head¬ 
quarters  will  be  in  the  Monadnock  build¬ 
ing,  San  Francisco.  He  is  the  son  of 
E.  M.  Swasey,  vice-president  of  Ameri¬ 
can  Weekly. 


McGILL  TO  DETROIT 

Emmett  J.  McGill,  formerly  in  the 
Chicago  office  of  Verree  &  Conkljn, 
Inc.,  publishers’  representatives,  last 
week  assumed  charge  of  the  Detroit 
office  of  that  organization,  succeeding 
the  late  Clarence  L.  Weaver,  who  died 
Sept.  24. 
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A.  P.  SETS  CHARGES  FOR 
BROADCASTING 

Member*  Furnishing  One  News  Period 
2  %  on  Weekly  Assessment, 

5%  for  2  or  More 
Period* 


ATLANTIC  MONTHLY  SUED 

Two  libel  suits  totaling  $201), 000  have 
been  tiled  in  Boston  against  the  Atlantic 
Monthly  Company,  Boston,  which  pub¬ 
lishes  the  Atlantic  Monthly,  and  the 
Atlantic  Monthly  Press,  Inc.,  which 
prints  the  magazine,  by  the  Associated 
Gas  &  Electric  Company  of  Ithaca, 
based  on  an  article  published  in  the  At- 


NEW  INSURANCE  CAMPAIGN 


A  plan  of  assessment  on  Associated  lantic  Monthly  last  July. 

Press  members  who  broadcast  news 
was  adopted  by  the  board  of  directors 
meeting  last  week  in  the  form  of  a 
resolution  submitted  by  L.  K.  Aichol- 

^n,  publisher  of  the  New  Orleans  Commenting  on  A.  F.  of  L.  Resolu- 


NOYES  DENIES  CHARGE 
A.  P.  SHIRKS  NRA 


Times-Pieayune.  The  resolution  re¬ 
peats  the  language  of  the  resolution 
adopted  by  the  board  at  the  instance 
of  the  membership  in  annual  meeting 
last  April,  and  amends  it  by  prescrib¬ 
ing  a  charge  of  2'$  per  cent  of  the 
member’s  weekly  first  wire  and  general 


tion.  He  Says  It  Ha*  Sought  to 
Conform  In  Letter  and 
Spirit 

By  George  H.  Manni.ng 

llVashington  Correspondent, 

Editor  &  Publisher) 

\V.\SHiNGTON,  Oct.  11 — Condemnation 


g  of  his  assessment  for  one  period  by  the  American  Federation  of  Labor 
*  ^  Associated  Press  for  its  “atti- 

periods  a  week.  tude  of  aloofness  from  the  provisions 

The  new  resolution,  transmitted  to  of  the  National  Industrial  Recovery 
the  membership  this  week  by  Kent  -^et,”  embodied  in  a  resolution  unani- 
Cooper,  general  manager,  is  as  follows*  "tously  adopted  by  the  Federation  at  its 
“Resolved,  that  the  resolution  adopted  annual  convention  here  Oct.  9,  brought 
by  the  Board  of  Directors  on  April  P/ef'dent  Frank  B. 

26.  1933,  respecting  broadcasting  be  of  the  truth  of  the  assertion, 

amended  to  read  as  follows*  presenting  the  resolution  to  the 

..Tj  u  aa  luuows.  convention  Frank  B.  Powers,  ot  the 

Resolved,  that  .Associated  Press  Commercial  Telegraphers’  Union  of 

news  of  major  local,  national  and  in-  North  .America,  declared  that  Mr. 

ternational  importance  may  be  broad-  Noyes  “has  taken  a  position  that  the 
cast  only  by  a  member  over  a  broad-  -Associated  Press  does  not  come  under 
casting  station  located  at  the  place  of  provisions  of  the  National  Industrial 
publication  in  a  brief  bulletin  form  of  f^^oovery  Act,  thereby  showing  his  un- 
not  more  than  30  words  each,  and  one 

bulletin  only  on  any  one  subiect  ‘lent  of. the>n‘ted  States  to  the  fullest 
Snorfe  I  .  ^  suDject.  extent  in  his  efforts  to  bring  about  a 

tion  ref  lime  n  prices  and  elec-  reduction  in  the  number  of  working 

the  30  wnrH  ^  .f.ol’iectod  to  hours  as  a  means  to  increase  employ- 

tions  Siirh  subject  limita-  ment  without  reducing  purchasing  power 

S  witS  the  br^dcast  on  the  part  of  the  empWs  of  thVAs 

wiy  within  the  hours  of  publication  sociated  Press ’’ 

of  the  member,  with  full  credit  to  the  ..-rif-  ^ 

Associated  Press  and  the  member  news  *  is  wholly  untrue,  both 

naner  hrnaHeacf,*r..r  momoer  news-  ,n  respect  to  me  and  in  respect  to  the 

^^r  Droadcasting.  Such  broadcast  of  Associated  Press’’  said  Mr  Noves  in 
bulletins  shall  m  no  way  be  connected  *^*^*  JMo>es  in 

rirrsa  3„roiX 

casling  Aslicmed'pr'S'r.Ciri  f'  /  P 

licgtion)  within  the  limiutio?  Kitl  ;£l'e  “'“Jl!.'  "" 

follows;  Kor  one  peS  of  news' broa“  ]»ye  for 

^sting  (not  excee^ng  15  minmesMhc  25  y^rs  maintain^  ‘satisfactory 

charge  shall  be  2j^%  of  the  Sber’s  relations  with  the  Commercial 

first  wire  and  general  charW  of  h”  Telegraphers  Union  and  have  grown 
assessment;  for  two  or  more  i^riods  prospered  thereunder  ’ 

(«ch  period  not  exceeding  15  mbu  « )  f' 

the  charge  shall  be  5%  nf  thi  wi  ^  continues,  ‘and  in  the  face  of  ef- 
^r’s  firs!  wire  andT  g^Lal  charges  of  v’^t*  Executive  and  the 

his  assessment.  This  charge  Ever  Recovery  Administration  to 

is  not  to  aODlv  to  thoc»  k  j  i  promote  harmonious  relations  between 
only  EOsWeir^Slws^’o^^^^^^^  and  ma^gemenL  the  Associated 

local  importance.  «Juai  Press  persists  in  its  attitude  of  aloofness 

•.A„j  k.  r  ..  ,  .  from  the  provisions  of  the  National  In- 

rpcoliiti'onc  k  resolved,  that  all  dustrial  Recovery  Act,  and  actual  hos- 

Board  adopted  by  the  tility  towards  organized  labor  with  re- 

sistpiit  vL-.th  broadcasting,  incon-  spect  to  its  own  employes.” 
scinded  ”  ^  **  resolution,  be  re-  The  Federation  then  “vigorously  con¬ 

demns  the  anti-labor  policy  of  the  As- 

- sociated  Press,”  and  asks  the  state  and 

MALVERN  RECORD  SUSPENDS  central  labor  bodies  to  “bring  this  resolu- 
Following  the  filing  of  a  foreclosure  attention  of  publisher  members 

suit  Oct.  3  by  J.  H  Beerstecher  and  Associated  Press,  all  of  whom  are 

Kate  Beerstecher  former  publishers  of 

the  daily,  the  Malvern  (Ark  )  Dailv  whom  have  shown  by  editorials  or 
Record  published  by  the  Malvern  Record  agreements  that  they  are  friendly 

Publishing  Company,  of  which  Freder-  org^nj^ed  labor.” 
ick  N.  Lowe,  was  president  and  editor  ^**‘*  Powers  told  the  convention  that 
suspended  publication,  Oct  4  The  for- 

mer  publishers  instituted  foreclosure  P'ojes  the  .A.  P.  have  signified  their 
proceedings  because  of  $450  due  in  pay-  ^  represent^  by  the  Commer- 

ment  on  the  property.  oial  Telegraphers  Union.  Apparently 

he  referred  only  to  telegraphers  and  em- 
..  ployes  engaged  in  similar  work. 

TWO  JOIN  HERALD-EXAMINER  - _ 

E.  E.  Y^k,  formerly  with  the  Chi-  STEWART  JOINS  IOWA  PRESS 

cago  American  and  later  with  the  Okla-  Ford  Stewart,  for  three  years  a  mem- 

iwmaCity  Daily  Oklahoman,  has  joined  tier  of  the  Des  Moines  Register  and 
e  Chicago  Herald  &  Examiner  as  Tribune  advertising  department,  has 
msion  manager  of  the  classified  de-  joined  the  Iowa  Daily  Press  Associa- 
partment.  Carlin  French,  classified  man-  tion’s  Des  Moines  office.  Mr.  Stewart 
Miss  Vera  will  assist  in  the  new  expansion  pro- 
Whelpley,  formerly  of  the  New  York  gram  announced  at  a  recent  meeting  of 
American,  is  now  in  charge  of  the  direct  the  association.  Greater  merchandising 
censorship  department  at  the  effort  in  connection  with  national  adver- 
Herald  &  Examiner.  tising  is  to  be  the  aim  of  the  association. 


Sacramento  Firm  Using  Six  Weekly 
Insertions  in  Eleven  Cities 

The  California-Western  States  Life 
Insurance  Company,  Sacramento,  Cal., 
has  started  a  new  advertising  program 
which  is  appearing  exclusively  in  list 
of  California  newspaiiers.  Six  weekly 
insertions  are  being  used  in  newspapers 
in  Los  Angeles,  San  Francisco,  (3ak- 
land,  Bakersfield,  Fresno,  Modesto,  San 
Diego,  San  Jose,  Santa  Rosa,  Stockton 
and  Sacramento. 

This  campaign  was  prepared  by 
Frederick  Faulkner,  superintendent  of 
field  service  of  California- Western  States 
Life  Insurance  Company,  in  conjunc¬ 
tion  with  San  Francisco  office  of  James 
Houlihan,  Inc.,  advertising  agency. 

So  great  is  the  confidence  of  President 
J.  Roy  Kruse  and  the  board  of  direc¬ 
tors  in  the  pulling  power  of  this  cam¬ 
paign  in  leading  California  newspapers 
that  a  coupon  appears  in  each  release 
for  those  readers  seeking  more  informa¬ 
tion  than  the  copy  gives  about  the 
various  forms  of  insurance  protection 
written  by  that  company.  All  company 
agents  have  been  instructed  to  look  upon 
the  publication  of  each  advertisement  as 
the  first  call  on  a  prospective  investor, 
their  own  initial  contact  being  regarded 
as  a  “follow-up”  call. 

This  is  the  third  large  California  in¬ 
surance  organization  which  has  decided 
recently  to  concentrate  its  advertising 
program  exclusively  in  California  news¬ 
papers,  the  other  being  Fireman’s  Fund 
Insurance  Company,  and  Occidential 
Life  Insurance  Company  whose  cam¬ 
paign  begins  in  November. 

MENCKEN  LEAVING  MERCURY 

Magazine  Editor  to  Devote  Time  to 
Books  and  Newspaper  Writing 

Henry  L.  Mencken,  widely-known 
editor  of  the  American  Mercury,  is  soon 
to  retire  from  the  magazine,  it  was 
announced  this  week.  Mr.  Mencken 
became  editor  of  the  Mercury  in  1924. 
George  Jean  Nathan  at  that  time  was 
associated  with  him. 

Mr.  Mencken,  who  is  53  years  old. 
said  he  intended  to  give  more  time  to 
writing  books.  He  also  said  he  intended 
to  continue  his  contributions  to  the 
Baltimore  Evening  Sun,  in  which  he 
is  a  stockholder. 

Henry  Hazlitt,  literary  editor  of  The 
Nation,  has  been  made  editor  of  the 
Mercury.  Joseph  Wood  Krutch,  drama 
editor  of  the  Nation  for  many  years, 
succeeds  Hazlitt  as  literary  editor. 


TRANSCRIPT  BUYS  STRIP 


Boston  Daily  Starting  First  Cartoon 
Feature  Oct.  30 

The  Boston  Transcript,  a  “conserva¬ 
tive”  newspaper  stronghold  for  104 
years,  opens  its  columns  to  a  cartoon 
strip  for  the  first  time  Oct.  30  when 
it  starts  printing  Charles  B.  Driscoll’s 
“Pieces  of  Eight.”  Oct.  30  is  the  date 
the  strip  is  released. 

The  strip,  which  appears  six  days 
weekly,  tells  true  romanticized  stories 
of  pirates  and  treasure  hunts.  It  is 
illustrated  by  Montfort  Amory,  New 
York  artist,  an  expert  on  ship  models. 


B.  O,  BROWN  APPOINTED 

Buford  O.  Brown,  for  ten  years  a 
member  of  the  faculty  of  Stanford 
University,  California,  has  been  named 
acting  head  of  the  Division  of  Journal¬ 
ism  there,  following  the  recent  death 
of  Prof.  E.  W.  Smith.  Courses  an¬ 
nounced  to  be  given  by  Prof.  Smith 
are  being  given  by  Prof.  Brown  and 
Kenneth  Stewart,  instructor  in  journal¬ 
ism.  Prof.  Smith’s  publicity  work  for 
the  university  will  be  taken  over  by  Don 
Liebendorfer,  who  is  in  charge  of  the 
publicity  bureau  of  the  Stanford  Board 
of  Athletic  Control. 


PANNELL  JOINS  ADVER-HSER 

H.  Grady  Pannell,  for  more  than  13 
years  with  the  Montgomery  (Ala.) 
Journal  as  reporter  and  as  city  editor, 
has  joined  the  Montgomery  Advertiser 
news  staff. 


BLUE  EAGLE  REVOKED!  |W| 
FIRM  NAME  UNTOLD  I 


Gary  (Ind.)  Post-Tribune  Gives  Coa 

plete  Account  But  Decides  Not 

to  Identify  Local  Business  Pend, 
ing  Determination  of  Liability 

tSpcAal  to  Editor  &  Publisher) 

Gary,  ind.,  Oct.  9 - The  first  tele 

graphic  order  from  Hugh  S.  Juhnset 
federal  administrator  of  NR.A,  deniani. 
ing  the  withdrawal  of  a  Blue  Eagle  ag 
its  surrender  to  postal  authorities, 
received  in  Gary,  Oct.  7.  So  far  « 
known,  it  is  the  first  such  order  receive 
in  Indiana  and  perhaps  one  of  the  firs 
issued  in  the  nation  as  the  result  of  is. 
formation  furnished  by  a  local  NR.I 
compliance  board  to  the  national  Bln 
Eagle  executives. 

'The  Gary  concern,  which  was  ordere 
to  take  down  its  Blue  Eagle,  wjj 
charged  with  violating  the  minimut 
wage  and  maximum  hours  provisions 
of  the  President’s  agreement  and  thi 
the  proprietor  refused  to  make  any  a- 
planation  to  the  local  compliance  boari 
when  summoned  to  appear  before  its 
investigating  committee. 

The  Gary  NRA  board  received  a  copy 
of  the  telegram  which  General  Johnsoii 
sent  to  Gary  concern. 

The  Gary  Post-Tribune  "was  pro¬ 
vided  with  a  copy  of  the  telegram  by 
the  local  board.  The  editor  of  tht 
Post-Tribune  decided  not  to  publish 
the  name  of  the  concern,  or  to  attempt 
to  identify  it  in  any  way.  The  news¬ 
paper,  however,  gave  a  complete  ac¬ 
count  of  the  remaining  facts  in  the  cast 

The  editor  inserted  in  the  story  this 
comment : 

“(The  Post-Tribune  refrains  from 
publishing  the  name  of  the  concern  or¬ 
dered  to  surrender  its  Blue  Eagle  bt 
cause  the  liability  of  a  newspaper  pub¬ 
lishing  such  information  has  not  been 
determined.  No  precedent  has  been  es¬ 
tablished  for  the  publication  cjf  the  ac¬ 
tions  or  rulings  of  the  National  ^ 
covery  Administration  in  withdrawing 
the  Blue  Eagle  from  local  business  es¬ 
tablishments  or  any  other  decisions  of 
the  NRA  that  might  lead  to  a  boycott 
of  some  commercial  enterprise.)” 

The  telegram  dispatched  by  General 
Johnson  to  the  Gary  employer  pid: 

“The  Gary  compliance  committee  re¬ 
ports  that  you  are  violating  the  mini¬ 
mum  wage  and  maximum  hours  provi¬ 
sions  of  the  President’s  re-employment 
agreement  as  to  your  employes  and  that 
you  refuse  to  make  any  explanation  ()f 
statement  of  your  case  to  the  compli¬ 
ance  committee. 

“If  the  complaint  is  true,  you  have 
grossly  violated  the  President’s  agree 
ment. 

“Even  if  it  is  not  true,  your  refu» 
to  come  forward  with  some  explanatiM 
when  respectfully  asked  _  to  do  so  bj 
your  local  committee  indicates  you  art 
not  willing  to  co-operate  with  the  Presi¬ 
dent  in  his  recovery  program. 

“Therefore  you  will  immediately  cease 
displaying  the  Blue  Eagle  and  will  sur¬ 
render  any  NRA  insignia  in  your  ^ 
session  to  the  Gary  postmaster.  Yt» 
will  refrain  from  using  the  Blue  Eagle 
in  advertising  or  otherwise.” 

The  employer  receiving  the  telegran 
from  Johnson  has  been  a  regular  adver¬ 
tiser  in  the  Post-Tribune  but  not  ai? 
of  his  advertising  matter  had  displayw 
the  Blue  Eagle  or  any  other  NR.A  pub¬ 
licity  material.  The  fact  that  he  was  > 
regular  advertiser  in  the  newspaper  was 
not  considered  by  the  editor  in  reachi^ 
his  decision  in  regard  to  identifying  the 
concern,  it  was  stated. 

On  Oct.  11,  New  York  and  othet 
newspapers  published  as  VVashingtoi 
dispatches  the  names  of  the  Gay  restau 
rant  keeper  and  two  New  Rochelle  (N 
Y )  retailers  who  had  been  ordei^ 
to  surrender  their  Blue  Eagles.  At 
situations  were  explained  in  detail. 


HARRY  NASON  MARRIES 

Harry  Baxter  Nason,  Jr.,  recently  ai^ 
pointed  acting  editor  of  the  New 
Evening  Post,  to  Elizabeth  Malcoo 
Durham  on  Oct.  9  at  Harrisburg,  Pa- 
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MERCHANT  MARINE  PROPAGANDA  TOLD 

Assiduous  **Contacting**  of  Editors,  Washing^ton  Correspondents,  Magazine  Writers,  Radio 
Speakers,  Etc.,  Described  By  T.  R.  Shipp,  Who  Believes  He  ''Made  an  'Imprint*  ** 


By  GEORGE  H.  MANNING 

Washington  Correspondent,  Editor  &  Publisher 


Washington,  D.  C.  Oct.  11— The 
manner  in  which  every  newspaper  in  the 
country  was  mailed  from  time  to  time 
especially  prepared  articles  and  Wash- 
I  ington  news  bureaus  and  newspaper  cor- 
i  respondents  were  kept  “soundly  in¬ 
formed”  by  free  publicity  matter  by 
Thomas  R.  Shipp,  Inc.,  publicity  agency, 
employed  by  the  American  Ship  Own¬ 
ers’  Assn.,  featured  the  hearing  last 
week  before  the  Senate  Committee  in¬ 
vestigating  ocean  mail  and  airmail  con¬ 
tracts.  The  hearing  will  be  resumed 
October  17. 

Mr.  Shipp  as  chief  witness  went  into 
details  of  the  employment  of  his  pub¬ 
licity  bureau  to  further  the  interests  of 
government  mail  carrying  contracts, 
saying  “We  were  getting  $1,000  a  month 
lee;  $600  expenses,”  but  “We  did  not 
spend  all  of  our  expenses.” 

The  Special  Committee  headed  by 
Senator  Black  (Uem.,  Ala.)  is  acting 
under  a  Senate  Resolution  to  investigate 
ocean  and  airmail  contracts  and  sub¬ 
sidies  and  “the  extent  of  any  activities 
by  or  in  behalf  of  any  association,  part¬ 
nership,  or  corporation  with  which  such 
contracts  have  been  entered  into  in  any 
effort  to  obtain,  through  legislation  or 
otherwise,  cash  subsidies  from  the 
United  States.” 

Betore  mentioning  the  names  of  prom¬ 
inent  newspaper  writers  and  others  that 
he  and  his  staff  contacted  and  reported 
thereon  to  his  employers,  in  his  publicity 
campaign,  Mr.  Shipp,  interrogated  by 
Senator  McCarren,  Nevada,  said,  “Our 
work  consists  of  doing  publicity,  and 
publicity  counsel  and  public  relations 
work  for  corporations  and  national  as¬ 
sociations.” 

Employment  dated  from  the  latter 
part  of  November,  1932,  to  “June  7, 
which  paid  us  up  to  June  21,”  Mr.  Shipp 
said 

“That  was  about  the  time  that  this 
Committee  came  into  existence,  wasn’t 
it?”  inquired  Senator  McCarren,  where¬ 
upon  Mr.  Shipp  replied  that  he  did  not 
blow  when  the  committee  was  created 
but  he  did  know  that  the  last  check 
tame  which  “paid  us  up  to  June  21st,” 
and  that  now  there  is  “a  hiatus  in  pub¬ 
licity”  for  his  former  employers. 

Among  papers  and  documents  that  in¬ 
vestigators  for  the  Committee  had 
brought  to  the  hearing,  was  a  pam¬ 
phlet  headed  “OUTLINE  OF  ACTIVI¬ 
TIES  TO  SECURE  AN  ADEQUATE 
.AMERICAN  MERCHANT  MAR¬ 
INE,”  which  Mr.  Shipp  stated  was 
prepared  in  his  office.  Senator  McCar- 
rm  read  the  circular  which  set  out  that 
')h«e  activities”  divide  themselves  auto¬ 
matically  into  two  classes:  “First, 
direct  personal  contact  in  Washington 
with  key  people  in  the  new  Congress, 
and  the  new  administration,  with  a  view 
of  placing  facts  before  them  on  the  need 
of  an  adequate  merchant  marine,”  and 
“Secondly,  publicity,  organization,  and 
prrsonal  contact  in  the  homt  states  of 
the  new  Senators  and  Representatives.” 
“That  was  your  idea  of  a  method  of 
wpaigning?”  inquired  Senator  Mc¬ 
Carren,  to  which  Mr.  Shipp  replied. 
That  was  my  idea  of  a  method  of 
campaign,  but  not  my  idea  that  we 
should  do  it.” 

In  explanation.  Mr.  Shipp  continued, 
^  seems  perfectly  obvious  that  if  pub¬ 
licity  could  be  sent  and  printed  in  tnose 
Wes  and  in  the  districts  from  which 
w  new  Representatives  were  coming, 
Hat  it  might  create  an  interest  or  lodge 
scene  facts  in  their  minds  that  might 
t*  of  benefit  later  on.” 

Mr.  Shipp  testified  that  his  organiza¬ 
tion  thereafter  put  out  publicity  gen- 
ctally,  all  over  the  country,  without  any 
^ific  respect  to  any  Congressional 
astrict,  continuing  all  the  facts  and  fig- 
tWs  in  form  of  a  story,  secured  from 
t«  Steamship  Owners’  Association,  and 
other  sources,  such  being  given  as  “wide 
circulation  as  we  knew  how.” 

In  regard  to  his  Bureau  staff  writ¬ 


ing  speeches  for  prominent  men,  in  con¬ 
nection  with  the  Marine  Shipping  Con¬ 
ference  held  in  Washington,  he  said  “I 
think  we  wrote  a  speech  for  General 
Pershing,  Chairman  Stone  of  the  Farm 
Board,  and  J.  Caldwell  Jenkins.” 

Explaining  the  duties  of  A.  E.  Mc¬ 
Kinnon,  director  of  public  relations  of 
the  association,  and  who  had  employed 
him,  Mr.  Shipp  said  he  suggested  to 
Julius  Klein  “that  he  devote  one  of  his 
business  talks  on  the  air  to  the  mer¬ 
chant  marine,  which  he  did  over  the 
Columbia  Broadcasting  System  Sunday 
evening,  Feb.  5,  to  an  extent.” 

Another  report  from  Mr.  Shipp  to 
his  employers,  unearthed  by  the  Com¬ 
mittee  and  read  at  the  hearing  was 
Mr.  Shipp’s  report  at  that  time  on 
James  A.  Farley,  chairman  of  the  Na¬ 
tional  Democratic  committee,  in  which 
he  suggested :  “It  would  seem  now  that 
the  most  important  key  individual,  so 
far  as  the  Merchant  Marine  situation 
is  concerned,  is  James  A.  Farley,  who 
will  be  Postmaster  General,”  and  that 
systematic,  coordinated  effort  “should 
be  made  to  get  the  merchant  marine 
•Story  in  his  mind.”  He  also  suggested 
to  the  steamship  company  officials  that 
if  they  knew  Mr.  Farley,  that  if  they 
had  friendly  relations  with  him  they 
would  have  “therefore  a  better  chance 
to  get  his  ear  and  lay  the  facts  before 
him.” 

Senator  McCarren  then  said,  in  the 
course  of  the  inquiry :  “I  find  here  one 
report,  it  says,  ‘Keep  up  the  work  with 
George  H.  Lorimer  to  the  end  that  he 
may  continue  on  his  merchant  marine 
editorials  or  feature  articles  by  Blythe, 
Marcosson  and  others,”  which  Mr. 
Shipp  said  was  not  his  report  but  that 
of  Mr.  McKinnon. 

In  regard  to  the  foregoing,  Mr.  Mc¬ 
Kinnon  interposed :  “It  would  be  man¬ 
ifestly  unfair,  and  I  know  it  is  not  in¬ 
tended  by  either  of  the  Senators,  to  have 
it  go  into  the  record  that  any  one  con¬ 
nected  with  the  American  Steamship 
Owners’  association  submitted  any  ma¬ 
terial  to  the  Saturday  Evening  Post 
other  than  factual  matter  and  reports, 
taken  from  files  accessible  to  anyone, 
because  I  think  if  there  is  one  paper  in 
the  world  that  cannot  be  influenced, 
even  in  the  editorials  or  special  arti¬ 
cles,  it  is  the  Saturday  Evening  Post.” 

“Mr.  Shipp,  did  you  have  anything 
to  do  with  the  National  Geographic 
Magacine?”  the  chairman  asked. 

“We  gave  a  writer  for  the  Geographic 
some  material.  Nothing  ever  came  of 
it  to  my  knowledge,”  was  the  reply. 

The  testimony  continued : 

The  Chairman :  What  was  the  effort 
you  made  with  reference  to  the  arti¬ 
cles  by  Mr.  Helm,  the  correspondent 
who  wrote  the  articles  with  reference 
to  subsidy?  (William  P.  Helm,  Wash¬ 
ington  correspondent.) 

Mr.  Shipp:  A  member  of  my  staff 
talked  with  Mr.  Helm  concerning  the 
articles  he  had  written  for  a  Kansas 
City  paper  for  which  he  was  corre¬ 
spondent.  We  knew  him  very  well  and 
talked  the  subject  over  with  him. 

The  Chairman:  I  notice  here  a  re¬ 
port  under  date  of  January  25th,  “A 
somewhat  similar  program  was  sub¬ 
mitted  and  it  was  proposed  to  contact 
Lowell  Mellett  of  Scripps-Howard 
newspapers,  but  to  date  the  only  strictly 
Scripps-Howard  stories  that  have  ap¬ 
peared  have  been  rather  antagonistic 
than  favorable.”  Did  you  make  that 
report  ? 

Mr.  Shipp:  I  think  I  did. 

The  chairman:  Did  you  contact  Mr. 
Mellett? 

Mr.  Shipp:  I  think  a  member  of  my 
staff  did. 

The  chairman :  What  about  the  West¬ 
ern  Newspaper  Union? 

Mr.  Shipp:  We  contacted  them. 


Our  editor-in-chief,  and  somebody  con¬ 
nected  with  the  staff,  submitted  mate¬ 
rial  to  them  which  I  think  they  used. 

The  chairman :  You  say  you  talked 
with  Mr.  (David)  Lawrence,  but  he 
never  did  give  the  radio  talk.  Did  he? 

Mr.  Shipp:  I  think  not.  I  don’t 
know  whether  he  went  off  the  air  be¬ 
fore^  he  got  to  it,  or  whether  he  just 
didn’t  want  to  make  it. 

The  chairman  then  read  one  of  Mr. 
Shipp’s  reports  to  his  employers  rela¬ 
tive  to  his  contact  with  Washington 
newspapermen,  as  follows: 

“It  is  accurate  to  state  now  that  due 
to  our  efforts  of  the  past  three  months 
practically  all  important  Washington 
correspondents,  especially  from  the 
Middle  West,  are  soundly  informed  on 
the  present  merchant  marine  set-up,  and 
most  of  them  are  sympathetic.” 

“Which  ones  are  important?”  asked 
the  chairman. 

“They  are  all  important  from  our 
standpoint,”  said  the  witness. 

The  chairman  then  read  an  excerpt 
from  another  report  of  the  witness  on 
his  publicity  campaign  that  he  “wrote 
and  furnished  to  the  North  American 
Newspaper  Alliance,  a  series  of  three 
articles  on  the  merchant  marine,”  and 
Mr.  Shipp  responded  that  he  recalled 
this  report. 

Another  report  by  Mr.  Shipp  to  the 
Ship  Owners’  Association,  read  into 
the  record,  was  “Held  two  confer¬ 
ences  with  Raymond  Brandt,  of  the 
Washington  Bureau  of  the  St.  Louis- 
Post-Dispatch  regarding  article  on  mail 
contracts  written  by  him  and  published 
in  the  St.  Louis  Post-Dispatch  De¬ 
cember  25.  As  a  result  it  is  pos¬ 
sible  that  the  Post-Dispatch  will  carry 
another  article  representing  the  point 
of  view  of  the  Government  and  the 
shipping  companies.” 

Asked  if  the  second  article  appeared, 
Mr.  Shipp  replied:  “I  don’t  know 
whether  it  did  or  not.  I  don’t  know 
how  far  we  got  with  Mr.  Brandt.  We 
doubtless  saw  him  and  tried  to  do  some 
missionary  work." 

Mr.  Shipp  continued  that  Major 
Ollie  Newman  (recently  appointed 
economic  adviser  to  the  Government  of 
Haiti),  then  with  his  organization,  had 
contacted  the  Associated  Press,  his  re¬ 
port  in  regard  thereto  being :  “Ar¬ 
ranged  with  Chief  of  Washington  Bu¬ 
reau  of  the  Associated  Press  for  them 
to  carry  a  statement  interpreting  mail 
contract  situation  in  Congress.  Wrote 
such  interpretation  and  took  it  to  the 
Second  Assistant  Postmaster  General 
Glover,  who  revised  it  slightly  and  ap¬ 
proved  it.” 

Mr.  Shipp  was  asked  if  this  report 
was  correct,  and  he  replied : 

“I  think  that  is  correct.” 

Then  Mr.  Shipp  testified  that  Major 
Newman  went  to  Baltimore  for  a  con¬ 
ference  with  “Mr.  Ravenal  oCthe  Balti¬ 
more  Sun,"  as  revealed  in  one  of  his 
reports,  “for  the  purpose  of  enlisting 
the  cooperation  of  the  Baltimore  Sun 
in  support  of  mail  contracts.  Mr.  New¬ 
man  and  Mr.  Ravenal  held  conference 
for  nearly  an  hour  with  Mr.  Owens, 
editor  of  the  Sun,  and  felt  his  interest 
had  been  aroused.” 

“I  think  we  did  arouse  his  interest, 
though  he  never  demonstrated  it  in  his 
newspaper,”  explained  Mr.  Shipp  to  the 
committee. 

Another  report  made  by  the  publicity 
agent  was  that  he  had  contacted  Fred¬ 
eric  William  Wile  “and  secured  his 
agreement  to  cover  the  merchant  marine 
in  the  Public  Affairs  Institute  of  the 
Columbia  Broadcasting  System,”  but  he 
could  not  state  whether  such  was  ever 
done. 

The  witness  was  then  asked  about 
one  of  his  reports  to  employers  that 
he  and  Major  Newman  called  upon  Ar¬ 


thur  Krock,  chief  of  the  Washington 
Bureau  of  the  New  York  Times,  in  re¬ 
gard  to  the  merchant  marine,  which  was 
to  the  effect  that  “he  agreed  to  assi^ 
a  member  of  his  staff  to  handle  it  in 
connection  with  Mr.  Newman.” 

In  explanation  of  the  foregoing,  Mr. 
Shipp  testified,  “It  didn’t  seem  to  me 
that  we  got  very  far;  my  recollection 
is  that  we  found  him  rather  hardboiled,” 
though  the  witness  said  that  he  and 
Major  Newman  had  “known  Mr.  Krock 
for  a  number  of  years.” 

The  testimony  of  Mr.  Shipp  con¬ 
cluded  : 

The  chairman:  May  I  ask  if  you  got 
anywhere  in  any  of  these  matters?” 

Mr.  Shipp:  In  this  personal  contact? 

The  chairman :  Those  I  have  just 
read  to  you? 

Mr.  Shipp:  Well,  as  Andy  says,  “I 
think  we  made  an  imprint.” 


900  ATTEND  BANQUET 

N.  Y.  Sun  Club’s  Birthday  Party 
Marks  100th  Anniversary  of  Daily 

More  than  900  persons  attended  the 
dinner  and  dance  of  the  Sun  Qub, 
whose  membership  includes  the  entire 
staff  of  the  New  York  Evening  Sun, 
at  the  Waldorf-Astoria  Hotel,  New 
York,  Oct.  7,  in  celebration  of  the  100th 
anniversary  of  the  newspaper. 

Following  a  reception,  dinner  was 
served  during  which  Jack  Pearl  and 
other  radio  stars  entertained  the  group. 
One  of  the  surprise  presentations  was 
a  huge  birthday  cake  bearing  100  can¬ 
dles,  the  gift  of  Oscar  of  the  Waldorf. 

C.  Fred  Carrington,  president  of  the 
Sun  Club,  was  toastmaster,  introducing 
P'rank  O’Brien,  editor  of  the  Sun ; 
Keats  Speed,  managing  editor,  and 
Edwin  S.  Friendly,  business  manager. 
James  E.  Craig,  of  the  editorial  staff, 
read  a  message  from  William  T. 
Dewart,  publisher,  who  is  in  Europe. 

After  the  dinner,  the  tables  were 
cleared  away  for  dancing  to  music  sup¬ 
plied  by  George  Kulolia’s  Honolulu  Ser- 
enaders  and  Ernie  Golden’s  Orchestra. 


McGRAW-HlLL  RAISES  PAY 

Increased  Busineii  Said  to  Warrant 
Ten  Percent  Salary  Increases 

Pay  raises  affecting  all  salaried  em¬ 
ployes  in  the  New  York  headquarters 
and  ten  branch  offices  in  other  cities, 
effective  Oct.  15,  were  announced  Oct. 
8  hy  Malcolm  Muir,  president  of  the 
McGraw-Hill  Publishing  Company,  Inc. 
About  "800  employes  will  receive  a 
10%  increase. 

Mr.  Muir  stated  that  the  company 
is  merely  keeping  its  word  with  its 
employes,  who  were  promised,  when 
salary  cuts  were  made,  that  the  restor¬ 
ation  of  salaries  and  wages  would  be 
given  precedence  over  all  other  mat¬ 
ters  as  the  business  of  the  company 
improved.  Advertising  billings  of  the 
company  in  September  have  shown  a 
55%  increase  over  August  and  the 
October  trend  indicates  continued  im¬ 
provement,  he  said. 


CAMPAIGNING  FOR  AIRPORT 

A  campaign  carried  on  by  the  West¬ 
chester  County  (N.  Y.)  Publishers,  of 
which  J.  Noel  Macy  is  president,  and 
hy  the  lYhite  Plains  (N.  Y.)  Daily 
Reporter,  of  which  Walter  V.  Hogan 
is  editor,  resulted  this  week  in  the  Board 
of  Supervisors  ordering  a  survey  for  a 
county  airport.  Mr.  Macy,  who  is  an 
aviation  enthusiast,  and  Mr.  Hogan, 
assisted  by  Joe  De  Ganahl,  a  reporter, 
who  was  a  member  of  the  Byrd  polar 
expeditions,  directed  petitions  containing 
over  5,000  residents  and  numerous  or¬ 
ganizations. 

ACORN  AGENCY  MOVES 

Acorn  Agency,  Inc.,  New  York,  has 
moved  its  offices  to  the  RKO  Building. 
Rockefeller  Center,  New  York. 
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FEDERAL  JUDGE  AIDED  NEWSPAPERS 
IN  PUBLICIZING  URSCHEL  TRIAL 

Every  Courtroom  Rule  Restricting  Newspapermen  Swept  Aside 
to  Facilitate  Coverage  of  Kidnap  Case — Court  Held 
Stories  and  Pictures  Would  Be  Crime  Deterrent 


Cameras  ground,  depicting  the  New 
Deal’s  smashing  blow  at  gangland. 

Leased  wires,  teletypes  and  direct- 
line  telephones,  brought  to  within  a  few 
feet  of  the  courtroom,  flashed  the  news 
to  the  nation. 

Another  dramatic  chapter  of  the 
crime  war  had  ended. 


McCLURE  INJUNCTIO^ 
VACATED  BY  COURT 


Appellate  Division  in  N.  Y.  Rules  a 
Favor  of  N.A.N.A.  in  Case 
Involving  Writings  of 
Paul  Mallon 


Ini 


By  LEE  HILLS 

Reportorial  Staff,  Oklahoma  City  News 


Oklahoma  city,  Oct.  9— The 

celebrated  Urschel  kidnap  trial 
here  set  a  precedent  which  may  change 
the  course  of  trial  rejxjrting  in  .America. 
A  veteran  federal  judge,  Edgar  S. 


its  first  test 


the 


which  was  given 
Urschel  trial. 

Saturday,  Oct.  7,  when  four  of  the 
kidnap  conspirators  were  given  life  sen¬ 
tences,  two  others  5-year  terms  and  one 


Scene  showing  one  end  of  the  press  section  at  Urschel  trial  with  cameramen 
ready  to  set  off  their  flashes  as  Harvey  J.  Bailey  and  his  gang  were  sentenced. 


\'aught,  delivered  a  powerful  blow  on 
the  side  of  complete  publicity  in  the  age- 
old  controversy  over  whether  trial  re¬ 
porting  should  be  hampered  by  judicial 
dignity,  by  scrapping  every  time-hon¬ 
ored  rule  restricting  the  press. 

It  marked  a  new  day  in  court  for  the 
nation's  press,  and  particularly  for  pho¬ 
tographers  and  newsreel  men,  who  have 
scarcely  had  a  look-in  at  many  major 
trials. 

‘■.\t  the  suggestion  of  the  Attorney 
General  of  the  United  States,  and  with 
apologies  to  no  one,  the  court  here  has 
permitted  facilities  for  the  widest  pub¬ 
licity  in  this  case  with  the  hope  that  it 
will  have  a  tendency  to  deter  crime  in 
the  future,”  was  Judge  Vaught’s  frank 
statement  to  a  crowded  courtroom. 

The  pitiless  light  of  publicity  will  do 
more  to  unpopularize  crime  and  arouse 
the  public  to  stamp  it  out  than  any  other 
single  factor,  the  judge  declared. 

And  with  the  force  of  the  national 
administration  behind  this  unprece¬ 
dented  policy,  publishers  of  the  south¬ 
west  predicted  this  new  attitude  toward 
crime  reporting  will  soon  become  na¬ 
tion-wide.  Federal  prosecutors  and 
agents  working  on  the  $200,000  kidnap¬ 
ing  of  the  millionaire  Charles  F.  Ur¬ 
schel  said  the  publicity  angle  is  an  im¬ 
portant  one  in  the  government’s  ‘‘war 
to  the  finish”  against  the  underworld. 

Even  the  cries  of  some  reformers 
that  Judge  Vaught  was  turning  the 
Urschel  trial  into  a  Roman  holiday  for 
morbidly  curious  newspaper  readers 
failed  to  turn  the  jurist  from  his  course. 

At  one  stage.  Archibald  M.  Carey, 
defense  attorney  for  the  alleged  “money¬ 
changers”  accused  of  passing  part  of 
the  huge  ransom  in  Minneapolis  and 
St.  Paul,  demanded  a  mistrial  because 
of  the  freedom  permitted  cameramen  in 
taking  pictures  of  witnesses  on  the 
stand. 

“Overruled,”  declared  Judge  Vaught. 

He  then  turned  to  the  witness,  the 
former  police  chief  of  Minneapolis,  who 
was  discharged  because  he  came  here 
without  being  subpoenaed,  and  asked 
him  if  the  flashing  of  iiludographic 
bulbs  irritated  him  or  tended  to  make 
him  testify  to  anything  not  true.  The 
witness  said  he  was  not  interrupted  in 
any  way. 

The  defense  lawyer  said  the  publicity 
feature  will  be  one  assignment  of  error 
carried  to  the  supreme  court  of  the 
United  States  in  a  showdown  attack  on 
the  so-called  Lindbergh  kidnap  law. 


a  10-year  suspended  sentence,  the  heav¬ 
ily  fortified  courtroom  atop  the  federal 
building  tower  resembled  a  movie  studio 
in  action  at  the  filming  of  a  nrelodra- 
matic  gang  trial  for  motion  pictures. 

Nearly  half  of  the  forepart  of  the 
courtrcxmi  was  turned  over  to  news¬ 
papermen.  news  photographers  and  six 
newsreel  cameramen.  The  fl<H)r  was  a 
tangleJ  confusion  of  wires  and  tubes 
leading  to  microphones  set  in  front  of 
the  judge,  the  attorneys  and  the  si.\ 
men  and  one  woman  awaiting  sentence. 
Kleig  lights  swept  the  courtroom  from 
a  dozen  corners. 

For  the  first  time  in  history  a  federal 
courtr(K>m — and  one  that  has  been  as 
cloistered  from  an  avid,  crime-hungry 
world  as  any  in  the  land — was  laid  wide 
(jpen  for  every  movie-goer  and  news¬ 
paper  reader  in  the  country  to  see. 

"We  are  living  in  an  age  of  pictures 
when  people  get  their  information  from 
seeing  as  much  •’s  from  reading.”  said 
Judge  Vaught. 

“Tlie  pictures  of  criminals,  chained 
and  before  the  bar  of  justice,  will  do 
much  to  stamp  out  kidnapping.” 

“The  courts  belong  to  the  iteople. 
Only  a  few  of  them  can  get  inside  the 
courtr(K)m.  and  the  constitution  says 
our  trials  shall  be  open  and  above  board 
for  all. 

“Those  who  can’t  get  into  this  court¬ 
room  shojld  know  what  is  going  on 
through  the  newspapers.  .America  wants 
no  secret  trials,  no  secret  prosecutions 
of  accused  persons.” 

The  kindly,  Sunday-sch(K)l-teaching 
federal  judge,  who  carried  out  his  an¬ 
nounced  intention  “to  put  teeth  into  tliis 
kidnap  law,”  was  pioneering  a  new 
field  in  publicity  just  as  much  as  he 
was  making  history  in  American  juris¬ 
prudence  with  his  sweeping  interpreta¬ 
tion  of  the  law  inspired  by  the  kidnap¬ 
ing  and  murder  of  the  Charles  .A.  Lind¬ 
bergh  baby. 

“It  will  be  observed,”  he  told  the 
crowd  of  society  women  and  business 
executives  in  court,  “that  the  court,  on 
its  own  volition  and  with  apologies  to 
no  one,  has  permitted  various  facilities 
here  for  the  publicity  of  the  trial  of  this 
case. 

“The  court  wants  to  emphasize  that 
our  attitude  towar.l  kidnaping  is  such 
that  we  would  like  for  the  world  to 
know  the  attitude  of  the  United  States 
court  for  the  western  district  of 
Oklahoma  in  dealing  with  kidnaping 
cases.” 


CIRCULATION  EXTENDED 

Chicago  Tribune  Graphic  Weekly 
Now  with  All  Edition* 

(.Special  to  Editor  &  Publisher) 
Chicago,  Oct.  9 — The  Graphic  Weekly 
Magazine  Section  of  the  Cliicafjo  Sun¬ 
day  Tribune  will  make  its  first  appear¬ 
ance  in  all  editions  of  the  Sunday  Trib¬ 
une,  beginning  Oct.  15,  it  was  an¬ 
nounced  here  today.  The  Graphic 
Weekly  has  been  appearing  in  the  coun¬ 
try  editions  of  the  Sunday  Tribune  for 
the  past  two  years,  but  with  this  re¬ 
stricted  circulation,  was  not  heretofore 
available  to  advertisers. 

W.  E.  Donahue,  Tribune  advertising 
manager,  in  announcing  the  advertising 
rates  for  the  Graphic  Weekly,  stated  that 
the  page  size  of  this  magazine  is  19^/t 
by  14kt ;  the  columns  272  lines  deep  by 
28  lines  wide.  Forms  close  four  weeks 
in  advance  for  color  pages  and  three 
weeks  in  advance  for  black  and  white. 

The  advertising  rates  for  the  Graphic 
Weekly  were  announced  as  follows ; 

LINE  RATES 

Upen  . $2.00  per  agate  line 

i.OOO  lines  » itliin  one  year. .  1.75  peragatc  line 
2,500  lines  within  one  year. .  1.60  per  agate  line 
5,000  lines  within  one  year. .  1.50  per  agate  line 
10.000  lines  within  one  year. .  1'.40  per  agate  line 
(Minimum  size,  14  agate  lines.) 

COLOR  P.\GE  R.\TES 
(Black  and  Three  Colors.) 

PER  PAGE 

One  page  . $4,600.00 

.1 — within  one  year .  4.100.00 

6 — within  one  year .  5.800.00 

13 — within  one  year .  3.500. 00 

26— within  one  year .  3,200.00 


BACKUS  GRANTED  DELAY 

He  and  Associates  Get  Until  Oct.  25 
to  Answer  $7,235,778  Suit 
(Special  to  Editor  &  Publisher) 
Mi.NNEAiHiLis,  Minn.,  Oct.  9 — H.  W. 
Backus,  members  of  his  family  and  a 
number  of  firms  in  which  he  was  inter¬ 
ested.  all  defendants  in  an  equity  suit 
for  $7,235,778  in  federal  district  court 
here,  were  granted  until  Oct.  25  to  file 
their  answer  in  the  matter  today.  The 
suit  was  brought  by  receivers  for  the 
Minnesota  and  Ontario  Paper  Company, 
another  Backus  interest,  on  the  theory 
that  Backus  and  the  others  had  advanced 
them  large  sums  of  money  for  various 
enterprises  without  authority.  Some  of 
the  transactions  were  called  in  the  com¬ 
plaint  “fraudulent  and  void.”  Time  for 
answer  originally  would  have  been  Oct. 
11.  By  stipulation  among  attorneys, 
however,  all  of  the  defendants  save  the 
Fort  Francis  Pulp  and  Paper  Company 
were  given  additional  time.  Other  de¬ 
fendants  in  the  matter  are  Elizabeth  H. 
Backus  and  Seymour  Backus,  wife  and 
son  of  Mr.  Backus;  the  Kenora  De¬ 
velopment  Company,  Ltd.,  and  the 
Backus-Brooks  Company. 


ELLIS  DONATES  TROPHY 

Nearly  5(X)  trapshooters  participated 
in  the  Chicaf/o  Daily  Ne^vs  Fresh-Air 
Fund  trapshoot  Saturday,  Oct.  7,  at  the 
Lincoln  Park  Gun  Club,  Chicago.  The 
winner  was  awarded  a  silver  cup  forty 
inches  tall,  donated  by  Theodore  T. 
Ellis,  vice-president  of  the  Daily  News. 
Colin  Campbell,  of  Walter  Scott  &  Co., 
press  manufacturers,  was  chairman  of 
the  prize  committee.  The  shoot,  which 
attracted  hundreds  of  the  best  marks¬ 
men  in  the  middle  west,  was  held  for 
the  benefit  of  undernourished  children 
cared  for  at  the  Daily  News  I'rcsh-Air 
.Sanitarium. 


CORRECTION 

E.  ,A.  NVestfall,  formerly  vice-presi¬ 
dent  of  H.  C.  Craig  &  Co.,  paper  mer¬ 
chants,  New  York,  has  retired  from  the 
company.  He  recently  sold  his  stock 
interest  in  the  firm.  .An  item  in  last 
week’s  Editor  &  Plui.ishkr  .saying  that 
Mr.  Westfall  retained  a  stock  interest 
was  erroneous. 


llie  temporary  injunction  granted 
the  McClure  Newspaj^r  Syndicatt 
early  in  August  prohibiting  the  Xortk 
.American  Newspaper  Alliance  from 
syndicating  the  articles  of  Paul  Malla 
from  Washington  was  vacated  by  tht 
.A'  pellate  Division  of  the  New  York 
Supreme  Court,  first  department.  Sett 
29. 

The  decision  was  unanimous  and  was 
made  without  comment. 

The  Appellate  Division  had  granted 
the  N.A.N.A.  a  stay  of  execution  imm^ 
diately  after  the  McClure  Syndicate 
had  obtained  the  injunction  from  Jus¬ 
tice  Peter  J.  Schmuck. 

Kelley  &  Becker  were  counsel  for 
the  N.A.N.A.  in  the  case. 

The  injunction  was  sought  by  the 
McClure  Syndicate  shortly  after  Paul 
Mallon  began  to  write  from  the  na¬ 
tional  capital  for  North  .American 
Newspaper  Alliance  in  the  same  in¬ 
formal  vein  that  had  distinguished  his 
contributions  to  the  “National  Whirli¬ 
gig”  column,  instituted  last  year  by  the 
McClure  Syndicate  as  a  private  infor¬ 
mation  service  and  syndicated  as  a  daily 
column  to  newspapers  since  early  this 
year. 

It  was  charged  by  Col.  Richard  E 
Waldo,  of  the  McClure  Syndicate,  that 
John  N.  Wheeler,  representing  the 
North  American  Newspaper  .Alliance, 
made  repeated  offers  to  Mr.  Mallon  to 
leave  the  employ  of  the  plaintiff  and 
enter  that  of  the  defendant.  .A  letter 
written  by  Mr.  Mallon  to  Col.  Waldo, 
stating  that  the  terms  of  the  latest 
N.A.N.A.  offer  compelled  his  accept¬ 
ance.  was  a  part  of  the  document. 

Col.  Waldo  declared  that  when  deci¬ 
sion  to  syndicate  the  Whirligig  column 
was  reached,  a  new  agreement  was  made 
Isetween  the  syndicate  and  Mr.  Mallon 
providing  for  increased  compensation  to 
the  latter  based  upon  the  proceeds  ol 
the  sale  of  the  column.  It  was  also 
stated  that  Col.  Waldo  furnished  to  Mr. 
Mallon  for  his  confidential  use  a  list  of 
the  newspapers  which  had  agreed  to 
take  the  column,  and  that  Mr.  Mallon 
in  going  to  his  new  employment,  had 
u.sed  or  jiermitted  the  use  of  this  list  to 
the  injury  of  the  plaintiff. 

N.A.N.A.  counsel  held  that  no  con¬ 
tract  between  Mallon  and  the  McClure 
Syndicate  existed. 


PALMOLIVE  IN  ROTO  SPACE 
Dailies  in  50  Cities  Receiving  Copy, 
Some  in  Four  Colors 

(Special  to  Editor  &  Publisher) 

Chicago,  Oct.  9 — Colgate- Palmolive- 
Peet  Company  has  embarked  on  an  ex¬ 
tensive  newspaper  rotogravure  adver¬ 
tising  campaign  in  more  than  50  cities 
on  Palmolive  Soap.  The  series  of  ad¬ 
vertisements,  many  of  which  are  full 
pages,  features  a  romantic  appeal  built 
around  the  “school  girl  complexion" 
theme.  Some  of  the  advertisements  art 
in  four  colors  in  metropolitan  news¬ 
papers. 

While  company  officials  declined  tc 
discuss  the  significance  of  this  campaign 
Editor  &  Publisher  learned  upon  good 
authority  that  it  is  being  watched  vet) 
closely  and  may  be  the  forerunner  of  a 
new  policy  in  newspaper  advertising. 

The  Chicago  office  of  T.ord  &  Thomas 
agency  is  handling  the  Palmolive  ac¬ 
count. 


S.  F.  NEWS  ADDS  MEN 

Arthur  J.  Tormey,  advertising  direc 
tor,  San  Trancisco  Nnvs,  has  .ininninced 
appointment  of  Neil  Hellis  as  head 
the  News  national  advertising  depart¬ 
ment.  and  that  Ernest  Adamson  ana 
h'rancis  Games  have  been  added  to  the 
News  advertising  staff.  Hellis  was 
formerly  business  manager  of  the  i’t 
.  Jiif/eles  Record;  Adamson  was  fonn- 
erly  with  the  Los  Angeles  office  ot 
Curtis  Publishing  Company  and  Games 
was  with  the  Minneapolis  Journal 
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A.B.C.TO  DISCUSS  TRADING  TERRITORIES 


(Special  to  Editok  &  Publisher)  Xew  York  and  Washington  code  nieet-  Association  will  convene  Oct.  17  and  tion  department.  Fraundorf  was  re- 

CHICAGO,  Oct.  10 — Advance  inter-  ings  since  June.  18  at  the  Congress  Hotel  for  its  regular  cently  advertising  manager  of  the 

est  ill  the  annual  Audit  Bureau  of  Committee  reports  will  he  given  on  fall  meeting.  J.  Karl  Shea,  assistant  Emiwrium  Down  Stairs  Stores,  San 
Circulations  convention  to  be  held  here  Tuesday  by  each  chairman  with  sjiecial  publisher  of  the  /•>.  IVayiie  (Ind.)  Francisco. 

next  week,  Oct.  19  and  20,  centers  reference  to  NR.\  problems.  These  re-  Xczt's-Scntiiu'l,  will  address  the  group  C.  W.  Gray  and  Charles  Schmidt  have 
around  several  subjects,  two  of  which  ports  will  deal  with  newsprint,  postal  at  the  Tuesday  luncheon  and  Manag-  been  promoted  to  the  local  display  de¬ 
matters,  cost  and  production,  A.B.C.,  ing  Director  Harn  of  the  A.B.C.  will  partment  from  the  merchandising  service 

_  be  the  Wednesday  luncheon  speaker,  department. 

R.  \V.  Taylor,  lliiit  (Mich.)  Journal,  Xhe  following  men  have  recently 
president  of  the  association,  will  pre-  joined  the  local  advertising  staff; 

program  is  carried  in  detail  \v.  E.  Williams,  formerly  with  Chi- 
on  page  42.  Herald  &•  Examiner. 

The  Association  ot  Newspaper  Ad-  Ralph  m.  Jewell,  formerlv  with  the 
vertising  Executives  will  meet  at  the  jj.  C.  Capwell  Company,  department 
Stevens  on  Oct.  19.  store,  Oakland,  Cal.,  and  more  recently 

^Isrket  Newspapers,  Inc.,  ^.jjh  the  McClatchy  Newspapers. 

C.  J.  Littlefield,  formerly  with  Cro- 
Stevens  Hotel  Oct.  18,  with  a  luncheon  „  p^hlishing  Companv.  Cosmopolitan 

I  Af  u  «  Journal,  and  for  the  past  five  years  with 

f  f  ^  Edwa?d^SoZil.  recently  with  San  ' 

\V."T'Lockridge.  vice-president  of  Francisco  office  of  Rodney  E.  Boone 
Thompson  Company,  Chicago  ;  ^‘^rentH^  Quigley,  formerly  with  Drv 
She”  &eunfc«v^^^^^  Gaorf.  Ecmmm.V;  Scruggs.  Vandevoort 

Lrshan  lllen.  Te  President  of  inl\taroi 

Charles  Daniel  Frey  Company,  Chi-  on  the  display  advertising  staff  of 

cago;  Bradley  A.  Walker,  vice-presi-  Baltimore  American 
dent  of  Campbell- Ewald  Company,  De-  T-  ^ 

troit:  and  Col.  A.  F.  Baumgartner.  Frm.cxcn  iVm.^  and  more  recently  w  ith 
Thompson-Koch  Company,  Cincinnati.  *he  Los  Angeles  E.ramtner. 

P.  L.  Thomson  The  Agricultural  Publishers  Asso-  jq  discUSS  A.  P.  REPORT 

.  ciation  will  also  convene  at  the  Stevens  - - 

advertising  promotion ;  circulation ;  Q^t.  ig  for  an  all-day  business  meet-  Managing  Editors*  Association  to  Meet 
agriculture ;  chain  store  relations,  and  .  _  ,  »  .  ■  n  »  oc  ot 

radio  .  r  n  •  *  j  •"  F'^ench  Lick  Oct.  Z6-Z7 

™  ^  TT  .■  ,  ,  .  Directors  of  the  Bureau  ot  Adver-  .  •  *  j  u,  \yrnr,o^:no-  PHhors’ 

Phil  S.  Hanna,  editor  of  the  C/urnflo  tising.  A.NiP.A.  will  hold  their  annual  Associated 
Journal  of  Commerce,  will  be  the  Tues-  meeting  at  the  Stevens  Thursday  eve-  Ort  27  Nine  corn- 

day  luncheon  speaker.  His  subject  ;^11  „inp,  Set.  19.  with  Edwin  S.  Friendly,  '"^riT^vni  rJ^?t  on  v;rious  X 
be  “Our  Destination  with  NR.A.  T^e  \czo  York  Sun,  as  chairman  in  charge.  •  anT^parh  nhase  will  be  dis- 

regular  Inland  round-table  executive  William  A.  Thomson,  managing  direc-  service, 

^ssion  on  current  problems  will  be  held  tor,  will  present  his  annual  report  to  cussed  informally.  J 

Tuesday  afternoon.  the  directors  ^  managing  editors  an 

Col.  Robert  R.  McCormick.  Chicago  Chicago  members  of  the  Association  opportunity  tf  ^jd  in  shaping  the  ^li- 
Tribune  publisher,  will  address  the  In-  c>f  National  .Advertisers  and  members 

landers  at  the  Wednesday  morning  ses-  from  that  vicinity  will  hold  a  luncheon  :  „_„„ram  committee 

Sion  on  the  subject  of  freedom  of  the  meeting  at  the  Palmer  House.  Oct.  18.  .  Owen  Knh7 

press.  S.  N.  Becker,  secretary-treasurer  Paul  B.  West,  managing  director,  will  kZas  CiTv 

of  MeJ unkin  Advertising  Company,  attend.  Lify 

Chicago,  will  speak  on  “Newspaper  -  SPar  Times;  Roy  J.  Dunlap,  Yf. 

.Advertising  Problems  and  Prospects  of  C.  C  BOONE  ADDS  TO  STAFF  Paul  Dispatch  and  Pwneer-Press,  J. 
the  New  Deal.”  Harvev  Kelly,  chair-  c  c  •  ~t  ^  aj  Nezvs  and  Press, 

man  of  the  A.N.P.A.  labor  committee,  Francuco  Examiner  Advertising  and  Sevellon  Brown.  Providence  Jour- 

will  discuss  NRA  labor  union  prob-  Director  Announces  Several  Changes  nal  and  Bulletin.  ,  .  .  „  . 

lems.  Louis  C.  Boone,  advertising  director  High  officials  of  the  A.  R  'm- 

The  Inland  convention  will  adjourn  of  the  San  Francisco  E.ramincr,  an-  Portant  centres  wi  a  en -  g  . 

Wednesday  noon  to  permit  publishers  nounced  last  week  the  following  changes  JENKINS  IS  EDITOR 

to  visit  A  Century  of  Progress  E.xpo-  in  Examiner  local  advertising  depart-  Statement  of  the  ownership  and  man- 

,  c.  *  /-•  1  *•  >r  >  I'  ^  f  -11  u  I  .1,  agement  of  the  Sai>annah  (Ga.)  Morn- 

Central  States  Circulation  Managers’  Hal  I-raundorf  will  head  the  promo-  y  oublished  earlv  this  month 


the  Stevens  Hotel.  Other  topics  of 
general  importance  may  come  before  the 
convention,  but  no  definite  announce¬ 
ment  of  such  subjects  could  be  obtained 
at  bureau  headquarters  here  to-day. 

President  P.  L.  Thomson,  Western 
Electric  Company,  is  expected  to  outline 
the  work  of  the  A.  B.  C.  and  cover  any 
particularly  important  matters  tor  dis¬ 
cussion  in  his  annual  report  to  be  read 
at  the  oiiening  session  Thursday  morn¬ 
ing.  John  Stewart  Bryan,  Richmond 
(\a.)  .\ezos- Leader  publisher,  and 
Stuart  Peabody,  advertising  chief  of 
Borden  Company,  New  \ork,  and  presi¬ 
dent  of  the  Association  of  National 
Advertisers,  will  be  the  principal 
speakers  at  the  general  meeting.  TTieir 
subjats  have  not  been  announced. 

The  .A.  B.  C.  board  of  directors  will 
meet  here  Wednesday  evening,  ().  C. 
Harn,  managing  director,  stated,  at 
which  time  a  report  will  be  presented 
on  trading  territories  by  a  committee 
which  has  been  studying  the  subject 
during  the  past  year.  This  committee 
consists  of  John  Cowles,  Des  Moines 
Register  and  Tribune;  Howard  W. 
Stodghill,  Louisznlte  Courier-Journal 
and  Times;  T.  F.  Driscoll,  Armour  S: 
Co.,  Chicago;  and  Donald  B.  Douglas, 
Quaker  Oats  Company,  Chicago. 

.Although  the  committee  has  been 
unable  to  arrive  at  an  entirely  satisfac¬ 


tory'  solution  of  the  trading  territory 
problem,  it  is  understood  a  definite  plan 
will  be  outlined  to  the  directors  and 
may  be  presented  to  the  bureau  mem¬ 
bers  as  a  whole.  The  plan  under  con¬ 
sideration  is  understood  to  be  based 
on  reporting  circulations  in  counties,  or 
other  units  around  the  city  of  publica¬ 
tion,  without  attempting  to  specify 
which  areas  make  up  the  trading  terri¬ 
tory.  Under  this  setup,  an  advertiser 
would  have  the  figures  to  show  where 
newspaper  circulations  go,  and  would 
have  to  decide  for  himself  how  much 
trading  territory  to  assign  to  each  city. 

Interim  statements  w'ill  also,  no  doubt, 
be  a  subject  of  discussion  at  divisional 
meetings.  .At  the  present  time,  (piar- 
terly  reports  are  on  a  voluntary  basis. 
Comparatively  few  large  newspapers 


U.  S.  PAYROLL  “JINX”  FOLLOWS  GLASS 


(Special  to  Editor  &  Publisher)  But 

WASHINGTON,  D.  C..  Oct.  9—  Filectic 
Twice  a  federal  employe  but  appoin 
never  a  federal  payee,  Frank  P.  Glass,  been  s 
publisher  of  the  17th  i 
J  '  '  ]  M  0  n  I  g  ornery  providi 

(Ala.)  Adver-  ors. 

Wj  tiser,  is  looking  by  a  3 

■  ,  ^  jH  to  Congress  to  ousted. 

I  i 

m  little  Whe 

J  matter  of  some  Spring 
$4,500  that  will  a  posit 
be  due  him  then  the  Pi 
from  the  govern-  Senate 

^  Perhaps  “em-  journii 

1  ploye”  is  too  un-  Now 

i - £!S_2L_!_lJ  dignified  a  title  McCai 

Frank  P.  Glass  Glass,  not  re 

who  was  once  ap-  check 
pointed  to  fill  a  vacancy  in  the  Senate  Senate 
and  who  was  named  by  President  Mea 
RiKi.sevclt  some  time  ago  to  the  U.  S.  checkii 
Board  of  Mediation.  of  M( 

Back  in  1913,  the  Governor  of  .Ala-  hetwee 
llama  chose  Mr.  Glass  to  fill  a  Senate  hoping 
vacancy,  and  he  moved  into  the  Senate  take  u 
Office  Building.  He  even  received  the  return 
privileges  of  the  Senate  floor.  year. 
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TUGWELL  BILL  SEEN  AS  BEGINNING 
OF  WAR  ON  ALL  ADVERTISING 

Advertising  Agent  Warns  Proprietary  Association  That  Law 
Permits  Prison  Terms  Without  Proof  of  False  Claims — 

Sees  Publications  Exterminated 


A  BITTER  attack  on  Rexford  G. 

Tugwell,  assistant  secretary  of  ag¬ 
riculture  and  author  of  the  proposed 
new  food  and  drugs  bill,  was  launched 
at  a  meeting  of  the  Proprietary  Asso¬ 
ciation  Oct.  10  at  the  Hotel  Biltmore, 
l''Cw  York  City.  The  speaker  was 
\\  illiam^  S.  Groom,  of  the  Thompson- 
Koch  Company,  Cincinnati  advertising 
agency,  who  pictured  Tugwell  as  a  foe 
of  advertising  and  an  advocate  of  revo¬ 
lutionary  experiments. 

The  meeting  was  attended  by  al^iut 
2^  members  of  the  association,  together 
with  publishers  and  advertising  agents. 
The  association  includes  a  large  ma¬ 
jority  of  the  package  medicine  manu¬ 
facturers  of  the  country. 

Quoting  Tugwell  as  having  written 
that  “it  is  doubtful  whether  nine-tenths 
of  our  sales  effort  and  expense  serves 
any  good  social  purpose,”  the  speaker 
intimated  that  the  ultimate  'ipurpo'se 
W’ould  be  to  bring  advertising  of  all 
kinds  down  to  10  per  cent  of  its  present 
volume. 

“An  eminent  lawyer  tells  me,”  said 
Groom,  “that  there  is  ample  basis  under 
existing  laws  for  the  successful  prose¬ 
cution  of  any  advertising  which  can  be 
shown  to  be  false  as  a  matter  of  fact. 

“If  a  man  is  accused  of  violating  a 
law,  and  is  tried  in  a  court,  the  case 
against  him  must  be  proved.  He  can¬ 
not  be  convicted  merely  because,  in 
somebody’s  opinion  he  has  done  a 
wrong. 

“Professor  Tugwell  is  apparently 
not  satisfied  with  such  cumbersome  and 
outmoded  proceedure  against  what  he 
regards  as  false  advertising.  He  be¬ 
lieves  that  nine-tenths  of  all  advertising 
serves  no  good  social  purpose.  It  irri¬ 
tates  him  that  advertising  persuades 
people  to  buy  things  which  they  could 
get  along  without. 

“But  since  a  false  advertisement  must 
be  proved  false  in  fact,  under  existing 
laws,  a  new  and  quite  revolutionary 
type  of  legislation  would  be  required  to 
cut  advertising  down  to  10  per  cent 
of  its  present  volume  and  thus  bring  it 
within  the  limiUtions  of  the  Professor’s 
‘good  social  purposes.’  And  the  Pro¬ 
fessor  is  equal  to  the  occasion.  He 
not  only  recognizes  the  need  of  legisla¬ 
tion  such  as  our  country  has  never  seen 
before,  he  has  prepar^  it  and  intro¬ 
duced  it  in  Congress. 

“Under  the  Tugwell  Bill,  an  advet- 
tisement  need  not  be  proved  false.  It 
is  enough  if  it  be  held  false  in  the  opin¬ 
ion  of  certain  gentlemen  connected  with 
the  Department  of  Agriculture.  But 
suppose  it  has  been  so  carefully  and 
truthfullv  prepared  that  gyen  these 
gentlemen  are  hard  pressed  to  justify 
such  an  opinion.  There  might  be  man'v 
such  truthfully  worded  advertisements 
which  would  come  within  the  Profes- 
sor[s  90  per  cent  which  serves  ‘no  good 
social  purpose.’ 

“It’s  easy  for  our  Professor  of  eco¬ 
nomics.  Not  being  a  judge  or  a  lawyer, 
he  is  not  bound  by  such  ancient  and 
time-honored  traditions  as  the  one  which 
considers  a  man  innocent  until  he  ha.s 
actually  committed  a  crime  and  bwn 
tried  and  proven  guilty.  The  Professor 
knows  how  to  accomplish  his  new  ends 
in  entirely  new  ways.  Under  his  re¬ 
markable  Tugwell  Bill,  certain  gentle¬ 
men  in  the  Department  of  Agriculture 
may  hold  the  opinion  that  your  aclver- 
tisement  might  deceive  somebody.  It 
might  somehow  create  a  false  impres¬ 
sion  in  somebody’s  mind.  Thus  it  is 
not  even  necessary  for  these  gentlemen 
to  hold  the  opinion  that  it  is  false  in 
any  particular.  Just  truth,  creating  a 
false  impression,  gentlemen — or  worse — 
truth  which  might  create  a  false  im¬ 
pression  from  which  the  public  must  be 
protected. 

“The  Professor  has  announced  his 
avowed  intention  to  put  teeth  in  his 


bill.  And  what  teeth  these  new-day 
economists  do  seem  to  have!  In  the 
Tugwell  Bill  they  are  quite  obviously 
bared  in  an  angry  snarl.  It  is  not 
enough  that  Prof,  Tugwell  would  em- 
iwwer  a  bureau  in  the  Department  of 
.\griculture  to  prohibit  advertisements 
wliich  are  false  or  misleading  merely 
in  somebody's  opinion.  His  impatience 
with  90  per  cent  of  -America’s  advertis¬ 
ing  is  of  such  an  intensity  that  an  ad¬ 
vertiser  may  be  sent  to  the  penitentiary 
merely  because  Mr.  Campbell  or  his 
successor  holds  the  opinion  that  a  cei- 
tain  advertisement  might  create  a  false 
impression  in  somebody’s  mind.  And 
this,  gentlemen,  in  a  country  which  has 
refused  to  recognize  the  .soviet  govern¬ 
ment  of  Russia. 

“Of  course  this  is  only  an  experiment, 
only  the  first  step,  probably,  in  Prof. 
Tugwell’s  complete  plan  to  reduce  all 
advertising  to  the  10  jier  cent  of  present 
volume  which  he  considers  legitimate. 
It  would  not  be  advisable  to  apply  the 
principles  of  this  bill  to  all  advertising 
right  at  the  start.  Publishers  must 
learn  gradually  how  to  change  the  pres¬ 
ent  nature  of  their  business  so  that 
they  may  make  their  profits  out  of  their 
circulations  and  meet  their  new  XR.\ 
costs  out  of  an  advertising  revenue 
which  will  shrink  gradually  to  the 
Professor’s  final  10  per  cent  level.  So 
the  Professor  starts  conveniently  with 
food,  drug  and  cosmetic  advertising. 
.'\dvertising  of  other  products  can  be 
added  to  the  slaughter  at  a  later  and 
more  convenient  date. 

“That  all  this  may  cause  the  destruc¬ 
tion  of  your  business,  the  eventual  ex¬ 
termination  of  many  newspapers  and 
magazines,  probably  worries  the  Pro¬ 
fessor  not  a  bit.  He  has  not  spent  his 
lifetime  in  building  your  properties. 
He  is  under  no  moral  obligation  to  find 
new  jobs  for  your  employees  when  you 
are  out  of  business.  There  is  no  reason 
why  he  should  wonder  who  will  support 
>our  wives  and  children. 

“The  public,  perliaps  merely  the 
feeble-minded,  or  moron  portion  of  it, 
must  be  protected  from  the  dangers  of 
forming  a  false  impression  about  some 
advertisement  which  you  might  publish 
sometime. 

“Gentlemen,  it  cannot  be  denied  that 
there  are  certain  abuses  of  advertising, 
just  as  there  are  abuses  of  almost  everv- 
thing. 

“Xo  honest-minded  man  can  sincerely 
oppose  proper  efforts  to  prohibit  the 
false  advertising  of  any  product  or  ser¬ 
vice.  But  any  legal  machinery  which 
is  .set  up  to  prohibit  false  advertising 
and  to  punish  false  advertisers  should 
be  just  and  reasonable  and  not  deliber¬ 
ately  calculated  to  harass  and  restrict 
90  per  cent  of  all  advertising  to  the 
point  of  utterly  destroying  it  and  the 
business  of  the  advertiser  and  publisher 
along  with  it. 

“If  a  criminal  is  believed  to  be  in  a 
house  with  nine  other  men  who  may  be 
innocent  of  any  wrong-doing,  we  don’t 
surround  the  house  with  police  and 
shoot  down  every  man  in  it  in  order 
to  make  sure  that  the  criminal  will  not 
escape. 

“A  good  law  must-be  just  and  reason¬ 
able.  A  good  law  must  not  only  pro¬ 
vide  for  the  apprehension  and  convic¬ 
tion  of  the  guilty,  but  it  must  safeguard 
the  innocent  as  well  and  protect  them 
from  the  probability  of  persecution  qt 
the  hands  of  persons  who  may  be  biased 
in  the  exercise  of  their  authority. 

“If  we  need  a  new  law  to  regulqte 
advertising,  as  I  think  we  do,  let  it  be 
a  wise  and  reasonable  law,  and  let  its 
administration  be  placed  in  the  hands  of 
those  who  will  enforce  it  constructively 
and  not  for  the  purpojp  of  utterly  des¬ 
troying  property  and  opportunity, 
merely  because  of  personal  bias. 

“In  my  opinion,  the  T  ugwell  bill  is  so 


HEADS  MIDWEST  GROUP 


E.  Julian  Herndon,  advertising  manager 
of  the  Little  Rock  (Ark.)  Democrat, 
recently  elected  president  of  the  Mid¬ 
west  Advertising  Managers’  Association, 
succeeding  Sam  E.  Gearhart,  advertising 
manager  of  the  Ft.  Smith  (Ark.) 
Southwest  American  and  Times-Record. 
The  group's  convention  was  held  in 
Kansas  City,  Mo. 


l)ad  that  any  attempt  to  modify  or 
to  revise  it  would  only  be  a  waste  of 
time.” 


W.  E.  BROWN  PROMOTED 

Chicago  Manager  of  Mergenthaler 

Now  Representing  Vice-President 

William  E.  Brown,  for  the  last  sev¬ 
eral  years  manager  of  the  Chicago 
agency  of  the  Mergenthaler  Linotype 
Company,  has  been  appointed  special 
representative  of  the  vice-president  in 
charge  of  sales  of  the  Linotype  organi¬ 
zation,  and  has  been  succeeded  by 
Walter  B.  Patterson.  Mr.  Brown  will 
continue  to  make  his  headquarters  ip 
Chicago. 

Mr.  Patterson,  who  joined  the  execu¬ 
tive  staff  several  months  ago,  was  for¬ 
merly  manager  of  the  Blakely  Printing 
Company  of  Chicago.  He  is  also  well- 
known  in  New  York,  wfiere  he  served 
the  American  Lithographic  Company  as 
manufacturing  director,  and  later  di¬ 
rected  production  problems  in  the 
McGraw-Hill  plant  when  those  com¬ 
panies  were  merged,  and  in  New  Eng¬ 
land,  where,  for  several  years  he 
served  the  Rumford  Press  of  Concord, 
X.  H.,  in  a  similar  capacity. 


STORES  BACK  IN  BULLETIN 

Five  of  Seven  Philadelphia  Firms 
Have  Ended  Long  Dispute 

Gimbel  Brothers  and  Snellenburg’s 
department  stores  in  Philadelphia  have 
resumed  advertising  in  the  Philadelphia 
Bulletin,  both  stores  using  large  space 
in  September. 

This  leaves  only  two  of  the  principal 
department  stores  of  the  city  still  ab¬ 
sent  from  the  Bulletin’s  pages — John 
Wanamaker  and  Strawbridge  &  Cloth¬ 
ier.  Three  others  have  been  using  the 
Bulletin  since  March — Frank  &  Seder, 
Lit  Brothers,  and  Sears  Roebuck  & 
Company. 

The  department  stores  dropped  out 
of  the  Bulletin  last  year  following 
clashes  with  the  newspaper  manage¬ 
ment.  No  statement  was  made  by  the 
Bulletin  as  to  the  conditions  under 
which  the  new  advertising  is  being 
placed. 


NEW  JOB  FOR  POTTER 

Robert  E.  Potter,  acting  advertising 
manager  of  the  Chicago  Journal  of  Com- 
merc,\  has  been  appointed  national  ad¬ 
vertising  manager.  Frank  B.  Griswold 
is  the  new  advertising  manager,  as  an¬ 
nounced  recently  in  Editor  &  Pub¬ 
lisher. 


U.  S.  TYPE  STYLES  GAIN 
IN  EUROPE 

Larger  Body  Faces,  Lighter  Thaa 
Ours,  Preferred  in  England, 
Says  N.  D.  Becker, 
Intertype  Head 

Xeal  Dow  Becker,  president  of 
Intertype  Corporation,  returned  last 
week  from  his  annual  visit  to  the  Inter¬ 
type  European  factories  and  branch 
offices.  Mr.  Becker  stated  that 
European  newspapers  are  now  following 
the  example  of  leading  American  news- 
jiapers  in  striving  for  better  typograph- 
ical  appearance  and  greater  legibility 
through  careful  selection  of  body  type 
and  head  letter  faces.  This  tendency 
is  particularly  marked  in  England 
where  the  trend  is  in  favor  of 
larger  body  face,  he  said,  although 
the  English  publishers  in  general  prefer 
a  lighter  face  than  that  generally  used 
by  the  newspapers  in  the  United  States. 

In  order  to  meet  the  growing  demand 
in  England  for  Intertyjie  wide-tooth 
matrices,  Mr.  Becker  said  that  he  had 
arranged  for  the  addition  of  a  matrix 
plant  to  the  Intertype  factory  at  Slough, 
near  London. 

In  Germany  the  older  newspapers  Me 
profiting  somewhat  by  the  elimination 
of  the  competition  of  the  communistic 
and  socialistic  press,  Mr.  Becker  said. 
The  German  printers  are  feeling  a  dis¬ 
tinct  acceleration  of  their  business,  due, 
in  Mr.  Becker’s  opinion,  to  the  fact  that 
business  men  are  encouraged  by  the 
apparent  stability  of  the  present  govern¬ 
ment  to  plan  for  the  long  future,  more 
than  during  the  past  several  years  of 
governmental  uncertainty. 

R.  L.  WILSON  TO  WASHINGTON 

De»  Moines  City  Editor  Is  Promoted 
— Other  Staff  Changes 

Richard  L.  Wilson  has  been  named 
Washington  correspondent  of  the  Dtt 
Moines  (la.)  Register  and  Tribune. 
Offices  have  been  leased  in  the  National 
Press  Club  building.  John  Snure  who 
in  the  past  has  handled  some  special 
VVashington  correspondence  for  the 
Register  and  Tribune  will  continue  to 
assist  Mr.  Wilson. 

Wilson  who  left  the  city  editor’s 
desk  to  go  to  Washington  is  a  graduate 
of  the  State  University  of  Iowa.  His 
newspaper  training  includes  work  on 
both  the  Register  and  Tribune  and  the 
.y/.  Louis  Globe-Democrat.  Mrs. 
Wilson  and  their  two  daughters  expect 
to  join  Mr.  Wilson  in  Washington  early 
this  fall. 

Glenn  Cunningham  was  named  city 
editor  to  succeed  Mr.  Wilson.  Arch 
Koop  was  named  assistant  city  editor. 

Walter  Graham,  evening  telegraph 
editor,  was  named  news  editor  of  the 
Sunday  issue  and  Parker  Mize,  Jr.,  was 
advanced  to  the  telegraph  editor  on  the 
evening  side. 

MRS.  BLAIR  TO  WASHINGTON 

Mrs.  William  Mitchell  Blair,  Chicago 
society  matron  and  society  writer  for 
the  Chicago  American,  is  moving  to 
Washington,  D.  C.,  where  she  will  write 
a  column  for  the  IVashington  Herald 
and  send  a  weekly  letter  to  the  Amer¬ 
ican.  Announcement  of  Mrs.  Blairs 
plans  were  coupled  with  the  news  that 
she  is  to  seek  a  divorce  in  an  eight- 
column  banner  line  on  the  Americans 
society  page  last  week. 

ALLEN  JOINS  COLLIER 

Franklin  S.  Allen  for  many  years 
associated  with  the  Hearst-  newspapert 
in  an  executive  capacity,  has  resigned 
to  become  district  sales  manager  for 
the  Middle  West  for  Barron  G.  Collier. 
Mr.  Allen  will  specialize  in  local  and 
national  advertising  for  the  street  rail¬ 
ways. 

OPENS  ELGIN  ^FlCE 

The  Periodical  Publishers’  Service 
Bureau,  Inc.,  New  York,  serving  na¬ 
tional  magazines,  has  opened  a  (Tiic^o 
area  office  in  the  Home  Bank  building 
at  Elgin,  Ill.  with  Wesley  F.  Farmilo*. 
returning  from  New  York  to  take 
charge. 


Co 


I 

lilx 

Stc 

at 

hac 

so-* 

for 

dat 

an 

the 

J 

U. 
tail 
Bri 
in 
but 
disi 
att( 
fro 
in 
Ka 
on 
Sta 
ope 
pov 
of . 
by 
Bri 
hos 
stai 
see 
the 
to  I 
Fee 
bro 
trai 
Jud 
suil 
of 
Ho 
cou 

V 

the 

the 

stat 

by 

the 

hav 

cha 

dec 

Wh 

day 

V. 
Ess 
Kai 
Kai 
mo! 
suit 
nou 
Mil 
Del 
hob 
ing 
sas, 
broi 
“ad 
Aci 
Riv 
stat 
cau! 
fen 
COUl 

of  I 
Noi 
of  J 
und 

F 
cal 
coni 
the 
Bril 
cal 
radi 
spei 
ciuc 
a  s( 
peai 
mili 
ley 
was 
H. 


cam 

goo 

was 


Editor  &  Publisher  for  October  14,  1933 


$5,000,000  UBEL  SUIT 
DISMISSED  BY  JUDGE 

Court  Sustains  Kansas  City  Star’s 
Demurrer  in  Action  Brought 
by  Dr.  Brinkley,  Goat 
Gland  Specialist 

{By  ttlegroph  to  Editor  &  Fuslisueb) 
Kansas  City,  Oct.  9 — A  $5,000,000 
libel  suit  against  the  Kansas  City 
Star  was  dismissed  in  Federal  Court 
at  Salt  Lake  City  Saturday,  Oct.  7.  It 
had  been  brought  by  John  R.  Brinkley, 
so-called  “goat  gland  specialist”  of  Mil¬ 
ford,  Kan.,  and  twice  defeated  candi¬ 
date  for  governor  of  Kansas,  following 
an  expose  of  his  medical  practices  in 
the  Star. 

Judge  Tillman  D.  Johnson,  of  the 

U.  S.  District  Court  for  Utah,  sus¬ 
tained  a  demurrer  filed  by  the  Star. 
Brinkley’s  attorneys  were  offered  time 
in  which  to  enter  an  amended  petition, 
but  declined  to  do  so.  Then  the  judge 
dismissed  the  suit  entirely.  Brinkley’s 
attorneys  announced  they  would  appeal 
from  the  decision.  The  suit  was  filed 
in  the  state  courts  at  Junction  City, 
Kan.,  in  September,  1931.  It  was  based 
on  articles  that  had  appeared  in  the 
Star  relative  to  Brinkley’s  goat  gland 
operations  for  which  he  claims  the 
power  of  rejuvenation.  After  a  series 
of  articles,  most  of  which  were  written 
by  A.  B.  MacDonald  of  the  Star’s  staff, 
Brinkley’s  operation  of  his  goat  gland 
hospital  in  conjunction  with  a  radio 
station  over  which  he  gave  “sight  un¬ 
seen”  prescriptions  for  ailing  persons, 
the  Kansas  State  Medical  Board  moved 
to  revoke  his  license  to  practice  and  the 
Federal  Radio  Commission  cancelled  his 
broadcasting  license.  The  litigation  was 
transferred  to  the  Federal  courts  and 
Judge  Johnson  was  named  to  hear  the 
suit  when  Brinkley  filed  an  affidavit 
of  prejudice  against  Judge  Richard  J. 
Hopkins  of  the  Kansas  federal  district 
court. 

With  the  filing  of  the  Star’s  demimrer, 
the  question  arose  as  to  whether 
the  newspaper  was  engaged  in  inter¬ 
state  commerce,  as  was  contended 
by  the  Star’s  counsel.  In  that  event 
the  Kansas  statute  of  limitations  would 
have  run  against  all  the  Brinkley 
charges.  The  effect  of  Judge  Tillman’s 
decision  was  that  the  statute  did  run. 
When  the  demurrer  was  argued  Satur¬ 
day,  the  Star  was  represented  by  Paul 

V.  Barnett  of  the  law  firm  of  Watson, 
Ess,  Groner,  Barnett  and  Whitaker, 
Kansas  City ;  W.  F.  Lilleston,  Wichita, 
Kan.,  and  T.  M.  Lillard,  Topeka.  Al¬ 
most  coincident  with  the  outcome  of  his 
suit  in  Salt  Lake  City,  Brinkley  an¬ 
nounced  he  was  closing  his  hospital  at 
Milford  and  moving  all  his  activities  to 
Del  Rio,  Tex.,  where  he  has  leased  a 
hotel  to  be  used  as  a  hospital.  Follow¬ 
ing  the  loss  of  his  radio  station  in  Kan¬ 
sas,  Brinkley  made  arrangements  to 
broadcast  his  medical  advertising  and 
“advice”  from  Station  XER,  at  Villa 
Acuna,  Mexico,  across  the  Rio  Grande 
River  from  Del  Rio.  It  is  a  superpower 
station,  the  operation  of  which  has 
caused  complaints  of  wave  length  inter¬ 
ference  from  several  stations  in  the 
country.  Owing  to  the  breaking  down 
of  the  recent  Radio  Conference  of  the 
North  American  countries  in  the  City 
of  Mexico,  the  station  cannot  be  brought 
under  control. 

Fighting  the  Star,  the  Kansas  Medi¬ 
cal  Board  and  what  he  declared  was  a 
conspiracy  against  him  on  the  part  of 
me  legitimate  medical  profession, 
Brinkley  entered  into  the  Kansas  politi¬ 
cal  arena  in  1930.  By  skillful  use  of  the 
tadio  to  propogandize  his  cause,  by 
spectacular  campaign  methods  that  in¬ 
cluded  the  use  of  an  airplane  and  with 
a  sound  truck  so  arranged  that  he  ap¬ 
peared  before  his  audiences  in  the  fa¬ 
miliar  role  of  a  radio  character,  Brink- 
ley  won  many  voters  to  his  cause  and 
was  defeated  for  Governor  by  Harry 
H.  Woodring,  present  Assistant  Secre¬ 
tary  of  War,  only  by  a  narrow  margin. 
Last  year  he  again  was  an  independent 
candidate,  but  his  showing  was  not  so 
good  and  Alf  M.  Landon,  Republican, 
was  elected  Governor. 


OCHS  LEAVES  HOSPITAL 

Adolph  S.  Ochs,  publisher  of  the 
New  York  Times  was  resting  this  week 
at  his  home  in  White  Plains,  N.  Y., 
after  spending  a  few  days  in  the  Medi¬ 
cal  Center  Neurological  Hospital,  New 
York.  At  the  Times  office,  it  was  said 
he  was  much  improved. 

“GRAPHIC  ARTS”  CODE 
NEAR  AGREEMENT 

Central  Administrative  Body  Planned 
For  Labor  Problems — Control  by 
Sub-Committee  on  Fair 
Practices 

(By  telegraph  to  Editor  &  Publisher) 

Washington,  D.  C.,  Oct.  11 — 
.Agreement  on  the  administrative  pro¬ 
visions,  which  have  constituted  the  chief 
stumbling  block  to  a  master  code  for 
the  Graphic  .Arts  Industries,  appeared 
near  as  this  issue  went  to  press. 

Committees  representing  the  various 
branches  of  the  graphic  arts  industries 
have  been  in  almost  continuous  sessions 
here  since  the  public  hearing  on  the 
score  of  codes  closed  Sept.  21,  wrestling 
with  the  problem  of  administration  as 
tlic  goal  which  has  to  be  crossed  before 
more  minor  differences  can  be  worked 
out. 

The  administration  committee,  under 
the  chairmanship  of  Walter  D.  Fuller, 
vice-president,  Curtis  Publishing  Com¬ 
pany,  expected  to  agree  on  a  plan  of 
code  administration  at  a  session  to  be 
held  this  afternoon.  It  was  planned  to 
present  this  plan  to  a  full  committee 
representing  all  the  groups  at  a  session 
tomorrow. 

Mr.  Fuller  and  others  participating  in 
the  conference  appeared  optimistic  as 
to  the  ultimate  outcome.  It  is  under¬ 
stood  that  the  plan  looked  upon  most 
favorably  by  the  committee  contemplates 
formation  of  a  compliance  committee  of 
tlie  entire  graphic  arts  industries  to 
administer  only  the  labor  provisions  of 
the  code.  livery  branch  of  the  industry 
would  be  represented  on  this  committee, 
either  directly  or  through  one  of  the 
sub-groups. 

To  administer  the  fair  trade  pro¬ 
visions  and  other  parts  of  the  code 
sub-committees  would  be  set  up  giving 
each  separate  branch  absolute  autonomy 
within  its  own  sphere  of  activity,  so 
far  as  these  provisions  are  concerned. 

W.  VA.  GROUPS  MAY  MERGE 

State  Council  and  Publisbers’  AsBoci- 
ation  Name  Three  to  Draft  Plans 
{Special  to  Editor  &  Publisher) 
Morgantown,  W.  Va.,  Oct.  9 — Steps 
toward  consolidating  the  West  Virginia 
State  Council  with  the  West  Virginia 
Publishers’  Association  were  taken  by 
the  council  in  its  annual  conference  here 
Oct.  7,  through  the  appointment  of  a 
committee  of  three  to  draft  plans,  and  a 
resolution  approving  the  merger. 

The  committee  is  composed  of  R.  H. 
Pritchard,  Weston;  R.  S.  Reid,  Mor¬ 
gantown,  and  Robert  Smith,  Charleston, 
who  also  hold  membership  in  the  pub¬ 
lishers’  association. 

The  council  also  went  on  record  as 
favoring  a  West  Virginia  Newspaper 
Hall  of  Fame.  It  accepted  an  invita¬ 
tion  of  H.  C.  Ogden,  publisher  of  the 
Parkersburg  Sentinel  and  Nezvs  to  hold 
the  1934  summer  outing  in  Parkersburg. 

New  officers  of  the  State  Newspaper 
Council  are  Brooks  Cottle,  Morgantozim 
Post,  president;  W.  Guy  Tetrick, 
Clarksburg  Publishing  Company,  vice- 
president;  and  John  F.  Rose,  Piedmont 
Herald,  secretary  Mr.  Rose  succeeded 
S.  S.  Buzzerd,  Morgan  Messenger,  who 
had  been  secretary  since  the  council  was 
formed  12  years  ago. 

Principal  speakers  at  the  Press  Club 
dinner  at  the  evening  session  Friday 
were  J.  Fred  Essary,  Washington  cor¬ 
respondent  of  the  Baltimore  Sttn,  and 
John  R.  Turner,  president  of  West  Vir¬ 
ginia  University. 

Outstanding  among  the  round-table 
discussions  Saturday  was  the  question 
of  whether  West  Virginia  newspapers 
should  accept  liquor  advertising. 


NEW  CINCINNATI  TABLOID 
Susong  and  Etter  Launch  Daily  Senti¬ 
nel,  An  Adless  Newspaper 
{Special  to  Editor  &  Publisher) 
Cincinnati,  Oct.  11 — .A  new  morn¬ 
ing  tabloid,  the  Daily  Sentinel,  appeared 
here  today  with  Bruce  I.  Susong  as 
editor  and  Lester  Etter  as  business 
manager.  ITie  plant  of  the  Valley 
Blade,  weekly,  in  Elmwood  Place,  a 
suburb,  has  been  leased. 

The  Daily  Sentinel  is  a  five  column 
newspaper,  with  the  same  format  as  the 
Nezo  York  Evening  Post  and  has  an 
Ohio  and  a  Kentucky  edition. 

Susong  was  formerly  editor  of  the 
Kentucky  Post  and  publisher  of  the 
Kentucky  World.  Etter  is  a  certified 
public  accountant  formerly  associated 
with  Ernst  &  Ernst.  The  Ohio  office 
is  at  Blade  and  Main  avenues,  Elmwood 
Place. 

The  Sentinel  will  be  an  adless  news¬ 
paper  with  a  maximum  size  of  16  pages 
and  general  run  of  12  pages. 

Among  those  on  the  Sentinel  staff, 
are  Maurice  Schapiro,  former  city  hall 
reporter  of  the  Post,  who  will  cover 
municipal  affairs,  Jerome  Lischkoff, 
former  Post  radio  and  assistant  drama 
editor,  and  Robert  L.  Stevens,  formerly 
of  the  Post  and  Commercial-Tribune, 
who  will  be  court  reporter. 

HORNSTEIN  ON  STAND 

First  of  Suits  Against  John  H.  Perry 
on  Trial  in  New  York 

The  first  of  a  series  of  suits  brought 
by  I.  Joe  Hornstein  against  John  H. 
Perry  and  his  publications  was  com¬ 
menced  in  Manhattan  Supreme  Court 
on  Friday,  Oct.  6.  Hornstein,  formerly 
managing  editor  of  the  Reading  (Pa.) 
Times,  a  Perry  newspaper,  is  seeking 
a  total  of  ^,500,000  damages. 

The  hearings  this  week  before  Justice 
Alfred  Frankenthaler  were  occupied 
chiefly  with  the  technical  relations  be¬ 
tween  Hornstein  and  his  former  em¬ 
ployer.  Hornstein  was  still  on  the 
stand  as  this  issue  of  Editor  &  Pub¬ 
lisher  went  to  press, 

Albert  J.  Talley  is  acting  as  trial 
counsel  for  Hornstein,  and  Daniel  F 
Cohalan  was  trying  the  case  for  Perry 
This  particular  action  is  against  Perry 
and  the  Reading  Times. 

1,200  ATTEND  BANQUET 

More  than  1,200  employes  and  their 
wives  attended  a  banquet  and  entertain¬ 
ment  staged  by  the  Des  Moines  (la.) 
Register  attd  T ribunc,  Oct.  10.  The  din¬ 
ner  was  followed  by  a  two  and  one-half 
hour  show  of  the  gridiron  type  in  which 
both  employes  and  professional  actors 
and  dancers  starred.  More  than  150  cir¬ 
culation  workers  from  all  parts  of  the 
state  attended  a  sales  conference  held 
in  connection  with  the  big  entertain¬ 
ment  to  which  they  were  invited  as 
guests  of  honor.  Gardner  Cowles,  pub¬ 
lisher,  spoke  at  the  beginning  of  the 
show. 

LUNCH  TIME  EXTENDED 

Luncheon  relief  for  all  operators  on 
the  United  Press  circuit  has  been  ex¬ 
tended  15  minutes  into  a  45-minute 
period,  according  to  an  announcement 
carried  recently  over  the  leased  wires. 
Chief  operators  will  stand  by  to  trans¬ 
mit  flashes  and  important  bulletins  dur¬ 
ing  the  additional  period.  At  one-man 
relays,  newsmen  will  keep  the  circuit 
operating  whenever  tape  punched  in 
advance  is  not  available. 

KRONSHAGE  LEFT  $48,000 

An  estate  estimated  to  be  worth 
$48,000,  was  left  by  Ernest  H.  Kron- 
shage,  Milwaukee  (Wis.)  pioneer  news¬ 
paper  writer  and  columnist  who  died 
following  a  stroke.  Sept.  19.  His 
widow  was  named  sole  beneficiary. 

NEW  NEGRO  WEEKLY 

A  new  weekly  newspaper  for  the 
Negro  population,  the  Milzvaukee 
(Wis.)  Voice,  is  being  published  there 
l^  the  Voice  Publishing  Co.,  under  the 
editorship  of  Paschall  L.  Sanders. 


HEAVY  ADVERTISING  IS 
PLEDGED  TO  NRA 

National  Buying  Campaign  Brings 
Promises  of  Cooperation  by  Big 
Firms,  Although  Statistics 
Are  Lacking  as  Yet 

(By  telegraph  to  Editor  &  Publisher) 
Washington,  Oct.  11 — ^While  the 
National  Recovery  Administration  s 
“Buy  Now”  campaign  is  t<»  young  to 
have  produced  any  statistics,  reports 
coming  to  headquarters  here,  according 
to  the  NRA  press  section,  are  carding 
pledges  of  greatly  increased  advertising 
and  of  cooperation  in  the  administra¬ 
tion’s  effort  to  break  the  log  jam  which 
is  holding  up  consumer  buying. 

So  far,  it  is  said,  no  complaints  have 
been  received  from  newspapers  anent 
the  suggested  advertisements  which 
were  sent  out  by  the  NRA.  Some 
newspapers,  on  the  other  hand,  _  have 
promised  to  run  the  series  in  tie-ups 
with  local  and  national  advertisers. 

In  press  releases  the  NRA_  is  quot¬ 
ing  from  communications  received  from 
important  manufacturers  since  the  cam¬ 
paign  started  a  few  days  ago.  These 
indicate  the  belief  of  the  writers  in  in¬ 
creased  advertising  appropriations  and 
in  doing  everything  possible  to  continue 
aggressive  sales  efforts. 

One  such  letter  from  one  of  the  larg¬ 
est  flour  millers  in  the  country  declares 
that  his  advertising  appropriation  is  be¬ 
ing  increased  60  per  cent.  A  shatter¬ 
proof  glass  manufacturer  wrote  that 
research  work  carried  on  during  the 
past  few  years  has  resulted  in  impor¬ 
tant  improvements  in  its  product  which 
are  being  introduced  to  the  public  in 
“intensified  advertising  and  sales  efforts 
to  promote  the  increased  use  of  these 
products.” 

A  trade  paper  editor  wrote  Adminis¬ 
trator  Hugh  S.  Johnson  that  “every 
publisher  will  applaud  your  efforts  to 
stimulate  business  through  aggressive, 
intelligent  advertising  designed  to  in¬ 
duce  Americans  not  to  be  afraid  to  buy 
those  commodities  and  services  which 
they  need  and  can  afford.” 

In  a  statement  to  housewives  of  the 
country  General  Johnson  urged  present 
buying,  declaring  “there  is  a  new  con¬ 
fidence  abroad  in  the  land.” 

DETROIT  OFFICE  FOR  BBDO 

Agency  Gets  Oldsmobile  Account — 
Danforth  to  Head  Branch 

Batten,  Barton,  Durstine  &  (Jsborne, 
Inc.,  agency  with  headquarters  in  New 
York,  will  open  a  Detroit  office  in  the 
General  Motors  Building  to  handle  the 
Oldsmobile  automobile  advertising  ac¬ 
count.  Appointment  of  the  agency  to 
conduct  the  Oldsmobile  advertising  was 
announced  this  week  by  William  A. 
Blees,  vice-president  in  charge  of  sales 
for  the  Buick-Olds-Pontiac  Sales  Com¬ 
pany. 

J.  Davis  Danforth,  account  represen¬ 
tative,  of  the  New  York  BBDO  office, 
will  be  manager  of  the  Detroit  branch, 
it  was  stated  by  Roy  S.  Durstine,  vice- 
president  and  general  manager  of  the 
agency.  William  Purcell  will  be  trans¬ 
ferred  to  the  Detroit  staff  from  the 
agency’s  Chicago  office,  and  Alan  Leh¬ 
man  and  William  Townsend  from  the 
New  York  office. 

George  F.  Gouge,  a  vice-president  and 
a  director  of  the  agency,  will  head  the 
group  working  on  the  Oldsmobile  ac¬ 
count.  He  will  continue  to  make  his 
headquarters  in  New  York. 

E.  KATZ  AGENCY  NAMED 

Newport  Nezvs  Daily  Press  and 
Times-Herald  has  appointed  E.  Katz 
Special  Advertising  Agency  as  national 
advertising  representative  succeeding  the 
Beckwith  Special  ^^gency,  effective 
Oct.  1. 

DAVID  LE  G.  HEDGES 

David  Le  Grand  Hedges.  52,  business 
manager  of  Good  Housekeeping,  died 
Oct.  10  after  several  weeks’  illness  fol- 
i  lowing  a  heart  attack.  He  had 
been  with  the  magazine  more  than  20 
years. 
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N.  Y.  NEWSPAPER  GUILD  CONSTITUTION 
PROVIDES  REPRESENTATIVE  RULE 

Business  Directed  By  Assembly  Elected  By  Chapters  and 
Including  Executive  Conunittee  Also  Elected — Meet 
With  Dr.  Rogers  This  Week 


REPKESENTATIV  ES  of  the  News¬ 
paper  Guild  of  New  York  expected 
to  confer  late  this  week  with  Dr.  Lind¬ 
say  Rogers,  deputy  administrator  in 
charge  of  the  newspaper  industry  code, 
for  further  development  of  the  views 
expressed  by  the  editorial  group  at  the 
Washington  hearings. 

Pending  NR  A  events,  the  New  York 
guild  has  been  preparing  a  constitution, 
which  will  be  submitted  for  final  ap¬ 
proval  to  a  general  meeting  Oct,  18. 
The  present  draft  of  this  instrument, 
which  its  sponsors  believe  will  be 
accepted  in  substance,  follows: 

ARTICLE  I— NAME 
This  Associatioo,  formed  under  the  Na¬ 
tional  Industrial  Recovery  Act,  shall  be 
known  as  the  Newspaper  Guild  of  New 
York. 

ARTICLE  II— PURPOSE 
The  purpose  of  this  association  shall  be  to 
improve  the  conditions  under  which  news¬ 
paper  men  and  women  work;  to  protect  their 
rights  of  collective  action;  to  raise  the 
standards  of  journalism,  and  for  mutual 
help. 

ARTICLE  III— OFFICERS 
Section  I.  The  regular  officers  of  the  Guild 
shall  consist  of  a  president,  a  first  vice- 
president,  a  second  vice-president,  a  secretary, 
and  a  treasurer.  These  officers  shall  con¬ 
stitute  the  executive  committee  together  with 
four  additional  members  who  shall  be  chosen 
in  such  manner  as  to  give  the  widest  possible 
representation  to  the  various  groups  within  the 
Guild.  None  of  the  four  additional  members 
shall  be  selected  from  news  organizations  al¬ 
ready  represented  on  the  said  committee,  nor 
shall  more  than  one  of  these  four  members  be 
selected  from  any  one  news  gathering 
organization. 

Section  II,  There  shall  be  a  representa¬ 
tive  assembly  consisting  of  delegates  elected 
by  the  Guild  members  of  all  daily  news¬ 
papers  and  press  services,  one  member  for 
every  twenty-five  (25)  member  employes  or 
remaining  fraction  of  ten  or  more.  These 
delegates  shall  be  elected  annually  in  the 
last  week  of  November  within  their  respec¬ 
tive  chapters.  In  offices  where  there  are 
fewer  than  25  mender  employes,  member 
employes  shall  be  entitled  to  elect  one 
representative. 

Section  III.  .\11  vacancies  in  the  executive 
committee  shall  be  filled  by  election  by  ma¬ 
jority  vote  of  the  representative  assembly. 

Section  II'.  Members  of  the  executive  com¬ 
mittee  shall  be  members  of  the  representa¬ 
tive  assembly  ex-officio.  As  such  they  shall 
have  no  vote.  Any  delegate  elected  to  the 
executive  committee  shall  thereby  cease  to 
hold  office  as  delegate  and  the  chapter  which 
elected  him  shall  fill  the  vacancy. 

Section  F.  (a)  No  elected  officers  shall 
receive  salary,  (b)'  The  treasurer  shall  be 
bonded.  (c)  The  treasurer  shall  sign  all 
checks  when  and  if  authorized  by  the  execu¬ 
tive  committee,  (d)  The  executive  commit¬ 
tee  shall  have  the  power  to  designate  some¬ 
body  in  place  of  the  treasurer  to  sign  checks 
in  case  the  treasurer  is  incapacitated.  There 
shall  be  an  annual  independent  audit  of  the 
books  of  the  Guild. 

ARTICLE  IV— ELECTIONS 
Section  /.  It  shall  be  the  duty  of  the 
representative  assembly  to  recommend  a 
slate  of  officers,  and  all  other  riates  or  in¬ 
dividual  nominations  must  be  by  petition 
signed  by  at  least  forty  (40)  members  from 
three  different  news-gathering  organizations, 
and  not  less  than  ten  (10)  from  any  one 
organization.  Ballots,  listing  all  the  prop¬ 
erly  nominated  candidates  shall  be  sent  to 
the  membership  by  mail. 

Section  II.  Nominations  must  be  filed  on 
or  before  the  ISth  day  of  November  of  each 
year  and  the  secretary  shall  mail  out  the 
ballots  for  election  on  or  before  the  25th 
dav  of  November  and  returns  must  be  re¬ 
ceived  by  the  secretary  not  later  than  De¬ 
cember  1.  The  representative  assembly  shall 
make  rules  for  the  supervision  of  the 
election. 

Section  III.  TTie  four  additional  members 
of  the  executive  committee  shall  be  elected 
by  majority  vote  of  the  representative  as¬ 
sembly  and  recommended  at  the  regular  an¬ 
nual  meeting  of  the  Guild  membership. 
ARTICLE  V— MEMBERSHIP 
Section  I.  All  persons  gainfully  employed 
in  the  editorial  departments  of  daily  news¬ 
papers  published  in  New  York  City  or  in 
the  New  York  City  offices  of  press  associa¬ 
tions,  including  photographers,  tabulators, 
artists,  librarians  and  any  others  so  employed 
who  may  be  eligible  in  the  discretion  of  the 
representative  assembly,  shall  be  entitled  to 
membership  in  the  Guild. 

Section  II.  The  eligibility  of  unemployed 
persons  for  membership  in  the  Guild  is  sub¬ 


ject  to  determination  by  the  representative 
assembly. 

.ARTICLE  VI— -MEETINGS 

Section  /.  There  shall  be  a  regular  annual 
meeting  of  the  members  of  the  Guild  within 
two  weeks  after  the  election  of  the  officers, 
the  date  to  be  set  by  the  executive  com¬ 
mittee. 

Section  II.  The  members  of  the  Guild  shall 
have  not  less  than  three  other  meetings  dur¬ 
ing  the  year,  the  dates  to  be  set  by  the 
executive  committee. 

Section  III.  The  secretary  shall  give  at 
least  five  days’  notice  prior  to  any  meeting. 

Section  IF.  A  specif  meeting  of  the  mem¬ 
bers  of  the  Guild  may  be  called  by  (a)  a 
majority  of  the  representative  assembly,  (b) 
a  majority  of  the  executive  committee,  (c) 
upon  written  application  to  the  secretary  of 
not  less  than  100  members. 

Section  F.  In  any  of  the  foregoing  events 
the  secretary  shall  send  out  proper  notices 
for  the  special  meeting  requested. 

Section  VI.  The  presence  of  ten  per  cent 
of  the  membership  of  the  Guild  at  any  meet¬ 
ing  of  the  members  shall  constitute  a 
quorum;  but  the  majority  of  the  members 
present  at  the  time  and  place  of  any  regular 
or  special  meeting,  although  less  than  a 
quorum,  may  adjourn  the  same  from  time 
to  time  without  further  notice,  until  a 
quorum  shall  attend. 

Section  VII.  Each  member  of  the  Guild 
shall  be  entitled  to  one  vote. 

ARTICLE  VII— DISCIPLINE 

The  representative  assembly  shall  make 
rules  and  regulations  for  the  discipline  of 
members  and  to  such  end  may  suspend  or 
expel  members,  provided  that  no  member 
shall  be  disciplined  without  (a)  having  writ¬ 
ten  charges  filed  against  him,  (b)  having 
the  opportunity  to  file  a  written  answer,  (c) 
having  an  opportunity  to  be  heard  in  his 
defense  and  to  cross-examine  the  person  who 
filed  the  charges  against  him. 

ARTICLE  VIII— DUES 

The  dues  of  members  shall  be  one  dollar 
per  month. 

ARTICLE  I.X— EXECUTIVE  CO.MMITTEE 

Section  I.  The  executive  committee  shall 
meet  regularly  once  each  month.  Upon 
written  request  of  any  three  members  of 
the  executive  committee  the  secretary  shall 
call  a  special  meeting  of  the  committee  on 
not  less  than  two  days’  written  notice  to 
the  other  members. 

Section  II.  Five  members  of  the  execu¬ 
tive  committee  shall  constitute  a  quorum. 

Section  III.  The  executive  committee  shall 
attend  to  all  ministerial  and  routine  matters 
connected  with  the  administration  of  the 
Guild.  As  to  all  questions  involving  basic 
policies  or  the  exercise  of  broad  discretion, 
such  as  negotiations  with  publishers  and 
proprietors  of  press  associations,  legislative 
matters  and  the  like,  the  executive  commit¬ 
tee  shall  confer  with  the  representative  as¬ 
sembly  (of  which  the  executive  committee 
shall  be  members)  and  the  executive  com¬ 
mittee  shall  carry  out  the  directions  of  the 
representative  assembly.  The  executive  com 
mittee  shall  have  the  power  to  appoint  special 
committees  as  it  may  deem  necessary  or 
expedient  for  the  best  interests  of  the  guild. 

Section  IV.  The  right  to  act  collectively 
for  the  whole  membership  of  the  Guild  or 
for  any  specific  division  or  chapter  thereof 
shall  lie  exclusively  with  the  executive  com¬ 
mittee,  and  with  them  only  on  instructions 
from  the  general  assembly,  and  the  results 
of  its  negotiations  shall  be  subject  to  ratifica¬ 
tion  by  the  membership. 

ARTICLE  X— REPRE.SENTATIVE 
ASSEMBLY 

Section  I.  The  representative  assembly 
shall  have  the  right  to  require  the  executive 
committee  to  render  a  report,  (b)  shall  have 
the  right  to  remove,  by  majority  vote  at  two 
successive  meetings  any  officer  or  officers 
of  the  Guild,  provided  that  written  notice 
of  the  first  vote  be  sent  by  mail  to  each 
member  of  the  assembly  not  less  than  three 
days  in  advance  of  the  second  meeting. 
During  the  period  between  the  first  such 
vote  and  the  second,  the  officers  sought  to 
be  removed  shall  be  and  shall  be  deemed 
to  be  suspended. 

Section  II.  The  presence  of  assembly 
members  from  no  less  than  ten  news-gather¬ 
ing  organizations  shall  be  necessary  to  con¬ 
stitute  a  quorum  for  the  transaction  of  busi¬ 
ness  at  any  meeting  of  the  assembly;  but 
a  majority  of  the  members  of  the  assembly- 
present  at  the  time  and  place  of  any  meet¬ 
ing,  although  less  than  a  quorum,  may  ad¬ 
journ  the  same  from  time  to  time  without 
further  notice  until  a  quorum  shall  attend. 

Section  III.  The  representative  assembly 
shall  meet  within  ten  days  after  the  annual 
meeting  of  the  members.  Thereafter  the  repre¬ 
sentative  assembly  shall  meet  not  less  than 
once  in  three  months.  At  the  written  re¬ 
quest  of  the  executive  committee  or  of  15 


members  of  the  representative  assembly  a 
special  meeting  of  the  assembly  shall  be 
called  on  not  less  than  three  days’  written 
notice. 

Section  IV.  .Any  vacancies  in  the  assembly 
s-hall  be  filled  in  the  game  manner  in  which 
members  of  the  assembly  are  originally 
elected. 

Section  F.  In  the  case  of  any  disputes 
arising  out  of  an  election  in  any  chapter  the 
representative  assembly  shall  have  full  power 
to  decide  the  issues  in  dispute. 

ARTICLE  XT— NEW  MEMBERS 

Section  I.  .\ppIications  of  new  members 
shall  be  passed  upon  by  the  chapter  of  the 
office  in  which  the  prospective  member  is 
employed. 

Section  II.  The  governing  authority  of  the 
chapter  shall  certify  its  members  to  the 
secretary  of  the  Guild. 

ARTICLE  XII— MANAGEMENT 

The  nranagement  of  the  Guild  shall  rest 
in  the  executive  committee,  but  the  repre¬ 
sentative  assembly  may  give  the  executive 
committee  specific  instructions. 

ARTICLE  XIII— WAIVER  OF  NOTICE 

Whenever  under  any  provision  of  this 
constitution  written  notice  is  required  to  be 
given,  such  w-ritten  notice  may  be  dispensed 
with  if  it  is  waived  in  writing  by  all  the 
persons  entitled  to  receive  such  notice. 

ARTICLE  XIV— .AMENDMENTS 

The  constitution  may  be  amended  on  writ¬ 
ten  ballot  by  a  majority  of  members  pro¬ 
vided  the  proposed  amendment  has  received 
a  majority  vote  of  the  representative  as¬ 
sembly,  or  a  majority  vote  of  the  members 
present  at  any  general  members’  meeting. 

NEW  GUILDS  IN  WEST 

Editorial  Men  Organizing  in  Tulsa, 

Sioux  Falls  and  Twin  Cities 

Apparently  believing  that  problems  of 
newspapermen  west  of  the  Mississippi 
River  are  more  nearly  mutual  than 
those  of  westerners  and  easterners, 
formation  of  a  Twin  Cities  Guild  of 
Newspaper  Editorial  workers  brought 
requests  from  Tulsa,  Okla.,  and  Sioux 
Falls,  S.  D.,  for  copies  of  the  Twin 
Cities  charter  and  by-laws. 

The  St.  Paul  and  Minneapolis  unit 
was  formed  officially  Oct.  1.  On  Oct. 
8,  a  committee  representing  21  news 
men  of  Duluth,  all  employed  on  the 
Duluth  K cws-T ribune ,  and  in  the  Asso¬ 
ciated  Press  office  there,  met  to  draw 
up  plans  for  a  Duluth  guild.  Two  rep¬ 
resentatives  of  the  Duluth  group  at¬ 
tended  the  organization  meeting  in  St. 
Paul  and  a  copy  of  the  approved  con¬ 
stitution  and  by-laws  also  was  placed  at 
their  disposal. 

“BLUE  EAGLE”  CAUTION 

Advertiser*  Warned  Against  Using 
Words  in  Promotion 

The  Chicago  Better  Business  Bureau 
Bulletin  this  week  cautioned  retail  ad¬ 
vertisers  against  the  use  of  the  words 
“Blue  Eagle’’  in  promotional  advertis¬ 
ing.  The  bureau  printed  a  letter  signed 
by  the  district  manager  of  the  National 
Recovery  Administration  which  stated: 

“Under  date  of  Sept.  27  our  Washing¬ 
ton  office  informed  us  that  ‘tbe  Insignia 
Section  of  the  National  Recovery  Ad¬ 
ministration  states  that  the  words  “Blue 
Eagle”  cannot  be  used  by  advertisers  in 
promotional  material.’  ” 

The  Bulletin  comments  that  “this  ap¬ 
pears  to  prohibit  ‘Blue  Eagle  Sales’ 
such  as  have  been  featured  by  some 
advertisers.” 

OPPOSES  PRICE-nXING 

John  McKinlay,  president  ^f  Marshall 
Field  &  Co.,  Chicago,  last  week  wired 
Gen.  Hugh  S.  Johnson  of  the  NRA 
that  he  oftected  to  the  price-fixing  pro¬ 
visions  of  the  retail  code.  Mr.  McKin¬ 
lay  stated  that  he  was  not  protesting 
at  any  raising  of  wages,  but  on  the  mat¬ 
ter  of  price  control,  he  said :  “Effective 
policitq;  under  price-fixing  and  trade 
practice  provisions  is  sheer  impossibility 
and  any  sincere  attempt  to  do  so  will 
show  that  government  has  tackled  as 
hard  a  task  as  enforcing  prohibition 
and  for  the  same  fundamental  reason.” 

CUTLER-HAMMER  INCREASE 

Cutler-Hammer,  Inc.,  Milwaukee,  re¬ 
ported  for  the  quarter  ended  Sept.  30, 
net  shipments  of  $1,170,512  as  against 
$700,914  in  the  same  period  last  year. 
For  the  nine  months  ended  Sept.  30, 
shipments  were  $2,607,452,  as  compared 
with  $2,311,263  in  the  first  nine  months 
of  1932. 


HANDS  OFF  THE  PRESS 
LABOR  AGENTS  TOLD 

Alleged  Threat  to  Alabama  Editor 
Who  Criticised  NRA  Brings 
Order  from  Secretary 
Perkins 

(.Special  to  Eoitob  &  Publisher) 

Washi.noio.v,  (Jet.  ll— .Agents  of  the 
Department  of  Labor  were  notified  by 
Secretary  Perkins  today  that  they  must 
not  attempt  to  interfere  in  any  waj 
with  newspaper  editors. 

“Please  keep  in  mind  always  in  your 
work  of  adjusting  industrial  disputes," 
said  a  departmental  order  sent  to  con¬ 
ciliators  in  the  field,  “that  you  have  no 
right  to  tell  any  editor  what  he  maj¬ 
or  may  not  print  in  his  news  or  editorial 
columns.  There  is  nothing  in  the  NR.'\ 
or  any  other  federal  statute  which  gives 
you  that  right.” 

The  action  came  as  a  result  of  alleged 
activities  of  Eugene  H.  Dunnegan,  a 
conciliator  who  was  sent  to  Tallassee, 
.Ala.,  to  settle  a  coal  mine  strike,  Dun¬ 
negan  was  said  by  Dick  Thompson 
editor  of  the  Tallussee  TrifiMHc,  a  weekly 
newspaper,  to  have  informed  the  news¬ 
paperman  that  articles  he  was  writing 
on  labor  unions  were  in  violation  of 
the  NRA  and  to  have  threatened  prose¬ 
cution. 

Dunnegan  was  said  at  the  department 
ttiday  to  have  denied  making  threats 
against  Thompson  but  claimed  he  merely 
told  him  he  thought  his  editorials  were 
in  violation  of  the  NRA. 

STAFFS  IN  NRA  PARADE 

Oakland  Post-Enquirer  and  TribuM 
Had  Floats  in  Recovery  March 

Hundreds  of  newspaper  workers  from 
all  departments  of  the  Oakland  (Cal) 
Post- Enquirer  and  the  Oakland  Tri¬ 
bune  marched  behind  specially  con¬ 
structed  floats  at  Oakland’s  recent  NRA 
parade. 

The  event  was  termed  the  biggest 
peace-time  demonstration  in  the  history 
of  Oakland  by  Richard  A.  Carrington, 
Jr.,  publisher,  Post-Enquirer.  He  re- 
ixjrted  that  every  member  of  the  vari¬ 
ous  Post-Enquirer  departments,  a  total 
of  1,0(X)  persons,  was  in  line  in  a  100 
per  cent  demonstration.  Post-Knquirer 
employes  had  on  their  float  comic  page 
figures  as  symbols  of  hapiiier  days. 
Costumed  girl  employes  also  grai^ 
the  float. 

Hundreds  of  workers,  representing 
every  department  of  the  Tribune, 
marched  behind  a  float  bearing  an  NRA 
emblem  in  blossoms.  Two  hundred 
Berkeley  (Cal.)  Gazette  workers 
marched  in  a  similar  demonstration 
held  at  Berkeley.  Oakland  Post- 
Enquirer  and  Oakland  Tribune  delega¬ 
tions  also  marched  in  the  Berkeley  event, 
the  greatest  parade  in  that  city's 
history. 

REPRINT  MEDILL  FIRE  STORY 

The  Chicago  Tribune  this  week  re¬ 
printed  the  dramtic  story  of  the  Chicago 
lire  as  written  by  the  late  Joseph  Medill, 
founder  and  editor  of  the  Tribune.  The 
story  was  published  in  connection  with 
Chicago  Day  at  A  Century  of  Progress. 
Forty  years  ago  the  same  story  was 
printed  on  the  occasion  of  Chicago  day 
at  the  World’s  Columbian  Exposition, 
Oct.  9,  1893,  the  22nd  anniversary  of  the 
fire. 

FORM  BOND  GROUP 

A  protective  committee  has  been 
formed  for  holders  of  various  bond 
issues  of  American  Type  Founders 
Company  which  has  been  placed  in  re¬ 
ceivership.  The  committee  consists  of 
Albert  Forsch,  chairman ;  Edwin  Krieg^- 
man,  Allan  S.  Lehman,  Dave  H.  Morris, 
Jr.,  and  Ernest  Sturn.  Frederick  G. 
Brown,  20  Pine  street,  New  York,  is 
secretary. 

DUAL  ANNIVERSARIES 

The  Hartland  (Wis.)  News  cele¬ 
brated  its  40th  anniversary  with  a  spe¬ 
cial  edition  Oct.  6.  Carl  B.  Hansea 
publisher,  will  celebrate  the  25th  anni¬ 
versary  of  his  association  writh  the 
News  during  October. 
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NEW  BUREAU  OF  ADVERTISING  COPY 
PROMOTES  NEWSPAPER  SPACE 

Series  of  Six  Full  Pages  Sent  to  Members  Emphasizing  Power  of 
Paid  Space  to  Speed  Business  Recovery — ^All- 
Inclusive  Character  of  Medium  Stressed 


Members  of  the  Bureau  of  Adver¬ 
tising,  American  Newspaper  Pub¬ 
lishers’  Association,  began  the  publica¬ 
tion  this  week  of  a  series  of  six 


First  copy  in  Bureau  of  Advertising 
promotion  series  released  this  week, 
newspaper  advertising.  The  text  and 
illustrations  for  these  advertisements 
were  prepared  under  the  direction  of 
the  Bureau's  staff.  The  advertisements 
deal  with  the  application  of  newspaper 
advertising  to  timely  developments. 

The  first  one.  which  was  released  for 
publication  Oct.  9  bears  the  caption. 
“.  .  .  things  humming  all  around  !’* 
under  the  illustration  of  a  man  reading 
a  newspaper  against  a  background  sug¬ 
gesting  business  revival.  The  figure  of 
the  man  is  in  deep  tones,  while  the  back¬ 
ground  of  coarse,  gray  Ben  Day  shows 
a  whistle  blowing,  a  messenger  running, 
a  cash  register  ringing,  wheels  turning, 
a  chimney  smoking,  trains,  trucks  and 
steamships  moving.  The  text  develops 
the  adventures  of  the  salesman  who,  to 
his  surprise,  finds  the  lower  berths  all 
sold  at  the  ticket  office,  a  hotel  full, 
telephone  lines  busy  and  a  lot  of  brand 
new  shiny  automobiles  on  the  streets. 
He  also  sees  more  advertisements  than 
usual  in  the  newspapers,  which  further 
barometer  of  trade  makes  him  feel  that 
things  are  “commencing  to  hum.” 

Number  two  in  the  series,  released 
Oct.  16,  demonstrates  how  “All  Adver¬ 
tising  Audiences  Come  From  the  News¬ 
paper  Family.”  The  illustration  is 
dominated  by  a  pretty  girl  in  the  fore¬ 
ground  reading  a  newspaper;  there  are 
also  figures  listening  to  the  radio,  read¬ 
ing  a  magazine,  looking  at  an  outdoor 
sign  and  reading  mail  literature.  Each 
one  of  these  figures  casts  a  shadow, 
cleverly  worked  out  in  Ben  Day,  (.f 
the  same  figure  reading  a  newspaper. 

“Treasure  Hunt — 1933  Style”  is  the 
caption  of  advertisement  No.  3  for  re¬ 
lease  Oct.  23.  The  illustration  here 
shows  crowds  of  people  engaged  in  a 
treasure  hunt  across  the  face  of  a  huge 
newspaper  which  covers  the  landsca^. 
The  point  is  made  that  these  people  who 
represent  the  buying  (mblic  look  for 
their  shopping  “clues”  in  the  columns 
ot  the  newspapers  and  that  the  shrewd 
merchant  will  see  that  they  get  plenty 
of  these  “clues”  through  his  advertising. 

Number  four  of  the  series,  for  release 
Oct.  30,  likens  business  conditions  to  a 
football  game  and  challenges  merchants 
and  manufacturers  to  come  “out  of  the 
huddle”  and  get  busy  playing,  with  the 
scientific  help  that  newspaper  advertis¬ 
ing  can  give. 

Number  five,  for  release  Nov.  6,  is 
entitled  "NEWS  is  the  Dynamo  of 
Business.”  It  shows  the  relationship 
betwcCT  newspaper  reading,  newspaper 
advertising  and  buying  in  striking 
fashion. 


The  concluding  advertisement,  which 
is  released  Nov.  13,  draws  the_  atten¬ 
tion  of  all  manufacturers  to  the  import¬ 
ance  of  cultivating  selected  markets  and 
urges  them  to  start  their  investigations 
close  to  the  factory.  Under  the  caption, 
“Market  Hunter  Should  Start  Near 
Home,”  the  figure  of  a  hunter  perched 
on  top  of  a  tall  factory  chimney  is 
shown  scanning  the  distant  horizon 
through  a  telescope  for  signs  of  game. 
Below  him  is  an  animated  figure  in  the 
shape  ot  a  newspaper  trying  to  attract 
his  attention  to  a  market  right  in  the 
front  yard,  which  the  newspaper  is  able 
to  help  him  capture. 

Each  advertisement  contains  as  la 
signature  the  identical  line,  "Newspaper 
advertising  gets  to  everybody  every  day 
— and  gets  there  FIRST.” 

VN'illiam  A.  Thomson,  director  of  the 
Bureau,  in  speaking  of  the  series  said : 

“These  advertisements  will  probably 
receive  wider  circulation  than  any  the 
the  Bureau  has  ever  issued.  They  will 
appear  in  all  parts  of  the  United  States 
and  Canada.  We  believe  they  constitute 
a  most  important  campaign  at  this  time, 
when  many  encouraging  business  signs 
are  turning  the  thoughts  of  merchants 
and  manufacturers  to  advertising. 

“The  copy  deals  with  the  fundamental 
uses  of  newspaper  advertising  which  we 
believe  can  never  be  told  too  often.  I 
think  the  most  important  advantage  of 
newspaper  advertising  emphasized  by 
this  series  is  the  fact  that  no  matter 
where  business  men  advertise,  they 
reach  newspaper  readers.  Obvious  as 
it  seems,  a  surprisingly  large  number  of 
advertisers  and  advertising  agencies  have 
not  yet  grasped  this  profound  truth 
about  the  all-inclusive  character  of  the 
newspaper  medium.  We  plan  to  build 
much  of  our  future  promotional  material 
around  this  central  thought.” 


HUGE  PHOTOFLASH  LAMP 

A  new  large  photoflash  lamp  that 
emits  more  light  than  has  ever  before 
been  contained  within  a  glass  bulb  has 
been  announced  by  the  Incandescent 
Lamp  Department  of  General  Electric 
Company  at  Nela  Park,  Cleveland. 
The  new  lamp.  No.  75,  has  a  light  out¬ 
put  of  17^  million  lumens,  approxi¬ 
mately  Syi  times  that  of  the  standard 
professional-size  photoflash  lamp,  the 
No.  20.  It  has  been  developed  for  use 
in  taking  pictures  in  large  areas,  either 
indoors  or  outdoors.  It  is  provided 
with  the  regular  medium  screw  base 
which  fits  the  conventional  type  of 
socket. 


JEAGER  JOINS  KING 

Charles  P.  Jaeger  has  joined  the 
Chicago  staff  of  Archer  A.  King,  Inc., 
publishers’  representatives. 


267,464 

was  the  average  net  paid  daily 
circulation  oF  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

SEPTEMBER,  1933 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Sep¬ 
tember,  1933,  was  176,473. 

E9€rything  in  Baitimorm 
Rmooioma  Around 

THE  SUN 

Morning  Evening  Sunday 


TEACHERS,  POUCE,  PARENTS 
PRAISE  CARRIERS’  WORK 


The  best  evidence  of  the  good  influence 
of  newspaper  circulation  work  on  boys 
is  the  testimony  of  those  concerned 
with  their  education  and  good  behavior 
— so  it  appeared  to  C.  B.  Williams,  pub¬ 
lisher  of  the  Geneva  (N.  Y.)  Times. 
The  above  sheet  is  part  of  a  memorial 
signed  by  local  school  superintendents, 
the  chief  of  police,  clergymen,  and  the 
parents  of  carrier  boys,  stating  the 
above  belief  and  their  willingness  to  so 
testify  before  the  NRA. 


NEW  EDITIONS  STARTED 
IN  CHICAGO 

Tribune  Advance*  First  Press  Tia, 
From  7  to  6.15  P.  M. — Herald 
and  Examiner  and  New*  Alio 
Change  Schedule* 

{By  telegraph  to  Eoitob  &  Publishu) 
Chicago,  Ill.,  Oct.  11 — Beginning  Oct 
9,  the  Chicago  Tribune  advanced  hi 
first  edition  press  time  from  7  p.  m.  to 
6:15  p.  m.  and  copies  of  the  Tribum 
are  now  on  sale  at  newsstands  at  / 
o’clock  instead  of  7 :30.  Copy  for  ad¬ 
vertisements  appearing  in  the  new  edi¬ 
tion  must  reach  the  Tribune  in  okayed 
form  not  later  than  4  p.  m.  In  an¬ 
nouncing  the  new  edition,  the  Tribua 
stated  that  additional  equipment  and  i 
higher  degree  of  mechanization  madt 
possible  the  earlier  paper. 

“The  sweeping  changes  in  economic 
conditions,  the  almost  hourly  annouiK*- 
ments  of  new  governmental  policie, 
these  and  all  the  other  factors  of  i 
highly  sensitive  and  high  tension  period 
have  heightened  the  demand  for  news,' 
stated  the  Tribune  announcement  to 
advertisers. 

The  Chicago  Herald  and  Examintt't 
first  edition  also  reaches  in  the  news¬ 
stands  at  7  o’clock.  The  Chicago  Daij 
News  recently  announced  a  “nighi 
extra”  edition  on  sale  at  8  p.  m.  con¬ 
taining  two  columns  of  late  news  bul¬ 
letins. 


NEW  TYPE  DRESS 

The  Milwaukee  Journal  made  a  com¬ 
plete  change  of  its  new  dress  Sept  li 
The  new  body  type  is  seven  and  a  lolf 
point  Ideal  News  set  on  8-pt.  slug. 


Worcester,  Massachusetts 


SIX  in  FOUR  Months 

During  the  past  four  months  six  NEW  factories  have  opened  to  give 
NEW  jobs  to  Worcester  workers  zmd  provide  NEW  stimulus  to 
Worcester’s  buying  power. 

The  H,  //.  Brown  Shoe  Cs.  employs  750;  the  Monarch  Shoe  C*..  200; 
the  La  France  Hoi  G»rp.,  60.  The  IVllUamshurg  Unity  Heel  Corp., 

B  hi  C  Corset  Co.  and  Hareo  MJg.  C».  {RairKoais)  ore  lusty  tn/ants  just 
arrtoed  and  ready  to  grow. 

The  arrival  of  sextets  casts  no  shadow  upon  the  big  brothers  of  Worcester  industry 
— the  great  factories  whose  doubled  production  has  been  prime  factor  in  jumping 
Worcester’s  industrial  payroll  77%  in  the  past  few  months  and  in  bringing  Worcester’s 
Industrial  employment  within  75^  of  normal  by  August  26. 

The  hirth  of  NEIV  foctorles  is  another  tndicaUon  of  a  tirtU  and  healthy 
industrial  eandition.  Eoery  NEW  fadory  creates  NEW  haying  power 
and  opens  up  NEW  opportunities  for  adeertisors. 

This  great  and  GROWING  Worcester  Market — in  the  heart  of 
industrial  New  England — is  adequately  and  economically  covered 
through  these  newspapers  which  are  read  six  days  every  week  in 
more  than  85%  of  all  homes,  both  in  Worcester  and  throughout 
the  average  18-miIe  suburban  trading  area,  which  everyday  re¬ 
ceive  a  Worcester  newspaper. 


TheTELEGRAM-GAZEnE 

Worcester,  Massachusetts 

George  F.  Booth,  Publisher 

Paul  Block  and  Associates,  National  Representatives 

NEW  YORK  BOSTON  CHICAGO  DETROIT 

PHILADELPHIA  SAN  FRANCISCO  LOS  ANGELES 
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younger  families  can’t  stay 
•*■  at  home.  They  must  go 
places  ...  do  things  .  .  .  see  ’ 

things. 

Because  more  than  400,000 
Chicago  American  families  are 
younger,  go  more,  they  are  a  That  tl 
preferred  market  for  motor  cars  active,  y 
and  everything  that  a  car  re-  are  or  wl 
qhires.  capitalize 

The  automotive  industry  industry, 
recognizes  this  quality  of  the  Advert 
Chicago  American  market.  In 
Chicago  the  American  led  all  lineage  it 
daily  newspapers  in  1932  in  au-  nny  oth* 
tomotive  advertising  lineage.*  Chicago- 


To  the  movies,  in  the  car. 
To  the  theatre,  in  the  car.  To 
a  cafe,  in  the  car.  To  the  bridge 
game,  to  tea,  to  the  concert,  to 
the  football  game,  to  the  coun¬ 
try  club — always  in  the  car. 

More  miles  per  family  is  a 
tangible  advantage  of  the  Chi¬ 
cago  American  market.  It  is 
real,  it  can  be  cashed  in. 

It  pays  off  with  greatest  profit 
when  the  American  [is  used 
consistently  with  well  conceived^ 
forceful  advertising  copy. 

^Authority:  Media  Records ^  Inc. 


CHICAGO  AMERICAN 


a  good  newspaper 

Now  in  its  THIRTEENTH  YEAR  OF  CIRCULATION  LEADERSHIP  in  Chicago’s  evening  fleid 


National  Representatives:  Rodney  E.  Boone  Organization 
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BOSTON  STORE  RETURNS  TO  DAILIES; 
FINDS  ‘THROWAWAYS’  DISAPPOINTING 

Experiment  With  Advertising  Sheet  Distributed  From  Door  to 
Dow  Serves  to  Confirm  Faith  in  Newspaper  Space, 

Says  Manager  of  Raymond's 


By  CARROLL  £.  PELUSSIER 

ADVERTISING  managers  of  the 
■tX  large  Boston  dailies  are  firmly 
convinced  that  there  is  truth  in  that 
old  song,  “Happy  Days  Are  Here 
Again.”  They  have  just  cause,  for 
Raymond’s,  for  years  one  of  Boston’s 


More  Rumblins  from  Toonervtile! 

Unkle  Eph’s 

in  town  Agin 

Meinbei 

Unkle  Eph  Don  teller? 
Korse  you  do! 

Hv  tVfi*  US  ti  ot/tf.  .  ^uyin 

SaturdayMorningOctober? 
at  8  o'clock 

WIMKI  m  Sw  TaO««liVaLUMi\  a»M«  «  «kr 

Ole  Fule  Stoar 


PA  VnKIc  Cph  BtomIcmU. 


“Unkle  Eph”  copy  used  by  Raymond’s 
without  name  of  store. 

heaviest  and  most  consistent  users  of 
newspaper  space,  has  returned  to  the 
fold. 

This  large  firm,  whose  advertising 
ventures  are  unique  and  whose  tremen¬ 
dous  volume  and  prestige  have  unques¬ 
tionably  been  largely  the  result  of  news¬ 
paper  advertising  of  the  past,  has  again 
reaffirmed  its  faith  in  this  medium  after 
a  brief  and  somewhat  difficult  journey 
into  other  fields. 

At  certain  periods  each  year  this  com¬ 
pany  stages  a  tremendous  sale.  TMs 
sale,  has  in  the  past,  been  heralded  with 
heavy  use  of  newspaper  space.  Pres¬ 
sure  on  the  part  of  the  store’s  various 
buyers  caused  the  company  officials 
to  change  their  program  before  the  last 
big  sale  and  concentrate  their  advertis¬ 
ing  in  a  so-called  “Toonerville  Trum¬ 
pet,”  a  semi -newspaper  cleverly  con¬ 
ceived  and  distributed  from  door  to 
door.  'The  results  were  disappointing. 
'The  store  also  has  tried  radio  broad¬ 
casting,  (wster  boards,  and  other  forms 
of  advertising,  and  the  results  were  still 
lacking. 

Oct.  7  another  one  of  these  sales  was 
staged.  This  time  over  thirty  pages 
of  advertising  was  taken  in  Boston 
dailies  and  the  results  more  than  justi¬ 
fied  the  contention  of  the  newspaper 
men  that  newspaper  advertising  is  by 
far  the  most  profitable  type  of  adver¬ 
tising. 

Frank  P.  Dorr,  manager  of  the  store, 
states : 

“I  have  never,  for  an  instant,  been 
convinced  that  any  other  form  of  adver¬ 
tising  was  more  profitable  to  us  than 
the  newspaper,  but  due  to  pressure  ap¬ 
plied  by  our  various  buyers  we  had  to 
depart  from  our  old  established  system 
and  prove  to  them  that  we  were  righL 

“Certain  Boston  retail  stores  have 
been  using  a  door-to-door  proposition 
that  we  have  been  told  was  most  profit¬ 
able  to  them.  We  went  them  one  bet¬ 
ter  and  produc^  a  flyer  that  was  an 
exact  reproduction  of  a  country  news¬ 
paper,  humorously  devised  to  be  sure, 
inserting  copy  that  we  felt  would  at¬ 
tract  if  any^ng  would.  The  results 
were  sadly  lacking. 

“I  am  convinced  that  this  type  of 
advertising  does  not  attract  the  type 
of  customer  we  want.  In  the  first 
place  mra  do  not  read  it  Much  has 
been  said  about  women  being  the 
holders  of  the  family  purse  but  I  feel 
that  the  man  element  has  been  badly 
overlooked.  Today  the  man  has  plenty 
to  say  about  the  family  purchases  and 
we  want  our  advertising  to  go  where 
he  is  sure  to  see  it  He  does  read  the 
newspapers  and  he  does  see  and  act 


upon  our  advertising  when  it  appears 
in  the  newspapers. 

“There  is  another  point:  The  flyer 
attracts  the  cheapest  kind  of  a  customer. 
We  have  found  that  our  flyers  brought 
in  women  seeking  not  merchandise  but 
the  cheapest  kind  of  seconds  and  at  the 
lowest  of  prices.  Our  newspaper  ad¬ 
vertising  brought  in  customers  that 
wanted  fair  values  at  fair  prices. 

“We  have  tried  radio  broadcasting. 
It  doesn’t  sell  merchandise  but  it  does 
sound  nice  and  I’ll  probably  continue 
to  use  it  somewhat  for  I  sort  of  like 
to  hear  it  myself. 

“To  any  store  that  is  interested  in 
maintaining  a  reputation  over  a  period 
of  time  it  is  not  only  necessary  to  offer 
good  merchandise  at  fair  prices  but  in 
addition  to  advertise  and  advertise  in¬ 
telligently  and  consistently. 

“Our  idea  is  to  sell  one  man  an  article 
of  merchandise  at  a  fair  value  through 
our  advertising.  We  then  can  rest  fair¬ 
ly  assured  that  that  customer  will  re¬ 
turn  to  oiu"  store  next  time  and  buy 
twice  as  much  and  not  only  that  but 
bring  a  friend  with  him.  This  can  be 
accomplished  only  by  advertising  truth¬ 
fully  ^d  honestly  just  what  the  mer¬ 
chandise  is  and  by  featuring  along  with 
it  the  price  that  will  be  charged.  ’There 
must  be  no  trickery  or  underhand  deal¬ 
ings,  no  fostering  of  sweatshop  goods 
or  substitutions.” 

Some  years  ago  Raymond’s  intro¬ 
duced  the  character  of  “Uncle  Eph.” 
Uncle  Eph  was  featured  in  all  adver¬ 
tising  until  his  name  and  the  name  of 
the  store  became  synonymous.  Today 
it  is  unnecessary  to  use  the  name  Ray¬ 
mond’s  in  any  of  the  advertising;  the 
term  “Uncle  Eph”  is  sufficient  to  give 
the  public  the  identity  of  the  store.  In 
fact  in  all  the  recent  advertising  of  the 
store  the  only  means  of  identification 
has  been  the  characteristic  advertising 
copy  and  the  name  Uncle  Eph.  'This 
certainly  proves  the  value  of  newspaper 
advertising  which  is  entirely  responsible 
for  this  feat 

At  certain  periods  of  the  year  this 
character  makes  his  appurance  at  the 
store  in  person.  He  brings  with  him 
certain  of  his  fellow  townspeople  from 
“Toonerville”  (also  made  famous 
through  newspapers),  and  in  addition 
the  Toonerville  band  (which  entertains 
throughout  the  day  at  the  store  with 
old-fashioned  tunes),  the  fire  depart¬ 
ment,  oxen,  hayrack  and  other  features. 

'The  coming  of  Uncle  Eph  always 
signals  a  big  sale  of  only  one  day  dura¬ 
tion.  It  is  heralded  with  heavy  use  of 
newspaper  space,  this  past  Saturday 
calling  for  over  thirty  pages.  The  sales 
turnover  is  tremendous;  in  fact,  Satur¬ 
day  was  a  record  breaker,  in  spite  of 
adverse  weather  conditions. 

Mr.  Dorr  states  that  many  people 
have  remarked  to  him  that  the  various 
characterizations  detract  from  the  real 
purpose — ^to  sell  merchandise.  He  points 
out  in  answer  that  while  before  the  store 
opens,  crowds  will  be  gathered  outside 
watching  the  spectacle,  the  minute  the 
doors  o^n  the  store  is  filled  and  the 
Toonervillians  lose  their  audience. 

Mr.  Dorr  uses  the  first  sections  of 
all  the  Friday  evening  local  papers,  run¬ 
ning  eleven  pages  in  some.  These  pages 
are  not  solid  advertising,  but  he  leaves 
a  small  space  on  the  bottom  of  each  page 
for  news.  The  day  preceding  he  runs 
a  smaller  ad  in  all  the  papers  calling 
attention  to  the  coming  advertising  and 
the  coming  event.  Papers  on  Saturday 
morning  are  also  used  extensively. 


ASKS  TAX  REDUenON 

Intertype  Corporation,  New  York, 
has  ask^  the  United  States  Board  of 
Tax  Appeals  to  approve  a  deduction 
from  its  net  income  to  offset  a  loss 
occasioned  by  sale  of  stock  to  employes 
below  the  prevailing  market  rate. 


QUEEN  OF  AK-SAR-BEN 


Here  is  Miss  Peggy  Doorley,  selected 
Queen  of  the  annual  Ak-Sar-Ben  festi¬ 
val  in  Omaha.  She  is  only  19  and 
is  the  youngest  queen  in  the  33  years 
of  Ak-Sar-Ben.  She  is  the  daughter  of 
Henry  Doorley,  general  manager  of 
the  Omaha  World-Herald  and  grand¬ 
daughter  of  former  Senator  Gilhert 
M.  Hitchcock. 


NEW  FEATURE  SERVICE 

Pacific  Feature  Service,  Berkeley, 
Cal.,  has  been  organized  to  sell  humor, 
reviews,  financial  and  other  columns  to 
weekly  newsi^pers  by  A.  C.  Hellier, 
E.  J.  Hendricks,  and  F.  Btich,  with 
Thomas  T.  Townsend  as  production 
manager  and  Gordon  Phelps  as  field 
manager. 


NEW  CHICAGO  GROUP  PLANNED 

New  Organisation  Would  Represaai 
All  Advertising  Interests 

Two  dominant  objective  were  out¬ 
lined  for  a  proposed  Chicago  Adver¬ 
tising  Club  to  replace  the  present 
Chicago  Advertising  Council  at  an  in- 
vitation  meeting  in  Chicago,  last  week, 
at  the  Union  League  Club.  The  pro¬ 
posed  objectives  are  an  organization 
that  can  speak  authoritatively  for  all 
Chicago  advertising  iiiterests,  and  a 
club  devoted  to  improving  the  creative 
art  of  advertising,  and  hence  its  pro* 
ductivity. 

A  committee  was  chosen  to  formulate 
these  objectives  and  outline  a  basis 
upon  which  membership  shall  be  deter¬ 
mined.  Members  of  that  committee  are: 
A.  D.  Lasker,  Lord  &  Thomas;  Henry 
Canton,  J.  Walter  Thomson  Coa. 
pany ;  Col.  Frank  Knox,  Chicago  Dailj 
News;  O.  C.  Harn,  Audit  Bureau  of 
Circulations;  G.  R.  Schaeffer,  Marshall 
Field  &  Co.;  George  Crain,  Swift  & 
Co.;  and  A.  N.  Steele,  Standard  Oil 
Company  of  Indiana.  Representatives 
of  various  advertising  interests  were 
present  at  the  meeting. 

Col.  Frank  Knox,  Chicago  DoUj 
News  publisher,  was  chairman  of  the 
special  committee  on  invitations  seddng 
to  coordinate  the  various  advertising 
interests.  Other  members  were :  W.  A, 
Grove,  Edison  General  Electric  Appli- 
ance  Company;  O.  C.  Harn,  managiig 
director.  Audit  Bureau  of  Circulations; 
M.  C.  Meigs,  Chicago  American  gen¬ 
eral  manager;  G.  R.  Schaeffer,  adver¬ 
tising  director,  Marshall  Field  &  (a; 
Henry  Stanton,  vice-president,  J.  Wal¬ 
ter  Thompson  Company;  S.  E.  'Thoma¬ 
son,  Chicago  Daily  Times  publisher; 
and  A.  D.  White,  Swift  &  Co. 


DAILY  50  YEARS  OLD 

The  Frederick  (Md.)  News  celebrated 
the  SOth  anniversaipr  of  its  founding, 
Oct.  14.  The  edition  carried  pictures 
and  illustratations  showing  the  progress 
of  the  city  in  the  past  50  years. 


98%  . . . .  "I"  .  . . 

of  the  Journal  -  Courier’s  circulation 
reaches  the  buying  power  of  the  New 
Haven  immediate  trading  area  at  the — 

"  Buy-So-Logical  ” 
Moment 

Your  message  in  the  Journal-Courier  reaches  “Mrs. 
Buyer”  just  when  she  is  making  up  her  mind  to  go 
shopping . . .  She  and  98%-plus  of  the  Journal-Courier’s 
readers  can  buy  your  product  within  one  hour  of 
reading  your  advertisement — at  the  “buy-so-logical” 
moment  .  .  .  not  after  stores  are  closed  for  the  day. 


New  Haven  Journal-Courier 

CONNECrriCUT’S  OLDEST  DAILY  NEWSPAPER 

—  National  Representatives— 

JULIUS  MATHEWS  SPECIAL  AGENCY 

NEW  YORK  BOSTON  DETROIT  CHICAGO 
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Editor  &  Publisher  for  October  14,  1933 


HORSE,  FOOT 
and  MARINES 

These  are  critical  days  .  .  .  Business 

recovery  hangs  in  the  balance  .  .  .  Unless 
we  win  through  NOW,  the  road  to  to¬ 
morrow  will  be  too  long. 

...  There  never  was  a  time  when 
industry  so  sorely  needed  every  ounce  of 
pressure  .  .  .  There  never  was  a  day  when 
dependence  should  so  confidently  be 
placed  upon  those  producers  of  sales 
which,  through  a  long  period  of  years, 
have  always  paid  BEST,  when  anything 
paid. 


New  York’s  BEST  READ,  and  therefore, 
most  INFLUENTIAL  evening  paper 


NATIONALLY  REPRESENTED  BY  RODNEY  E.  BOONE  ORGANIZATION 
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Editor  &  Publither  for  October  14,  1933 


WINE  MAKERS  PREPARING  FOR  REPEAL 
BUT  UNCERTAIN  REGARDING  COPY 

Indttstiy  Whidi  Spent  $10,000,000  in  Advertising  Before  Prcdii- 
bition  Says  Supply  Will  Be  Far  Under  Demand — 
Cooperative  Copy  Expected  First 


ISpteial  t0  Emioa  k  Pobushki) 

AN  FRANCISCO,  Oct.  11— With 
New  Mexico,  Virginia,  and  Florida 
joining  the  parade  of  prohibition  repeal 
states,  and  the  end  of  the  Eighteenth 
Amendmmt  apparently  in  sight,  Cali¬ 
fornia  wine  interests  are  putting  their 
bouse  in  order  after  having  been  a  for¬ 
bidden  industry  for  15  years. 

Leading  California  wine  manufactur¬ 
ers  met  recently  in  San  Francisco  and 
formed  the  California  Wine  Producers 
Association,  approving  a  tentative  NR  A 
code.  As  growers  could  not  comply 
with  conditions  of  NRA  manufacturers’ 
codes,  they  have  been  brought  into  the 
picture  with  formation  of  the  Grape 
Growers  League  of  California.  This 
has  county  organizations,  growers  are 
represented  on  directorate,  and  all 
phases  of  the  state  wine  industry  are 
represented. 

The  principal  California  wine  manu¬ 
facturing  organizations  arc: 

Alba  Wine  Company,  Lodi. 

Bcringer  Brothers,  St  Helena. 

California  Wine  Association,  San 
Francisco. 

Joseph  S.  Concannon,  Livermore. 

Cresta  Blanca  Company,  San  Fran¬ 
cisco. 

B.  Cribari  &  Sons,  San  Jose. 

Paul  Garrett  &  Co.,  Cucamonga. 

Italian  Swiss  Colony,  San  Francisco. 

Italian  Vineyard  Company,  Los  An¬ 
geles. 

Paul  Masson,  San  Jose. 

L.  Peterson,  Santa  Rosa. 

M.  Sheehan,  San  Francisco. 

Shewin  Jones,  San  Francisco. 

Beaulieu  Vineyard  Company,  San 

Francisco. 

Bisceglia  Brothers,  San  Jose. 

California  Medicinal  Wine  Company, 
Los  Angeles. 

Calistoga  Vineyard  Company,  Calis- 
toga. 

Colonial  ^  Grape  Products  Company, 
San  Francisco. 

Fruit  Industries,  Ltd.,  San  Francisco 
and  Los  Angeles. 

Joseph  T.  Grace  Company,  Santa 
Rosa. 

La  Salle  Products  Company,  Inc., 
San  Francisco. 

Martini  Grape  Products  Company, 
Kingsburg. 

S.  Sebastiani,  Sonoma. 

The  first  twelve  listed  were  advertis¬ 
ers  before  prohibition. 

Before  prohibition  the  wine  industry 
of  America  spent  more  than  ten  million 
dollars  annually  for  all  forms  of  ad¬ 
vertising,  including  display  and  dealer 
service  work.  Approximately  40  to  50 
per  cent  of  this  came  from  California 
wine  interests. 

Paul  Garrett,  owning  Old  Mission 
Vineyards,  California,  with  sales  head¬ 
quarters  in  Chicago  and  New  York  and 
marketing  both  eastern  and  California 
wines,  was  the  largest  national  adver¬ 
tiser. 

The  next  largest  wine  advertis¬ 
ers  were:  California  Wine  Association, 
Italian  Swiss  Colony,  Italian  Vineyard 
Company,  and  Cresta  Bianca  Company. 

Fruit  Industries  Ltd.  was  form^  to 
meet  conditions  existing  during  the  pro¬ 
hibition  era  and  to  answer  Govern¬ 
ment’s  requirement  that  the  Federal 
Farm  Board  could  only  aid  growers’ 
cooperative  organizations  financially. 
Its  chief  product  was  Vine  Glow  grape 
concentrate.  Mabel  Willebrandt  was 
chief  counsel.  With  prohibition  repeal 
this  organization  will  apparently  have 
served  its  original  purpose,  and  the 
wine  industry  program  will  function 
through  the  Grape  Growers  League. 

It  is  also  reported  here  that  new 
sales  organizations  are  being  formed, 
and  that  several  established  concerns, 
notably  Park  &  Tilford,  New  York, 
and  Mission  Dry,  Los  Angeles,  are 
contemplating  entering  wine  distribu¬ 
tion  field  when  repeal  becomes  effective. 


Plans  are  now  well  under  way  to 
get  California  wine  interests  to  join  in 
an  industry  program  of  advertising  and 
promotion.  State  leaders  in  industry 
agree  their  problem  can  best  be  solved 
through  well  planned  industry  adver¬ 
tising  program  rather  than  through 
competitive  promotion  effort  by  indi¬ 
vidual  companies  and  that  the  wine  in¬ 
dustry  ne^s  to  begin  again  with  a 
sound  marketing  foundation  like  Sun- 
kist  oranges,  California  prune  grow¬ 
ers,  Diamond  brand  walnuts,  and  other 
California  cooperative  marketing  or¬ 
ganizations  which  have  advertised  suc¬ 
cessfully  as  industries. 

Industry  meetings  are  in  progress 
and  plans  are  beinp'  formulated  through 
the  California  Wme  Producers  Asso¬ 
ciation  and  the  Grape  Growers  League. 
San  Francisco  offices  have  been  opened 
for  the  league  at  85  Second  street  where 
the  industry’s  program  will  function. 
Plans  under  consideration  include  set¬ 
ting  aside  a  definite  sum  for  the  first 
year’s  educational  promotion  program, 
and  carrying  on  thereafter  by  fixing 
an  advertising  appropriation  on  tonnage 
or  gallonage  basis.  Any  industry  pro¬ 
gram  would  leave  the  individual  pro¬ 
ducer  free  to  exploit  his  own  brand 
with  supplemental  advertising  as  he 
desired. 

“We  are  not  yet  ready  for  a  definite 
advertising  program,’’  said  H.  A.  Cad- 
dow,  secretary  of  the  league.  “No  ad¬ 
vertising  agency  has  been  selected,  and 
the  advantages  of  various  advertising 
media  have  not  been  considered.  Our 
industry’s  set-up  must  be  completed  be¬ 
fore  we  can  fix  an  advertising  appro¬ 
priation  and  decide  how  it  shall  be  used. 
Our  plans  are  meeting  with  consider¬ 
able  favor.  It  is  too  soon  to  expect  a 
completed  industry  program  by  the  ex¬ 
pected  repeal  date,  but  I  shall  not  be 
surprised  to  see  things  functioning 
early  next  year.” 

'The  California  grape  industry  repre¬ 
sents  an  investment  of  $350,000,000  and 
is  the  state’s  second  largest  industry. 
This  includes  wines,  raisins,  table 
grapes  and  juice  grapes. 

Twenty-one  million  gallons  of  wine 
are  stored,  and  this  year’s  vintage  is 
estimated  at  between  20,000,000  and 
28,000,000  gallons,  divided  sixty-forty 
between  dry  and  sweet  wines. 

Before  prohibition  the  annual  con¬ 
sumption  of  California  wines  was 
50,000,000  gallons.  Figures  from  the 
Bureau  of  Industrial  Alcohol  indicate 
enough  California  juice  ^apes  have 
been  shipped  during  prohibition  era  to 
increase  the  annual  consumption  from 
50,000,000  to  nearly  125,000,000  gallons. 

It  is  obvious  that  with  a  larger  na¬ 
tional  demand  expected  than  the  sup¬ 
ply  available,  California  wine  interests 
should  have  no  difficulty  in  selling 
their  available  gallonage  after  repeal 
Their  first  advertising  problem  will  be 
to  meet  possible  foreign  competition  by 
featuring  California  products.  Brand 
advertising  may  wait  a  year  or  more. 


DOUBTFUL  ON  WINE  COPY 

Heavy  Volume  Prospect  Is  Dim  Until 
Competition  Stsuls 
(Special  ta  Emros  ft  Pususus) 

Los  Angelas,  Oct.  11 — Disappoint¬ 
ment  is  in  store  for  papers  which  an¬ 
ticipate  a  flood  of  wine  and  brandy  copy 
from  California  wineries  imm^iatcly 
upon  the  repeal  of  prohibition.  This 
seemed  apparent  today  when  Editor  & 
Publisher  was  told  by  representatives 
of  Guasti  vineyards,  the  world’s  largest 
vineyards,  and  numerous  agency  repre¬ 
sentatives,  that  the  outlook  for  heavy 
advertising  outlays  in  the  immediate 
future  is  dim. 

Much  the  same  situation  which 
greeted  the  return  of  beer  will  prevail 
for  naturally  fermented  wines,  cham¬ 
pagnes,  and  fortified  wines,  with 


wineries  and  distributors  holding  off  on 
display  copy  until  competition  gets 
heavy  and  the  supply  begins  to  exceed 
the  demand.  As  one  agency  man  put  it, 
“Wineries  seem  to  think  their  biggest 
problem  will  be  to  get  police  protection 
to  control  the  lines  that  will  form  when 
wine  goes  on  sale.” 

However,  Ralph  Lockwood,  of  Lock- 
wood-Shackelford  Company,  agency  for 
\  ai  Brothers’  Padres  wine  tonic,  thinks 
that  in  a  year  after  repeal  there  will 
be  more  wine  copy  than  ever  before. 

Pacific  Advertising  Staff,  of  San 
Francisco  and  Los  Angeles,  submitted 
a  proposal  for  a  huge  campaign  to  the 
Grape  Growers  League  of  California  in 
San  Francisco  but  nothing  tangible  has 
developed  yet.  Charles  Leavitt,  of  the 
Los  Angeles  office,  said  the  wineries 
are  pretty  much  up  in  the  air  with  only 
about  25,000,000  gallons  of  wine  and 
champagne  in  storehouses.  This  is  less 
than  one  year’s  supply  and  it  may  be 
several  years  before  any  surplus  is  on 
hand. 

Even  if  the  Grape  Growers  Lea^e 
goes  in  for  an  educational  campaign, 
there  will  be  plenty  of  individual  cam¬ 
paigns,  Leavitt  said,  although  they  will 
be  slow  in  starting. 

Virginia  Dare,  a  Guasti  affiliate,  was 
about  the  only  California  wine  on  which 
any  great  advertising  was  done  before 
prohibition.  V.  L.  Gerrardi,  of  the 
Guasti  organization,  said  undoubte^y 
there  will  be  big  national  campaigns  in 
time.  He  declared  Guasti  spent  $300,- 
000  on  a  national  campaign  just  ^fore 
prohibition. 

Lockwood  enumerated  among  the 
problems  contributing  to  chaotic  feeling 
in  the  wine  industi7  those  of  distribu¬ 
tion,  taxation,  and  license  fees.  Makers 
don’t  know  if  grocery  or  drug  stores 
will  sell  their  product,  whether  dis¬ 
tributor  or  winery  will  pay  license  fees, 
or  how  many  or  how  large  taxes  will 
be.  Further,  he  said,  about  half  the 
states  still  have  local  enforcement  laws. 
He  thinks  most  wineries  will  do  business 
as  before,  selling  in  barrels  to  distril^ 
utors,  who  will  bottle  and  label  the 
wine  themselves.  This  will  tend  to  re¬ 
duce  the  number  of  national  advertising 
campaigns,  since  there  may  be  several 
thousand  brands  on  the  market. 

AUSTRAUAN  CAMPAIGN 

National  Drive  Being  Prepared  for 
U.  S.  by  Travel  Association 

A  national  advertising  campaign  to 
present  Australia  to  the  people  ot  the 
United  States  was  announced  Dy  Arthur 
H.  O’Connor,  American  and  Canadian 
Commissioner  for  the  Australian  Na¬ 
tional  Travel  Association,  on  his  return 
last  week  to  San  hrancisco  headquarters 
after  meeting  with  his  board  ot  direc¬ 
tors. 

The  Australian  National  Travel  As¬ 
sociation  fund  is  contributed  by  railways, 
hotel  and  business  interests  and  various 
steamship  lines.  This  year  for  the  first 
time  the  Australian  government  is  con¬ 
tributing  to  this  fund. 

The  Campbell  Ewald  Company  has 
been  appointed  as  the  advertising  agency 
to  direct  the  campaign,  which  is  l>eing 
planned  jointly  by  the  San  Francisco 
and  Detroit  offices  of  that  organization. 
It  is  designed  to  acquaint  Americans 
with  the  attractions  of  Australia  as  a 
travel' destination  as  well  as  a  prospective 
business  partner  in  the  development  of 
Pacific  trade. 

O’Connor  is  also  the  editor  of  the 
recently-established  Australian  Press 
Bureau,  which  is  backed  by  the  Austral¬ 
ian  government  and  state-owned  rail  - 
way.  He  is  a  former  Australian  news¬ 
paperman  of  note  and  covered  the  world 
war  for  British  newspapers. 

IMPOSTER  HNED 

Frederick  Merrill,  27,  Chicago  the¬ 
atrical  agent,  was  recently  fin^  $200 
and  costs  by  Judge  Leon  Edelman  for 
impersonating  a  Chicago  Daily  Times 
reporter.  Edward  Oppman,  employe 
of  Maurice  Seymour,  portrait  photog¬ 
rapher,  said  Merrill,  using  the  name 
Smith,  secured  a  photograph  of  a 
dancer,  by  posing  as  a  reporter. 
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THE  CRIME 
OF  CUBA 

Daily  Series  of  14  articles 

By  CARLETON  BEALS 
Author  of 
“Mexican  Maze,” 
“Porfirio  Diaz,”  etc. 

The  inside  picture  of  the 
Cuban  revolt  by  an  eye-wit¬ 
ness  who  has  lived  in^^and 
knows  the  real  Cuba.  It 
throws  clear  light  on  the 
tangled  relations  of  Ma¬ 
chado’s  government  with  the 
interwoven  policy  of  the 
American  State  Department. 
It  discloses  the  Americans 
who  holds  the  destiny  of 
Cuba  in  their  hands. 

Step  by  step  Mr.  Beals  reveals 
“the  Crimes  of  Machado” 
that  led  up  to  the  recent 
carnage.  “Machado,”  he 
says,  “ran  a  sawed-off-shot 
gun  government.  He  is  called 
‘The  President  of  a  Thousand 
Murders’ — a  conservative 
estimate  of  the  number  of 
lives  sacrificed  that  this  20th 
Century  Nero  might  continue 
to  rule.” 

He  goes  fully  into  the  rela¬ 
tions  of  Machado  with  former 
U.  S.  Ambassador  Guggen¬ 
heim.  Fearlessly  he  inlets 
all  in  authority  whom  he 
holds  responsible  for  Cuba’s 
downfall. 

Carleton  Beals  for  the  last 
sixteen  years  has  heen  tra¬ 
veling  in  Mexico,  Central 
America,  and  Cuba. 

Few  know  Latin  America  as 
intimately  as  he  does.  He  has 
met  all  typ^  under  all  imag¬ 
inable  conditions.  Ever  im¬ 
patient  of  oppression  he  has 
been  shut  out  of  many  coun¬ 
tries  for  the  fearlessness  with 
which  he  excoriated  corrup¬ 
tion.  He  would  likely  be 
assassinated  if  he  went  back 
to  Nicaragua,  for  instance, 
and  with  the  publication  of 
these  revelations  he  would 
not  have  been  allowed  to  re¬ 
turn  to  Cuba  under  the 
Machado  regime.  Like  Rich¬ 
ard  Harding  Davis,  Carleton 
Beals  is  the  true  American 
journalist — historian — ad¬ 
venturer. 
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1_JARLY  in  September  a  New 
York  merchant  advertised  cock¬ 
tail  napkins  exclusively  in  the 
Herald  Tribune.  (Price:  $2.95  a 
dozen.  Space:  125  lines  by  two 
columns.)  In  two  days  he  had 
sold  the  fifty  dozen  napkins  he 
had  on  hand  and  had  taken  orders 
for  200  dozen  more! 

This  advertiser  bought  the 
right  to  use  advertising  space  to 
present  his  message  to  the  readers 
of  the  Herald  Tribune.  He  bought 
something  else,  however,  more 
intangible,  but  much  more  de¬ 
cisive  in  producing  results  —  the 
interest  and  attention  of  hun¬ 
dreds  of  thousands  of  women  who 
have  money  to  spend;  their  con¬ 
fidence  and  trust  in  the  Herald 
Tribune  and  its  advertisers.  With¬ 


out  these  qualities  his  results 
would  have  been  impossible,  how¬ 
ever  attractive  his  advertisement 
and  his  merchandise  might  have 
been. 

It  takes  more  than  paper  and 
ink  to  make  a  good  advertising 
medium.  Volume  is  important, 
and  the  Herald  Tribune  has  it, 
reaching  more  families  every  morn¬ 
ing  than  are  found  in  the  sixth 
largest  city  of  the  country.  More 
important  are  the  qualities  of 
buying  power,  responsiveness  and 
confidence.  Sales  results  prove 
conclusively  that  the  Herald 
Tribune  has  them  to  a  high  de¬ 
gree.  Address  any  of  the  offices 
below  for  more  information  about 
the  Herald  Tribune  and  its  result- 
producing  power. 


II  all  the  families  who  read 
the  New  York  Herald  Tribune 
moved  into  one  place  they  would 
make  the  sixth  largest  city  in 
the  United  States. 
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HOW  TO  BE  PUNCTUAL? 
“EASY,”  SAYS  CITY  ED. 


St.  Paul  Man  Seta  Watch  Five  Min¬ 
ute*  Ahead  and  Avoid*  Embar- 
ra**inc  Moment* — AUo  £*- 
cape*  the  Garrulou* 


By  Camden  H.  West 

City  Editor,  St.  Paul  Pioneer-Press 

Without  making  a  fetish  of  punctu¬ 
ality,  I  seriously  doubt  that  I  have  been 
late  in  keeping  appointments  more  than 
ten  times  in  more  than  20  years  of 
active  newspaper  work. 

Nor  have  I  followed  any  set  rules 
of  trick  psychology. 

I  simply  keep  my  watch  five  minutes 
fast  and  regulate  my  actions  accord¬ 
ingly — except  that  I  keep  appointments 
on  “standard”  time  as  recorded  on  the 
“other  fellow’s”  watch. 

My  experience  has  been  that  five 
minutes  leeway  will,  except  in  extraor¬ 
dinary  instances,  allow  of  sufficient  time 
to  take  up  any  slack  in  getting  from 
“hither  to  yon”  without  possibility  of 
displeasing  any  person  with  whom  I 
may  have  an  appointment  by  being 
late. 

Early  in  my  newspaper  experience 
I  discovered,  as  probably  has  every  other 
newspaper  reporter  under  the  sun,  that 
innumerable  persons  feel  it  their  duty 
to  discuss  everything  from  flea  circusses 
to  international  affairs  with  a  reporter. 

A  reporter  might  conceivably  be  in 
haste  to  cover  a  meeting,  or  might  have 
an  interview  scheduled. 

How  to  “break  away”  without  of¬ 
fending  well-meaning  friends  and  ac¬ 
quaintances  ? 

I  devised  the  apparently  simple - or 

perhaps  simple-minded — formula  of  set¬ 
ting  my  watch  five  minutes  ahead  of 
the  prevailing  time. 

In  a  concrete  instance  I  would  con¬ 
sult  it  rather  ostentatiously. 

“Gosh,  I’m  sorry,  old  man,  I’ll  have 
to  break  away — I’ve  an  appointment 
with  the  secretary  of  the  chamber  of 
commerce  at  10:30  and  it’s  that  now 
— I’ll  just  be  able  to  make  it.” 

I  have  never  failed  to  break  away — 
amicably. 

On  the  other  hand,  in  reverse  Eng¬ 
lish,  I  have  tried  casual  acquaintances 
out  when  my  watch  was  correct  and 
have  had  them  take  offense  at  my  ob¬ 
vious  anxiety  to  leave  them. 

Through  some  peculiar  psychological 
quirk  if  you  take  out  your  watch  and 
comment,  “It’s  10:30  and  I  had  an  ap¬ 
pointment  with  so-and-so  for  10 :30, 
I’ll  have  to  be  leaving,”  the  person  to 
whom  you  are  speaking  will  invariably 
assume  that  you  are  chiding  him  for 
delaying  yoa 

Incidentally,  I  have  found  that  the 
habit  of  punctuality  has  paid  dividends 
to  me  in  contact  confidence. 


ITS  DIFFERENT  IN  BIG  TIME 


Promoter  Tell*  Springfiel<l,  Mo.,  Re¬ 
porter  Hi*  E<litor  1*  “Too  No*y“ 

A  Springfield  (Mo.)  Leader  and 
Press  reporter  sent  to  cover  a  state, 
county  and  city  officers’  convention  for 
which  the  promoter  had  promised  more 
than  1,500  delegates,  found  the  hall 
almost  empty  at  the  appointed  hour. 

Only  six  delegates  were  present. 
“Looks  as  if  I  came  on  a  snipe  hunt,” 
remarked  Lieut.  Gov.  W.  R.  Bums  of 
Okl;^oma,  programmed  speaker.  The 
official  welcomer  and  a  clergyman 
rounded  out  the  crowd.  The  reporter 
described  all  that  happened.  When  the 
promoter,  A.  L.  McKenney,  of  Joplin, 
arrived  three  hours  late,  he  evinced 
scorn  for  the  editor  who  would  send 
a  reporter  to  ask  him  what  had  become 
of  the  money  obtained  from  sale  of 
advertisements  in  the  16-page  conven¬ 
tion  program.  The  reporter  turned  in 
the  story  and  added  a  memo  to  the 
editor.  The  editor  printed  it  verbatim 
in  the  afternoon  edition  as  follows: 

“(Note  to  ed. — Mr.  McKinney  says 
that  if  you  ever  tried  working  on 
a  metropolitan  newspaper,  you’d  be 
kicked  off  immediately.  He  points  out 
that  you  are  ‘very  nosy  and  have  no 
business  trying  to  run  a  newspaper.’)” 


$75,000  SUIT  FILED 

Asserting  that  former  employes  ap¬ 
propriated  “trade  secrets”  in  launching 
a  rival  publication,  the  Automobile  Pub¬ 
lishing  Company,  Inc.,  Los  Angeles, 
publisher  of  Motor  Fax,  a  specialized 
daily  listing  the  names  and  addresses  of 
persons  obtainit^  automobile  licenses 
and  other  statistical  data,  recently  filed 
a  $75,000  suit  and  an  injunction  against 
Paul  Townsend,  Lacy  MacIntyre  and 
others,  doing  business  as  the  Motor  Re¬ 
corder  of  California.  The  plaintiff 
states  that  Townsend  was  editor  of 
Motor  Fax  until  July  6,  1933,  and  on 
Aug.  1  began  publication  of  the  Motor 
Recorder,  and  that  the  defendants  ap¬ 


proached  subscribers  of  the  plaintiff’s 
paper  prior  to  the  expiration  of  their 
subscriptions  with  r^uests  that  they 
switch  their  subscription  to  the  defend¬ 
ants’  paper  on  the  representation  the 
Motor  Fax  has  discontinued.  The  plain¬ 
tiff  asked  $50,000  damages  on  this  count 
and  $25,000  on  a  second  count. 


DAILY  92  YEARS  OLD 

The  Flushing  (N.  Y.)  North  Shore 
Daily  Journal  celebrated  its  92nd  anni¬ 
versary,  Oct.  9.  The  publication  was 
started  on  Oct.  9,  1841  as  the  Flushing 
Journal  and  Long  Island  Advertiser,  a 
weekly,  by  Charles  R.  Lincoln,  kin  to 
Abraham  Lincoln. 


WEEKLY  ASTORIAN  REVIVED 

The  Weekly  Astorian,  which  wji 
discontinued  in  1922,  has  bron  revived 
by  the  Astorian-Budget  Publishing  Com¬ 
pany  of  Astoria,  Ore.  The  weekly  sus¬ 
pended  with  merger  of  the  Mommy 
Astorian  and  the  Astoria  Evenmg 
Budget,  will  go  to  rural  subscribers  not 
served  by  the  daily  paper. 


CITY  EDITOR  RESIGNS 
M.  L.  St.  John,  city  editor,  Athent 
(Ga.)  Banner-Herald,  has  resided  to 
become  city  editor  of  the  Georgia  Dem¬ 
ocrat,  a  new  weekly,  being  published 
at  Athens  by  Dan  McGill. 
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‘  The  Intertype  Universal 
Autospacer  automatically 
composes  the  white  space 
which  otherwise  would  be 
set  from  the  keyboard. 

‘  NMhen  the  Intertype  Auto¬ 
spacer  is  setfor  either  quad- 
ding  or  centering,  straight 
matter  may  also  be  set  with¬ 
out  a  single  manual  change. 
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‘  Approximately  one-fourth  of  the  lines  In  your 
newspaper  require  costly  and  time-consuming 
hand  spacing  before  casting. 

‘  With  the  Intertype  Autospacer  practically  all 
the  headings,  classified,  radio  programs,  listings, 
and  other  quadded  and  centered  lines  can  be  set 
{ust  as  fast  as  the  news-text. 

‘  This  means  that  you  can  now  obtain  maximum 
straight-matter  speed  in  all  your  composition. 

‘  Time  is  vital  in  the  life  of  a  newspaper  and 
production  costs  on  newspapers  must  be  reduced 
to  meet  today's  income. 

‘  Therefore,  get  all  the  facts  about  the  New 
Intertype  Universal  Autospacer — a  genuine  need 
in  today's  composing  rooms. 
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Brooklyn,  New  York,  360  Furman  Street;  Chicago,  130  North  Franklin 
Street;  New  Orleans,  1007  Camp  Street;  San  Francisco,  152  Fremont 
Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal 
Street;  Canada,  Toronto  Type  Foundry  Compony,  Limited,  Toronto 
Distributors  Throughout  the  World 
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NAT’L  LIVE  STOCK  AND  MEAT  BOARD’S  COOKING  SCHOOL 
MAKES  ITS  BOW  TO  NEW  ENGLAND 
BREAKING  ALL  ATTENDANCE  RECORDS 
FOR  NEW  HAVEN  REGISTER’S  ANNUAL  EVENT 


The  New  Haven  (Conn.)  Reftleter  s  Annual  Cooking  School,  held  last  week  (October  2,  3,  4)  In  the  Great  Arena  of  New  Haven,  drew 
a  total  attendance  of  over  31,000  for  the  four  sessions.  Photo  shows  the  Anal  session  which  was  attended  by  7500  men  and  women* 


WHAT  A  NEWSPAPER  MAN  SAYS: 


George  R.  Gould,  Advertising  Director  of  the  New  Haven  (Conn.)  Register, 
lays: 

“The  National  Live  Stock  and  Meat  Board  Cooking  School  not 
only  broke  all  attendance  records,  but  furthermore  presented  a  new 
type  of  interesting  cooking  school.  So  perfectly  planned  and 
organized,  so  splendidly  presented  with  brilliant  talent,  it  is  in  fact 
a  masterful  production. 

'  “For  the  first  time  in  our  cooking  school  experience,  besides  the 
four  regular  sessions  in  three  days  of  the  School — an  auxiliary  program 
of  seven  talks  was  given,  including  two  High  Schools,  an  Advertising 
Club,  and  meetings  with  groups  representing  nine  women’s  organiza¬ 
tions.  This  program  culminated  with  a  most  enthusiastic  dealers’ 
meeting  representing  1500  stores  from  New  Haven  and  forty  sur¬ 
rounding  Connecticut  towns. 

“The  beneficial  results  from  both  local  and  national  advertisers  were 
truly  amazing.  We  consider  the  school  most  profitable. 


A  cooking  school  service  which  is  directed 
to  retailers  as  well  as  housewives.  Adver¬ 
tisers  and  newspapers  share  the  out¬ 
standing  benefits  of  this  unusual  pro¬ 
motion. 

National  Live  Stock  and  Meat  Board 
cooking  schools  will  be  conducted  in  75 
cities  during  1933-4.  A  certain  number 
of  dates  remain  to  be  filled.  Inquiries 
will  bring  prompt  reply. 


NATIONAL  LIVE  STOCK  AND  MEAT  BOARD 

HOMEMAKERS  SERVICE  DEPARTMENT 


407  SOUTH  DEARBORN 


CHICAGO,  ILLINOIS 
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Altoona  Mirror 
Boston  Globe 
Bridgeport  Post 
Bridgeport  Telegram 
Chicago  Tribune 
Cincinnati  Enquirer 


Cincinnati  Post 
Cincinnati  Times-Star 
Cleveland  Plain  Dealer 
Cleveland  Press 
Detroit  News 
Fall  River  Herald  News 
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■ 


AYBE  it  was  old  John  L.  Maybe 
it  was  Tom  Sharkey.  Anyhow 
me  of  the  old  timers  once  yelled;  ‘‘To 
lell  with  them  haymakers !  They 
lon’t  do  no  damage!  Git  in  there 
iose!  Ain’t  you  got  no  left  7^^ 

bid  how  true  this  is  of  advertising! 
[he  one  blow  against  which  there  is 
10  defense  is  the  deadly  left  jab.  You 
mh  see  it  coming.  It’s  packed  with 
Ijnamite.  It  hits  ’em  where  they  live, 
t  does  the  business.  And  the  good 
eft  hand  of  advertising  is  NEWSPAPERS. 

Ihile  the  other  fellow  is  swinging 
old  and  telegraphing  every  blow,  if 
ou’re  clever  at  infighting  you  can 
itep  in  with  newspapers  and  literally 
!at  him  to  ribbons. 

rhil'e  the  other  fellow  is  pulling  them 
the  canvas  and  firing  away  with 


his  long  range  Big  Bertha  spreads  and 
national  hook-ups  the  good,  old  reli¬ 
able  left  jab  can  studiously  close  his 
eyes,  hit  him  on  the  carefully  selected 
sore  spots,  gradually  wear  him  down 
and  then  polish  him  off  at  will. 

»  »  » 

EDITOR  &  PUBLISHER  recognizes  the 
value  of  other  forms  of  advertising. 
Radio?  Fine  ...  if  all  you  need  is 
mere  brand-reminder  and  if  you  have 
a  program  so  good  and  so  interesting 
that  people  will  listen  to  it  and  then 
not  dial  you  out  the  minute  you  start 
talking  your  own  product.  Magazines? 
Magnificent ...  if  all  you  have  in  mind 
is  making  an  impressive  national  dem¬ 
onstration.  Billboards?  Direct-mail? 
All  have  their  place  in  the  sun.  But 
for  actual  sales  results  now  .  .  .  it’s 
GOT  to  be  NEWSPAPERS. 


•  • 
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New  Bedford  Mercury 

New  Bedford  Standard-Times 

New  York  Daily  News 

New  York  Herald-Tribune 

New  York  Sun 

New  York  Times 

New  York  World-Telegram 


Pittsburgh  Press 
Providence  Journal 
Providence  Bulletin 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
Spokane  Spokesman-Review 
Spokane  Daily  Chronicle 


St.  Paul  Dispatch 
St.  Paul  Pioneer  Press 
Trenton  Times  Newspapers 
Westchester  Newspapers 
Waterbury  American 
Waterbury  Republican 
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E  D  I 

INDICTMENT  AND  DEMURRER 

OWARD  L.  HINDLEY,  editor  of  Rutland 
(Vt.)  Daily  Herald,  asks  us  to  reply  to  the 
“19  most  important  charges  against  the 
press”  cited  by  Dean  Carl  W.  Ackerman  of  Colum¬ 
bia  School  in  a  recent  address  before  the  American 
Society  of  Newspaper  Editors.  Mr,  Hindley  says: 
“The  Dean  writes  brief  indictments  based  on  com¬ 
mon  criticism,  and  the  answers  might  be  equally 
curtailed.  It  would  be  a  useful  contribution  to  the 
working  editor.”  Our  opinions  follow: 

1.  That  newspaper  standards  are  determined  by 
circulation.  That  the  press  gives  the  public  what 
it  wants,  rather  than  what  the  public  needs. 

A.  Both  true  and  false,  among  nearly  2,000  dailies. 
What  the  public  “needs”  is  a  matter  of  opinion. 
With  acknowledged  exceptions,  editors  discriminate 
rigidly  in  their  selections  and  seek  to  elevate  and 
honestly  inform  public  opinion.  More  sacrifices  for 
principle  are  made  in  newspaper  work  than  in  any 
of  the  professions,  possibly  excepting  medicine. 

2.  That  the  newspaper  violates  the  individual 
right  of  privacy. 

A.  Yes  and  no.  The  American  Society  of  News¬ 
paper  Editors’  code  prohibits  it  in  strong  language. 
Complainants  are  often  dishonorable  people. 

3.  That  financial  news  is  pronrotional  rather 
than  informative. 

A.  Generally  true,  but  the  culprit  is  on  the  carpet. 

4.  That  news  values  are  often  superficial  and 
trivial. 

A.  The  public  mind  is  heavily  superficial  and 
trivial.  People  do  not  read  what  they  can’t  under¬ 
stand.  Light  stuff  often  sugarcoats  good  pills. 

5.  That  most  reporters  are  inaccurate  when 
reporting  interviews. 

A.  Yes  and  no,  but  they  usually  interpret  the  spirit 
of  it  correctly. 

6.  That  newspapers  do  not  lead  in  public 
affairs,  but  follow  the  leadership  of  organized 
minorities. 

A.  Denied.  Newspapers  create  organized  minori¬ 
ties  and  majorities  and  initiate  nearly  all  public 
movements. 

7.  That  the  newspapers  make  heroes  of  criminals 
by  romantic  accounts  of  gang  activities. 

A.  Some  have  glorified  criminals  through  ignorant 
reporting,  but  intelligent  newspaper  exposes  have 
led  to  the  present  attempted  reforms,  often  in  defi¬ 
ance  of  corrupt  political  organizations. 

8.  That  headlines  frequently  do  not  correctly 
reveal  the  facts  and  the  tenor  of  the  articles. 

A.  They  serve  if  they  induce  reading,  but  ought 
to  be  fair  about  it. 

9.  That  newspapers  are  interested  primarily  in 
day  by  day  news  developments  and  do  not  follow 
through  to  give  the  reader  a  continuous  and  com¬ 
plete  account  of  what  is  happening. 

A.  Important  news  interests  are  more  often  car¬ 
ried  until  threadbare.  There  are  well-edited  and 
ill-edited  papers,  of  course. 

10.  That  the  weekly  newspapers  are  subservient 
to  local  political  machines. 

A.  There  are  10,000  of  them,  surviving  year  by 
year.  Small  communities  can  crush  a  crooked  news¬ 
paper  with  relative  ease.  Machines  often  satisfy 
communities. 

11.  That  the  press  utilizes  its  freedom  as  a 
license  to  exploit  policies  which  make  for  circula¬ 
tion  rather  than  for  service. 

A.  Some  do,  many  do  not. 

12.  *rhat  the  press  is  not  sincere  in  its  attack 
upon  special  privilege  because  it  accepts  a  subsidy 
from  toe  Post  Office  Department. 

A.  If  an  editor  fears  exclusion  from  the  mails 
because  of  attacks  on  special  privilege  he  doesn’t 
know  his  business.  No  evidence  to  support  this 
charge.  Subsidy  power  passes  from  one  administra¬ 
tion  to  another. 

13.  That  the  basic  fault  with  the  press  is  its 
ownership;  that  the  press  cannot  be  an  impartial 
and  true  advocate  of  public  service  so  lon^  as  its 
owners  are  engaged  or  involved  in  other  businesses. 

A.  The  vast  majority  of  publishers  have  no  out¬ 
side  business  interests.  There  arc  ownership  evils, 
but  there  is  an  economic  law,  well  known,  which 
disposes  of  them  in  the  end. 

14.  That  news  and  photographs  are  soiretimes 
deliberately  falsified. 

A.  Yes,  but  this  age  is  relatively  pure  com¬ 
pared  with  20  years  ago.  Publishers  count  good¬ 
will  assets  in  dollars.  Fakes  wreck  good-will. 

15.  That  many  men  and  women  hesitate  to 
express  their  re^  opinions  of  the  press  because 
of  the  uncharitable  attitude  of  editors  toward  criti¬ 
cism  and  because  of  the  fear  of  retaliation. 

A.  The  magazines,  rival  media,  reek  with  press 
criticism,  good,  fair  and  false.  Editor  &  Publisher 
is  one  of  the  few  class  publications  whose  readers 


Now  we  see  through  a  glass,  darkly;  hut 
then  face  to  face;  now  I  know  in  part;  but 
then  shall  I  know  even  as  also  I  am  known. — 

1  Corinthians,  XIII;  12. 

demand  candid  criticism.  No  sensible  publisher 
objects  to  helpful  suggestions.  Publishers  invest 
lavishly  in  schemes  to  determine  reader  opinion  and 
taste. 

16.  That  in  reporting  Sunday  sermons  and  re¬ 
ligious  meetings  the  press  seeks  sensation  rather 
than  knowledge. 

A.  Usually  they  seek  what  seems  to  be  news. 
There  are  jealous  demands  on  such  space. 

17.  That  corporations,  private  and  public  organ¬ 
izations,  are  compelled  by  self-interest  to  maintain 
publicity  departments  to  insure  accurate  reporting 
of  their  affairs  and  policies. 

A.  Purely  voluntary  and  very  often  to  evade  the 
operations  of  the  independent  reporter. 

18.  That  the  press  over-emphasizes  irrational 
statements  of  public  officials,  particularly  members 
of  Congress. 

A.  Incredible !  More  often  the  reporter  makes  the 
statement  intelligible.  However,  press  agent  games 
are  often  played  at  Washington. 

19.  That  “in  all  civilized  countries  at  present 
newspapers  exist  for  the  purpose  of  concealing  the 
truth." 

A.  Nonsense. 


Let  school-teachers  and  parents  testify  on  the 
charge  that  newspaper  boy  carriers  are  "ex¬ 
ploited  child  labor"  and  whether  or  not  the 
experience  builds  character. 


SMALL  PAPERS  PROTEST 

OME  publishers  of  newspapers  published  in 
the  smaller  communities  protest  against  Prof. 
R.  G.  Tugwell’s  recent  statement,  apropos  of 
the  Food  and  Drug  bill,  as  follows: 

“While  national  magazines,  good  metropolitan 
dailies  and  radio  networks  carry  many  fraudulent 
and  misleading  advertisements,  by  far  the  most 
flagrant  abuses  are  found  in  movie  magazines,  mail¬ 
order  catalogues,  educational  and  religious  jour¬ 
nals,  cheap  fiction  or  ‘pulp’  magazines,  small  dailies, 
country  weeklies,  and  on  small  independent  stations, 
as  well  as  in  direct  mail  advertising.” 

One  Michigan  small-town  publisher  wrote  recent¬ 
ly  that  he  would  vouch  for  the  small  papers  of 
that  state  being  as  clean  as  any  papers  in  the 
country.  We  think  this  is  probably  true.  But  if 
the  shoe  does  not  fit,  there  is  little  sense  in  putting 
it  on.  Prof.  Tugwell’s  generalization  has  also  hurt 
the  feelings  of  some  magazine  publishers,  especially 
in  the  religious  and  educational  fields.  When  the 
bill  comes  before  Congress  he  will  have  oppor¬ 
tunity  to  display  his  proof. 

Publishers  of  small  dailies  and  country  weeklies, 
however,  should  keep  in  mind  the  following  facts: 
They  have  often  been  imposed  on  unwittingly 
and  without  the  same  opportunity  the  larger  pub¬ 
lisher  possesses  to  defend  readers  against  fraudulent, 
misleading,  and  untruthful  advertising.  All  the 
small-town  publisher  can  do  is  'read  the  copy  and 
let  his  own  good  sense  decide  whether  it  is  fair  to 
the  reader.  The  large  city  publisher,  however,  can 
and  often  does,  decide  the  point  by  submitting  the 
advertised  article  to  a  laboratory  or  some  other 
competent  test.  He  may  put  the  question  up  to 
the  Bureau  of  Standards  at  Washington,  through 
his  Washington  correspondent.  It  may  be  an  ex¬ 
pensive  operation,  not  feasible  in  the  smaller  office. 

Publication  of  Prof.  Tugwell’s  views,  with  which 
we  in  part  agree  as  a  matter  of  common  sense, 
has  precipitated  a  healthy  discussion  of  a  problem 
that  has  been  merely  whispered  about  in  the  news¬ 
paper  field  for  many  months.  Congress  will  de¬ 
cide  the  dispute. 

Just  200  years  ago  John  Peter  Zenger  en¬ 
dured  prison  vile  in  the  name  of  free  press; 
three  weeks  ago  the  NRA  co-administrator 
asked  if  its  protection  in  the  code  was  not 
superfluous. 


I  A  L 

TURN  ON  THE  JUICE 

OU  see  from  A.  T.  Falk’s  authoritative  brief 
filed  with  NRA  how  potential  advertiser! 
can  be  hamstrung  by  legal  restrictions  re¬ 
quiring  that  every  article  be  priced  high  enough  to 
cover  production  costs  plus  all  current  advertising 
and  selling  expense.  It  menaces  real  recovery. 

There  is  need  to  prevent  destructive  price-cutting, 
of  course,  but  can  business  live  for  this  day  or 
year  only?  Advertising  is  not  necessarily  an  ex¬ 
pense  which  can  be  charged  against  current  sales— 
the  returns  are  often  felt  over  long  periods.  The 
plan  permits  the  non-advertiser  to  price  goods  lower 
than  the  advertiser,  right  in  the  face  of  the  NRA 
program  to  combat  that  very  practice.  Let’s  have 
no  halter  on  firms  that  know  how  to  use  adver¬ 
tising  to  make  business,  profit  and  employment! 


Color  printing  exaggerates  the  faults  of  poor 
copy  just  as  it  glorifies  good  copy. 

BLUE  EAGLE  BOYCOTT 

SITUATION  that  is  likely  to  recur  f^^ 
quently  in  the  next  few  months  arose  a  few  I 
days  ago  in  Gary,  Ind.,  where  a  local  retail 
establishment  was  ordered  to  surrender  its  Blue 
Eagle  on  its  refusal  to  explain  alleged  charges  of 
non-compliance  with  the  NRA  wages  and  hours 
agreement.  In  publishing  the  news  of  Gen.  John¬ 
son’s  telegraphed  order,  the  Gary  Post-Tribuni 
deleted  the  name  of  the  offending  firm,  and  explained 
frankly  to  its  readers  the  reason  for  the  omissioa 
The  NRA  action,  it  stated,  might  lead  to  a  boy¬ 
cott  of  some  commercial  enterprise,  and  the  news' 
paper  had  no  means  of  determining  its  liability  if 
such  an  event  followed  its  publication  of  the  NRA 
announcement. 

That  is  sound  reasoning  under  present  circum¬ 
stances.  It  is  not,  however,  the  final  answer.  Them 
is  probably  considerable  “chiseling”  by  employen 
who  signed  the  NRA  in  a  band-wagon  rush  and 
now  cannot  or  will  not  carry  out  its  provisions. 
There  is  undoubtedly  discontent  among  employes 
who  have  not  received  benefits  under  the  blanket 
code.  There  is  much  misunderstanding  of  what  em¬ 
ployers  are  required  to  do  under  the  several  codes, 
and  this  will  inevitably  lead  to  charges,  investiga¬ 
tions,  trials,  publicity.  For  if  publicity  may  work 
injury  by  focusing  public  opinion  on  alleged  of¬ 
fenders,  its  absence  usually  leads  to  the  star  chamber 
trial  and  all  the  persecutions  that  politics  and  corrupt 
business  can  lay  hand  to. 

A  test  case,  to  determine  the  powers  of  local  NRA 
boards  and  of  the  NRA  itself,  as  well  as  the  lia¬ 
bility  of  newspapers  for  publishing  rulings  of  these 
bodies,  is  a  logical  development.  The  many  ques¬ 
tions  cannot  remain  in  their  present  nebulous  state 
if  any  business  progress  is  to  be  made.  Pending 
its  decision,  the  Gary  publisher  may  be  wise  in 
a  suppression  for  his  own  protection  and  that  of  the 
public.  There  is  'little  doubt  that  a  newspaper 
is  privileged  to  publish  that  the  NRA  has  de¬ 
prived  a  specified  individual  of  his  Blue  Eagle 
But  the  publisher  must  look  somewhat  beyond  the 
official  action  and  consider  his  liability  in  the  event 
of  property  destruction  and  loss  as  a  result  of  a 
publication  which,  in  Gen.  Johnson’s  own  words 
in  the  Ford  case,  may  cause  the  public  to  “cradc 
down  on  him."  In  case  of  a  destructive  boycott, 
who  is  liable,  the  NRA  or  the  local  instrument  that 
has  been  used  to  niake  it  effective?  It  must  be 
apparent  that  the  NRA  is  exercising  judicial  func¬ 
tions  without  judicial  safeguards,  and  indeed  with* 
out  a  direct  grant  of  such  powers  by  Congress,  and 
in  these  circumstances  the  Gary  suppression  was 
prudent. 

Withdrawal  of  a  Blue  Eagle  is  not  a  charge  or 
indictment,  it  is  a  conviction  arrived  at  without 
open  record.  Even  the  tribunal  is  of  doubtful  au¬ 
thority.  Until  this  condition  is  clarified  publishen 
naturally  cannot  apply  to  NRA  rulings  the  saM 
news  standards  that  they  use  in  reporting  judicial 
decisions.  The  whole  matter  cries  aloud  for  a  sys¬ 
tem  of  orderly  and  uniform  procedure  free  from 
any  taint  of  arbitrary  boycott  or  its  incitement 

Sponsored  NRA  advertising  depends  for  suc¬ 
cess  on  sales  effort  attuned  to  the  true  spirit  of 
recovery. 
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PURELY  PERSONAL 


COL.  ROBERT  R.  McCORMICK, 
publisher,  Chicago  Tribune,  will  be 
the  principal  speaker  at  the  convention 
in  Los  Angeles  Oct.  24  of  the  Western 
States  Taxpayers’  Association. 


S.  Iwanaga,  managing  director  of 
Rengo,  the  Associated  Press  of  Japan, 
sailed  from  San  Francisco  Oct  5  on 
tlie  Asama  Maru  for  Japan. 

Henry  J.  Haskell,  editor,  Kansas  City 
Star,  who  recently  returned  from 
Europe,  addressed  an  overflow  crowd 
last  week  at  the  Kansas  City  Woman’s 
City  Club  on  "Hitlerized  Germany.” 

George  Fort  Milton,  editor,  Chatta¬ 
nooga  (Tenn.)  News,  addressed  the 
Civitan  Club,  Oct.  7. 

R.  E.  Roberts,  editor  of  the  Louisville 
Herald-Post,  has  been  appointed  a  mem¬ 
ber  of  the  Jefferson  county  federal  re- 
tniployment  committee. 

Talbot  Patrick,  publisher  of  the 
Goldsboro  (N.  C.)  News- Argus,  has 
been  chosen  a  director  of  Eastern  North 
Carolina  Association. 

George  Foxhall,  editor,  Worcester 
(Mass.)  Sunday  Telegram,  is  one  of 
the  incorporators  of  the  Aircraft  Engi¬ 
neering  Corp.  of  Worcester,  which  was 
granted  a  charter  this  week  by  the 
secretary  of  the  Commonwealth  of  Mas¬ 
sachusetts  to  develop  aircraft  engines, 
accessories  and  designs. 

Robert  Lathan,  editor,  Asheville  (N. 
C)  Citizen,  is  chairman  of  the  execu¬ 
tive  board  of  Asheville’s  1933-34  Com¬ 
munity  Chest  campaign. 

Josephus  Daniels,  publisher,  Raleigh 
(N.  C.)  News  &"  Observer,  and  Am- 
Mssador  to  Mexico,  was  a  guest  of 
President  Rodriguez,  of  Mexico,  on  a 
picnic  at  Tenango,  Oct.  7. 

Clark  Howell,  editor,  Atlanta  Con¬ 
stitution,  has  returned  to  Atlanta  from 
Washington  where  he  was  in  confer¬ 
ence  with  President  Roosevelt  concern¬ 
ing  the  status  of  Georgia  applications 
for  federal  public  works  loans. 

Manchester  Boddy,  publisher,  Los 
Angeles  Illustrated  Daily  News,  spoke 
on  “Public  Payroll  Cuts  Dangerous” 
over  KFAC  Oct.  7. 

Michael  Gorman,  publisher,  Flint 
(Mich.)  Journal,  was  toastmaster  at  the 
annual  joint  banquet  of  the  Michigan 
Tourist  Association  and  the  Northeast¬ 
ern  Michigan  Development  Bureau,  at 
Bay  City,  Oct.  5. 

Walter  S.  Kennedy,  publisher  of  the 
Albion  (Mich.)  Evening  Recorder,  has 
been  appointed  to  the  NRA  compliance 
board  of  that  city. 

Mrs.  William  G.  Dwight,  editor  and 
publisher,  Holyoke  (Mass.)  Transcript- 
Telegram,  was  guest  speaker  of  the 
Polish  Women’s  Citizens’  Club  recently. 
Mrs.  Dwight  spoke  on  the  Women’s 
Crusade  and  the  NRA. 


Dr.  Douglas  S.  Freeman,  editor, 
Richmond  (Va.)  News-Leader,  will  be 
guest  speaker  at  the  annual  convention 
of  the  Virginia  Intercollegiate  Press 
Association,  Oct.  27-28  at  the  University 
of  Richmond. 

E.  C.  Lampson,  editor,  Jefferson  (O.) 
Gasette,  and  Ohio  historian,  addressed 
the  Painesville  Kiwanis  Qub  Oct.  5  on 
early  Ohio  history. 

Marshall  Breeden,  editor,  Tujunga 
(Cal.)  Free  Press,  is  the  author  of  a 
series  starting  in  the  October  issue  of 
International  Detective  Magazine,  fea¬ 
turing  “Bull  Graham,”  a  73-year-old 
Death  Valley  desert  rat  who  turns  de¬ 
tective. 

Charles  M.  Young,  publisher,  Helena 
(Ark.)  World,  and  president  of  the 
Arkansas  Press  Association,  was  ap¬ 
pointed  Oct.  6  by  Gov.  J.  M.  Futrell 
to  the  State  Agricultural  Advisory 
Council. 

Bert  B.  Meek,  executive  vice-presi- 
u?*  Hcarst  Corporation  in 

“arge  of  business  affairs,  has  been 
Ijanied  president  of  the  1934  Interstate 
Juiiior  Livestock  and  Baby  Beef  Show 
which  will  be  held  in  San  Francisco 
next  March  25  to  29. 

John  Borg,  publisher,  Hackensack 
(N.  J.)  Bergen  Evening  Record,  has 


offered  as  a  gift  to  the  State  of  New 
Jersey  a  strip  of  property  owned  by 
him  in  Paramus  through  which  the 
State  contemplates  an  extension  of 
Highway  2. 

Phillip  Chandler,  26,  son  of  Harry 
Chandler,  publisher,  Los  Angeles  Times, 
and  Alberta  Williamson  announced  their 
engagement  OcL  6. 

Henry  R.  Sims,  editor,  Orangeburg 
(S.  C.)  Times-Democrat,  is  state  sena¬ 
tor  from  Orangeburg  county. 

A.  L.  Miller,  publisher.  Battle  Creek 
(Mich.)  Enquirer-News,  was  toast¬ 
master  at  a  banquet  held  in  Battle 
Creek  Oct.  9  in  connection  with  a 
regional  conference  of  Red  Cross 
workers. 

Paul  Beck,  publisher,  Oceanside 
(Cal.)  Blade-Tribune,  has  been  elected 
president  of  the  chamber  of  commerce. 

Gustaf  Sundelius  of  New  York,  edi¬ 
tor,  Northern  Star,  Swedish  newspaper 
in  New  York,  has  been  named  consular 
secretary  by  Emil  O.  J.  Danielson,  new 
Swedish  consul  in  Boston. 

Paul  A.  Martin,  publisher,  Lansing 
(Mich.)  State  Journal  and  chairman  of 
the  NRA  in  Lansing,  was  to  be  toast¬ 
master  at  a  banquet  of  the  Lansing 
Foreman’s  club,  recently. 

Crombie  Allen,  former  publisher,  On¬ 
tario  (Cal.)  Daily  Report,  and  active 
in  the  promotion  of  the  American  Olym¬ 
pic  Games  last  year,  has  presented  an¬ 
other  Olympic  Village  cottage  to  a 
foreign  nation  as  a  goodwill  gift.  The 
cottage  was  shipped  from  Los  Angeles 
Oct.  7  to  Capetown,  South  Africa, 
where  it  will  be  delivered  to  govern¬ 
ment  officials  of  the  Union  of  South 
Africa. 


IN  THE  BUSINESS  OFFICE 

OSEPH  A.  KERNEY,  advertising 
manager,  Trenton  (N.  J.)  Times 
Newspapers,  celebrated  his  45th  birth¬ 
day  anniversary  Oct.  5. 

Nelson  E.  Conine,  general  manager. 
Battle  Creek  (Mich.)  Moon-Journal, 
and  Fred  S.  Sterling,  well  known  Battle 
Creek  business  man,  attended  the  open¬ 
ing  World  Series  game  at  New  York 
Oct.  3.  Mr.  Conine  and  Mr.  Sterling 
have  missed  but  one  World  Series 
“opener”  in  the  last  six  years. 

Lloyd  Smith,  circulation  manager  of 
the  Kattsas  City  (Kan.)  Kansan,  has 
published  a  book  called  “Newspaper 
District  Management,”  a  guide  to  the 
training  of  the  newspaper  boy  in  busi¬ 
ness. 

D.  Hiden  Ramsey,  general  manager, 
Asheville  (N.  C.)  Citizen  Times,  has 
been  named  a  chairman  in  Asheville’s 
1933-34  Community  Chest  campaign 
to  raise  $68,797  for  charity  and  civic 
enterprises. 

Jane  Long  has  resigned  from  the  ad¬ 
vertising  staff  of  the  Council  Bluffs  (la.) 
Nonpareil  because  of  her  health.  She 


FOLKS  WORTH  KNOWING 


SIMON  BURICK,  “Si”  to  a  multitude 
of  friends  in  Dayton,  Ohio,  is  prob¬ 
ably  one  of  the  youngest  sports  editors 
for  a  metropoli¬ 
tan  daily  in  the 
United  States. 
Recently  turned 
24  he  has  been 
writing  his  “Si- 
ings”  for  James 
M.  Cox’s  Dayton 
Daily  News  since 
November,  1928, 
nearly  five  years 
ago. 

At  16  he  started 
his  career  as  a 
newspaper  man  as 
high  school  sports 
Simon  Burick  correspondent  for 
the  News.  He  was  News  office-boy 
during  the  summer  of  1926,  but  left  the 
position  to  enroll  in  the  pre-medical  de¬ 
partment  of  the  University  of  Dayton. 
He  became  University  of  Dayton  cor¬ 
respondent  for  the  paper,  and  the  next 
summer,  when  an  opening  came, 
joined  the  regular  sports  staff  of  the 
News. 

He  was  offered  the  position  of  assis¬ 
tant  sports  editor  that  same  fall.  Little 
more  than  a  year  later,  at  the  age  ol 
19,  he  became  sports  editor  and  column¬ 
ist. 

During  the  past  five  years,  he  has 
covered  most  of  the  big  sports  events. 
He  has  reported  the  world  series  several 
times,  most  of  the  hea\'yweight  cham¬ 
pionship  fights  since  ’28,  all  of  the  big 
football  games  of  the  west,  the  Kentucky 
Derby,  and  a  multitude  of  other  events 
for  the  Dayton  News.  A  recent  con¬ 
tribution  was  the  promotion  of  a  “soap 
box  race”  sponsored  by  his  paper. 
This  unusual  event  attracted  40,600 
spectators. 


was  in  charge  of  the  Jane  Page  section, 
a  Sunday  feature  which  carried  paid 
advertising  in  the  form  of  personal 
opinions. 

Harry  J.  Benner,  advertising  man¬ 
ager,  and  Arthur  E.  Pflanz,  reporter, 
Utica  (N.  Y.)  Observer-Dispatch,  have 
been  named  to  the  publicity  committee 
of  Utica  Post  229,  American  Legion. 

Joseph  F.  Sullivan,  former  advertis¬ 
ing  manager,  Holyoke  (Mass.)  Tele¬ 
gram,  has  been  appointed  assistant  clerk 
of  courts  of  Hampden  county  . 

L.  C.  David,  advertising  manager, 
and  Dick  Smith,  managing  editor,  of  the 
Kansas  City  Journal-Post,  have  begn 
appointed  members  of  the  executive 
committee  in  charge  of  the  “Buy  Now 
and  Save”  movement  in  Kansas  City. 

Murl  Kammerer,  former  classified  ad¬ 
vertising  manager.  Council  Bluffs  (la.) 

(Continued  on  next  page) 


Pegl  er  and 
Popularity 

SINCE  the  first  announcement, 
a  fewMays  ago,  that  the  daily 
column  written  by  Westbrook 
Pegler  will  be 
available  soon 
throughout  the 
country,  sub¬ 
scriptions  have 
come  in  from 
newspapers  rang¬ 
ing  from  co£ist  to 
coast  and  from 
border  to  border. 
To  date  the  list  includes: 

BALTIMORE  Post 

BUFFALO  Times 

CHICAGO  Daily  News 

CINCINNATI  Post 

CLEVELAND  Press 

COLUMBUS  Citizen 

EVANSVILLE  Press 

FORT  WORTH  Press 

NEW  YORK  World- 
Telegram 

OKLAHOMA  News 

PITTSBURGH  Press 

SAN  DIEGO  Sun 

SAN  FRANCISCO 

Daily  News 

TOLEDO  News-Bee 

WICHITA  Eagle 

Syndication  of  Westbrook  Pegler’s 
column  through  United  Features 
starts  after  November  22. 

IT'HE  column  of  subscribers  is 
lengthening.  The  column  of 
open  territories  is  shortening.  In¬ 
sure  having  the  Pegler  column  for 
your  territory  by  wiring  your 
reservation  to 

United  Features 

MONTE  BOURJAILY 

General  Manager 

220  East  42nd  Street,  New  York 


Strange  As  It  Seems 

Daily  3 -column  panel  and  Sunday  page,  by  John  Hix. 
Five  years  old,  and  going  strong. 

Joe  ’Palool(a 

Daily  strip  and  Sunday  page,  by  Ham  Fisher.  It  wins 
the  hearts  of  people  because  its  hero  is  a  character  every¬ 
body  likes  and  nobody  dislikes. 

^Pieces  of  Eight 

Daily  pirate  and  treasure  strip  by  Charles  B.  Driscoll, 
released  Oct.  30.  Taking  the  country  by  storm  because  it 
is  different,  original,  beautiful,  and  exciting. 


One  of  these  three  should  interest  you  if  you  are  looking 
for  the  best. 

The  McNaught  Syndicate,  Inc. 

V.  V.  McNITT  TIMES  BUILDING  CHARLES  V.  McADAM 

Ctuirmui  NEW  YORK,  N.  Y.  President 


WESTBROOK 

PEGLER 
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Nonpareil,  has  entered  the  used  car  and 
general  automobile  repairing  busings 
with  a  partner. 

E.  J.  Usher,  advertising  manager, 
Madison  (VVis.)  State  Jownal;  L.  E. 
Heindel,  advertising  manager  of  the 
Madison  Capital  Times;  and  Arthur 
Towell,  president  of  the  advertising 
agency  bearing  his  name,  have  been  ap¬ 
point^  to  a  committee  in  charge  of 
retail  store  promotion  and  cooperative 
shopping  events  of  the  merchants  bureau 
of  the  Madison  Association  of  Com¬ 
merce  during  the  next  five  months. 

Robert  George,  of  the  advertising  de¬ 
partment,  Birmingham  Post,  and  Mrs. 
George,  are  the  parents  of  a  daughttf, 

Ric^rd  E.  Evans,  treasurer  of  the 
American-owned  North  China  Star  of 
Tientsin  visited  San  Francisco  recently. 

Web  Knowles,  circulation  manager 
Toronto  Evening  Telegram,  won  the 
annual  golf  tournament  for  staff  mem¬ 
bers  at  Thornhill  Golf  Qub,  Toronto, 
recently,  with  a  low  gross  of  80.  Harry 
Johnston,  of  the  display  advertising, 
had  the  low  net  of  66. 


IN  THE  EDITORIAL  ROOMS 

George  B.  DOLLIVER,  managing 
editor.  Battle  Creek  (Mich.) 
Moon-Journal,  was  in  charge  of  a  foot¬ 
ball  “clinic”  at  the  weekly  luncheon 
meeting  of  the  local  Rotary  club  Oct. 
2.  Mr.  Dolliver’s  son,  George  B.  Dol- 
liver,  Jr.,  sports  editor  of  the  Moon- 
Joumal,  introduced  the  Battle  Creek 
high  school  football  coach,  who  wa.s 
principal  speaker. 

Malcolm  W.  Bingay,  editorial  direc¬ 
tor,  Detroit  Free  Press,  spoke  at  a 
dinner  meeting  of  members  of  Central 
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THX  EOITOB  a  PUBUSUEB  CO..  INC. 
JsffiM  Wrlcbt  Bnnni.  Pruld«Dt  and  Publitbar 
Suit*  list — TlfflM  Bulldiot — 4aod  StrMt  and 
Broadwaj— Naw  Tark  Cltr.  N.  X. 

Bryant  S«53.  S>S4,  1»S8  and  USt 

TH£  OLDEST  PUBLISHEBS*  AND  ADVEBT18EB8' 
JOUBNAL  IN  AMXBICA 


_ AataMiakad  by  Atlaii  Paraiaa  im  188t _ 

Marian  E.  Paw.  E4Uor;  Artbur  T.  Bobb,  Utmtgime 
BSUuti  Warren  1..  Bauatt.  Newa  Editor;  Babart  B. 
Mann,  Aaeofiata  Bditor  ;  Jnbn  W.  Perry,  rtttmr*  Editar 
Cbarlae  B.  Groamai,  Bu»iHe$a  and  AdvartUing  Uam- 
agm;  damei  Wrtsbt  Brown.  Jr..  Eartiica  Uantgtt; 
Gaorga  H.  Strata,  Cirealatioii  Manager;  8.  I..  Dara, 
Claeeided  Manaoar ;  Elizabeth  McMahon,  Cathier. 
LoodonOfflce:  154-156  Cbeapside.  E.  C.  2.  AlIanDala- 
toiu.  Manager.  Paria.  Franca,  offlca;  T6  medea  Patita 
Ckamya,  Sydney  B.  Clarke.  Manager.  Paria  Editor: 
George  Langelaan,  IS  rne  Portal,  Engkien  let  Saint, 
Saint  at  Oita.  Tokyo  Correapondent.  Clarence  A. 
Dariea.  e/o  Japan  Adrartlaer.  Waablngton  Corraa- 
pondent:  George  H.  Manning.  National  Pratt  CM 
Bnildina.  Chicago  Ofllce:  9tl  London  Onarantat 
and  Accident  Bnilding,  Seo  North  Mirkigan  Arenne. 
George  Brandenburg.  Correapondent;  Paclflc  Coaat 
Bepreaentatirea ;  Correapondent — Earl  Burke.  JtSS 
Janet  Street,  Apt.  24.  San  Franelaco.  Adrertialng — 
B.  J.  Bldwell  A  Company.  Chamber  of  Commaraa 
Bldg..  Loa  Angelea:  7 it  Uarket  Street,  San  Fran- 
claco:  and  Lloyd  Bldg..  Seattle.  Waahlngton. 
International  Year  Book  laat  Saturday  In  January — 
"A.N.P.A."  numbera  laat  two  Salurdaya  In  April — 
Adrertialng  Conrantion  number  Brat  Saturday  in  J  una— 
Adrertialng  linage  recorda  In  March  and  September — 
Newapaper  ratea  and  elrculatlona  In  January  and  July — 
Market  Onlde  containing  atandardiaed  merc^ndialng 
and  marketing  data  on  1.466  newspaper  markata 
third  Saturday  in  Norambar — 

Size  of  type  8H  a  12  Incfaea — 168  agate  llnaa 
(12H  ama)  on  four  columna — total  of  6X2  agate 
llnee  to  the  page — 

Largeat  type  page  In  the  buaineaa  paper  field — 
DIaplay  adrertialng  ratea:  tranaient.  TSe.  par  agate 
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1  Pate  R72  $260  $226  $200  $100  $in8 

H  Pate  S8«  140  120  no  100  96 

M  Page  168  76  70  66  60  66 

M  Pate  84  60  46  40  S8  80 

%  Pate  42  30  26  20  17  16 


The  tingle  column  forty-trro  Him  rata  maker  eard  at 
a  coat  of  816  per  week  eamt  at  low  a  rata  on  a 
Sl-tima  baait  at  any  other  tchedule.  namely,  $168 
par  page:  $65  half  page;  855  quarter  page. 
Claaalflad  ratea:  T5c.  per  agate  line  one  tlma;  tte. 
par  agate  line  four  tlmea. 

Bltuatlona  wanted:  56e.  per  agate  Una  one  time; 
46a.  par  agate  Una  three  tlmea  (count  tlz  worda  to 
the  Una). 

Subacrlptlon  ratea:  By  mall  payable  In  adranea 
United  Stetca  and  Itland  Potaettiona  84  par  year; 
Canada  $4.56;  Foreign  $5. 

Charter  Member  of  the  Audit  Bureau  of  Clreulatlona 
with  a  eartifled  ''A.B.C."  at  followa:  _ 


1  six  Montha 

Net 

Total  DIa- 

ED<le(l 
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trlbiUlM 

1  DMembcr  81. 1932 . 

9.337 

10.488 

1931 . 

10.116 

11.120 

1930 . 

10.403 

11.417 

1929 . 

10.180 

11.604 

lomo 

1928 . 

6.967 

1927 . 

8.220 

9.646 

1926 . 

7D14 

7.966 

Woodward  Christian  church,  Detroit, 
Oct.  11. 

Fred  Michalove,  of  the  Asheville  (N. 
C.)  Times  city  staff,  will  address  the 
Cosmic  club  of  Asheville  on  Y.  M.  C 
A.  Founders’  Day. 

Dr.  Julian  S.  Miller,  associate  editor, 
Charlotte  (N.  C.)  Observer,  will  ad¬ 
dress  the  Wesley  Heights  Parent- 
Teacher  Association,  Oct.  19. 

Stewart  Atkins,  of  the  Gastonia  (N. 
C.)  Gasette  staff,  presided  over  a  meet¬ 
ing  of  the  North  Carolina  Poetry  So¬ 
ciety,  in  session  at  Charlotte  last  week. 

Tom  P.  Jimison,  Charlotte  (N.  C) 
News  columnist,  addressed  the  Epworth 
League  at  the  Matthews  Methodist 
church,  Oct.  8. 

Miss  Thelma  Cobb,  formerly  with  the 
Detroit  Times,  has  joined  the  Detroit 
Free  Press  society  department,  and  is 
conducting  a  column  known  as  “The 
Chatter  Box," 

Ted  Magee,  formerly  radio  editor  of 
the  Toledo  News-Bee,  has  joined  the 
News-Bee  copydesk  after  several  years 
of  newspaper  work  in  the  west.  He  is 
a  son  of  Carl  Magee,  former  Oklahoma 
City  editor. 

F.  A.  Besymer  of  the  St.  Louis  Post- 
Dispatch  staff,  attended  the  Cherokee 
Indian  Fair  in  western  North  Carolina, 
Oct.  S-6  to  gather  material  for  featur* 
articles. 

John  A.  Bailey,  night  editor.  Grand 
Forks  (N.  D.)  Herald  has  joined  tfte 
Oklahoma  City  (Okla.)  News.  Mr. 
Bailey  was  with  Oklahoma  City  news¬ 
papers  before  going  to  the  Herald  three 
years  ago.  Alvin  Austin,  former  night 
city  editor,  is  the  new  night  editor  of 
the  Herald  succeeding  Bailey,  and 
Wesley  Day,  a  University  of  North 
Dakota  student,  formerly  on  the  Herald 
staff,  has  been  named  night  city  editor, 

Qifford  Raymond,  Chicago  Tribune 
editorial  writer,  recently  completed  35 
years  of  sendee  with  that  newspaper 

Walter  G.  Heren,  for  several  years 
rewrite  and  fed^al  court  reporter  for 
the  Kansas  City  Journal-Post,  was 
transferred  last  week  to  Jefferson  City, 
Mo.,  to  head  the  Journal- Post  bureau 
at  the  state  capital,  succeeding  Robert 
E.  Holliway,  who  was  appointed  sec¬ 
retary  of  the  Missouri  public  service 
commission. 

Kenneth  Miller,  formerly  slot  man  on 
the  Toledo  News-Bee  and  more  recently 
slot  man  on  the  Toledo  Morning  Times, 
has  rejoined  the  News-Bee  copydesk. 

Harry  B.  Smith,  sports  editor,  San 
Francisco  Chronicle,  was  the  featured 
speaker  at  the  monthly  meeting  of  the 
San  Francisco  Sunrise  Breakfast  Club, 
Oct.  5. 

J.  R.  Garrett,  formerly  of  the  Tulsa 
(Okla.)  Star  staff,  has  been  appointed 
managing  editor  of  the  Buffalo  Star. 
Buffalo  negro  weekly. 

Nancy  Barr  Mavity,  feature  writer, 
Oakland  (Cal.)  Tribune,  is  the  author 
of  “Sister  Aimee,”  biography  of  Aimee 
Semple  McPherson  Hutton.  This  book 
has  been  given  a  stage  version  by  Wil¬ 
lard  Mack  and  is  scheduled  for  early 
production,  either  in  Los  Angeles  or 
New  York,  with  Texas  Guinan  in  title 
role. 

N.  L.  Lavigne,  former  city  editor. 
Fort  Myers  (Fla.)  News-Press  has  ar¬ 
rived  in  Lakeland,  Fla.,  to  join  the  sec¬ 
retarial  staff  of  J.  Hardin  Peterson, 
Representative  in  Congress  from  the 
First  Florida  District.  He  will  be  in 
charge  of  the  Congressman’s  Lakeland 
office. 

Homer  Bassford,  special  writer,  St. 
Louis  Star  and  Times,  has  just  com¬ 
pleted  a  trip  down  the  Mississippi  River 
from  St.  Louis  to  New  Orleans  on  the 
Packet  Birmingham.  He  wrote  a  series 
on  his  trip. 

Katherine  Darst,  women’s  editor,  St. 
Louis  Globe-Democrat,  has  prepared  a 
series  of  articles  on  the  favorite  dishes 
of  St.  Louis  business  men.  The  daily 
announced  the  series  on  the  first  page  of 
the  Oct.  2  issue. 

Bill  Henry,  sjwrts  editor,  Los  Angeles 
Times,  and  official  announcer  for  the 
Olympic  Games  last  summer  in  Los 


Angeles,  broadcast  the  U.  S.  C.- 
Washington  State  play-by-play  Oct.  7 
for  KHJ  and  associated  stations  of  the 
Don  Lee  network. 

Haripr  Knapp,  dean  of  Philadelphia 
dramatic  critics,  has  resigned  from  the 
Inquirer  after  42  years  on  that  paper 
and  will  make  Hollywood  his  future 
home.  Morgan  Cook,  columnist,  is  now 
doing  the  Inquirer’s  dramatic  reviewing. 

Alan  Eckman  has  resigned  from  the 
Philadelphia  Evening  Ledger  staff  to 
join  the  Pennsylvania  State  Relief 
Board  at  Harrisburg. 

J.  Ellis  Kirkham,  reporter,  Pater¬ 
son  (N.  J.)  Evening  News,  spoke  on 
“Journalism”  Oct.  6  at  the  Paterson 
Y.  M.  C.  A. 

Robert  B.  Atwood,  son  of  President 
Wallace  W.  Atwood  of  Clark  Univer¬ 
sity,  has  rejoined  the  reportorial  staff 
of  the  Worcester  (Mass.)  Telegram. 
He  formerly  was  employed  on  the  Tele¬ 
gram,  but  recently  was  on  the  Spring- 
field  (Ill.)  State  Journal  staff. 

Victor  B.  Klefbeck  has  joined  the 
Worcester  (Mass.)  Gazette  reportorial 
staff. 

Herbert  W.  McManus,  make-up 
editor,  Torotito  Saturday  Night,  was 
elected  president  of  the  Toronto 
Writers’  Qub  at  the  annual  meeting 
recently. 

A1  Lynch,  city  hall  reporter,  Indian¬ 
apolis  Times,  has  written  a  senes  show¬ 
ing  how  the  municipal  budget  might  be 
pared. 

Frederick  L.  Ferris,  editorial  writer, 
Trenton  (N.  J.)  Times,  recently  ad¬ 
dressed  the  Trenton  Business  and  Pro¬ 
fessional  Women’s  Club  on  “Newspapers 
and  the  Public”  and  later  acted  as  guide 
in  the  inspection  of  the  newspaper  plant. 

W.  J.  Pfister,  city  editor,  Sheboygan 
fWis.)  Press,  and  his  wife,  were  recent 
guests  of  C.  S.  Peterson,  vice-presidgnt 
of  the  World’s  Fair,  art  the  Century  of 
Progress  exposition. 

William  Hershell,  feature  writer  and 
poet,  Indianapolis  News,  covered  the 
National  Association  of  Wholesale 
Druggists  convention  in  French  Lick 
last  week.  He  also  spoke  last  week 
at  a  celebration  of  a  street-widening 
project  in  Eastern  Indianapolis. 

David  Marshall,  associate  editor.  New 
York  Sun,  addressed  the  fall  meeting 
of  the  East  Orange,  N.  J.,  Council. 
Knights  of  Columbus. 

Felix  Bruner  has  resigned  as  editor 
of  the  Cleveland  Weekly  to  join  the 
Washington  Post  editorial  staff. 

Marguerite  De  Hagen  has  joined  the 
society  staff  of  the  Detroit  Times. 

Leroy  T.  Vernon,  Washington  cor¬ 
respondent,  Chicago  Daily  News,  who 
recently  returned  to  Chicago,  is  writing 
a  special  series  exposing  the  corrupt 
elections  in  Chicago. 

John  Qair  Minot,  literary  editor, 
Boston  Herald,  is  the  author  of 
“Rhymes  of  Freckle  Days”  recently 
published  by  the  W.  A.  Wilde  Co.. 
Boston. 

W.  Blaine  Patton,  sports  editor,  In¬ 
dianapolis  Star,  covered  the  world  series 
baseball  games  with  special  articles  in 
his  column,  “Playing  the  Field  of 
Sports.” 

Mdgner  White,  recently  editor  of  the 
Los  Angeles  (Cal.)  Times  Sunday  mag¬ 
azine.  has  returned  to  the  San  Diego 
(Cal.)  Sun  staff  as  assistant  editor. 

Miss  Margaret  O’Brien,  for  the  past 
year  women’s  editor  of  the  Michigan 
Daily,  publication  of  the  University  of 
Michigan,  has  joined  the  staff  of  the 
Detroit  Free  Press. 

Harold  Stone,  known  as  the  Wash¬ 
ington  Post’s  “Roving  Reporter,”  and 
Miss  Theo  Campbell,  also  of  Wash¬ 
ington,  obtained  a  marriage  license  at 
the  county  clerk’s  office  in  Winchester, 
Va.,  recently. 

Jack  Carveth,  of  the  Detroit  Free 
Press  sports  staff,  covered  the  fall  rac¬ 
ing  program  at  the  Michigan  State  Fair 
Grounds.  Detroit. 

Amico  J.  Barone,  news  editor.  Spring- 
field  (Mass.)  Union,  attended  the 
American  Legion  convention  at  Chicago. 


Russell  Legge,  Detroit  Free  Prej, 
staff  artist,  was  one  of  the  judges  who 
selected  a  queen  of  the  Ferndale,  Mk* 
Mardi  Gras,  Oct.  7. 

John  W.  Love,  columnist,  Clei'eloBi 
Press,  spoke  Oct.  4  at  a  “news  dige* 
forum”  at  the  Euclid  Avenue  Temple  in 
Cleveland. 

William  G.  Lytle,  Jr.,  formerly  qI 
the  Pittsburgh  Press  editorial  staff,  haj 
joined  the  Pittsburgh  Post-Gazette  ei- 
torial  staff. 

Miss  Ruth  Neeley,  former  societj 
editor  and  feature  writer  of  the  Cw- 
cinnati  Post,  is  completing  a  novel  based 
on  a  love  affair  of  a  scientist  who  made 
an  expedition  into  the  strathosphere 
with  a  rocket  car.  Miss  Neeley  is  also 
writing  a  garden  service  for  syndication 
through  Thompson  Service,  Cincin. 
nati.  The  novel  is  to  be  offered  as  a 
newspaper  serial 

C.  B.  Carr,  of  the  Winchester  (V^) 
Evening  Star  news  staff,  has  joined 
the  Washington  Post  as  representatixe 
in  the  Winchester  territory,  maintalnini 
an  office  there. 

Bob  Marks,  of  the  staff,  Memphit 
(Tenn.)  Commercial  Appeal,  was  at 
Clarksdale,  Miss.,  Oct.  3  covering  the 
fifth  annual  cotton  festival. 

Billy  Arthur  is  writing  a  column, 
“About  Town,”  for  the  New  Bern  (N. 
C.)  Tribune,  which  he  recently  joined 
after  several  years  of  newspaper  work 
in  (Charlotte. 

Miss  Betty  Browning,  feature  write 
for  the  Chicago  Tribune,  is  the  guest 
of  Miss  Lucy  Morgan,  director  of  the 
Penland  Weavers  and  Potters  of  Pen- 
land,  N.  C.  She  is  accompanied  by  he 
mother. 

Harold  Kirby,  of  the  Providence  (R. 
I.)  Journal  arid  Evening  Bulletin  sub¬ 
urban  staff,  has  been  put  in  charge  d 
the  Pawtucket  (R.  I.)  office  of  those 
papers,  succeeding  Chester  Potter  who 
was  transferred  to  the  Bulletin  dtjr 
staff. 


WEDDING  BELLS 

Thomas  j.  holton,  of  the 

Providence  (R.  I.)  Journal  adver¬ 
tising  department,  to  Miss  Mary  L 


Boylan,  in  Providence  Sept.  30. 

Miss  Bertha  Ann  Eglie,  formerly  oi 
the  Utica  (N.  Y.)  Daily  Press  busi¬ 
ness  office,  to  Thomas  Grove,  of  the 
Utica  (N.  Y.)  Observer-Dispatch 

advertising  department,  Oct.  7,  in 
Utica. 

George  V.  Headley,  city  editor,  Jer¬ 
sey  City  (N.  J.)  Jersey  Journal,  to 
Miss  Dorothy  Veronica  Hart,  Oct  4 
in  Kearny. 

Miss  Marian  Nagle  of  the  Sheboygtm 
(Wis.)  Press  circulation  department,  to 
Barton  Kroll  of  Sheboygan,  Oct.  4. 

Miss  Melba  Schmidt,  of  the  Sheboy¬ 
gan  (Wis.)  Press  advertising  depart¬ 
ment,  to  Elmer  G.  Lambrecht  of  Dear¬ 
born,  Mich.,  Oct.  3. 

Miss  Sarah  J.  Biddle,  daughter  of 
Joseph  F.  Biddle,  publisher.  Hunting- 
ton  (Pa.)  News,  to  William  W.  Ten 
Eyck  of-  Washington,  D.  C.,  Oct 
7. 

Winsor  B.  French,  motion  picture 
critic,  Cleveland  News,  to  Miss  Mar¬ 
garet  Hall  Frueauff,  known  on  stage 
and  screen  as  Margaret  Perry,  in  New 
York  City,  Oct.  7. 

James  Gleason  Bayly,  Clifton  Forge 
representative  of  the  Covington  (Va.) 
Virginian,  in  Richmond,  Va.,  October  2, 
to  Miss  Dorothy  McLaughlin,  daugh¬ 
ter  of  J.  H.  McLaughlin,* of  the  staff 
of  the  Columbia  (S.  C.)  State. 


SCHOOLS 

INTERCOLLEGIATE  Daily  News, 
A  published  daily  except  Sunday,  will 
cover  the  activities  of  Mount  Holyoke, 
Smith,  Massachusetts  State  and  Am¬ 
herst  Colleges.  Graduates  of  Smith  juid 
Mount  Holyoke  head  the  organization, 
maintaining  a  staff  of  under-graduate 
reporters  in  various  colleges.  The  paper 
will  feature  college  news  and  also  con¬ 
tain  press  dispatches  of  outside  inter¬ 
est. 
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95,000  of  Washington's  150,000  morning 
newspaper  readers  prefer  the  Herald 

The  Sunday  Herald  Reaches  3  out  of  5  Families  in  the  Washington  Fradin^  Area 

National  Representatives:  Rodney  E.  Boone  Organization 
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STOLL  GAVE  LARDNER 
RRST  WRITING  JOB 

Present  Secretary  of  St.  Lonia  Piib> 

lishert’  Association  Was  at  That 
Time  on  South  Bend  Times 
— Says  Ring  Was  Timid 

iSpeeial  to  Editob  &  Pubusbib) 

St.  Louis.  Oct.  10 — Ring  Lardner, 
humorist  and  former  newspapermw 
who  died  recently  in  New  York,  was 
given  his  first  newspaper  job  by  Elmer 
R.  Stoll,  secretary  of  the  St.  Louis 
Newspaper  Publishers’  Association,  and 
frequently  acknowledged  his  debt  to 
Stoll  in  articles  about  his  early  news¬ 
paper  life. 

Stoll,  then  associated  with  his  father 
and  brother  as  publishers  of  the  South 
Bend  (Ind.)  Times,  was  in  need  of  a 
reporter.  Ring  Lardner’s  brother,  Rex, 
was  the  Times’  correspondent  at  Niles, 
Mich.,  and  he  was  offered  the  job.  Rex, 
however,  was  unable  to  take  it,  and  he 
asked  that  his  brother.  Ring,  be  givep 
a  chance.  Stoll  agreed,  and  Ring  re¬ 
signed  a  job  reading  gas  meters  to  break 
into  newspaper  work. 

“Of  all  of  the  fellows  I’ve  tried  to 
break  into  reporting,”  Stoll  reminisced, 
“Ring  Lardner  was  the  world’s  worst 
It  just  seemed  that  he  couldn’t  catch 
on.  I  guess  I’d  have  given  him  up  as 
a  bad  job  and  fired  him,  but  everybody 
liked  him  so  well  personally  I  couldn’t 
bring  myself  to  it.  I  think  it  was  be¬ 
cause  he  was  timid. 

“.\fter  he  finally  became  acclimated  he 
developed  into  a  good  man.” 

At  the  time  of  Lardner’s  arrival, 
South  Bend  was  in  the  Central  Baseball 
League,  and  Stoll  decided  to  give  Ring 
a  tryout  as  a  baseball  writer.  At  the 
start,  he  relates,  his  brother  or  himself 
accompanied  Lardner  to  every  game,  as 
Lardner  “was  not  so  hot  as  a  baseball 
writer." 

"I  think  I  gave  him  the  suggestion  for 
his  first  humorous  treatment  of  a  base¬ 
ball  game,”  said  Stoll.  “It  came  about 
in  this  way:  The  head  of  the  South 
Bend  street  car  system  always  watched 
the  games  from  the  press  box  and  he 
was  one  of  the  greatest  natural  wits  I 
ever  knew.  On  almost  every  play  he 
would  make  some  wisecrack. 

“One  day  I  suggested  to  Ring  that 
he  put  one  of  the  utility  man’s  cracks  in 
his  report  of  the  game.  Ring  protested 
that  it  was  not  the  kind  of  a  story  you 
could  print  in  a  respectable  family  news¬ 
paper.  I  suggest^  that  he  censor  it 
so  that  it  would  be  fit  to  print,  and  he 
did.  The  story  got  quite  a  few  laughs 
among  our  readers  and  thereafter  I 
urged  Ring  to  use  humor  in  his  base¬ 
ball  stories  wherever  he  could.  He  djd, 
and  his  copy  became  /quite  popular 
around  South  Bend.” 

Lardner  was  on  the  staff  of  the  South 
Bend  Times  for  two  years  when  he  got 
an  offer  to  join  the  sports  staff  of  the 
Chicago  Inter-Ocean  at  $18  a  week,  ^ 
more  a  week  than  he  was  getting  in 
South  Bend. 

“He  told  me  that  he  would  turn  down 
the  offer  if  I  would  meet  the  Inter- 


Ocean’s  figure  with  a  $2  raise,”  Stoll 
related.  “By  that  time  Lardner  had  be¬ 
gun  to  show  distinct  promise,  and  I 
didn’t  want  to  hold  him  back,  so  I  ad¬ 
vised  him  to  take  the  Inter-Ocean  offer. 
I  pointed  out  to  him  that  his  range  was 
limited  in  South  Bend,  and  that  Chicago 
offered  him  a  chance  to  make  good  in 
a  big  way.  Even  then  he  was  hesitant 
about  accepting,  but  I  told  him  that  if 
he  didn’t  make  good,  to  come  on  back 
and  hang  up  his  hat.” 

Stoll’s  friendship  with  Lardner  con¬ 
tinued  through  the  years  of  his  fame. 
Lardner  appropriated  Stoll’s  first  name, 
Elmer,  and  gleefully  applied  it  to  char¬ 
acters  in  his  baseball  satires.  It  was 
Lardner’s  wide  use  of  the  name  “Elmer** 
which  caused  baseball  writers  to  dub 
bumptious  rookies  as  “Elmer  the 
Greats,” 

“People  thought  of  Lardner  as  a 
funny  man,”  Stoll  said,  “but  in  all  the 
years  I  knew  him,  I  never  saw  him 
laugh.  I  used  to  accuse  him  of  taking 
unauthorized  liberties  with  my  first 
name,  and  he  would  shrug,  which  was 
the  nearest  he  came  to  laughing.  His 
face  was  always  solemn.” 


20,000  IN  CANTON  PARADE 

Demonstration  Surpassed  Armistice 
Celebration — SpecUd  Edition  Issued 

Effectiveness  of  the  press  in  building 
enthusiasm  for  a  community  celebration 
was  demonstrated  here  recently  when 
20,000  persons  took  part  in  a  10-mile- 
long  parade  which  featured  Canton’s 
NR  A  victory  celebration.  More  than 
50,000  persons  gathered  along  the  line 
of  march  and  stood  three  hours  to  wat(di 
the  procession  pass.  The  demonstra¬ 
tion  eclipsed  the  Armistice  celebration 
of  1918. 

Enthusiasm  for  the  demonstration 
was  built  through  the  columns  of  the 
Canton  Repository  oi  the  Brush- Mocwe 
group  of  Ohio  dailies. 

The  newspaper  also  furnished  one 
of  the  larger  units  of  the  parade  with 
all  employes  marching  behind  a  huge 
float  showing  a  mammoth  replica  of 
the  top  half  of  a  souvenir  editiqa 
Twenty  thousand  copies  of  the  four- 
page  souvenir  edition  were  handed  out 
along  the  line  of  march  by  newspaper 
boys,  who  formed  the  last  division  in 
the  newspaper’s  parade  unit. 

Across  the  top  of  the  special  edition 
blazened  the  message:  “Canton's  Big 
Parade  Speeds  Up  Recovery.”  A 
three-column  drop  told  the  story  of  the 
parade  and  its  purpose.  A  two-column 
article  on  the  left  side  of  the  page 
chronicled  the  rise  of  Canton  since  the 
bank  holiday  and  told  the  story  of 
tripled  payrolls  within  eight  months. 

The  parade  launched  a  buying  cam¬ 
paign  which  opened  the  following  day 
with  a  three-day  celebration  of  “Blue 
Eagle  Days.” 


SALT  LAKE  PAPER  APPOINTS 

The  Salt  Lake  Tribune  and  Telegram 
have  appointed  Reynolds-Fitzgerald, 
Inc.,  publishers’  representatives,  to  rep¬ 
resent  them  in  the  national  field,  it  was 
announced  this  week. 


•  If  You  Want  Big  Sales  Quickly 
Try  Lawrence,  Massachusetts 

Lawrence,  Massachusetts,  perhaps  better  than  any  other  industrial 
center  at  the  present  time,  is  demonstrating  great  purchasing  power. 

Folks  can’t  buy  unless  they  work  and  they  are  working' in  Lawrence. 

Under  the  N.  R.  A.  these  workers  are  receiving  the  minimum  wage  and 
better.  Most  of  the  milk  are  working  three  shifts  a  day. 

The  Eagle  and  Tribune  are  read  in  %%  of  the  27,000  homes  in  Lawrence 
and  its  retail  trading  area.  These  readers  work  in  and  around  Lawrence 
and  spend  their  money  there.  Over  26,000  circulation  daily. 

LAWRENCE  EAGLE'TRDUNE 

National  Representatives 

BRYANT,  GRIFFITH  &  BRUNSON,  Inc. 

ATLANTA  *  BOSTON  •  CHICAGO  •  TCTROIT  •  NEW  YORK 


ASSOCIAHONS 

S.  HUBBARD,  Columbia,  Mo., 
•  former  executive  secretary  of  the 
Missouri  Press  Association,  has  been 
named  managing  director  of  the 
Hoosier  State  Press  Assoctation, 
Inc.  He  will  establish  his  headquarters 
in  Indianapolis. 

James  Croall,  of  the  Hoboken  (N. 
J.)  Jersey  Observer  was  elected  presi¬ 
dent  of  the  Hudson  County  Press  Club, 
Oct.  7  succeeding  Malcolm  Stephenson 
of  the  Jersey  City  (N.  J.)  Jersey  Jour¬ 
nal.  Others  elected  were :  Ellis  Shapiro, 
Bayonne  Times,  vice-president;  Marlin 
Morgan,  Jersey  City  Jersey  Journal,  re¬ 
cording  secretary ;  Klalcolm  Stephenson, 
Jersey  City  Jersey  Journal,  treasurer, 
and  Leo  Hershdorfer,  Union  City 
(N.  J.)  Hudson  Dispatch,  corresponding 
secretary.  The  club  is  sponsoring  an 
open  meeting  to  all  Hudson  county  edi¬ 
torial  workers  to  be  held  Nov.  4.  They 
also  went  on  record  opposing  the  issu¬ 
ance  of  press  cards  by  police  to  any 
but  authorized  newspapermen.  Letters 
to  that  effect  will  be  sent  to  all  public 
safety  directors  in  Hudson  coimty, 

W.  G.  Hooker,  secretary  of  the 
Pacific  Northwest  Newspaper  Asso¬ 
ciation  for  eight  years,  resigned  effec¬ 
tive  Oct.  1  to  become  secretary  of  the 
Chicago  Publishers’  Association. 

E.  B.  Greenwald,  editor,  Paducah 
(Ky.)  Sun-Democrat,  was  elected  presi¬ 
dent  of  the  West  Kentucky-West 
Tennessee  Association  at  their  quart¬ 
erly  session  in  Trenton,  Tenn.,  Oct. 
6.  J.  W.  Hajmie,  president,  Tennes¬ 
see  Press  Association  made  the  principal 
address  speaking  on  the  NR  A  and  the 
newspapers  response.  A  round-table 
discussion  on  various  subjects  was  held. 
The  Trenton  (Tenn.)  Bulletin  was  host 
to  the  publishers.  Fulton,  Ky.,  was 
selected  for  the  next  meeting  in  April. 


SPECIAL  EDITIONS 

OLEDO  NEWS-BEE,  14-page 
cooking,  school  and  radio  section, 
Oct.  3. 


Hartford  (Conn.)  Times,  Sept.  26; 
70  pages  in  connection  with  Hartfoni 
Days.  Issue  carried  126,126  lines  d 
advertising. 

Fort  Smith  (Ark.)  Southwest-Timet 
Record,  Oct.  6,  eight-page  section  fof 
the  Boston  Store  Dry  Goods  Company, 

Kalamazoo  (Mich.)  Gazette  lO-pagt 
section  Oct.  2,  announcing  the  52nd  an- 
niversary  sale  of  Gilmore  Bros,  depart¬ 
ment  store. 

Battle  Creek  (Mich.)  Moon- Journal 
Oct.  4,  six-page  for  the  local  Mom’ 
gomery  Ward  &  Co.  store  announced 
“Ward  Week”  bargains. 

Greenfield  (Mass.)  Recorder-Gazetu 
Oct.  5,  10  pages.  Fall  Fashion  Seasog 
supplement. 

Concord  (N.  C.)  Observer  16-pagt 
fair  edition  for  the  Babarrus  Distria 
Fair,  now  in  operation,  recently. 

Asheville  (N.  C.)  Citizen  &r  Timti, 
Oct.  5  and  6,  published  “Blue  Eagle 
Day”  editions,  running  28  and  24  pages, 
with  numerous  ads  in  blue  ink. 


NEW  PUBUCATIONS 

PUBLICATION  of  a  new  weekly, 
the  Ontario  County  Sun,  has  beet 
started  in  Geneva,  N.  Y.  Frank  R, 
Fullmer,  formerly  of  Dansville,  N.  Y, 
is  editor,  D.  Grant  Hodge  is  business 
manager  and  Wester  W.  Baker  is  ad¬ 
vertising  manager.  Offices  are  at  66 
Exchange  Street,  Geneva,  with  the  plant 
in  Seneca  Falls. 


PHILUPS  IN  OKLAHOMA 

Sir  Percival  Phillips  of  the  Londn 
Daily  Mail  renewed  friendships  of  mort 
than  30  years  ago  when  he  visited  Tul^ 
Okla.,  recently  investigating  the  ef¬ 
fect  of  the  NR  A  on  the  oil  industry. 
Before  he  went  to  England  32  yean 
ago  Sir  Percival  worked  on  the  PitU- 
burgh  Dispatch  with  John  Egan  ai^ 
W.  T.  Anderson,  now  on  the  staff  oi 
the  Oil  and  Gas  Journal  staff  in  Tulsi 
Andrew  Rowley,  managing  editor  of  the 
Oil  and  Gas  Journal,  knew  Sir  Percival 
in  Pittsburgh. 


thousands: 

Thousands  of  MINDS  with  a  predominant  thought 


MIAMI— 7lij«  Winter: 


Prospects  of  snow,  ice  and  sleet  “at  home"  have  made  thousands 
of  humans  "Miami  conscious"  .  .  .  they  feel  the  urge  of  "The 
American  Tropics!"  The  pilgrimage  to  this  sun-shrine  on  Bis- 
cayne  Bay  will  soon  begin. 

The  United  States  and  the  "World"  will  be  here.  Your  adver¬ 
tisement  in  The  Miami  Herald  will  produce  results  not  alone  in 
Miami,  Florida's  Greatest  Retail  Market*  but  sales  often  result 
in  other  parts  of  the  U.  S.  as  well. 

FOR  12  YEARS — the  Leader  in  its  field  In  CIRCULATION  and 
ADVERTISING.  THIS  YEAR— A  Greater  Lead  In  CIRCULA¬ 
TION  Than  Ever  Beforel 

It's  mighty  GOOD  business  to  include  The  Miami  Herald  In  your 
advertising  schedules.  , 

*Con«nlt  authentic  market  etatistice. 


01jf  ffliamt  l^fralh 

Florida*s  Most  Important  Newspaper 

raANK  B.  SHUTTS,  Publiaher 
National  Adoertiiing  Representatives; 

J.  p.  McKinney  &  son  geo.  m.  kohn,  inc. 

30  Rockefeller  Plasa,  New  York  908  Walton  Building 

901  Rum  Building,  San  Francisco  Atlanta*  Ga# 

400  N.  Michigan  Ave.*  Chicago 
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SMOOTHER 
COPY  FLOW 

tcith  the 
Ttvo-itt-Otte 
hinotype 


^  The  Two-in-One  Linotype  sets  anything . . .  hig  display 
. . .  agate  classified.  Copy  doesn^t  need  to  he  cut  up  . . . 
doesn't  need  to  he  chased  around  from  one  machine  to  an* 
other.  One  line  here . . .  another  there. 

The  Two-in-One  sets  the  whole  job . . .  text  and  display.  Copy 
goes  to  one  operator.  Slugs  are  delivered  to  the  galley  in 
proper  order.  It  goes  to  the  proof-reader  and  to  make-up  all 
in  one  piece. 

There  is  less  confusion  .  .  .  less  time  lost .  .  .  less  make-up. 
Production  is  smoother  and  more  flexible. 

The  Two-in-One  Models  25  and  26  Linotype  are  ideal  for 
continuous  composition  of  head-letter  and  body  matter. 
The  Two-in-One  Models  8  and  14  afford  still  greater  typo¬ 
graphic  variety  for  display  and  text  requirements. 

All  magazines  are  interchangeable. 


1»IERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  *  NEW  ORLEANS  •  CANADIAN  LINOTYPE,  LINITED,  TORONTO,  CANADA 

Representatives  in  the  Principal  Cities  of  the  World  Linotype  Bodoni  Family 
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UR  OVN  VOQIX) 

or  Letters 


A  QUITE  timely  word  picture  of 
paid  advertising  as  it  could  be  used 
by  nations  is  selling  “ideas,  trends^  and 
undertakings”  to  their  peoples  is  painted 
in  an  article,  “Advertising’s  New 
Roles,”  in  the  October  Rotarian  Mag~ 
azine.  The  author  is  Earnest  Elmo 
Calkins,  advertising  writer  and  formerly 
president  of  Calkins  &  Holden,  Inc., 
New  York  advertising  agency. 

After  establishing  a  thesis  of  the 
parallel  between  advertising  as  a  force 
for  moving  goods  and  for  the  purposes 
of  government,  Mr,  Calkins  discusses  its 
future.  Truth  and  sincerity  are  essen¬ 
tials  if  it  is  to  be  an  efficient  “vehicle,” 
Mr.  (Elkins  points  out. 

The  use  of  advertising  as  a  way  of 
selling  to  citizens  ideas  of  health,  the 
folly  of  war  and  their  need  of  certain 
fo^s  of  wliich  there  is  a  surplus 
(wheat,  in  particular)  is  emphasized. 

Free  publicity  will  not  do  the  job. 
Mr.  Gallons  declares,  because  it  “lacks 
direction,  control  and  steady  aim  at  a 
fixed  goal.  It  is  apt  to  fail  when  you 
ne«i  it  most.”  Paid  advertising,  on  the 
other  hand,  can  and  should  be  a  govern¬ 
mental  function.  Its  accomplishments 
would  be  for  the  public  good,  not  for 
an  individual  industry,  and  so,  Mr.  (3al- 
kins  believes,  an  advertising  appropria¬ 
tion  will  ultimately  be  a  legitimate  part 
of  a  nation’s  budget. 

Bruce  Barton’s  article,  “Let’s  Adver¬ 
tise  This  Hell,”  in  the  American  Mag¬ 
azine  last  year  was  the  best  article  of 
1932,  in  Mr.  Calkins  opinion.  News¬ 
papers  are  criticized  for  not  giving  news 
or  editorial  mention  to  what  he  believes 
was  a  description  of  a  sane,  practical 
plan  to  abolish  war. 

“No  movement  is  too  mighty  for  ad¬ 
vertising,”  Mr.  Calkins  concludes,  in 
describing  advertising  as  a  force  whose 
capabilities  and  power  have  not  been 
fully  realized.  Its  development  so  far. 
he  thinks,  has  shown  “more  speed  than 
control”  and  its  true  development  as  a 
able — perhaps  because  they  are’nt  ours.” 
•  *  * 

C'DITORS  everywhere  will  get  a 
A-^rain  of  comfort  from  the  homely 
philosophy  expressed  in  the  American 
Mugaztne  for  October  by  W.  O.  Saun¬ 
ders,  publisher  of  the  Elizabeth  City 
(N.  C.)  Independent. 

Mr.  Saunders  describes  in  quaint 
fashion  the  trials  and  tribulations  he 
endured  before  learning  that  “so  long 
as  I  chose  to  express  opinions  contrary 
to  the  established  notions,  bias,  and 
prejudices  of  my  neighbors,  just  so  long 
might  I  expect  to  have  my  neighbors 
rise  up  on  their  hind  legs  and  c^l  me 
names.” 

One  incident  Mr.  Saunders  records 
will  bring  memories  to  many  newspaper 
men.  A  supposedly-wrong^  individual 
appeared  at  his  office  “fighting  mad” 
bearing  in  his  hand  an  18-inch  clipping 
of  a  story.  Careful  analyzing  by  Mr. 
Saunders  brought  forth  the  admission 
that  every  sentence  but  one  was  an  ac¬ 
curate  statement  of  fact.  The  excep¬ 
tion  was  open  to  debate. 

More  progress  would  have  been  made, 
Mr.  Saunders  believes,  if  he  had  taken 
neither  himself  nor  others  so  seriously. 
Patience,  tolerance  and  good-natured  in¬ 
difference,  he  has  decided,  arc  essential 
characteristic  of  the  man  who  would 
get  along  with  his  fellow  men  who  are 
quite  likely  to  hold  opinions  which  we 
consider  both  “unsocial  and  disagree¬ 
able” — perhaps  because  they  aren’t  ours. 
-R.W.J.  *  ,  * 


nothing  but  the  local  and  individual 
form  of  the  engrossing  tmiversal  puzzle 
of  the  day — how  to  adjust  production 
to  consumption,  supply  to  demand?  Far 
be  it  from  this  reviewer  to  hint  that 
the  general  problem  can  be  solved  only 
by  individual  solutions,  each  complex 
and  difficult.  But  is  not  it  a  fair  as¬ 
sumption  that  the  major  problem  which 
is  occupying  academic  theorists  and 
publicists  and  New  Dealists  is  at  least 
no  less  complex  than  the  retail  prob¬ 
lem  which  Professor  Wingate  here  de¬ 
scribes  in  450-odd  pages  with  14  chap¬ 
ters,  each  on  a  clear-cut  separate  aspect 
of  the  subject? 

This  is  also  a  book  for  the  instruc¬ 
tion  of  any  newspaper's  local  retail 
advertising  soliciting  force — and  for 
that  force  to  use  also  in  instructing 
local  retail  advertisers.  For,  though  it 
is  true  that  the  best  practice  of  depart¬ 
ment  stores  as  shown  in  this  volume  is 
a  model  of  analysis,  diagnosis  and  reme¬ 
dial  prescription  that  business  in  gen¬ 
eral  might  well  follow,  it  is  eqv^ly 
true  that  ail  retailers  do  not  use  these 
methods.  There  is  a  long  hiatus  between 
the  best  practice  and  the  average  prac¬ 
tice.  So  most  retailers  can  learn  much 
from  this  work — and  what  he  learns 
will  make  his  advertising  more  effect¬ 
ive:  with  a  sane  and  careful  merchan¬ 
dise  control  there  will  not  be  so  much 
strain  and  burden  for  the  retailer’s  ad¬ 
vertising  to  carry. 

The  book  is  published  by  Prentice- 
Hall,  Inc.— R.  W. 


Story  of  Work”  is  told  in  dialogue,  let¬ 
ters,  diary  and  narrative  form,  as  the 
discoveries  of  three  boys,  and  two  girls 
who  are  wondering  if  they  should  go 
through  high  school  and  what  they  are 
to  prepare  for.  The  four  sections  are 
devoted  to :  the  mechanically  minded 
(including  dentists,  doctors  and  dieti¬ 
tians  1),  the  artistically  minded,  those 
who  work  with  people  (journalists, 
teachers,  librarians,  social  workers,  of¬ 
fice  forces  and  sales  people),  and  nature 
lovers.  The  last  class  includes  farmers 
and  foresters  and  tree  surgeons.  The 
clerey — the  class  for  which  higher  edu¬ 
cation  was  originally  created  in  Amer¬ 
ica — gets  no  mention,  though  there  are 
good  sections  on  dental  mechanics  and 
veterinarians!  And  if  you  had  been 
doing  it,  you  might  have  put  the  jour¬ 
nalist  and  the  advertising  man  in  the 
artist  group  instead  of  in  “working  with 
people,”  or  classified  the  doctor  as 
“working  with  people”  rather  than  as 
a  mechanic.  But  you  will  agree  that 
the  style  is  varied,  the  presentation  is 
interesting,  and  the  discussions  of  jour¬ 
nalism,  advertising,  the  printing  trade 
and  art  (which  come  under  mechan¬ 
ically  minded),  and  the  commercial 
artist  are  all  good. — R.  W. 


EDITOR  WINS  PRIMARY 


OPENS  NEW  YORK  BUREAU 

The  London  Jewish  Chronicle,  Anglo- 
Jewish  newspaper,  has  established  a 
New  York  bureau  in  the  Salmon  Tower 
Building  to  solicit  advertising  for 
American  products  sold  in  the  British 
Empire.  It  will  be  in  charge  of  Louis 
Minsky,  New  York  correspondent  of 
the  paper,  who  will  also  assume  charge 
of  the  American  end  of  the  business 
activities  of  the  London  Jewish  World, 
sister  paper  of  the  Chronicle. 


**'  I  'HE  World,  the  Flesh  &  the  Holy 

A  Ghosts,”  by  Howard  and  Geraldine 
Wolf,  is  announced  by  the  Caxton 
Printers,  Ltd.,  of  Caldwell,  Idaho,  as 
a  feature  of  their  fall  list.  Wolf, 
columnist  and  editorial  writer  on  the 
staff  of  the  Akron  (O.)  Beacon  Jour¬ 
nal,  is  former  city  editor  of  that  paper 
and  has  written  for  the  American  Mer¬ 
cury,  New  English  Weekly,  Forum  and 
other  American  and  English  reviews. 

Mrs.  Wolf  contributes  29  of  the 
book’s  55  poems.  Those  of  the  55 
which  have  had  previous  publication 
appeared  in  American  Poetry  Journal, 
New  English  Weekly,  Wings,  The  An¬ 
vil,  the  Beacon  Journal,  Chicago  Daily 
News  and  the  old  New  York  World. 

The  volume  is  dedicated  to  A.  R. 
Orage,  famous  London  editor  who  first 
printed  many  of  the  verses,  and  carries 
an  introduction  by  Jake  Falstaff,  poet, 
novelist  and  Cleveland  Press  columnist. 

The  wide  range  of  poems,  rhymed 
and  unrhymed,  includes  satires  on  to¬ 
day’s  social  order,  revolutionary  verse, 
songs  and  ironies  out  of  the  Old  Tes¬ 
tament,  sonnets,  lyrics  and  even  one 
parody.  “You  will  never  see  a  book  of 
poems  containing  as  many  moods  and 
methods,”  writes  Falstaff. 

Several  of  the  poems  should  be  espe¬ 
cially  interesting  to  newspapermen. 
“John  Brown  of  Arnold  City”  was  set 
down  in  the  heat  of  indignation  as  the 
story  of  how  John  Brown,  miner,  was 
shot  in  the  back  by  deputy  sheriffs,  came 
over  the  wires  during  a  Pennsylvania 
coal  strike.  “More  Modem  Miracles” 
is  a  catalogue  of  social  injustices  open¬ 
ing  with  the  line,  “Believe  It  or  Not, 
Mr.  Ripley.” 

“The  World,  the  Flesh  &  the  Holy 
Ghosts”  is  due  in  the  book  stores 
Nov.  1. 

*  *  • 


BEALS  JOINS  SCHUTZ 

Leslie  M.  Beals,  formerly  with  W.  A. 
Sheaffer  Pen  Company,  Ft.  Madison, 
la.,  and  more  recently  with  Gimbel 
Brothers,  Pittsburgh,  has  been  appointed 
sales  promotion  manager  of  the  Schlitz 
Brewing  Company,  Milwaukee. 


J.  A.  Murrin  Get*  Nomiiuition  f«r 
City  Council  in  Franklin,  Pa. 

James  A.  Murrin,  editor  of  tbt 
Franklin  (Pa.)  News-Herald,  recently 
won  the  Republican  nomination  to  City 
Council  by  a  plurality  of  nearly  two  to 
one  over  his  opponent.  A  few  days 
before  the  primaries  he  received  tht 
endorsement  of  every  member  of  tht 
city  government. 

He  is  the  first  newspaperman  in  his 
section  of  Pennsylvania  to  “risk”  ruj. 
ning  for  office  since  the  World  Wy. 
Murrin  himself  is  a  war  veteran,  havin* 
served  23  months  with  the  28th  Dj. 
vision,  one  year  of  which  was  in  France. 
He  was  cited  there  for  especially 
meritorious  service  on  the  front  line 
while  attached  to  the  headquarters  of 
Colonel  (later  Major  (jeneral)  George 
C.  Rickards. 

“In  these  trying  times  of  the  last  few 
years  I  had  b^un  to  wonder  how  many 
friends  a  newspaperman  really  had" 
Murrin  said  after  the  campaign,  whidi, 
by  the  way,  consisted  of  two  newspaper 
advertisements  and  a  few  handfuls  d 
cards  passed  out  by  his  friends.  “Nofw 
I  know.  There  was  a  time  that  newj. 
papermen  were  credited  with  makiig 
twice  as  many  enemies  as  friends,  1^ 
I  believe  that  the  craft  has  risen  h 
esteem  during  the  momentous  montiu 
since  the  depression  began  in  1929.” 

He  consented  to  run  only  as  a  can¬ 
didate  for  council  when  friends  pointed 
out  that  his  fr^uent  visits  to  City  HaB 
probably  put  him  into  closer  touch  with 
the  operation  of  the  city  government 
than  any  other  person,  except  those  now 
serving  in  the  city  administration.  Half 
in  fun,  then  quite  seriously,  he  con¬ 
sented  to  run. 

“Good  government  and  strict  econ¬ 
omy”  comprised  the  slogan  which  be 
embodied  in  a  three-line  reader.  News¬ 
paper  patrons  saw  it,  passed  the  lyord 
along — and  he  seems  headed  for  elec¬ 
tion  to  the  city  government  in 
Novernber. 
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1261  Broadway. 

Tairphona  Murray  Hill  4-0439. 
Production  Mfr.>*Al.  Sebain. 
Proprlator — Haory  Ban. 


BATEtw  CHARLES  Al 
INC. 
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Branch  office 
Presldant — Charlaa 
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••"DETAIL  Merchandising  Control,” 
AN.  by  John  W.  Wingate,  professor 
of  merchandising  in  New  York  Univer¬ 
sity  School  of  Retailing,  is  commended 
to  editors  and  special  writers  on  eco¬ 
nomics  and  business  because  it  describes 
the  many,  minute  and  well-thought-out 
methods  used  by  retailers  to  adjust  prof¬ 
itably  their  stocks  of  goods  to  existing 
customer  demand.  Their  problem  is 


‘•pAREERS  AHEAD,”  by  Joseph 
^  Cottier  and  Harold  Brecht  (Little, 
Brown  &  Co.),  is  an  excellent  informal 
vocational  guide  which  can  well  be  rec¬ 
ommended  to  the  adolescent  who  asks 
the  editor  “What  do  you  advise  me  to 
do  for  a  living?”  The  generalized  an¬ 
swer  is:  “Find  the  activity  one  most 
enjoys  and  the  occupation  to  which  this 
activity  is  most  nearly  related.” 
Throughout  there  is  a  sane  and  laudable 
stress  on  the  value  of  education.  “The 
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Space  buyer,  ...  account  executive,  ... 
radio  executive,  ...  anybody  and  every¬ 
body  you  contact  in  advertiting  agencie,. 
Alphabetically  ...  geographically. 

Personnel  -  List  of  Advertising  Agencies 
is  the  only  agencry  personnel  Mrvice  iwued 
monthly.  Give,  current  information. 

Economical — only  a  fraction  of  the  cost 
of  trying  to  maintain  your  own  agency 
list.  Efficient — cutt  direct  mail  and  per¬ 
sonal  selling  costs. 
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PUBLISHERS’  CODES  ALSO  PLAGUED 
COPY  READERS  OF  GOOD  OLD  DAYS 

One  Required  Native  Spelling  of  Foreign  Names — Bennett  Had 
Mjnriad  “Don’ts” — And  Desk  Men  Supplied  Own 
Quota  of  Curiosities 
By  JOSEPH  GREENBAUM 


This  is  the  first  of  two  articles  by 
J/r.'  Greenbaum,  on  the  staff  of  the 
Sew  York  Times  proofroom.  His 
personal  experietwe  on  New  York  news¬ 
papers  covers  a  50-year  span,  including 
service  as  a  printer  under  Charles  A. 
Dana’s  ovmership  of  the  Sun.  The  sec¬ 
ond  article  will  appear  in  an  early  issue. 

Part  I 

0  ADDRESS  one's  self  to  the  sub¬ 
ject  of  copy-readers — or  copy-edi¬ 
tors— may  seem  like  treading  on  slip¬ 
pery  ground,  in  view  of  the  fact  that 
these  gentlemen  are  supposed  to  be  a 
little  higher  in  the  scale  of  newspaper 
eminence  than  the  common  reporter, 
and  are  by  that  token  presumed  to  know 
a  good  story  when  they  see  it — or  read 
it,  if  that  sounds  better.  The  consen¬ 
sus,  in  this  writer’s  opinion,  is  mostly 
to  the  contrary ;  and  consensus  is  often 
right.  It  may  be  that  there  are  few 
reporters  whose  “copy”  can  go  uncut 
in  these  days  of  rush  and  bustle;  cer¬ 
tainly  there  are  only  rare  cases  of  a 
Julian  Ralph,  Edward  Townsend,  Ed 
Mott,  Langdon  Smith,  J.  J.  Jennings, 
Frank  O’Malley,  William  Norr,  and 
their  class.  But  to  mention  them  is  to 
recur  to  the  “good  old  days” — and  no¬ 
body  believes  there  ever  was  such  an 
era.  Today  one  must  have  graduated 
from  a  school  of  journalism  to  present 
a  background. 

In  all  the  circumstances  the  general 
public  may  not  be  considered  a  factor 
so  far  as  its  interest  in  editors  and 
reporters  is  concerned,  save  what  spe¬ 
cial  regard  it  may  have  for  articles 
starred  with  a  “by-line.”  The  “by-line” 
industry  has  made  a  distinct  change  in 
what  was  once  regarded  as  the  sacred¬ 
ness  of  anonymity  in  a  newspaper  es¬ 
tablishment — anonymity,  that  is,  so  far 
as  the  readers  of  the  newspapers  may 
take  interest. 

“By-lines”  have  changed  all  that  so 
far  as  the  miscellaneous  and  special 
matters  of  a  newspaper  are  concerned; 
and  it  was  even  suggested  some  years 
ago  that  all  editorials  should  be 
signed.  This  was  not  taken  seriously, 
however,  since  editorials  express  the 
policy  of  the  paper,  and  are  in  no  sense 
the  personal  opinions  of  their  writers 
save  by  coincidence.  But  of  course 
there  have  been  many  occasions  when 
a  newspaper  has  printed  a  signed  edito¬ 
rial,  and  for  manifest  reasons.  Here 
we  are  not  concerned  with  the  editorial 
writer,  who  is  in  a  class  by  himself ; 
the  copy-editor  is  the  immediate  protag¬ 
onist. 

Copy-reading  is  both  an  art  and  a 
profession :  an  art  because  so  many 
practice  it  without  complete  understand¬ 
ing,  and  so  few  deserve  credit  for  really 
knowing  what  it  is  all  about.  It  is  a 
profession  only  by  courtesy,  and  fre¬ 
quently  little  of  that  is  evident  when 
copyj-readers  are  raked  over  for  errors 
they  make — and  the  Lord  knows  they 
are  anything  but  infallible.  That  they 
make  mistakes,  and  multitudes  of  them, 
is  evident  to  any  careful  newspaper 
reader ;  and  sometimes  even  a  casual 
glance  will  turn  up  treasure-trove  in  a 
mesalliance  of  language  and  rhetoric. 
There  is  not  much  reason  to  stress  this 
matter,  for  sooner  or  later  the  indiffer¬ 
ent  copy-reader  comes  a  cropper  on 
bis  job. 

Why  copy-editors  make  such  errors 
as  they  do  is  not  a  question  for  off¬ 
hand  reply.  They  cannot  be  rationally 
accounted  for,  in  most  cases,  by  the 
perpetrator  himself,  unless  something 
iiherent  in  the  mistake  itself  can  sug¬ 
gest  the  reason  for  straying,  as  in  the 
of  the  man  who  wrote  this  head : 
“ROMEO  AND  .IDI.IET”  REPEATED 

^Pera  AkhIii  Given  at  the  Metropolitan 
Laat  NiKht  Recardleis  of  Sleep 
There  was  nothing  in  the  detail  of  the 


story  to  give  a  clue  to  the  singular 
method  of  presenting  the  opera  in  the 
form  expressed  by  the  head;  and  as  it 
could  not  be  amended  without  some 
knowledge  of  its  raison  d’etre,  it  was 
necessary  to  appeal  to  its  author  for  en¬ 
lightenment.  When  the  copy  was  shown 
to  him  he  became  rather  flustered. 
“Well,  I’ll  be  damned!  You  know.  I’ve 
been  up  all  night,  and  as  I  was  writing 
that  head  I  said  to  myself,  ‘Here  I  am, 
working  regardless  of  sleep,’  and  I  just 
wrote  it  mechanically.”  "The  situation 
was  entirely  credible  to  those  who  knew 
the  man’s  habits,  and  as  the  head  was 
then  properly  adjusted,  the  matter  went 
no  further.  Of  course,  an  incident  like 
that  could  scarcely  supply  an  argument 
for  other  kinds  of  lapses.  As  in  law, 
every  case  must  be  explained  on  its 
own  merits  or  defects.  Yet  it  could 
happen  that  one  man,  through  some 
kink  of  the  brain,  might  perpetrate  a 
blunder  of  a  kind  again  and  again  until 
his  attention  was  called  to  it.  His  in¬ 
clination  at  first  would  be  to  furnish 
an  alibi  to  prove  he  was  correct,  until 
reminded  of  their  frequency. 

A  certain  copy-reader  of  undoubted 
ability  had  a  peculiar  slant  on  the  rela¬ 
tive  applications  of  “when”  and  “while,” 
and  invariably  he  used  them  wrongly. 
When  criticized  he  contended  that  he 
had  been  taught  that  “when”  was  a 
passage  of  time  and  “while”  was  a  point 
of  time.  Another  of  his  vagaries  was  a 
little  more  singular.  When  two  per¬ 
sons  were  mentioned  and  the  second 
was  referred  to  individually  as  “the 
latter,”  he  would  always  add  the  word 
“man,”  in  spite  of  its  redundancy,  no 
less  than  its  absurdity.  When  remon¬ 
strated  with,  his  justification  was  that 
he  was  taught  that  an  adjective  must 
always  have  an  object.  Under  the  circum¬ 
stances  it  was  scarcely  worth  while  ar¬ 
guing  a  point  of  grammar  with  him. 
But  to  sound  him  out  further,  he  was 
asked  what  rule  he  would  follow  if 
“the  latter”  referred  to  a  man  and 
woman.  “Make  it  ‘the  latter  persons’.” 

Not  infrequently  newspaper  owners 
acquire  fanciful  notions,  or  permit  them 
to  be  wished  on  them  by  some  one  who 
claims  to  be  an  expert  in  making  over 
the  English  language,  and  right  out  of 
the  box  comes  a  set  of  nice  new  rules 
to  upset  the  equilibrium  of  those  editors 
and  reporters  who  thought  they  also 
knew  something  about  the  language 
they  were  supposed  to  employ.  Elliott 
F.  Shepard,  when  he  bought  the  Mail 
&  Express  to  play  with,  promulgated 
a  set  of  rules,  the  principal  of  which 
was  the  order  to  spell  the  names  of  for¬ 
eign  cities  in  their  native  way.  Thus 
Rome  must  be  Roma,  Vienna  Wien, 
etc.,  topped  off  with  Elsass-Lothringen 
for  Alsace-Lorraine.  How  he  would 
have  reveled  over  Czechoslovak  towns! 
James  Gordon  Bennett  likewise  in¬ 
dulged  in  orthographical  vagaries  that 
kept  cables  busy.  'The  idea  of  variety 
in  expression  didn’t  appeal  to  him ;  lan¬ 
guage  was  a  rigid  formula,  and  a  word 
meant  one  thing  only.  One  must  never 
use  “over”  for  “more  than,”  so  that  a 
sentence  would  read,  “The  figure  named 
was  more  than  4  per  cent  more  than 
the  previous  rate.”  Never  use  “past” 
for  “last”;  “ex”  must  be  written  “for¬ 
mer,”  but  this  was  afterward  modified 
in  a  way  that  left  all  hands  guessing 
what  form  was  to  be  employed.  One 
never  departed  for  Europe;  he  left.  He 
who  departs  is  dead.  A  man  was  not 
a  guest  of  a  hotel ;  he  was  a  patron. 
Nor  should  he  be  honored  as  a  “week¬ 
end”  guest  at  a  country  house :  he  was 
simply  a  “guest.”  A  bas  the  “week¬ 
end”!  If  you  went  out  to  shoot  birds 
or  rabbits,  you  were  a  gunner;  but  if 
you  followed  the  hounds,  you  were  a 
hunter.  Do  you  acquire  the  subtle  dis¬ 
tinctions?  These  and  a  farrago  of 


other  ipse  dixits  may  not  have  meant 
much  in  the  literary  uplift,  but  they 
kept  Mr.  Bennett’s  editors  on  the  jump 
to  preserve  their  jobs.  A  lapse  from 
the  perpendicular  meant  decapitation. 

But  with  all  the  systems  of  improved 
language  for  the  benefit  of  copy-editors, 
and  all  the  stuff  that  passes  for  copy- 
rpding,  it  is  hardly  correct  to  say  that 
Umes  have  changed  from  the  olden 
days  and  that  there  are  no  longer  any 
lionest-to-goodness  copy-readers.  Sucii 
a  statement  implies  that  in  “the  good 
old  days”  there  were  no  bad  copy- 
readers  ;  which  is  manifestly  untrue — 
else  why  did  John  say,  “The  poor  al¬ 
ways  ye  have  with  you”?  It  is  some¬ 
times  claimed  for  the  poor  quality  of 
copy-reading  that  too  much  work  is 
shouldered  nowadays  on  too  few  men. 
That  may  be  true,  in  a  sense;  but  it  is 
a  fact  that  a  good  copy-reader  who 
knows  his  business  is  not  disconcerted 
by  having  work  piled  up  on  him.  He 
just  does  it— that’s  all.  At  the  same 
time  another  reader  at  the  same  table 
will  sweat  blood  over  a  very  little  work. 
An  unfamiliar  word  or  a  strange  locu¬ 
tion — and  he  is  up  in  the  air.  He  mis¬ 
understands  its  import,  and  he  throws 
the  story  completely  out  of  line  by  his 
ignorance.  The  proofreader  may  dis- 
covc  his  fault,  though  the  chances  are 
much  against  it  if  the  matter  is  in¬ 
volved. 

Also,  the  sins  of  omission  are  no 
less  devastating  than  those  of  commis¬ 
sion.  In  the  former  may  be  placed 
queer  handwriting.  No  copy-book  ever 
showed  examples  of  capital  letters  such 
as  some  head-writers  formulate,  and  it 
is  certain  they  never  studied  that  branch 
of  their  business.  Every  man  who  has 
to  do  with  newspapers  in  the  way  of 
preparing  “copy”  becomes  aware  sooner 
or  later  of  what  a  linotype  operator  can 
do  to  poor  manuscript,  particularly 
where  personal  names  are  concerned. 
No  combination  of  consonants  is  too 
weird  for  the  linotyper  to  construct  out 
of  his  fanciful  reading  of  strange  hiero¬ 
glyphics  called  handwriting.  Once  a 
city  editor  named  Shanks,  on  the  old 
Tribune,  had  the  good  sense  to  recog¬ 
nize  this,  and  he  established  a  rule  that 
reporters  and  head-writers  must  always 
print  a  personal  name.  But  most  copy- 
readers  seem  constitutionally  unable,  or 
too  careless,  to  consider  the  obvious, 
and  so  continue  to  turn  out  bad  “copy” 
and  worse.  In  this  subhead. 

Perish  in  Fire  That  Destroyed  One  Lee 
Institution, 

it  will  scarcely  be  credited  that  “One 
Lee”  should  have  been  “Quebec.”  Not 
even  a  front-line  mind-reader  could 
have  made  anything  but  “One  Lee”  out 
of  what  was  written.  The  same  head- 
writer  did  quite  as  well  with  another 
subhead  that  resulted  in  this: 

Mayor  Thompson  Assailed  by  United 
Lonelies. 

“Lonelies”  was — or  should  have  been — 
written  “Societies.” 

Nevertheless,  even  typewritten  mat¬ 
ter  is  sometimes  badly  mangled  in  the 
process  of  typesetting  where  a  copy- 
reader  fusses  too  much  with  it.  Long- 
hand  writing,  when  particularly  bad, 
must  be  carefully  studied  tO'  obtain 
some  notion  of  its  content,  and  such 
care  will  assure  a  fairly  good  render¬ 
ing,  though  the  work  is  slowed  up  tre¬ 
mendously;  and  where  a  script  has  to 
be  studied  laboriously  word  for  word 
there  is  sure  to  occur  some  contretemps 
of  expression.  A  dramatic  critic  whose 
handwriting  was  more  like  a  billowing 
wave  than  chirography  was  giving  his 
view  of  a  production  of  "A  Midsummer- 
Night’s  Dream”  by  Augustin  Daly.  He 
wrote:  “It  was  a  fine  spectacle:  but 
even  in  that  it  had  its  lapses,  such  as 
a  crescent  moon  rising  in  a  western 
sky.”  The  printer  could  make  nothing 
of  it  but  a  “concert  room  rising  in  a 
western  sky,”  and  the  proofreader  was 
equally  unfortunate.  The  critic’s  own 
proof  with  correction  came  just  in  time 
to  save  the  crescent  moon. 

Ill  luck  in  odd  numbers  may  be  a 
reason  for  dropping  a  man’s  surname  to 
replace  it  with  a  middle  name,  as  copy- 
readers  frequently  do  when  it  is  neces¬ 
sary  to  rewrite  portions  of  a  story. 


So  William  Roberts  McHenry  might  be 
surprised  to  see  himself  referred  to  as 
Mr.  Roberts,  unless  he  knew  that  a 
hard-working  copy-editor  is  not  sup¬ 
posed  to  remember  back  beyond  the  line 
he  is  writing  on.  Perhaps  the  man 
himself  may  be  to  blame  for  getting 
into  the  news  with  three  names.  At 
that  he  may  be  more  fortunate  than  old 
man  Morgan  in  President  Wilson’s 
swing  around  the  circle  making  pre¬ 
paredness  speeches.  On  that  occasion 
Joe  Cannon  declared,  among  other 
things :  “Then  it  will  be  determined 
whether  the  trip  is  for  real  prepared¬ 
ness  or  whether  it  is  to  be  a  ‘good 
enough  morgan’  for  the  coming  cam¬ 
paign.”  With  a  lower-case  “m  ”  that 
phrase  must  have  seemed  queer  at  first 
glance  to  a  copy-reader  without  his¬ 
torical  background;  but  he  was  re¬ 
sourceful,  and  came  through  with  “a 
giXKl  enough  margin.”  Whether  it 
made  good  enough  sense  was  something 
else  again. 

Though  legible  writing  is  important 
ill  headings,  as  has  been  shown,  it  may 
not  always  serve  its  purpose  exactly, 
as  this  sample  shows: 

SMALLEST  PENKNIFE 

Made  by  Jeweler,  It  WelRhe  One-Third 
of  Ton 

For  the  “smallest  penknife,”  that  must 
have  been  some  burden  when  used  to 
trim  a  fingernail.  However,  the  head- 
writer  was  wool-gathering  like  the 
chap  regardless  of  sleep.  But  believe  it 
or  not,  it  should  have  been  one-third 
of  a  grain. 

The  common  purpose  of  a  heading  is 
to  say  as  much  in  a  few  words  as  is 
consistent  with  clarity  and  good  taste. 
But  a  "few  words”  may  bring  their 
own  problems  of  nonsense,  as  in  these 
two  specimens: 

BLOWS  L’P;  300  CASUALTIES 

.Munitions  Factory  at  HennlnRsdorf  Ono 
of  Worst  Since  War  Began 

POLICE  MEET  INSCR.4NCE  MEN  IN 
WAR  ON  THIEVES 

Conference  to  Stop  Increasing  Burglaries 
Will  B«  Followed  by  Others 
The  story  didn't  explain  why  other 
burglaries  should  follow  the  conference. 

A  little  learning  may  be  a  dangerous 
thing,  as  Pope  said,  but  it  should  come 
handy  in  a  pinch.  One  may  know  no 
other  language  than  his  own,  and  that 
only  imperfectly ;  yet  in  the  course  of 
one’s  experience  some  foreign  words 
become  familiar  enough  to  be  recog¬ 
nized  whenever  they  come  over  the 
horizon.  For  example,  one  learns  the 
meaning  of  hoi  polloi,  senor,  monsieur, 
and  a  lot  of  other  words  like  that.  The 
test  comes,  though,  when  one  has  to  put 
this  knowledge  to  practical  use,  and 
when  that  fails,  your  copy -editor  is 
sunk.  Among  the  foreign  automobile 
manufacturers  who  established  branches 
in  this  country  were  Renault  Freres, 
and  Fernaud  Renault  was  the  New 
York  representative.  When  he  returned 
to  France  and  died  in  Paris,  news  of 
his  death  was  cabled  to  the  office  here 
and  a  little  biographical  sketch 
furnished  to  the  press.  And  this  is  the 
head  one  editor  wrote  over  it : 

FRERES’S  PARTNER  DE.\D 

Ue  Was  One  of  the  Heads  of  Automobile 
Industry 

Why  any  man  who  rises  to  the  impor¬ 
tance  of  a  copy-editor  should  not  know 
any  more  French  than  was  indicated  by 
that  head  can  only  be  answered  by  a 
shrug.  Learning  was  absent  that  time; 
but  here  it  came  out  in  shining  armor, 
with  visor  up  and  looking  full  in  the 
face  of  things. 

The  occasion  was  a  reception  in 
Washington,  and  among  the  guests  was 
the  wife  of  the  Brazilian  Ambassador, 
to  whom  the  correspondent  referred  as 
Mme.  Now  that  copy-reader  knew  his 
Portuguese,  and  Mme.  could  not  get 
past  him.  So  over  it  he  carefully  and 
distinctly  wrote  Senhora,  and  though  he 
made  a  perfect  “n,”  he  feared  the  com¬ 
positor  would  make  it  a  “u.”  A  stroke 
over  the  letter  would  settle  that;  then 
there  was  the  possibility  that  the  printer 
would  go  wrong  in  some  other  way,  and 
(Continued  on  Page  43) 
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NRA  BUYING  PROGRAM  OFFERS  PRESS 
BIG  OPPORTUNITY,  SAYS  SPEAKER 

But  True  Values,  Not  Mere  Hurrah,  Must  Be  Foundatimi,  Garvin 
P.  Taylor  Tells  New  Jersey  Institute — Daily  and 
Weekly  Awards  Made  at  Rutgers 


EWSPAPERS  which  have  pursued 
the  policy  oi  selliug  small  XRA 
space  cards  came  in  tor  sharp  criticism 
by  Garvin  P.  Taylor,  president  of  the 
New  Jersey  Press  Association,  in  his 
address  of  welcome  to  the  more  than 
100  newspapermen  gathered  at  Rutgers 
University  Oct.  9  for  the  twelfth  an¬ 
nual  New  Jersey  Newspaper  Institute. 

“Such  card  spaces  are  only  a  means 
of  selling  a  lot  of  hurrah  which  is 
against  the  spirit  of  the  NR.\,’’  said 
Mr.  Taylor. 

"Newspapers  that  are  pursuing  such 
a  policy  are  opening  themselves  to  criti¬ 
cism.”  he  continued  as  he  appealed  to 
the  publishers  and  editors  to  make  the 
most  of  the  new  “Buy  Now”  campaign 
which  opened  the  same  day. 

“This  new  campaign  opens  up  a  won¬ 
derful  opportunity  to  the  newspapers,” 
he  said,  “but  lirst  of  all  the  offers  must 
represent  true  value  that  will  indiKe 
people  to  buy.  The  newspapers  will 
come  in  for  their  rightful  share  of  ad¬ 
vertising  if  they  follow  such  a  policy.” 

In  the  exhibit  judged  by  Professor 
Walter  Stemmons  of  Connecticut  State 
College,  the  Asbury  Park  Sunday  Press 
was  awarded  first  place  for  general  ex¬ 
cellence  among  daily  and  Sunday  news¬ 
papers.  A  similar  award  for  weekly 
and  semi-weekly  papers  went  to  the 
Montclair  Times. 

The  detailed  exhibit  awards  follow. 

Weekly  and  semi-weekly:  Qass  1, 
front  page — Caldwell  Progress,  H'est- 
field  Leader,  Mount  Holly  Herald. 

Class  2,  editorial  page — Washington 
Star,  Ocean  City  Sentinel-Leader,  Mer- 
chantzille  Community  News. 

Class  3,  classified  advertising — Hun¬ 
terdon  County  Democrat,  Montclair 
Times,  Red  Bank  Register. 

Class  4,  sports  page— Montclair 
Times,  Westfield  Standard,  Rahway 
Record. 

Daily  and  Sunday:  Class  5,  front 
page — Camden  Evening  Courier,  Asbury 
Park  Sunday  Press,  Asbury  Park  Even¬ 
ing  Press. 

Class  6,  editorial  page — Camden  Cou¬ 
rier  Post,  Newark  Ncios,  Asbury  Park 
Sunday  Press. 

Class  7,  classified  advertising — New¬ 
ark  Evening  Neios,  Plainfield  Courier 
Netis,  Jersey  Observer. 

Class  8,  sports  page — Trenton  Sun¬ 
day  Times-Advertiser,  Newark  Sutiday 
Call,  .dsbury  Park  Press. 

Class  9,  agricultural  news — French- 
tozvn  Delaware  Valley  News,  Hunter¬ 
don  County  Democrat,  Camden  Courier 
Post. 

Class  10,  general  excellence,  weekly 
and  semi-weekly,  Montclair  Times. 

Class  11,  general  excellence,  daily  and 
Sunday — Asbury  Park  Sunday  Press. 

In  the  general  excellence  field  the 
Newark  Evening  News,  which  received 
honorable  mention,  was  characterized  b> 
Professor  Stemmons  as  “a  marvelously 
fine  job  of  printing.” 

The  Camden  Courier  Post  took  its 
first  place  for  editorial  page  “despite 
the  fact  that  it  had  a  Walter  Winchell 
column." 

“The  main  criticism  of  the  sports 
pages.”  said  Prof.  Stemmons.  “is  that 
while  they  have  a  tremendous  amount 
of  material,  a  good  many  of  the  pages 
are  thrown  together  rather  carelessly." 

Although  the  Bergenfield  Interhoro 
Review  did  not  place  in  the  field  of 
agricultural  news  it  received  special 
comment  for  its  page  devoted  to  home 
economics  materials. 

Qarification  of  the  newspaper  code 
situation  is  believed  near  at  hand,  said 
Howard  Palmer,  editor  and  manager  of 
the  Greenwich  (Conn.)  Press,  at  the 
afternoon  session  of  the  institute.  There 
were,  he  said,  as  many  as  20  different 
codes  for  the  graphic  arts  industry  dis¬ 
cussed  in  a  conference  at  Washington 
on  S^.  18,  giving  rise  to  wide  divisions 
of  opinion. 


“Either  it  was  wages,  working  con¬ 
ditions,  trade  practices,  or  something 
else  which  balked  every  effort  to  reach 
an  agreement,"  Mr.  Palmer  stated. 

In  an  effort  to  come  to  an  agree¬ 
ment  concerning  wages,  a  new  idea  has 
been  proposed,  said  Mr.  Palmer.  The 
new  proposal  is  a  sliding  scale  for 
skilled  workers  in  place  of  the  40 
cents  per  hour  minimum  wage,  to  be 
measured  according  to  the  amount  of 
business  done  by  various  establish¬ 
ments.  The  minimum  wage,  he  said,  is 
set  at  75  cents  by  the  new  suggestion 
for  cities  of  and  above  25,000  popula¬ 
tion,  and  for  printing  establishments 
located  in  smaller  cities  and  towns  the 
wage  scale  decreases  to  a  minimum  of 
40  cents  an  hour. 

Franklin  Millman,  chief  of  the  New 
Jersey  Associated  Press  bureau,  was 
unable  to  attend  the  institute  because 
of  illness  and  his  address,  “Handling 
New  Jersey  News  Under  the  New 
Deal,”  was  delivered  by  Samuel  C. 
Blackman,  acting  chief  of  the  Trenton 
bureau.  Associated  Press. 

Economics  and  finance  have  sup¬ 
planted  crime  in  news  value  as  a  result 
of  conditions  attendant  upon  the  New 
Deal,  said  Blackman.  Everyone,  he 
asserted,  is  touched  somehow  by  the 
happenings  of  business  and  government, 
and  as  a  result  such  topics  are  import¬ 
ant  as  news  elements. 

Leonard  Dreyfuss,  president  of  the 
Dreyfuss  Advertising  Age-cy  of  New 
York  and  also  head  of  the  United  .Ad¬ 
vertising  Corporation,  discussed  "The 
Outlook  for  Advertising.” 

J.  E.  Hasenack,  circulation  manager 
of  the  New  York  Sun,  who  has  made  a 
special  study  of  scientific  circulation 
methods,  spoke  on  “Lights  on  the  New 
Deal.” 

Some  of  the  old-time  Western  spirit 
injected  into  the  new  deal  was  recom¬ 
mended  by  Harold  J.  Learoyd,  night 
editor  of  the  New  York  Times. 

“W'e  have  more  culture  today.”  Mr. 
Learoyd  asserted,  “but  we  aren’t  as 
aggressive  as  we  used  to  be.  We  are 
getting  a  little  too  soft-hearted.  When 
a  paper  gets  too  cultured,  it  begins  to 
play  down  crime,  and  crime  news  is  both 
interesting  and  valuable  to  the  puMic.” 

After  the  speech  by  Dreyfus  two  sec¬ 
tional  meetings  were  held:  one  for  pub¬ 
lishers  of  dailies,  and  the  other  for  pub¬ 
lishers  of  weeklies.  John  Borg  of  the 
Hackensack  Bergen  Ez’ening  Record 
presided  over  the  meeting  of  pufilishers 
of  dailies;  Garvin  P.  Taylor  was  the 
chairman  of  the  weekly  section  meeting. 

The  conference  ended  with  a  banquet 
at  Cooper  Hall,  New  Jersey  College  for 
Women,  at  which  United  States  Sena¬ 
tor  Barbour  was  the  guest  speaker. 

President  Robert  C.  Clothier  of  Rut¬ 
gers  greeted  the  delegates  at  the  dinner. 
Dr.  .Allen  Sinclair  Will,  head  of  the 
university’s  department  of  journalism, 
spoke  on  newspaper  employment  in  New 
Jersey. 

A  non-partisan  liquor  commission, 
modified  convention  nominations  in  state 
elections  and  the  Federal  public  works 
program  were  discussed  by  Senator 
Barbour. 

“I  have  never  been  an  advocate  of 
the  direct  primary  in  the  sense  we  use 
it  in  New  Jersey,”  the  Senator  said. 
“When  I  was  appointed  to  succeed  the 
late  Dwight  W.  Morrow  I  stated  that 
I  did  not  believe  in  the  direct  primary 
as  it  worked  out  in  New  Jersey.  I 
was  greatly  criticized  for  it  then,  but  I 
have  never  changed  mv  opinion.  I  am 
as  strongly  of  that  opinion  today  as 
I  ever  have  been.” 

Nomination  by  coventions  subject  to 
direct  vote  on  demand  of  the  people 
is  Barbour’s  solution  of  what  he  terms 
the  failure  of  the  direct  primary. 

Tw’o  silver  cups,  grand  prizes  for 
general  excellence  in  the  annual  news¬ 


paper  exhibit,  were  presented  by  Prof. 
Stemmons  at  the  banquet  to  the  Asbury 
Park  Sunday  Press  and  Montclair 
Times. 

The  cup  for  general  excellence  hav¬ 
ing  been  permanently  awarded  the 
Newark  Evening  News,  winner  for  the 
third  time  last  year,  a  new  cup  was 
given  by  the  News  for  competition,  the 
presentation  being  made  by  Eugene  W. 
Farrell,  business  manager,  and  Harry 
G.  Kallop,  circulation  manager. 

Garvin  P.  Taylor  of  the  Montclair 
Times,  president  of  the  press  associa¬ 
tion,  was  general  chairman  of  the  In¬ 
stitute.  He  has  been  named  chairman 
of  the  newspaper  division  of  the  NRA 
in  this  state  by  Colonel  J.  Lester  Eis¬ 
ner,  head  of  the  State  Recovery  Board, 
and  told  of  the  NR.A  Buy  Now  cam¬ 
paign  launched  in  New  Jersey  yesterday. 


KANSAS  EDITORS’  MEETING 

Kansas  Editors’  Roundtable  will  be 
held  Oct.  27  and  28  at  the  University  of 
Kansas,  Lawrence.  Professor  L.  N. 
Flint,  head  of  the  journalism  depart¬ 
ment  at  the  University  of  Kansas,  is  in 
charge  of  the  program.  The  editors  and 
their  families  will  witness  the  Kansas 
University-Kansas  State  football  game 
as  the  guests  of  the  University  of  Kan¬ 
sas  Athletic  Association. 


CHICAGO  “BUY  NOW’’  DRIVE 

State  Street  Merchants  Join  in  Pro. 
moting  Fall  Sales 

ISfiteial  to  Eorros  &  Publisher) 
Chicago,  Oct.  9— In  keeping  with  tlx 
NRA  “Buy  Now”  campaign,  Statt 
.street  merchants  this  week  joined  it 
the  lOOth  anniversary  week  celebratiot 
in  connection  with  “Chicago  Week”  jj 
-A  Century  of  Progress.  Backed  bj 
heavy  advertising  in  local  newspapers, 
radio,  direct  mail  and  posters,  the  mer 
chants  are  staging  special  sales  events 
trom  today  to  Saturday. 

The  State  Street  Council  has  invitwi 
the  co-operation  of  Chicago  merchants 
to  install  special  window  displays 
streamers,  pennants  and  posters  to 
stimulate  public  interest. 

In  addition  to  the  centennial  appeal 
the  State  street  merchants  are  tying  m 
with  the  NRA  call  to  put  across  the 
"Buy  Now”  movement  and  thereby 
loosen  the  purse  strings  of  the  buyinj 
oublic 


DAILY  34  YEARS  OLD 

The  Anderson  (S.  C.)  Daily  Mail 
celebrated  the  34th  anniversary  of  hs 
founding  Oct.  6  with  a  32-page  edition 
Wilton  E.  Hall  is  publisher  and  R 
Glover  Miller  is  editor. 


WEAVING  THE  WORLD  OF  SPEECH 


Daily,  as  upon  a  magic  loom, 
the  world  is  bound  together 
by  telephone. 

In  and  out  of  the  switchboard 
move  the  cords  that  intertwine 
the  voices  of  communities  and 
continents.  Swiftly,  skilfully,  the 
operator  picks  up  the  thread 
of  speech  and  guides  it  across 
the  miles. 

She  moves  a  hand  and  your 
voice  is  carried  over  mountains 
and  to  lands  across  the  seas. 
London,  Paris,  Berlin — Madrid, 
Rome,  Bucharest — Capetown, 
Manila,  Sydney — Lima,  Rio 


J aneiro  and  Buenos  Aires — these 
and  many  other  cities  overseas 
are  brought  close  to  you  by 
telephone. 

Every  day  go  messages  vital 
to  the  interests  of  nations,  the 
course  of  international  business, 
and  the  affairs  of  individuals. 

Great  progress  has  been  made 
in  the  past  few  years  in  extend¬ 
ing  the  scope  of  this  service,  in 
speeding  connections  and  in  giv¬ 
ing  clear  transmission.  Today, 
more  than  90%  of  the  world’s 
telephones  are  within  reach  of 
your  Bell  telephone. 


AMERICAN  TELEPHONE  AND  TELEGRAPH  COMPANY 
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SHOPP1IVO...A  very  typical  lady 
she  is  .  .  .  reading  her  newspaper  before  she 
buys.  Newspapers  give  you  the  only  real  ap¬ 
proach  to  Southern  buyers.  They  are  read  and 
relied  upon  by  practically  100%  of  all  white 
families.  No  other  medium  and  no  combin¬ 
ation  of  media  can  approach  that  coverage. 

From  Oklahoma  and  Texas  to  the  Atlantic 
Coast,  the  South  today  has  spending  money. 
Sales  figures  are  showing  substantial  gains. 
Newspapers  alone  can  give  you  your  share  of 
this  responsive  loyal  market.  If  you  are  not 
in  newspapers  you  are  not  in  the  South. 


4  SIMPLE  FACTS 

About  Southern 
Newspaper  Coverage 

9  Practically  lOO'^  coverage  of  white 
families. 

9  Circulation  of  other  media  not  com¬ 
parable  in  size  or  productivity. 

9  Southern  market  represents  ideally 
balanced  agricultural  and  industrial 
income. 

9  tow  linage  rates  enable  you  to  work 
markets  intensively. 

Detailed  information  on  Southern 
markets  is  available  from  Southern 
Newspaper  Publishers’  Association, 
P.  O.  Box  468,  Chattanooga,  Tenn. 


SOUTHERN  NEWSPA 


HERS’  ASSOCIATION 
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NATIONAL  DISTILLERS 
APPOINTS  AGENCY 


TranS'Europa  Corporation  Ready 
with  Coa*t-to-Coaat  Campaign 
Seeking  Liquor  Orders 
from  Consumers 


National  Distillers  Products  Corpora¬ 
tion,  52  William  street,  New  York  City, 
which  controls  a  large  part  of  the 
domestic  distilling  industry,  this  week 
announced  appointment  of  Erwin, 
Wasey  &  Co.,  Inc.,  New  York,  as  its 
advertising  agency.  The  announcement 
obviously  indicate  that  National  Dis¬ 
tillers  is  making  preparations  for  an  ad¬ 
vertising  and  sales  campaign  which  is 
considered  certain  to  run  into  large 
figures. 

At  the  same  time  it  was  announced 
that  Penn-Maryland  Company,  Inc.,  had 
named  Fertig,  Slavitt  &  Gaffney,  Inc., 
New  York,  to  handle  that  company’s 
gin  advertising. 

Retail  advertising  of  liquor  for  de¬ 
livery  after  repeal  of  prohibition  will 
spread  into  a  dozen  cities  from  coast  to 
coast  on  Sunday,  Oct.  15,  when  the 
Trans-Europa  Corporation,  New  York, 
publishes  a  six-column  newspaper  ad¬ 
vertisement  quoting  prices  and  soliciting 
orders  from  consumers  for  a  long  list  of 
European  wines,  whisky,  gin,  and  other 
liquors.  The  copy  appeared  in  New 
York  Oct.  11.  It  is  placed  through  the 
William  H.  Rankin  Company,  New 
York,  where  it  was  said  this  week  that 
the  list  of  cities  had  not  been  made 
definite. 

The  copy  is  similar  to  that  published 
last  week  by  Park  &  Tilford,  but  the 
latter  company  plans  to  confine  its  ad¬ 
vertising  to  New  York  until  repeal  is 
an  accomplished  fact.  The  Trans- 
Europa  copy  made  a  point  of  not  asking 
for  deposits  on  orders,  but  did  ask  for 
bank  references. 

Previous  Trans-Europa  copy  had  con¬ 
cern^  itself  primarily  with  obtaining 
distributors. 

Ne.xt  Sunday’s  advertisement  will  be 
followed  up,  according  to  W.  J.  Afac- 
Innes,  of  the  Rankin  Agency,  by  other 
advertising  on  a  substantial  scale,  and 
the  schedule  will  be  extended  to  addi¬ 
tional  cities.  In  adding  newspapers  to 
the  schedule,  the  agency  will  their 
aid  in  obtaining  distribution. 

Another  important  advertising  cam¬ 
paign  getting  under  way  is  that  of 
Mouquin,  Inc.,  New  York,  which  in  pre¬ 
prohibition  days  was  a  leading  figure  in 
the  wine  industry.  Schedules  are  being 
prepared  by  J.  P.  Muller  &  Co.,  New 
A  ork  agency,  and  a  campaign  is  ex¬ 
isted  to  start  about  Nov.  1.  Pre¬ 
liminary  copy  has  already  appeared  in 
New  York. 

Several  lesser  announcements  have 
been  published  principally  by  firms  con¬ 
trolling  European  brands  who  are  seek¬ 
ing  distributors  in  this  country.  Bloom- 
ingdale’s  department  store.  New  York, 
took  space  to  announce  that  after  repeal 
it  will  handle  a  complete  line  of  fine 
w-ines  and  liquor,  and  that  information 
atout  prices  and  deliveries  may  be  ob- 
tained  at  an  order  desk  already. 


CAMPAIGN  A  SUCCESS 

With  10,000  installations  of  gas  heat¬ 
ing  equipment  in  ten  weeks,  the  gas 
house-heating  advertising  campaign 
sponsored  by  gas  companies  of  Chicago 
and  northern  Illinois,  is  being  closely 
watch^  by  the  entire  gas  industry,  it 
was  disclosed  at  the  American  Gas  As¬ 
sociation  convention  in  Chicago  last 
week.  Newspaper  advertising  is  the 
backbone  of  the  campaign  which  will 
continue  through  to  next  year. 


DESIGNED  PARTY  EMBLEM 

The  emblem  of  an  emblazoned  key 
has  been  designed  for  Joseph  V. 
McKee’s  Recovery  Party  in  the  New 
York  City  election  by  Art  Randel  for 
Bromiley-Ross,  Inc.,  New  York  Agency. 
The  emblem  will  be  seen  in  newspaper, 
outdoor  and  direct  mail  advertising  be¬ 
tween  now  and  Nov.  7. 


Editor  &  Publisher 

CUNNINGHAM  TO  DETROIT 

Frank  Cunningham,  Chicago  Daily 
Times  mechanical  superintendent,  has 
joined  the  Detroit  Free  Press  in  a  sim¬ 
ilar  capacity.  Cunningham  was  honored 
by  Daily  Times  associates  at  a  farewell 
party  given  at  the  Hotel  Sherman,  Chi¬ 
cago,  Oct.  7.  William  Badger,  assistant 
mechanical  superintendent,  succeeds 
Cunningham  at  the  Daily  Times. 


HERALD  TRIBUNE  WINS 
$500,000  SUIT 

Story  Published  in  1928  Concerning 
Finances  of  D.  W.  von  Bremen 
Held  ‘‘Fair  and  True” 

Report 


The  trial  of  the  action  brought  by 
Daniel  W.  von  Bremen  of  Whitestone, 
L.  I.,  against  the  New  York  Herald 
Tribune,  to  recover  $500,000  dama^c.s 
for  alleged  libel,  ended  last  Fridav  with 
a  verdict  for  the  defendant.  The  ar¬ 
ticle  complained  of,  which  was  pub¬ 
lished  in  the  Herald  Tribune  on  Dec. 
2.  1928,  reported  the  arrest  of  von 
Bremen  in  a  civil  action  on  charges  of 
fraud. 

The  charges  were  made  on  behalf  of 
more  than  eleven  banks  which  had 
loaned  $860,000  to  the  Indiana  Flooring 
Company,  of  which  von  Bremen  was 
president,  on  the  strength  of  a  credit 
statement  in  which  von  Bremen  falsely 
claimed  that  his  company  had  made  a 
profit  of  $266,000  in  1925,  whereas  the 
company  only  earned  $2,600  in  that 
vear.  The  banks  also  charged  that  von 
Bremen  had  defrauded  his  company  out 
of  $175,000  through  the  device  of  a  pre¬ 
tended  gift  of  the  business  to  his  em¬ 
ployes,  which  was,  in  reality,  merely  a 
trick  to  get  the  cash  out  of  the  corpo¬ 
ration  through  legal  forms. 

\'^on  Bremen  admitted  on  cross-ex¬ 
amination  by  Macdonald  DeWitt,  of 
counsel  for  the  defendant,  that  while 
he  had  characterized  the  transaction  at 
the  time  as  “a  most  unusual' and  gen¬ 
erous  gift,”  in  retrospect  he  could  not 
say  the  so-called  gift,  which  was  really 
a  sale  of  his  stock  to  the  employes, 
was  “generous”  inasmuch  as  the  price 
per  share  to  the  employes  was  substan¬ 
tially  the  same  as  von  Bremen  had  re¬ 
ceived  when  he  sold  other  shares  to 
the  public. 

The  defense  of  the  Herald  Tribune 
was  that  the  article  complained  of  was 
a  fair  and  true  report  of  judicial  pro¬ 
ceedings  and  that  the  banks’  charges 
against  von  Bremen  were  well  founded. 
The  jury  upheld  these  defenses.  Stanley 
A.  Fowler  and  Thomas  L.  Zimmerman 
were  counsel  for  plaintiff,  and  Mac¬ 
donald  DeWitt  and  Harold  L.  Cross 
were  counsel  for  the  defendants.  Von 
Bremen  also  brought  suits  against  the 
Nero  York  Times  and  the  New  York 
World  for  similar  articles  but  the 
Herald  Tribune  case  was  the  first  of 
the  von  Bremen  series  of  suits  to  be 
tried. 


Cline  -  Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  ccmtrol 
is  used  by 

Denver  Rocky  Moun¬ 
tain  News 

Denver,  Colo. 

Atk  th»m  about  it 
CLINE  ELEC.  MFa  CO. 
Chicago:  111  West  Washington 
Street 

New  Yorks  Daily  Newt  Bldg. 

221  East  42nd  SL 
San  Francisco:  First  National 
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ADVERTISER  WILL  USE 
ONLY  NRA  PAPERS 

Paris  Medicine  Co.  Announces  Plan 
to  Cancel  Schedules  in  All 
Publications  Not  Flying 
Blue  Eagle 

(By  telegraph  to  Editor  &  Publisher) 

St.  Louis,  Oct.  11 — Effective  Nov.  1, 
the  Paris  Medicine  Company  of  St. 
Louis  will  cancel  its  advertising  in  all 
publications  which  on  that  date  are  iiQt 
members  of  the  NRA,  according  to  an¬ 
nouncement  by  H.  B.  Goldsmith,  vice- 
president  and  general  manager  of  the 
company,  who  added : 

“This  holds  gootl  for  all  products 
advertised  by  us :  Bromo  Quinine,  Pazo 
Ointment,  (Proves  Chill  Tonic,  Groves 
Nose  Drops,  Videx,  etc.,  and  it  extends 
to  all  publications  on  the  list  for  any 
or  all  of  these  items.  The  Paris  Medi¬ 
cine  Company  is  taking  this  step  as  a 
duty  it  believes  it  owes  the  country  as 
a  whole  and  in  particular  to  President 
Roosevelt’s  National  Recovery  .Admin¬ 
istration.  We  realize  that  in  some  cases 
this  may  mean  a  sacrifice  for  us  but 
‘we  do  our  part’  means  that  everyone 
should  do  his  part,  and  .the  Paris 
Medicine  Company  insofar  as  it  can 
is  going  to  see  that  it  supports  only 
those  who  are  willing  to  support  the 
cause  of  the  greatest  good  for  the  great¬ 
est  number. 

“.All  publications  who  do  not  display 
the  NRA  emblem  or  who  cannot  claim 
membership  by  Nov.  I,  will  be  sum¬ 
marily  dropped  from  the  list  and  no 
advertising  reinstated  until  the  publica¬ 
tion  has  become  a  code  member.” 


TO  DISCUSS  NRA  PROBLEMS 

American  Marketing  Society  to  Hold 

Conference  Oct.  26  in  New  York 

Marketing  problems  under  the  Na¬ 
tional  Recovery  Act  will  be  the  subject 
of  an  all-day  conference  to  be  held  by 
the  American  Marketing  Society  at  the 
Hotel  Roosevelt,  New  York,  on  Oct.  26. 
Among  the  speakers  who  will  consider 
distribution  problems  under  changed 
national  conditions  will  be  Dr.  Paul 
Nystrom,  of  Columbia  University,  Wroe 
Alderson,  and  Sherman  Rogers. 

At  a  luncheon  under  the  auspices  of 
the  Sales  Executives  Club,  the  speaker 
will  be  Daniel  C.  Roper,  Secretary  of 
Commerce. 

It  is  expected  that  Secretary  Perkins 
of  the  Department  of  Labor  or  one  of 
her  associates  will  discuss  the  revival  of 
industrial  purchasing  power  under  the 
NRA. 

The  conference  is  under  the  direction 
of  Dr.  L.  H.  H.  Weld,  national  presi¬ 
dent. 


ROY  DICKINSON  HONORED 


New  Printer*’  Ink  PublUher  Guest  k  \ 
New  York  Luncheon 

Roy  Dickinson  was  the  guest  of  Iwr- 
at  a  luncheon  given  by  James 
Brown,  president  of  Editor  &  Pa  | 
USHER,  at  the  Union  League  Club,  Ns  \ 
York,  Oct.  11,  to  mark  Mr.  Dickins(*'i  i 
recent  appointment  as  publisher  of  ^  | 
Printers'  Ink  Publications,  succeedij  ' 
the  late  John  Irving  Romer.  Otht  ^ 


guests  were: 

Howard  Davis,  business  manage 
Nezo  York  Herald  Tribune  and  prtSf 
dent  A.  N.  P.  A. ;  Kent  Cooper,  go- 
eral  manager  Associated  Press ;  Lincofc 
B.  Palmer,  general  manager  A.  S 
P.  A.;  Stuart  Pea^y,  manager  o; 
sales  and  distribution  analysis,  tb 
Borden  Company,  and  president  As» 
ciation  of  National  Advertisers;  Jane 
H.  McGraw.  Jr.,  vice-president  Mt 
Graw-Hill  Publishing  Company,  vi 
president  Associated  Business  Paps 
Paul  Cornell,  president  Geyer-lZonit 
Company,  Inc. ;  Edwin  S.  Friend^, 
business  manager  New  York  Sun  ig 
chairman  Bureau  of  Advertising,  A  K. 
P.  A.;  Richard  Lawrence,  presid* 
Bankers-Commercial  Security  C(g. 
pany;  Frederick  C.  Kendall,  editor 
Advertising  &  Selling;  John  Haan- 
ban,  publisher  Arts  &  Decorations  wi 
Stage;  Raymond  Hill,  president  ad 
editor.  Sales  Management;  Fritz  J. 
Frank,  chairman  United  Publishers  Oz- 
poration. 

Frank  Presbrey,  president  Frak 
Presbrey  Company ;  P.  L.  Thompson!- 
rector  of  public  relations  Western  Eke- 
trie  Company  and  president  Audit  Ba 
reau  of  Circulations;  J.  V.  Connol; 
general  manager  King  Features  Sjni- 
cate  and  International  News  Serria; 
Lee  H.  Bristol,  president  Bristol-Myw 
Company;  William  A.  Thomson,  i- 
rector  Bureau  of  Advertising,  A.  N.  P 
A. ;  Joseph  H.  Appel,  chairman  of  tk 
l)oard,  John  Wanamaker,  New  YoA 
Eugene  Forker,  publisher  New  Ym 
American;  John  Benson,  presida 
American  Association  of  Adverti^ 
Agencies;  Francis  L.  Wurzburg,  via- 
president  Conde  Nast  Publications, 
Roger  W.  Allen,  publisher  America 
Hatter  and  Millinery  Trade  Kevin: 
and  James  W.  Brown,  Jr.,  secretary  ot 
Editor  &  Publisher. 


AGENCY  APPOINTED 

The  Simonds  Machinery  Company 
San  Francisco  and  Los  Angeles,  manu¬ 
facturer  of  pumps  and  brewery  and 
winery  equipment,  has  appointed  tht 
Brewer-Weeks  Company,  general 
agency,  to  prepare  and  place  a  cam¬ 
paign  in  trade  publications  on  the  firm's 
various  lines. 
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Mechanically  Speakings 

If  you  start  with  a  Wood  Diy 
Mat  you  will  finish  with  lower 
cost  figures  because  molds  and 
casts  come  clean. 


In  Worcester^ 


you  will  find  proof  of  this  m 
the  papers  using  Wood  Mats. 


.WMC^TCHJ^^ELEGRAM  • 
rFiichiijjiO  iiVrrl 


Wood  Dry  Mats  -  THE  means  to  THE  end  -  Better  printed  pages 
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That  truck  of  yours  that  seemed  a  good  asset  at 
the  close  of  1931  may  be  losing  money  for  you  today! 

Check  up  —  and  see. 

Re-figure  your  1931  operating  costs  in  terms  of 
1933  dollars.  Keep  in  mind  the  effect  on  costs  that 
today's  new  business  conditions  have.  You’ll 
certainly  find  that  many  items  included  under 
operating  costs  have  moved  sharply  upward — 
more,  perhaps,  than  you  realize. 

Then — still  working  with  1933  dollars — compare 
these  corrected  costs  with  those  you  would  be 
paying  if  your  trucks  were  new.  Some  of  your 
present  equipment  will,  unquestionably,  bear 
the  comparison  well.  But  you  may  find  other 
trucks  in  your  fleet  that  you  could  trade-in  with 
benefit  to  your  purse! 

That’s  where  the  CMC  line  enters  into  your 
problem. 


The  CMC  Truck  and  Trailer  line  —  produced 
by  the  world’s  largest  builder  of  commercial 
vehicles  exclusively — is  so  complete  and  varied 
that  it  fits  every  hauling  requirement  from  Wi  to 
22  tons.  Each  model,  furthermore  has  proved  its 
ability  to  do  its  work  at  less  cost  per  ton-mile. 

CMC  power  plants  —  6-cylinder,  valve-in-head 
engines  of  the  most  modern  type  —  all  develop 
more  sustained  torque  per  cubic  inch  displacement 
than  any  other  engines  in  their  field  do.  And  the 
line  consists  of  six  engines  —  truck-engineered 
and  truck-built  for  truck  work  exclusively. 

Finally,  every  GMG  vehicle  —  because  of  the 
unmatched  facilities  of  General  Motors  Truck 
Company — is  fitted  exactly  to  the  job  for  which 
it  is  purchased. 

So  —  if  your  examination  of  operating  costs  un¬ 
covers  unprofitable  equipment  in  your  service, 
be  sure  to  investigate,  thoroughly,  the  GMG  line! 


MOTORS  TRUCK  COMPANY 


Timm  P«)rm«n(f  AvmlltUt  Through  Our  Owu  Y,  M.  A.  C 


PONTIAC  MICHIGATT, 
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PROFITABLE 
TRUCK  IN 
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WHAT  OUR  READERS  SAY 


SHOULD  NOT  BALK  AT  LABELS 

To  Editor  &  Publisher — Although 
Nelson  Kobrins,  in  his  letter  to  Editor 
&  Publisher,  disclaims  snobbery  as  the 
motive  oi  his  objection  to  a  newspaper 
men's  union,  what  lie  gives  as  a  basis 
for  his  objection  has  very  much  the 
elements  of  that  attitude.  And  he 
doesn't  improve  the  point  of  view  by 
advocating  “moral  suasion"  as  a  means 
of  combating  unfairness.  I  never  heard 
of  moral  suasion  getting  anything  for 
anybody  in  this  hard  boiled  world — and 
1  know  of  no  other.  Perhaps  Mr.  Rob¬ 
ins  does. 

What  I  think  is  the  real  obstacle  in 
Mr.  Robin’s  mind  over  the  subject  of 
unions  is  the  label  "labor.”  It  is  a 
natural  obsession,  and  1  can  sympathize 
with  him  in  his  attitude  up  to  a  certain 
point.  The  idea  of  professional  men 
being  classed  as  “laborers”  is  rather 
coarse,  and  a  sensitive  person  has  a 
right  to  resent  the  appellation.  But  to 
go  beyond  that  it  is  not  logical  to  con¬ 
fine  one’s  self  to  faults  of  a  misnomer. 
The  English  language  is  not  so  poor 
that  it  cannot  provide  a  better  name  for 
such  an  organization  as  Mr.  Broun  and 
his  colleagues  seek  to  propagate. 

For  many  years  there  was  pioneering 
among  the  actors  to  persuade  them  to 
organize  a  body  that  might  represent 
the  individual  in  correcting  abuses 
which  alone  he  was  impotent  to  over¬ 
come,  and  which  called  loudly  for  re¬ 
fora.  Again  and  again  the  attempt 
failed.  “Moral  suasion”  was  then 
thought  a  better  plan  for  moving  the 
bowels  of  compassion  in  the  managerial 
set-up — and  the  idea  of  classing  actors 
with  workingmen  was  utterly  re¬ 
pugnant. 

Well,  eventually  the  need  for  correct¬ 
ing  abuses  in  the  theatre  took  strong 
root  in  the  hearts  of  a  number  of  the 
most  eminent  men  in  the  profession — 
men  who  were  influential  enough 
among  their  fellows  to  instil  them  with 
complete  confidence  in  the  purity  of 
their  motives,  and  by  the  example  they 
set  it  became  less  difficult  to  persuade 
others  that  it  would  not  bruise  their 
dignity  nor  lower  the  ethics  of  their 
artist  souls  to  place  themselves  in  a 
jwsition  where  they  could  command  a 
like  respect  from  managers  that  was  ac¬ 
corded  to  stage-hands — thanks  to  their 
organization. 

.■\nd  now  behold  the  Actors  Equity 
.Association,  perhaps  the  finest  model  of 
a  “trade”  union  to  be  found  anywhere — 
an  ideal  organization  of  men  and  wo¬ 
men  who  more  than  ever  respect  them¬ 
selves  and  their  profession  by  the  very 
circumstance  that  they  possess  a  wea* 
pon  which  can  eliminate  abuses  with¬ 
out  recourse  to  the  drastic  remedies  of 
the  so-called  “labor”  unions.  They  no 
longer  wince  at  the  mention  of  a  union, 
and  they  are  affiliated  with  the  Ameri¬ 
can  Federation  of  Labor — which,  by  the 
way  does  not  interfere  with  the  me¬ 
chanics  of  their  internal  affairs. 

If  Mr.  Robins  does  not  know  any¬ 
thing  of  the  workings  of  the  Actors 
Equity  .Association,  I  am  sure  that  a 
study  of  the  accomplishment  of  the 
noble  men  and  women  who  founded  the 
organization  and  brought  it  to  its  pres¬ 
ent  state  of  near-perfection  will  oblit¬ 
erate  the  cobwebs  that  seem  to  have 
gathered  before  his  mental  outlook. 

The  "dead  level  of  maximum  pay  as 
well  as  minimum  pay”  that  he  conjures 
up  as  a  prospect  of  the  future  under 
union  auspices  is  exactly  the  condition 
that  has  always  existed  in  practically 
every  Inisiness.  One  cannot,  indeed,  get 
away  from  it  save  by  sheer  merit  over¬ 
coming  all  barriers,  and  every  now  and 
then  some  one  person  does  the  trick.  If 
here  and  there  influence  or  “pull”  suc¬ 
ceeds  in  placing  a  man  at  the  top,  it  only 
emphasizes  the  futility  of  “moral  sua* 
sion.” 

Among  professional  workers  the 
diversity  of  interests  is  so  great  that  it 
would  call  for  something  profounder 
than  a  code  or  a  union  to  reconcile  the 
irreconcilable.  This  applies  with  sin^- 
lar  force  to  the  newspaper  fraternity, 
among  whom  there  is  the  constant  flux' 


of  mental  stresses.  A  man  will  write 
a  perfectly  fine  murder  story  today,  and 
tomorrow  turn  out  a  mediocre  account 
of  a  political  meeting.  That  man  has 
no  grievances  that  it  would  take  a  union 
to  iron  out  or  ameliorate.  But  if  he 
did  want  to  sell  his  birthright,  he  prob- 
aoly  couldn't  get  even  a  mess  of  pottage 
for  it. 

Jos.  Greenbaum. 

Editor's  Note — Mr.  Greenbaum  is  a  veteran 
New  York  proofreader.  He  once  set  type  on 
Charles  A.  tuna’s  A'cto  York  Sun.  He  is 
now’  on  the  proofdesk  of  the  Nets  Y  ork 
Times. 


“WHAT  TUGWELL  WROTE” 

To  Editor  &  Publisher  :  If  you  de¬ 
sire  to  give  your  readers  a  true  picture 
of  Prot.  R.  G.  Tugwell's  opinion  of 
advertising,  the  following  quotation  is 
more  relevant  than  the  one  you  used  in 
your  editorial,  “What  Tugwell  Wrote,” 
issue  of  Oct.  7. 

The  following  is  taken  from  page 
180,  “The  Industrial  Discipline" : 

"Those  industries  which  are  faced  with  the 
necessity  for  lowering  prices  come  to  the 
point  ot  trying  various  other  alternatives  for 
expanding  the  market  and  still  maintaining 
the  price  level.  .\  good  deal  of  our  elabo¬ 
ration  of  distributive  processes  is  attributable 
to  this  kind  of  activity.  Branding,  elaborate 
packaging,  inflated  claims  to  special  quality, 
with  exaggerated  ballyhoo,  are  all,  mure  or 
less,  attempts  to  escaw  the  necessity  of  lionest 
market  expansion  through  decreased  prices. 
It  is  doubtful  whether  nine-tenths  of  our 
sales  effort  and  expenses  serves  any  good  so¬ 
cial  purpose." 

E.  P.  Remington  Advertising  Cor¬ 
poration,  Buffalo,  N.  Y. 

By  M.  M.  Landon. 

This  quotation — and  considerably 
more — from  Prof.  Tugwell’s  writings 
was  used  in  a  previous  discussion  of  his 
opinions  on  advertising  in  “Shop  Talk 
at  Thirty,”  published  on  page  40  of 
Editor  Pubusher  for  Sept.  2. — 
Editor. 


PROF.  TUGWELL’S  CHARGES 

To  Editor  &  Publisher:  R.  G.  Tug¬ 
well,  Assistant  Secretary  of  Agricul¬ 
ture  and  member  of  the  brain  trust,  has 
made  a  sweeping  statement  regarding 
the  advertising  in  educational  journals. 
His  statement  may  be  true  of  some  edu¬ 
cational  journals,  but  it  does  grave  in¬ 
justice  to  the  state  educational  journals 
which  form  a  group  known  as  State 
Teachers  Magazines,  Inc.  This  group 
is  meticulous  in  its  scrutiny  of  all  ad¬ 
vertising  copy  and  accepts  only  adver¬ 
tisements  from  reputable  concerns  deal¬ 
ing  with  and  advertising  their  own 
products. 

In  order  that  Mr.  Tugwell  may  know 
1  am  writing  you  that  we  feel  he  has 
done  a  grave  injustice  in  his  sweeping 
statement,  I  am  sending  him  a  carbon 
copy  of  this  letter, 

\  ery  truly  yours, 

J.  Herbert  Kelley, 
Executive  Secretary, 
Pennsylvania  State  Education 
Association. 


SPILLMAN  NAMES  COMMITTEE 


President  of  Virginia  Press  Associa¬ 
tion  Appoints  Executive  Aides 

Executive  committee  of  the  Virginia 
Press  Association  for  1933-34  has  been 
named  by  Louis  Spillman,  publisher, 
IP aynesboro  (Va.)  N ews-P irginian  and 
president  of  the  group. 

The  committee  includes ;  W.  Y.  Mor¬ 
gan,  H^’orsaiv  Northern  Neck  News; 
Norman  R.  Hamilton,  Portsmouth  Star; 
Allen  Cleaton,  Richmond  Times-Dis- 
patch;  James  C.  Latimer,  Farmville 
Herald;  R.  P.  Dickinson,  Rocky  Mount 
County  News;  George  O.  Greene,  Clif¬ 
ton  Forge  Review;  Louis  Spillman, 
Waynesboro  News-V’irginian ;  C.  C. 
Carlin,  Jr.,  Alexandria  Gazette;  P.  T. 
.Atkins,  Norton  Coalfield  Progress. 


COOKING  SCHOOL  DRAWS  10,000 

Over  10,000  housewives  attended  a 
Kroger  Grocery  &  Baking  company 
cooking  school  co-sponsored  by  the 
Lansing  (Mich.)  State  Journal  for  three 
days  of  last  week.  Sessions  were  held 
in  the  Prudden  auditorium  with  Mrs. 
Helen  Watts  Schreiber  of  the  Kroger 
organization  as  demonstrator. 


REPORTER  SAVED  A  LIFE 

George  Cockburn,  night  police  re¬ 
porter  of  the  Ottawa  (Ont.)  Journal, 
saved  a  man  from  drowning  in  the 
Ottawa  river  on  October  6.  Mr.  Cock- 
burn  was  on  his  way  home  when  he 
saw  a  man  jump  off  a  bridge  crossing 
the  river.  Running  to  the  opposite  side 
of  the  bridge,  Mr.  Cockburn  success¬ 
fully  caught  the  man  by  the  clothing 
when  he  floated  under  the  bridge  to¬ 
wards  a  sluice  gate.  With  the  assist¬ 
ance  of  others,  Air.  Cockburn  pulled  the 
man  to  shore. 


NEWSPAPER  WOMEN 
AWARDED  PRIZES 

Jean  James,  Columbus,  Now  Heads 

Ohio  Association — Ruth  McKen- 
ney,  Akron  Beacon-Journal, 

Wins  Four  Prises 

(Special  to  Editor  &  Publiskxr) 

Akron,  O.,  Oct.  9 — Jean  James,  Co¬ 
lumbus  Dispatch,  was  elected  president 
of  the  Ohio  Newspaper  Women’s  Asto- 
ciation  at  the  convention  here  Oct.  7,  to 
succeed  Miss  Helen  Welshimer.  NEA 
Service,  New  York.  Mrs.  Jane  Wil¬ 
liams,  Mansfield  News-Journal,  is  vice- 
president;  Esther  Smith,  Bucyrus  Tel¬ 
egraph-Forum,  recording  secretary ; 
Edna  Dutton,  Marion  Star,  treasurer. 
Ruth  Neely  France  of  Cincinnati  is  new 
membership  chairman;  Norma  Hen¬ 
dricks,  Cleveland  Plain  Dealer,  clearing 
house  chairman. 

Ruth  McKenney,  Akron  Beacon-Jour- 
nal  feature  writer,  led  the  list  of  prize 
winners  with  four  awards  in  the  news 
writing  contest  which  is  a  part  of  e'-ery 
annual  convention.  Arietta  S.  Weinier, 
also  of  the  Beacon-Journal,  who  won 
four  awards  last  year  to  lead  the  field, 
won  two  awards,  as  did  Jane  Williams, 
Mansfield,  and  Lola  Hill  of  the  Piqua 
Daily  Call. 

Other  prize  winners  in  the  contest 
include  Elizabeth  Lyman,  Dayton  News; 
Mary  Berger,  Steubenznlh  Herald-Star, 
for  the  best  society  pages  in  Ohio ;  Min- 
niebelle  Conley,  Bowling  Green  Daily 
Sentinel,  best  feature  story  in  paper 
under  25,000  circulation;  Kathleen 
Whetro,  Dayton  News,  award  for  the 
best  article  on  iiewspape’"  women’s 
chances  in  journalism. 

Dorothy  Todd  Foster,  Columbus  Dis¬ 
patch,  won  award  for  the  best  news 
story  in  the  metropolitan  paper  class ; 
Mrs.  Roy  W.  Lewis,  Bellcfontaine 
Daily  Examiner,  prize  for  the  best  news 
story  in  paper  under  25,000  circulation. 
Esther  Hamilton.  Youngstown  Tele¬ 
gram,  won  first  prize  for  her  daily  col¬ 
umn;  Jean  James,  award  for  the  best 
advice  column. 

Helen  Welshimer.  president,  was 
given  the  reward  for  the  best  poem 
published  in  an  Ohio  newspaper ;  Pau¬ 
line  Smith,  Columbus  Citiaen,  award 
for  the  best  hotel  interview ;  Alice 
Peter.  Columbus  Dispatch  for  the  best 
church  page  in  the  state  edited  by  a 
woman. 


We  conduct  more 

COOKING  SCHOOLS 
FOR 

DAILY  NEWSPAPERS 
THAN  ANY  OTHER 
ORGANIZATION— 

There  Must 

Be  a  Reason 

• 

HOME  ECONOMICS 

SERVICE  CORPORATION 

247  Park  Avc.  New  York  City 


TAX  BOARD  ASSAILS 
AGENT’S  HIGH  PAY 

Salary  of  $3,600  Held  Sufficient  (• 
Outdoor  Man  Who  Drew  From 
$11,600  to  $26,780,  Which 
HU  Firm  Defends 

(Special  to  Editor  &  Publisher) 
Washi.n'gton,  D.  C.,  Oct.  11— Bt- 
cause  the  Bureau  of  Internal  Reveimt 
considers  $3,600  a  year  to  be  ampi 
compensation  for  the  president  of  at 
outdoor  advertising  agency  and  regank 
annual  salaries  ranging  from  $1 1,600 1 
$26,780  too  high,  Smoot  Advertisin 
Company  has  protested  to  the  Uni^ 
States  Board  of  Tax  Appeals. 

The  company  seeks  approval  of  tk 
salaries  alleged  to  have  been  paid 
Charles  S.  Smoot,  its  president.  If 
it  is  successful  in  thereby  increasii^ 
its  operating  expenses  a  ddiciency  Ui 
of  $882.15  assessed  for  1931  will  k 
ruled  not  collectible. 

Endeavoring  to  justify  the  hi|l 
salary,  the  company  in  its  brief  o 
appeal  declares:  “President  Smta 
seemed  to  possess  a  combination  of  rjit 
qualities  peculiarly  fitting  him  for  tk 
head  of  a  business  of  the  character  a 
the  petitioner.  He  possess^  the  ar 
tistic  sense  to  a  large  degree,  seennc 
to  have  an  uncanny  skill  in  the  selec¬ 
tion  and  acquisition  of  desirable  site 
for  the  purposes  of  his  business,  was 
an  excellent  organizer  and  executin 
had  a  rare  personality  and  was  con- 
monly  known  as  a  business  getter.  Hk 
personal  friendships  and  contacts  m. 
eluded  some  of  the  largest  users  of  ad¬ 
vertising  space  in  the  country.” 


PUBUSHER  MARRIES 

Harold  W.  Quirt,  publisher  of  tk 
.Stoughton  (Wis.)  Courier-Hub  anc 
Miss  Marjorie  A.  Mattson,  were  mar 
ried  at  Evangelical  Lutheran  Chnrci, 
Waukegan,  Ill.,  Oct.  2.  The  bride  was 
formerly  associated  with  the  Madism 
IVisconsin  State  Journal,  and  tk 
Stoughton  daily. 


Reduced 

Molding 

Pressure 


*  *  *  Certilied  mats  mold  deeph 
and  perfectly  at  two-thirds  to 
three-quarters  the  usual  pressures. 

*  *  *  Fewer  mats  are  spoiled,  hence 
less  delay.  Wear  on  molding 
equipment  is  distinctly  less. 

*  *  *  Whatever  mat  you  are  using, 
your  stereotyper  thinks  well  d 
Certifieds  and  will  probably  wel¬ 
come  a  suggested  change. 

CERTIFIED  DRY  MAT 


CORPORATION 

.342  Madison  Ave. 
New  York,  N.  Y, 
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_ Advertising  Agencies _ 

SMALL  AGENCIES  PROPOSE  TO  FORM 
NEW  ADVERTISING  INSTITUTE 

Organization  Would  Be  Open  to  All  tirms,  Large  and  Small,  and 
Governing  Code  Would  Be  Administered  Regionally — 
Objections  to  A.  A.  A.  A.  Code  Listed 

(Special  to  Editor  &  Publisher)  entitled  to  the  same  privileges  as  the 

Chicago,  Oct.  9 — outstanding  de-  big  fellow  under  certain  obvious  credit 
velopnients  here  today  relative  to  conditions,”  he  said, 
small  advertising  agency  opposition  to  1  he  committee  s  objections  to  tlie 
the  proposed  advertising  agency  code  present  agency  code  were  outlined  as 
already  submitted  to  the  NKA  adminis-  follows  in  the  report  read  here  today; 
tration  were  authorization  of  a  commit-  "Every  agency  is  interested  in  sup- 
tee  to  draft  a  new  and  "more  represent-  porting  to  the  letter  the  President’s  sin- 
ative”  code,  assurance  that  such  a  code  cere  effort  to 
»ill  be  given  due  consideration  at  (a)  Increase  employment; 

Washington  in  the  final  drafting  of  an  (b)  Raise  Wages; 

agency  code,  and  proposal  for  immedi-  (,c)  Shorten  hours  of  employment; 

ate  organization  of  the  Advertising  and  we  believe  it  is  wholly  unnecessary 
Agency  Institute  of  America.  to  accomplish  this  by  resorting  to  acts 

Today’s  meeting  was  held  at  the  Illi-  provided  in  the  paragraph  listed 

nois  Athletic  Club  and  was  presided  ‘Obtaining  Necessary  Informa- 

over  by  M.  E.  Maggart,  president  of  this  is  adequate  y  cared  for 

Maggart  Corporation,  and  chairman  of  Enforcement  of  Code, 

the  Chicago  small  agency  code  commit-  .  **  reason  we  suggest  the  fol- 
tcc.  Those  present  discussed  the  pres-  lowing  amendments  to  the  code  as  now 
ent  code  submitted  by  the  American  ^  ^5  A'  A*  •  •  r 

Association  of  Advertising  Agencies  „  Introduction,^  Definition  of 

and  voiced  strenuous  objections  to  cer-  herein.  Participating, 

tain  administrative  features.  It  was  ^ffective  date  of  Lode,  Wages  and 

said  that  the  Four  A*s  sent  copies  of  the  j  *^V*^*'n  Compensation  are  un- 

proposed  code  to  only  1,600  agencies,  acceptable  to  all  agencies, 

while  it  was  estimated  that  there  are  ,  .  «*.»he  un- 

more  than  3,500  advertising  agencies  in  practices  outlined  in  seven 

the  country.  points  belong  in  an  agency  code.  In 

‘  j  •  L  •  j  view  of  the  fact  that  the  agency,  as  its 

The  present  code  is  being  opposed  implies,  is  limited  to  being  an 

by  the  small  agencies  for  three  princi-  agent,  the  advertiser  as  the  final  author- 
pil  reasons,  according  to  the  commit-  jty  must  assume  all  responsibility  as  to 
tM  report  presented  by  Mr.  Maggart.  misrepresentations,  legally,  morally  or 
These  reasons  are .  ( 1 )  Because  the  ethically.  The  more  so,  as  adequate 
Four  As  IS  not  a  truly  representa-  means  are  now  provided  for  the  protec¬ 
tive  body;  (2)  Because  the  code  as  of  the  public  through  the  Better 
written  does  not  represent  the  views  of  Business  Bureau,  Federal  Trade  Com- 
the  majority  of  the  agencies  and  par-  mission.  Pure  Food  and  Drug  .Adminis- 

tioilarly  the  small  agencies  and  its  tration,  etc.,  and  also  the  provisions 

problems ;  and  (3)  Because  it  is  obvi-  adopted  in  the  various  codes  of  the  in- 
onsly  written  to  p  ace  the  administration  dustries  by  which  advertising  agencies 
of  the  code  entirely  in  the  hands  of  the  are  obliged  to  abide. 

large  agency  group,  without  consider-  _ ,  zu v  /  u  c  i  * 

ation  of  the  problems  of  the  smaller  (b)  should  be  clarified, 

j-  nev  Paragraph  (c)  is  vicious  as  it  sets 

The  committee  suggested  two  possible  authority  of  pub- 

courses  of  action,  either  "the  code  as  I'^ers  assixiations  to  grant  or  deny  re- 

presemed  should  ^  rejected  and  a  new  ^^freby  thwart  1L'normal\®d^‘^ncemTm 

^cies  can  subscri^  and  which  pose'^dt^htteTiS  'o^’thT.A^l.  T 
they  can  live  up  to  wthout  any  imduly  a.  selecting  himself  as  the  executive 

objKtionable  act  in  agency  practice  not  unders  aJd  the  p^roblem's"  ot 

w  .u  the  majority  of  agencies.  He  gets  his 

agencies,  prepared  by  and  for  them  appointment  from  a  membership  that  is 
The  group  authorized  the  committee  exclusive  and  limited 
to  draft  a  new  code  at  once,  embe^ying  -Cost  of  Administraiion.’  We  feel  that 
whatever  mpsures  it  deems  advisable,  this  code  intends  to  inflict  an  unjusti- 
^  submitting  It  for  final  approval  to  hable  expense  on  the  industrv.  Fur- 
oery  agency.  This  committee  consists  thermore  a  $10  assessment  and 'no  more 

u  should  amply  provide  all  the  necessary 

Muench,  of  Muench  agency;  W  H.  expense  of  administration. 

ans,  of  Evans  Associates  Inc. ;  E.  J.  "The  administration  thereof  shall  be 
Uuesen  of  Lauesen  &  Salomon;  and  selected  under  the  following  plan- 
.  L  G.  Mason,  of  Professional  Ad-  “Separate  the  agencies  into  five  classi- 
Inc.  fi,ations 

With  the  present  dissatisfaction  “A  Those  doing  a  volume  under  $100,- 

sniong’ small  agencies  apparently  wide-  ()()() 

spread,  the  Chicago  group  voted  today  “B  Those  doing  $100,000  to  $250,000 

to  organize  immediately  the  Advertising  “C  Those  doing  $250,000  to  $500,000 

Agency  Institute  of  America  for  the  "d  Those  doing  $500,000  to  $1,000,000 

purpose  of  enabling  all  agencies  who  "K  Those  doing  over  $1,000,000 

jre  acting  m  an  ethical  manner  in  the  "Then  select  by  caucus  three  agencies 
development  of  advertising  to  be  "recog-  in  each  classification — one  from  the 
nued  so  that  they  can  function  as  an  i^ast — one  from  the  West  and  one  from 
dgency  regardless  of  their  size.  It  was  the  Middle  West. 

^ggested  that  local  chapters  of  this  in-  "This  total  of  15  will  constitute  a 
sutute  be  organized  in  all  large  cities  truly  representative  group.  This  will 
these  groups  take  the  responsibility  also  give  to  each  district  a  regional 
01  regulating  regional  agency  business  committee  for  the  purpose  of  adminis- 
*nd  enforcing  a  code  of  fair  trade  tering  and  preliminary  hearing  on  any 

violations. 

The  small  agency  has  never  had  a  "We  can  see  no  reason  for  the  para- 
air  break,”  declared  Mr.  Maggart,  who  graph  on  ‘Liability  of  Committee  Mem- 
w  been  in  the  agency  business  for  14  liers’  unless  there  is  a  preconceived 
.'ears,  beginning  his  career  with  the  ad-  notion  that  libelous  acts  may  be  com- 
Wising  department  of  the  Chicago  mitted. 

Tribune,  later  becoming  advertising  “The  entire  program  for  ‘obtaining 
■uanager  of  Selz-Schwab  Shoe  Com-  necessary  information’  is.  as  far  as  we 
and  who  was  at  one  time  pub-  can  learn,  in  no  other  code.  This  pro- 
asher  of  the  Cedar  Rapids  (la.)  Re-  gram  is  adequately  covered  in  the  ‘En- 
Pwliean-Times.  “The  small  agent  is  forcement  of  the  Code.’ 


"The  entire  paragraph  under  ‘Gen¬ 
eral  Provisions’  is  unnecessary  as  it  is 
a  part  of  the  Recovery  Act. 

"For  undisclosed  reason,  some  of  the 
most  vicious  agency  practices,  are  en¬ 
tirely  omitted  iroin  the  code.  If  a  code 
regulating  competitive  practices  is  to  be 
adopted  we  suggest  the  inclusion  of  the 
following.  Let  it  be  a  violation — 

"Ist.  To  prepare  a  presentation  of 
sketches  or  copy  without  lirst  being  in¬ 
vited  to  do  so,  in  writing,  and  then  only 
with  the  understanding  that  the  client 
shall  pay  for  this  work  whether  he 
uses  it  or  not. 

“Certain  agencies  are  in  a  position 
to  invest  large  sums  on  siieculative 
presentations  solely  to  undermine  the 
position  of  the  smaller  agency  by  vir¬ 
tue  of  their  size,  rather  than  their  com¬ 
petency. 

“Then,  too,  here  is  a  vicious  feature 
that  should  be  a  violation  in  both 
agency  and  publishers’  codes : 

2nd.  E'or  a  publisher,  through  its 
representative,  to  attempt  to  secure  ad¬ 
vertising  by  trying  to  sell  the  adver¬ 
tiser  to  a  favored  agency  who  is  partial 
to  that  publisher. 

3rd.  Let  it  be  a  violation  for  an 
agency  to  undermine  another  agency  by 
persistent  solicitation  of  an  account 
after  being  notified  that  the  advertiser 
is  being  served  to  his  full  satisfaction. 

"We  believe  it  is  not  the  intention  of 
the  President  to  harass  business,  nor 
is  it  the  intention  of  the  National  Re¬ 
covery  Act  unnecessarily  to  pry  into 
the  personal  affairs  of  individuals  or 
agencies  in  a  wholesale  manner. 

“In  conclusion,  we  believe  the  present 
code  shall  be  rejected  and  a  copy  of 
this  report,  or  one  finally  approved  by 
this  body  sent  to  other  agency  bodies 
in  the  United  States  with  a  request  that 
they  urge  upon  the  administrator  a 
simplified  code  which  all  can  accept.” 

COAST  AGENCIES  TO  MEET 

Annual  BuBinef*  Session  and  Election 
of  Officers  Set  for  Oct.  27 

The  Pacific  Association  of  Advertis¬ 
ing  Agencies  will  hold  its  annual  busi¬ 
ness  meeting  and  election  of  officers  in 
Palace  Hotel,  San  F'rancisco,  Oct.  27, 
with  members  of  the  San  Francisco 
chapter,  Leon  Livingston  chairman,  act¬ 
ing  as  hosts  to  the  Association.  A 
brass  tacks  program  to  discuss  prob¬ 
lems  confronting  the  agency  business  on 
the  Pacific  Coast  has  been  planned  by 
General  Chairman  Alvin  Long.  An  in¬ 
teresting  rejxirt  will  bp  presented  by 
R.  Lynn  Baker,  Pacific  Coast  manager 
of  J.  Walter  Thompson  Company, 
chairman  of  the  committee  on  media 
relations.  Representatives  of  various 
media  classifications  have  been  invited 
to  present  new  developments. 

Agencies  recently  admitted  to  Asso¬ 
ciation  membership  are:  Kenning  Ad¬ 
vertising  Service,  Los  Angeles;  Toma- 
.schke-Elliott,  Inc.,  Oakland;  and  Atlee 
F.  Hunt  Company,  Oakland. 

Austrian-Hedler  Agency  Formed 

.^ustria-Hedler  Advertising  Company, 
11  West  42d  street.  New  York  City, 
has  been  opened  by  Ray  Austrian,  for¬ 
merly  with  Fur  Trade  Review  Publi¬ 
cations,  and  William  E.  Heydler,  for¬ 
merly  with  Fur  Trade  Review  Publi- 
vice. 

Clifford  Joins  Potts  Agency 

Harry  Clifford,  former  member  of 
the  Chicago  staff  of  Reynolds-Fitz- 
gerald,  Inc.,  publishers’  representatives, 
has  joined  R.  J.  Potts  &  Co..  Kansas 
City,  Mo.,  agency,  as  an  account  execu¬ 
tive. 

Barton  Addresses  Bakers 

Bruce  Barton,  New  York  advertising 
man  and  writer,  spoke  on  “The  New 
Deal’’  at  the  opening  session  of  the 
36th  annual  convention  of  the  American 
Bakers’  .\ssociation  in  Chicago  this 
week. 

Quebec  Paper  Appoints 

The  Quebec  Chronicle-Telegraph  has 
appointed  as  its  advertising  representa¬ 
tive  in  the  United  States  Prudden,  King 
&  Prudden,  Inc.,  50  Rockefeller  plaza. 
New  York  Citv. 


CAMPAIGN  PROMOTING 
BETTER  UGHTING 

Intensive  Nation-Wide  Advertising 

Drive  Sponsored  by  Edison  Elec¬ 
tric  Institute  Started 
Oct.  1 

Under  the  sponsorship  of  the  sales 
committee  of  the  Euison  Electric  Insti¬ 
tute,  an  intensive  nation-wide  advertis¬ 
ing  campaign,  in  wnich  newspapers  will 
play  a  prominent  part,  was  launched  last 
week  by  the  large  electric  [lower  and 
light  companies  in  cooiieration  with 
local  dealers  and  manufacturers  of 
electric  light  fixtures.  I  he  educational 
campaign  slogan  is  "Better  Light,  Bet¬ 
ter  Sight.” 

While  the  canqiaign  w  ill  be  conducted 
locally  by  various  power  conqianies.  the 
E.E.l.  has  endeavored  to  gam  me  co¬ 
operation  of  the  leading  utilities  to  use 
newspapers,  billboards  and  direct  mail 
in  a  campaign  to  arouse  interest  in  bet¬ 
ter  lighting  of  stores,  offices,  industrial 
plants  and  homes.  Each  company  will 
govern  the  extent  of  its  own  sales  and 
educational  plan,  although  the  E.E.L 
will  coordinate  the  effort.  Editor  & 
Publisher  was  told. 

William  H.  Hodge,  vice-president  of 
Byllesby  Engineering  and  \Ianagement 
Corporation  and  chairman  of  the  mid¬ 
dle-western  state  sales  committee  of  the 
E.E.L,  outlined  the  extent  of  the  Bylles¬ 
by  utility  group  participation  in  the 
drive  which  will  extend  through  Octo¬ 
ber  and  November.  The  Northern 
States  Power  Company  has  already 
started  an  extensive  educational  cam¬ 
paign  on  the  subject  of  better  lighting 
for  eyesight  conservation.  The  com¬ 
pany  will  intensify  its  efforts,  through 
newspaper  advertising  in  Minnesota 
dailies,  during  the  next  two  months, 
Mr.  Hodge  stated.  Other  companies 
in  the  Standard  Gas  and  Electric  Com¬ 
pany  group  which  are  participating  are : 

Louisville  Gas  and  Electric  Company ; 
Duquesne  Light  Company,  Pittsburgh; 
Wisconsin  Public  Service  Company ; 
Oklahoma  Gas  and  Light  Company ; 
Southern  Colorado  Power  Company ; 
Mountain  States  Power  Company ; 
California-Oregon  Power  Company 
and  the  San  Diego  Consolidated  Gas 
and  Electric  Company. 

The  Commonwealth  Edison  Company, 
Chicago,  also  started  an  extensive  new  s- 
paper  educational  campaign  on  the 
subject  of  better  lighting  this  week. 

Added  by  Mathes  Agency 

J.  M.  Mathes,  Inc.,  New  York  agency, 
has  been  appointed  to  prepare  and  place 
all  advertising  for  Edros  Natural  Prod¬ 
ucts  Company,  Inc.,  New  York,  manu¬ 
facturer  of  Edrolax.  The  Mathes 
agenev  has  recently  added  the  follow¬ 
ing  to  its  staff:  Albert  E.  Mudkins, 
formerly  copy  supervisor  of  Gardner 
.Advertising  Company,  now  on  the 
Mathes  copy  staff:  William  B.  Tajlor, 
formerly  with  N.  W.  Ayer  &  Son,  ac¬ 
count  executive ;  Wilfred  S.  King,  for¬ 
merly  radio  director  in  the  New  York 
office  of  H.  W.  Kastor  &  Sons,  Inc., 
on  the  Mathes  radio  staff;  William  T. 
Okie  and  Paine  Knickerbocker,  both  on 
production  staff. 

Starts  Newspaper  Campaign 

Cal-O-San  Products,  Ltd.,  Calgary, 
Alta.,  has  launched  on  a  newspaper  ad¬ 
vertising  campaign,  promoting  Cal-O- 
San  stomach  tablets,  a  local  product. 
Copy  is  being  placed  with  daily  news¬ 
papers  in  Alberta  and  British  Colum¬ 
bia,  by  J.  J.  Gibbons,  Ltd.,  Calgary 
office. 

McKenna  with  Bedford  Agency 

Peter  J.  McKenna,  formerly  of 
McKenna-Muller  advertising  agency, 
Brooklyn,  N.  Y.,  and  more  recently 
associated  with  Jules  Proctor  Company, 
New  York  City,  has  joined  the  Bedford 
Advertising  Agency,  Inc.,  Brooklyn.  N 
Y.,  as  account  executive. 

Maxwell  •  Oregon  Manager 

Floyd  Maxwell  has  been  appointed  to 
direct  the  Oregon  operations  of  Smith 
&  Drum.  Inc.,  Los  -Angeles  agency. 
His  offices  are  at  604  Woodlark 
Building. 
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AD-VENTURES 

By  ROBERT  S.  MANN 


WITH  “Fight  Now”  as  the  motto 
instead  of  “Buy  Xow,”  the  con¬ 
troversy  between  “all-steel"  and  “wood- 
and-steel”  automobile  bodies  has  gone 
so  far  in  some  localities  that  Fisher  Body 
Corporation,  through  its  agency,  Erwin, 
Wasey  &  Co.,  New  York,  has  sent  out  a 
letter  to  newspapers  asking  them  to 
check  the  truth  of  competitive  copy  of 
this  sort. 

Starting  as  a  Ford-Chevrolet  battle, 
the  clash  spread  to  include  Plymouth 
and  other  manufacturers.  Dodge,  for 
instance,  joined  in  with  striking  pic¬ 
tures  of  a  train  wreck,  presumably  the 
same  one  which  a  short  time  previously 
had  been  described  in  the  news 
columns. 

Some  of  the  most  outspoken  copy, 
however,  was  that  of  dealers  in  various 
cities  rather  than  of  manufacturers. 
The  Erwin,  Wasey  letter,  signed  by  J. 
W.  Sturdivant,  manager  of  the  media 
department  in  the  New  York  office, 
made  the  direct  charge  that  some  of 
these  advertisements  are  built  on  half- 
truths,  and  concludes : 

“We  hope,  therefore,  that  you  will  do 
all  you  can  to  discourage  local  dealers 
from  taking  a  hand  in  the  controversy, 
and  that,  failing  in  this,  you  will  use 
the  utmost  care  in  requiring  proof  that 
statements  and  innuendos  which  are 
published  are  backed  up  by  facts  which 
are  strictly  true. 

“We  believe  you  can  appreciate  the 
fairness  of  this  request  and  its  import¬ 
ance  to  us  in  protecting  the  advertising 
investment  which  our  client  is  making 
in  newspapers.” 

Nfr.  Sturdivant  told  Editor  &  Pub¬ 
lisher  that  many  newspapers  had  re¬ 
plied,  most  of  them  offering  to  keep  a 
close  watch  on  such  controversial  copy 
in  the  future.  Some  suggested  that 
complains  should  be  referr^  to  Better 
Business  Bureaus. 

♦  ♦  * 

ONE  advertisement  siiecilically  men¬ 
tioned  in  the  letter  as  having  ap¬ 
peared  in  a  southern  city  recently 
contained  the  cheerful  information  for 
potential  buyers  that  “90  people  are 
killed  daily  in  automobile  accidents,  and 
85  per  cent  of  these  deaths  occur  in 
cars  which  do  not  have  ‘all-steel’ 
bodies.” 

“Taking  this  amazing  statement 
apart,”  wrote  Mr.  Sturdivant,  “we  find, 
first:  that  half  of  the  90  are  pedes¬ 
trians,  and  the  type  of  body  has  nothing 
to  do  with  this  type  of  casualty.  The 
danger  is  therefore  exaggerated. 
Second :  The  percentage  of  so-called  ‘all- 
steel’  bodies  on  the  road  is  not  more 
than  15  per  cent ;  therefore  the  figure 
of  85  per  cent  represents  nothing  but 
the  overwhelming  preference  for  the 
other  type  of  body.  Third:  It  might 
just  as  well  have  been  said,  that  100 
per  cent  of  the  fatalities  occur  in  bodies 
which  are  not  ‘all-steel’,  for  in  fact 
nobody  builds  an  all-steel  body.” 

Well,  maybe  we’d  better  take  a 
train. 

♦  *  • 

SPEAKING  OF  automobile  copy,  the 
“Try  All  Three”  slogan  is  now  being 
us^  in  advertising  for  Dole  pineapple 
juice,  with  illustration  showing  glasses 
of  pineapple  juice,  tomato  juice,  and 
orange  juice. 

But  the  copy  doesn’t  insist  that  after 
trying  all  three  you  will  stick  to  pine¬ 
apple  juice.  Instead  it  suggests  that 
you  will  probably  want  to  keep  on 
using  all  three,  since  “all  three  ar? 
delicious.” 

H.  E.  MacConaughey,  vice-president 
and  general  sales  manager  of  Hawaiian 
Pineapple  Company.  Ltd.,  which  placed 
the  copy  through  N.  W.  Ayer  &  Son, 
reports  that  commendation  has  been  re¬ 
ceived  from  men  in  the  grocery  trade 
on  the  fact  that  the  copy  does  not  criti¬ 
cize  the  rival  drinks  destructively.  One 
might  add  that  the  pineapple  juice,  a 
new  product  on  the  market,  can  afford 
to  advertise  its  better -established  com- 
lietitors  if  thereby  it  can  gain  accept¬ 
ance  for  regular  table  use. 


And  speaking  of  drinks,  probably 
the  biggest  problem  confronting  po¬ 
tential  advertisers  of  hard  liquor  after 
prohibition  repeal  hinges  on  legal  re¬ 
strictions.  Recommendations  that  pri¬ 
vate  profit  be  kept  out  of  the  sale  of 
hard  liquor  loomed  large  in  the  report 
made  public  in  sections  recently  in  the 
name  of  John  D.  Rockefeller,  Jr.,  and 
it  is  hardly  to  be  doubted  that  there 
will  be  a  hard  fight  in  many  localities 
to  forbid  advertising  of  such  products. 

Proposals  that  liquor  advertising 
should  be  prohibited  were  made  before 
a  special  legislative  committee  which 
held  hearings  recently  at  Lansing, 
Mich.,  preliminary  to  framing  a  liquor- 
control  bill.  And  a  Detroit  advertis¬ 
ing  man,  who  may  as  well  be  un¬ 
named,  was  quoted  as  making  this 
surprising  statement :  “There  is  no 
reason  in  the  world  for  prohibiting 
liquor  advertising,  because  the  per¬ 
sons  who  will  buy  whisky  will  not 
increase  their  purchases  or  their  con¬ 
sumption  because  of  it.  Advertising  will 
merely  influence  their  choice  of 
brands.” 

♦  ♦  ♦ 

OPENING  of  the  NR.\  campaign 
to  stimulate  buying  passed  by 
without  release  of  the  advertising  cam¬ 
paign  prepared  by  well-known  adver¬ 
tising  men  for  use  in  New  York  City, 
and  it  was  said  at  the  local  NR  A  head¬ 
quarters  that  no  date  had  been  set  for 
beginning  the  advertising.  While  no 
direct  statement  was  made,  it  was  un¬ 
derstood  that  further  subscriptions  to 
the  necessary  funds  were  desired  be¬ 
fore  the  advertising  began. 

One  advertisement  of  the  sort  which 
did  appear  was  full-page  copy  “writ¬ 
ten  and  published  in  the  interest  of 
NR  A  and  all  it  stands  for,”  by  Bloom- 
ingdale’s  department  store.  This  asked 
“Which  One  Would  You  Prefer  to 
Wear?”  referring  to  two  pictures,  one 
of  an  89-cent  shirt,  the  other  of  a  $1.25 
one.  The  two  were  apparently  identical, 
but  the  copy  pointed  out  the  difference 
between  “a  bargain  built  on  misery  .  .  . 
distress.  .  .  losses  .  .  .  and  suffering 
all  along  the  line,”  and  on  the  other 
hand  “a  real  bargain,  a  sound  bargain, 
sound  for  your  welfare  and  sound  for 
the  welfare  of  the  country.” 

»  *  * 

DEP.\RTMENT  store  sales  through¬ 
out  the  nation,  closely  watched  as 
an  index  of  progress  under  the  NRA, 
in  September  reached  a  level  2  per 
cent  higher  than  in  September  a  y^r 
ago.  This  however,  compares  with  a 
16  per  cent  gain  shown  in  August.  The 
Federal  Reserve  Board’s  index  for 
September  stood  at  70  on  the  basis,  of 
the  1923-25  average  as  TOO,  compared 
with  77  for  August  and  70  in  July. 

Considering  the  fact  that  the  Reserve 
Board’s  figures  deal  with  dollar  volume, 
and  that  prices  have  risen  substantially 
this  fall,  it  is  obvious  why  the  stimula¬ 
tion  of  retail  buying  assumes  such  im¬ 
portance  in  the  recove^  plans. 

Harvey  Runner,  retail  writer  for  the 
New  York  Herald  Tribune,  estimated 
last  week  that  the  intensified  drive  for 
business  in  the  last  quarter  of  1933 
will  boost  the  country’s  retail  business 
by  half  a  billion  dollars.  Merchants 
generally,  he  said,  are  basing  their  pro¬ 
motion  plans  on  the  expectation  of  a 
20  per  cent  gain  in  dollar  sales  in  this 
period.  Out  of  a  total  of  $8,000,000,000 
sales  in  1932  in  department  stores, 
apparel  stores,  furniture  stores,  variety 
and  general  merchandise  stores,  h6 
figured  that  $2,600,000,000  was  trans¬ 
acted  in  the  closing  quarter.  The  ex¬ 
pected  20  per  cent  increase  in  this  sum 
would  account  for  his  $500,000,000 
estimate. 

Bigelow-Sanford  Joins  A.N.A. 

The  Bigelow-Sanford  Carpet  Com¬ 
pany,  Inc.,  New  York,  has  been  elected 
to  membership  in  the  Association  of 
National  Advertisers,  Inc.  James  H. 
Winter  will  represent  his  company  in 
the  A.  N.  A. 


NEW  COAST  AGENCIES 

Three  New  Firms  Open  Offices  in 
Los  Angeles  and  San  Francisco 

Several  new  advertising  agencies 
have  ojiened  offices  on  the  Pacific  Coast 
during  recent  weeks. 

Smith  &  Drum,  Inc.,  Pacific  Coast 
agency  with  headquarters  in  Los  An¬ 
geles,  has  opened  a  new  office  in  Port¬ 
land,  Ore.,  with  Floyd  Maxwell  in 
charge. 

Arthur  E.  Smith  and  Walton  Purdon, 
formerly  of  the  Hamman-Lesan  Com¬ 
pany  which  retired  from  business,  are 
associated  in  the  Smith  &  Purdon  Co., 
located  at  590  \’an  Ness  Avenue,  San 
Francisco. 

A.  V.  Echternach,  formerly  of  Hanff- 
Metzger,  and  Ken  Crist,  former  editor 
of  the  Hilo  (T.  H.)  Tribune-Herald, 
head  the  new  firm  of  A.  V.  Echternach 
&  Co.  with  offices  at  923  Hollingsworth 
Buildings,  Los  Angeles.  Walter  A.  Ga¬ 
briel,  head  of  a  new  agency  located  at 
100  Sutter  Street,  San  Francisco,  for¬ 
merly  was  in  charge  of  advertising  for 
San  Francisco  and  Oakland  retail 
jewelers. 

PHILCO  TO  USE  51  DAILIES 

Eleven-Week  Campaign  Amount*  to 

$600,000  in  All  Media 

Sayre  M.  Ramsdell,  sales  promotion 
manager  of  Philco  Radio  &  Television 
Corporation,  of  Philadelphia,  has  an¬ 
nounced  that  a  special  fall  and  Christ¬ 
mas  advertising  campaign — the  heaviest 
in  the  company’s  history — will  call  for 
the  addition  of  full-page  schedules  in 
over  50  metropolitan  newspapers  to  the 
extensive  campaign  already  ordered  in 
national  magazines  and  radio.  Six  full 
pages  will  be  used  in  each  of  fifty-one 
newspapers  during  November  and  De¬ 
cember. 

With  the  addition  of  newspaper  space 
to  the  other  media  in  use,  Philco  will 
spend  over  six  hundred  thousand  dollars 
in  advertising  in  the  eleven  weeks  pre¬ 
ceding  Christmas,  it  was  stated. 

Rowley  Heads  Ohio  List 

C.  A.  Rowley,  Ashtabula  Star-Beacon, 
was  elected  president  of  the  Ohio 
Select  List  at  its  meeting  in  Columbus 
this  week.  Other  officers  chosen  are: 
A.  A.  Hoopingarner,  Dover  Reporter, 
vice-president;  C.  H.  Spencer,  New¬ 
ark  Advocate,  secretary-treasurer.  Di¬ 
rectors  elected  are:  T.  S.  Moorehead, 
Cambridge  Jeffersonian;  E.  S.  Myers, 
Middletown  Journal;  Paul  Siddall,  Alli¬ 
ance  Review;  E.  A.  Neutzenholzer, 
Massillon  Independent ;  Joseph  Hurst, 
New  Philadelphia  Times;  Roy  D. 
Moore,  Brush-Moore  Newspapers.  The 
association  has  about  50  members. 

Wheat  Poster  by  Walter  Lloyd 

A  poster  designed  by  Walter  Lloyd, 
art  director  for  the  Geycr-Cornell  Com¬ 
pany.  Inc.,  New  York,  and  the  Geyer 
Company  of  Dayton,  Ohio,  is  now  be¬ 
ing  used  by  the  government  in  its  cam¬ 
paign  to  enroll  the  farmers  under  its 
wheat  acreage  reducton  program.  'Hie 
poster,  in  red,  white  and  blue,  depicts 
two  farmers  standing  erect,  pitchforks 
in  hand,  silhouetted  against  the  red  and 
white  bars  of  Old  Glory. 

Kroger  in  Farm  Paper* 

'The  Kroger  Grocery  and  Baking 
Company  has  placed  the  first  of  a 
series  of  full-page  advertisements  in 
the  Ohio  Farmer,  marking  that  com¬ 
pany’s  first  step  in  farm  paper  adver¬ 
tising. 

(Additional  agency  items  on  page  44) 

I  AD  'HPS 


Asch  &  Imrir,  245  State  street.  Schenec¬ 
tady,  N.  Y.  Placing  orders  with  some 
New  York  State  newspapers  through 
above  agency  on  Amsterdam  Brewing 
Company,  Beer,  Amsterdam,  N.  Y. 

N.  W,  Ayer  A  Son.  Washington  Square, 
Philadelphia.  Placing  orders  with  some 
New  York  City  newspapers  on  Robert  A. 
.Johnston  Company,  Johnston  s  I'hocoiales, 
Milwaukee,  Wls. 

BerminKham,  fastlemnn  Pler<’e  I.Kt 

East  38th  street.  New  York  City.  Secured 
the  account  of  Itunlap  ilais  Cou.imu.*, 
New  York  City. 

Chambers  ft  WIswell,  Inc.,  38  Newbnry 
street,  Boston.  Placing  oiuers  witii  news¬ 
papers  In  selected  sections  on  McNeel’s 
Elnanclal  Service,  Boston. 


Clements  Company,  lOth  &  Chestoit 
streets,  Philadelphia.  Placing  orders  witk 
newspapers  in  various  sectious  on  1^. 
lingers,  Inc.,  Beer,  Philadelphia. 

I'ertig,  »>lavitt  ft  liattney,  Inc.,  150  .Vladi. 
sou  uveuue.  New  Xork  City.  Secured  Ut 
account  ut  London  Character  Shoes,  Net 
York  City. 

Poltz-Wessiuger  Agency,  20  Weg 
Orange  street,  Lancaster,  Pa.  Pluclai 
orders  with  some  southern  newspapers^ 
Graupiier  Beer,  Harrisburg,  Pa. 

Green,  Fulton  ft  Cunningham,  300  Nortk 
Michlgau  avenue,  Chicago.  Reported  u 
be  issuing  contracts  to  newspapers  o, 
Kenton  i'harmacal  Company,  Coviugtoi, 
Ky. 

I. uwreiice  C.  Gumblnner  AdvertislH 
.4gency,  9  East  list  street.  New  YorkUltj 
Secured  the  account  of  Royal  Lace  Pup® 
W  orks,  Inc.,  Royalace  Shelf  Paper,  Brook! 
lyn,  N.  Y. 

J.  K.  Hamilton,  180  North  Michigu 
avenue,  Chicago.  Using  a  list  of  news 
papers  on  True  Story  Magazine,  Msc- 
Fadden  Publications,  New  York  City. 

George  J.  Kirkgasser  ft  Co.,  400  Nortk 
Michlgau  avenue,  Chicago.  Releasing  or¬ 
ders  to  newspapers  on  the  Augelus  Caiup. 
fire  Company,  Chicago. 

Hughes,  Wolff  ft  Co.,  328  East  Mill 
street,  Rochester,  N.  Y.  Placing  ordeti 
with  newspapers  in  a  few  selected  set- 
tious  Oh  \V.  B.  Coon  Company,  Wllboi 
Coon  Shoes,  Rochester,  N.  Y.  and  Xe» 
York  City. 

Husband  ft  Thomas  Co.,  122  East  42iid 
strec't.  New  York  City.  Secured  the  ac¬ 
count  of  Quaker  Hosiery  Company,  suf 
Hosiery,  Philadelphia. 

Wylie  B.  Junes  Agency,  551  Fifth  ave¬ 
nue,  New  York  City  and  Binghamtoi, 
N.  Y'.  Placing  orders  with  newspapeti 
in  various  sections  on  Block  Drug  Coa- 
^any.  Gold  Medal  Haarlem  Uil,  Brooklyi, 

James  G.  Lamb,  Land  Title  Buildini, 
Philadelphia.  Placing  orders  with  aewi- 
papers  fn  selected  sections  on  Dobbini 
Soap  Manufacturing  Company. 

La  Porte  ft  Austin,  Inc.,  330  YVest  42ad 
street.  New  York  City.  Secured  the  ae 
count  of  Richmond  Radiator  Compani, 
New  York  City. 

Lord  ft  Thomas,  919  North  Michigaa 
avenue,  Chicago.  .Secured  the  account  of 
Peter  Hand  Brewing  Company,  Meistei 
Brau  Beer,  Chicago. 

Maxon,  Incorporated,  122  East  42wl 
street,  New  York  City.  Secured  accounti 
of  the  Felsway  Shoe  Corporation,  For¬ 
sythe  Shoes.  New  York  City,  Holeproof 
Hosiery  Company,  New  York  City  and 
Thine  Products,  Inc.,  Toilet  Preparationa, 
New  York  City. 

Mears  Advertising,  Inc.,  250  Park  gve 
nue.  New  York  City.  Secured  the  acconat 
of  Flanagan-Nay  Brewing  Company,  Beer, 
New  York  City. 

J.  F.  -Muller  ft  Co.,  220  West  42b4 
street.  New  York  City.  Placed  ordeti 
with  some  New  York  City  newspapers  oi 
Mouquin,  Inc.,  importer  of  wines,  Brook¬ 
lyn.  N.  Y. 

Mumm-Romer-Jaycox  Company,  8 
North  Grant  avenue,  Minneapolis.  Se 
cured  the  account  of  W.  H.  Marvin  Con- 
pany,  date  pudding,  Urbana,  Ohio. 

Miss  TIson  Page,  444  Madison  avenue. 
New  Y'ork  City.  Placing  orders  with  a 
few  newspapers  in  various  sections  oa 
Pan  Hellenic  Hotel,  New  York  City. 

Hancock  Payne  Advertising  Orgaalas- 
tion.  Public  Ledger  Building,  Philadel¬ 
phia.  Secured  the  account  of  Philadd- 
phia  Von  Co.,  Von’s  Pink  Tableti, 
Philadelphia. 

George  O.  Powning,  Inc.,  278  Orange 
street.  New  Haven.  Again  placing  or¬ 
ders  with  newspapers  in  various  sectloni 
on  Dr.  D.  A.  Williams  Company,  Proprie¬ 
tary  Medicine,  East  Hampton,  Conn. 

Scheck  Advertising  Agency,  9  Clintoi 
street,  Newark,  N.  J.  Secured  the  a^ 
count  of  E.  A.  Binoder,  Draftrol  Coal 
Burner,  New  York  City. 

Simmonds  ft  Simmond*.  Inc.,  201  Nortk 
Wells  street,  Chicago.  Secured  the  ae 
count  of  Pfaelzer  Bros.,  meat  packeri, 
Chicago. 

Smith,  Sturgis  ft  Moore,  Inc.,  370  Lex¬ 
ington  avenue.  New  York  City.  Secured 
the  account  of  Durham  Duplex  Raior 
Company,  Jersey  City,  N.  J. 

Stewart,  Hanford  ft  Frohman,  Inc.,  " 
East  40th  street,  New  York  City.  Agali 
placing  orders  with  newspapers  in  .New 
York  and  vicinity  on  Long  Island  Oyster 
Growers,  New  York  City. 

Charles  H.  Touzalin  Agency,  7  South 
Dearborn  street,  Chicago.  Secured  the 
account  of  Nestor  .Johnson  Manufactur¬ 
ing  Company,  North  Star  Ice  Skatei, 
Chicago. 

Arthur  Towell,  Inc.,  Beaver  Bldg.,  Madi¬ 
son,  Wls.  Placing  orders  with  newe- 
papers  In  selected  sections  on  Superior 
Underwear  Company,  Plqiia,  Ohio. 

ITEX  AS 

Properly  to  cover  this  great  State  you  muH 
'  -ise  the  leaders: 

'  THE  DALLAS  MORNING  NEWS 
;  THE  DALLAS  JOURNAL  (Evening) 
THE  DALLAS  SEMI-WEEKLY 
FARM  NEWS 

|)  Publishsd  by  the  oldest  business  institutiot 
‘  in  Texas. 

JOHN  B.  WOODWARD,  Inc. 

National  Repr$t$ntatit*$ 

i  Sew  York  Chicago  Detroit  San  Franeiieo 
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The  Greatest  Sales  Drive  in  a  Generation 
fi  Finds  Its  Greatest  Regional  Field  in  the 


EMPIRE  STATE 


“Newspapers  and  advertising  agencies  report  that  merchants  are 
expanding  their  advertisements  in  anticipation  of  a  new  volume  of 
business,”  as  quoted  from  a  dispatch  relating  to  preparations  for  the 
gigantic  NRA  “BUY  NOW”  campaign,  begun  a  few  days  ago. 


This  colossal  economic  effort  to  bring  out  that  consumer  buying 
power  of  the  nation  resulting  from  greatly  increased  payrolls — will 
be  a  source  of  millions  in  added  profits  to  those  wise  merchants  who 
KNOW  how  to  properly  merchandise  the  First  Market. 


Meaning  those  National  Advertisers  in  particular,  who  are  “wise” 
to  the  unparalleled  opportunity  presented  by  the  Empire  State  with 
its  13,000,000  potential  consumers  (including  6,000,000  workers). 


Such  a  market  to  draw  upon  is  worthy  of  any  advertiser’s  most 
careful  consideration  this  coming  Fall.  One  person  of  every  10  in 
America  lives  in  it.  Potential  buying  power  as  represented  by 
wealth,  income  and  earning  capacity  per  capita — is  far  ahead  of 
national  per  capita  figures.  Have  another  look  at  that  Fall  budget! 


Join  that  list  of  linage  increasers  as  a  National  Advertiser  who 
sees  and  believes  in  the  powers  of  this  great  merchandising  movement 
designed  to  speed  up  Uncle  Sam’s  business  and  trade — fast  enough 
to  get  him  over  that  economic  hill  our  President  spoke  of  so  forcefully 
in  a  recent  speech. 


And  if  you  are  convinced  of  the  merits  of  a  newly  marketed 
article  which  is  a  stranger  to  New  York  State — NOW  is  the  time  to 
BUY  LINAGE — even  as  ‘'Now  is  the  time  to  buy" — meaning  every- 
thing,  as  directed  by  the  NRA  slogan,  for  this  especial  occasion. 


There  is  one  simple  rule  for  the  most  successful  application  of 
this  “BUY  NOW”  linage.  It  will  combine  the  highest  volume  of 
profit  with  relative  low  costs — if  run  in  the  28  New  York  State 
newspapers  published  in  these  18  greatest  Empire  State  trade  centers 
named  on  this  page. 


The  Dominant  Newspapers  of  New  York  State 

Rates 

Rates  1 

Clrcu- 

2,500 

10,000 

Circu- 

2,500 

10.000 

latlon  Lines 

Lines 

latlon  Lines 

Lines 

♦♦Albany  Evening  News . 

..(E) 

43,635 

.13 

.13 

♦Ithaca  Journal-News . 

....(E) 

7,991 

.05 

.05 

♦♦Albany  Knickerbocker  Press. . . . 

.(M) 

28,358 

.12 

.12  1 

fJamestown  Morninil  Post . 

...(M) 

12,462 

.04 

.04 

♦♦Albany  Knickerbocker  Press . 

..(S) 

42,421 

.17 

.17 

♦KinHstown  Daily  Freeman . 

....(E) 

8,801 

.05 

.05 

♦Amsterdam  Recorder-Democrat. 

..(E) 

8,648 

.05 

.05 

♦♦Newburgh- Beacon  Daily  News 

....(E) 

15,725 

.09 

.09 

..(E) 

36,171 

.12 

.12 

tNew  York  Times . 

.,.(M) 

464,253 

.90 

.838 

fBuffalo  Courier-Express . 

.(M) 

116,940 

.25 

.251 

fNew  York  Times . 

....(S) 

734,409 

1.20 

1.117 

fBuffalo  Courier-Express . 

..(S) 

152,001 

.30 

.30 

New  York  Heraid  Tribune. . . . 

...(M) 

326,002 

.72 

.698 

♦♦Buffalo  Evening  News . 

..(E) 

179,110 

.35 

.35] 

'.iNew  York  Herald  Tribune. . . 

....(S) 

440,605 

.76 

.745 

♦♦Corning  Evening  Leader . 

..(E) 

8,715 

.05 

.051 

♦Niagara  Falls  Gazette . 

. . . .  (E) 

22,136 

.08 

.08 

1  **Elmira  Star-Gazette  Advertiser  (E&M) 

31,657 

.11 

.11 

♦♦Rochester  Tlmes-Union . 

....(E) 

73,865) 

1  ttGeneva  Daily  Times . 

..(E) 

5,311 

.04 

.04  1 

♦♦Rochester  Democrat  &  Chronicle 

.40 

.40 

fGlorersvllle,  Johnstown  Morninit 

(M&S) 

76,189] 

Herald  &  Leader-Republican  (E&M) 

13,016 

.07 

.07 

♦♦Troy  Record . 

(M&E) 

23,314 

.07 

.07 

♦♦A.  B.  C.  Publisher’s  Statement,  April  1,  1933. 

ttPubllshers’  Affidavit.  April  1,  1933 

♦A.  B.  G.  Publisher’s  Statement  Oct. 

1,  1933. 

fPubllshers'  Affidavit  for  12  mos.  Oct.  1,  1933. 
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Circulation 


PRICE  RISES  SLATED 
FOR  DISCUSSION 


Central  States  Circulation  Managers 
Will  Hold  Fall  Convention  Next 
Week  in  Chicago — Harn 
to  Spesdc 


Members  of  the  Central  States  Cir¬ 
culation  Managers’  Association  will 
hold  their  fall  meeting  Oct.  17  and  18 
at  the  Congress  Hotel  irt  Chicago  during 
A.B.C.  Week.  O.  C.  Harn,  managing 
director  of  the  Audit  Bureau,  will  ad¬ 
dress  the  group  at  the  Wednesday  lunch¬ 
eon,  while  the  Tuesday  luncheon  s])eaker 
will  be  J.  Earl  Shea,  assistant  publisher. 
Ft.  li'ayne  (Ind.)  Xcics-Scntiiu’l. 

R.  W.  Taylor,  Flint  (Mich.)  Journal, 
and  president  of  the  group,  will  preside 
at  the  sessions. 

The  program  includes  the  following 
group  discussions : 

Circulation  Trends;  Mail,  Roy  Hat¬ 
ton.  Detroit  Free  Press;  City,  Leanore 
T.  Walker,  Richmond  (Ind.)  Palladium- 
Item;  .\gents,  C.  K.  Jefferson,  Des 
Moines  Register  and  Tribune. 

XRA  and  Circulation :  "Effect  on 
Trucking  Costs  and  Solutions,’’  Charles 
Payne,  Indianapolis  Star;  "Effect  on 
Mail  Room  Costs  and  Solutions,’’ 
George  Moffett,  Mikt'ankee  Sentinel- 
Aeii’s;  "Effect  on  Clerks  and  Stenog¬ 
raphers  and  Solutions,"  John  T.  Mur¬ 
ray,  Evanston  (Ill.)  Xevs-Index. 

"Illinois  Sales  Tax,’’  Joe  Bunting, 
Bloomington  (Ill.)  Pantograph;  "Boy 
VA'elfare,"  Roy  Highfield,  DeKalh  (Ill.) 
Chronicle. 

Circulation  Price  Increase :  City,  C. 
Morris  South,  Vincennes  (Ind.)  Post; 
Agents,  I.  A.  Block,  Peoria  (Ill.)  Jour¬ 
nal-Transcript;  Mail,  J.  F.  Payne. 
Fargo  (N.  D.)  Forum. 

General  Discussion:  "When  in  the 
Fall  Is  the  Best  Time  to  Put  on  a 
Circulation  Campaign?’’  F.  K.  White, 
Rockford  (Ill.)  Consolidated  News¬ 
papers;  "Our  Bulletin  and  Others." 
Rex  Fisher,  East  St.  Lo>uis  (Ill.)  Jour¬ 
nal;  "Department  Costs  and  What  Can 
Be  Done  to  Cut  Them?”  Roy  L. 
Boice,  Muscatine  (la.)  Journal  and 
Xezcs-Trihune;  Questions  and  Answers 
on  A.B.C.,  E.  W.  Chandler,  A.B.C. 
Chief  Auditor;  Comparison  of  old  and 
new  A.B.C.  forms.  Howard  W.  Stodg- 
hill.  Louisville  Courier-Journal  and 
Times,  and  “Championship  Tourna¬ 
ment."  F.  V.  Schuch,  Springfield  Il¬ 
linois  State  Register. 


SEEKING  “CANDY  SWEETHEART’’ 

The  Buffalo  (N.  Y.)  Ezvning  Xeu's 
is  sponsoring  a  photograph  contest  to 
select  the  "Candy  Sweetheart"  of  Buf¬ 
falo  and  vicinity.  The  girl  who  wins 
will  take  part  in  the  annual  observance 
of  "Sweetest  Day,’’  Oct.  21.  She  will 
be  invited  to  lead  the  Candy  Caravans 
sent  by  Buffalo  Confectioners  and 
Greater  Buffalo  Wholesale  Confec¬ 
tioners'  Associations  and  the  Buffalo 
News  when  they  tour  orphanages  and 
old  folks’  homes,  Ijeginning  Oct.  16. 
I'ifteen  cash  and  candy  prizes  are  of¬ 
fered. 


To  Reward  “Super-Farmer” 

The  annual  "super-farmer"  award 
made  by  the  Galveston  Xews,  will 
climax  an  all-county  dinner  scheduled 
ior  Oct.  17,  according  to  Silas  B.  Rags¬ 
dale,  managing  editor.  This  is  the  third 
successive  year  that  Galveston  County 
farms  have  been  judged  and  the  best 
all-’round  farm  couple  chosen.  The 
plan  was  originated  and  is  still  being 
conducted  by  Brian  Spinks,  agricultural 
editor  of  the  News.  Substantial  prizes 
are  awarded. 


Kansas  City  Cooking  School 

The  Kansas  City  Journal-Post’s  semi¬ 
annual  homemakers’  and  cooking  school 
was  conducted  over  a  four-day  i)eriod 
last  week  at  the  Hotel  Baltimore.  Mrs. 
Dorothy  Ayers  Loudon,  who  has  pre¬ 
sided  over  the  school  the  last  three 
\ears.  was  again  in  charge.  The  news¬ 
paper  rejwrted  greatly  increased  attend¬ 
ance  and  a  good  pickup  in  contributory 
advertising. 


16  Receive  Scholarships 

Presenting  the  16  college  scholarships 
awarded  to  Boston  new’spaper  boys  by 
the  Burrough  Newsboys’  Foundation  re¬ 
cently.  Gov.  Ely  disclosed  for  the  first 
time  the  donor  of  the  1933  awards.  He 
announced  that  they  will  be  known  as 
the  Alexander  Agassiz  Scholarships, 
given  by  Maximillian  .\gassiz  in  mem¬ 
ory  of  his  father,  Alexander  Agassiz. 


Carriers  Saw  World  Series 

The  third  group  of  20  carriers  of  the 
Richmond  (Va.)  Times-Dispatch,  win¬ 
ners  in  a  recent  efficiency  contest,  saw 
the  fifth  game  of  the  World  Series  in 
W'ashington,  Oct.  7,  as  guests  of  the 
new  spaper.  The  boys  left  Richmond  by 
bms  early  Saturday  morning.  The  first 
two  groups  of  20  made  the  trip  Thurs¬ 
day  and  Friday. 


2,000  Saw  Exhibit 

More  than  2,000  persons  recently  in¬ 
spected  the  first  annual  quilt  show 
sponsored  by  the  Temple  (Tex.)  Daily 
Telegram  at  the  first  meeting  of  the 
Central  Texas  Pioneers  Club,  also 
sponsored  by  the  paper.  The  club  was 
organized  with  more  than  600  members. 


Ohio  Meeting  Oct.  25-26 

The  Ohio  Circulation  Managers’  As¬ 
sociation  convention  originally  scheduled 
for  Oct.  18  and  19,  has  been  changed 
to  Oct.  25  and  26,  at  the  Neil  House, 
Columbus,  it  w’as  announced  this  week, 
by  E.  C.  Merideth,  Springfield  News¬ 
papers,  Inc. 


Carriers  Visited  World  Fair 

Carriers  of  the  Indiattapolis  Times 
visited  A  Century  of  Progress  as  guests 
of  the_  Times  this  week.  The  trip  was 
made  in  a  special  car  and  was  in  charge 
of  Times  circulation  officials.  The  tour 
was  a  reward  for  efficiency  among  the 
carriers. 


S.  F.  News  Cooking  School 

The  San  Francisco  Xews  cooking 
school,  originally  scheduled  for  Sept. 
12-15,  was  postponed  and  will  be  held 
Oct.  17,  18,  19  and  20  in  Larkin  Hall. 
San  Francisco  Civic  Auditorium,  under 
direction  of  Hester  Heath. 


Series  On  “Rackets’* 

The  Buffalo  (N.  Y.)  Co^er-Ex- 
press  is  running  a  daily  warning  series 
under  the  heading,  "Look  Out !  It’s 
a  Racket.” 


BIG  MUTT  DOG  PARADE 


World  Series  Broadcast 

The  Terre  Haute  (Ind.)  Tribune  & 
Star  cooperated  with  radio  station 
WBOW  to  bring  the  world  series  to 
the  people  of  the  Wabash  valley.  A  play- 
by-play  account  of  the  games  was 
given  on  the  Tribune  Playograph, 
erected  in  front  of  the  Tribune  build¬ 
ing  on  Wabash  avenue. 


Here’s  a  carrier  boy  with  “high”  am¬ 
bitions.  Sixteen-year-old  Wesley  Hodg¬ 
son,  carrier  for  the  Regina  (Sask.) 
Leader-Post,  recently  passed  his  flying 
tests  leading  to  bis  private  pilot’s  cer¬ 
tificate  at  the  Regina  Flying  Club.  He 
paid  for  the  entire  training  from  his 
earnings  as  a  carrier.  For  years  his 
great  ambition  has  been  to  pilot  a 
plane.  There  is  only  one  drawback. 
One  has  to  be  17  in  Canada  before 
obtaining  a  private  flying  license.  But 
Wesley  is  not  worried.  He’ll  be  17  in 
October. 


Seeking  Newspaper  Thieves 

The  San  Antonio  Light  in  an  effort 
to  stop  the  theft  of  Sunday  newspapers 
from  residences  announced  in  its  Oct. 
1  issue  that  hereafter  the  home-deliv¬ 
ered  Sunday  edition  will  contain  sport 
pages  printed  on  white  paper  while  the 
street  sale  edition  sport  section  will  be 
printed  on  peach  paper.  Readers  have 
been  urged  to  report  to  the  daily’s  of¬ 
fice  any  attempted  sale  of  the  edition 
carrying  a  white  sport  section.  Joe 
Soto,  14,  was  recently  shot  in  the  leg 
at  San  .Antonio  as  the  result  of  an  al¬ 
leged  theft  of  a  Sunday  paper.  Frank 
I*.  Smothers,  44,  said  he  had  missed  his 
pai)er  several  times  and  fired  his  rifle 
when  he  saw  a  boy  taking  a  paper  from 
his  vard. 


5,000  Attend  Fashion  Show 

Five  thousand  women  attended  the 
Detroit  Free  Press  annual  Fall  Fashion 
Show,  held  last  week  in  the  Cass  The¬ 
atre.  Hundreds  of  women  were  turned 
away.  Miss  Lucy  Park,  fashion  au¬ 
thority,  directed  the  presentation. 


Has  Public  Address  System 

The  Wausau  (Wis.)  Record-Herald 
has  installed  a  i)ermanent  public  ad¬ 
dress  system  at  its  editorial  offices 
through  which  baseball,  football,  elec¬ 
tions  and  other  events  of  importance 
will  be  announced.  .\  Play-O-Graph 
was  also  installed  for  a  play-by-play 
description  of  the  World’s  Series. 


Trenton  Popularity  Contest 

.■\  iKjpularity  contest  is  being  pro¬ 
moted  by  the  Trenton  (N.  J.)  Times 
in  connection  with  the  coming  Hal¬ 
lowe’en  ball,  proceeds  of  which  will  go 
to  the  Trenton  Times  Poor  Kiddies’ 
(  hristmas  F'und.  Winner  of  the  con¬ 
test  will  be  awarded  a  trip  to  Bermuda. 


Adds  Poetry  Department 

In  response  to  a  demand  from  readers, 
the  Salt  Lake  City  Desert  Xezvs  has 
e-'tablished  a  poetry  department  to  be 
known  as  “Contemixirary  Verse,"  with 
Percy  Horne,  Salt  Lake  City,  as  its 
editor. 


Perth  Amboy  School 

The  Perth  Amboy  (N.  J.)  Evening 
Xews  conducted  a  cooking  school  last 
week  at  the  high  school  auditorium. 
■Mrs.  J.  Watson  Shockley,  lecturer,  was 
introduced  by  Irving  J.  Reimers,  asso¬ 
ciate  publisher. 


Large  Crowd  Attracted  by  Idski 
Statesman’s  Promotion 

The  Boise  Idaho  Statesman’s  thini 
annual  Mutt  Dog  parade  held  Saturday 
noon.  Sept.  30,  attracted  one  of  the  lar. 
gest  crowds  Boise  has  seen  for  yeap 
and  merchants  reixirted  greatly  stimu¬ 
lated  business. 

Headed  by  a  motorcycle  police  escort 
and  the  .\merican  Legion  drum  and 
bugle  corps,  the  parade  marched  througl 
the  principal  downtown  streets. 

In  a  vacant  lot  near  the  Statesman 
office,  the  judging  was  done.  Cask 
prizes  were  given  to  the  biggest  dog,  tht 
smallest  dog,  the  most  ferocious  lookin 
dog,  the  kindest  looking  dog,  the  most 
ridiculously  dressed  dog,  the  shaggiest 
dog,  the  most  handsome  dog.  Blue  rib- 
bons  were  also  given  the  winners  and 
there  were  a  numirer  of  honorable  men¬ 
tion  ribbons,  also. 

Each  child  was  given  a  free  ticket  to 
the  Granada  Theatre,  good  for  the 
matinee  on  the  following  Saturday. 
Names  of  all  entries  were  published  in 
the  paper. 


Rochester  Cooking  School 

The  Rochester  (N.  Y.)  Times-Unm 
conducted  a  cooking  school  Oct.  3-6,  it 
Columbus  .\uditorium.  Mrs.  Emih 
Lautz  was  director.  Two  hundred  fret 
theatre  tickets  were  given  out  at  eadi 
session  of  the  school,  which  had  a  daily 
attendance  of  about  1,500  persons.  Jant 
Joyce,  Times-Union  food  editor,  intro¬ 
duced  Mrs.  Lautz. 


4,000  Attend  School 

.\n  average  attendance  of  1,000 
women  daily  was  recorded  last  week 
at  the  four  sessions  of  the  second  an¬ 
nual  cooking  school  under  the  directiou 
of  the  Hoboken  (N.  J.)  Jersey  Ok- 
serz'er.  Marion  Hayes  Blakeman 
the  instructor. 


Aiding  Safety  Drive 

In  furtherance  of  a  campaign  to  make 
the  city’s  streets  safe  for  traffic,  the 
.Memphis  (Tenn.)  Commercial  Appnl 
has  placed  signs  on  28  billboards  there 
Each  features  the  slogan,  "Make  Mem¬ 
phis  Streets  Safe.” 


Carrier  Wins  Damage  Suit 

Sammie  Williams,  14,  Akron,  0.,  car¬ 
rier  boy.  was  awarded  a  judgment  for 
$9,000  by  the  Ohio  Supreme  Court  re 
cently  for  injuries  suffered  when  a  sign 
which  had  been  used  by  painters  fell  on 
him. 


Featuring  Famous  Farmsteads 

The  Cleveland  Press  in  a  series  is 
featuring  “Famous  Farmsteads”  of  h 
territory.  Each  article  is  composed  « 
a  four-column  aerial  view  of  the  estate 
with  short  descriptive  copy. 


Planning  Flower  Show 

The  Cleburne  (Tex.)  Daily  Timn 
Rezfiew  will  hold  its  annual  Times- 
Review-Libertv  Hotel  flower  show 
Nov.  13-14. 


Held  Fishermen’s  Festival 

The  MdziKiukee  Wisconsin  News  re¬ 
cently  sponsored  a  fishermen’s  festival 
of  the  Izaak  Walton  league  which  2.000 
persons  attended.  Edward  R.  Ma- 
lioney,  managing  editor,  presented  the 
-.pcech  of  welcome.  Bert  Claflin,  woods 
and  stream  editor,  was  the  principal 
speaker. 


To  Entertain  Safety  Group 

F2ighty-five  presidents  of  Toledo 
Junior  Safety  councils  will  be  the 
guests  of  the  Toledo  Blade  Oct.  21  in 
the  Lasalle  &  Koch  auditorium.  Grove 
Patterson,  editor  of  the  Blade,  will  be 
the  principal  speaker. 


4,500  Attended  School 

Four  thousand,  five  hundred  women 
attended  the  closing  day  of  the  Toledo 
.\ezi'S-Ree  cooking  school  last  week.  It 
was  held  for  three  days,  in  charge  of 
Miss  Anne  Kingsley,  cooking  expert. 
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CODES  PLAGUED  COPY  DESKS 
IN  GOOD  OLD  DAYS 

(Coiitiniwd  from  page  33) 


to  make  certain  it  would  be  understood, 
1^  wrote  "Portuguese”  in  explanation 
alongside  Senhora,  with  the  injunction 
•'follow  copy”  for  company.  Surely  the 
dumbest  linotype  operator  shouldn’t  go 
wrong  with  all  those  instructions  to 
guide  him!  And  this  is  how  the  lino¬ 
type  operator  disposed  of  it :  "Among 
o^er  guests  were  Senhora  de  Portu¬ 
guese  Lima  e  Silva,”  etc. 

Quite  in  line  with  this  performance 
was  the  handling  of  a  dispatch  from 
Istanbul  through  London,  telling  of  the 
death  of  a  Russian  in  the  Turkish  city. 
The  dispatch  was  given  by  the  telegraph 
operator  in  this  form:  “London  .-^pril 
15  Istanbul  Nicholas  Boronsky  died  here 
today.”  least  that  was  the  point  of 
the  cable.  But  Istanbul  in  the  eyes  of 
the  copy  editor  was  latanbul,  and  ap¬ 
parently  it  belonged  with  Nicholas  Bu- 
ronsky— nuite  a  long  name,  you  will 
note,  and  calling  for  more  space  than 
the  imixirtance  of  the  dead  man  war¬ 
ranted.  So  the  dispatch  was  printed  as 
coming  from  Ixtndon,  and  the  heading 
was  made  to  read:  'Tatanbul  N.  Bo¬ 
ronsky  Dead  in  London.” 

Many  copy-readers  e.xhibit  a  queer 
sort  of  intelligence  by  their  conceptions 
of  English  construction.  Most  of  them 
have  got  over  the  fetish  of  hating  the 
split  infinitive ;  but  there  is  something  in 
the  word  "that”  which  to  the  man  of 
notions  is  sinister,  so  he  blue-pencils  it. 
regardless  of  whether  it  is  a  pronoun  or 
a  preposition,  not  being  able  to  distin¬ 
guish  between  them  apparently.  As  a 
preposition  its  elimination  will  often 
change  the  import  of  a  statement,  as 
illustrated  in  this  tale :  A  suggestion 
had  been  made  to  present  a  statuette  to 
Mme.  Sara  Bernhardt.  The  bronze  was 
made  and  was  delivered  to  Mr.  Conners, 
her  manager,  who  tells  the  story.  “Pre¬ 
suming  friends  gave  an  order  for  the 
statuette;  I  arranged  with  John  Drew 
to  make  the  presentation.  A  day  later 
Madame  received  a  bill  for  $350  and 
the  bronze  was  returned.”  From  this 
one  might  conclude  that  Madame’s 
friends  had  been  too  presuming.  But  if 
the  original  locution  had  been  permitted 
to  stand,  no  such  inference  could  have 
been  drawm.  The  writer  had  said,  “Pre¬ 
suming  that  friends,”  etc. 

“.Accuracy,  Terseness,  Accuracy.” 
was  once  placarded  all  about  a  newspa¬ 
per  office,^  and  the  editors  were  ex- 
ptcted  to  live  up  to  the  admonition.  .Al¬ 
though  terseness  is  a  good  thing  to 
observe.^  it  is  not  always  followed  in 
moderation.  Inevitably,  in  such  circum¬ 
stances,  there  is  bound  to  be  a  sacrifice 
of  accuracy ;  if  you  cannot  be  lucid,  you 
cannot  back  up  understanding.  Many 
copy-readers,  in  their  anxiety  to  trim  a 
rtory,  will  whittle  it  to  a  point  that 
leaves  out  the  important  fact  of  the 
wws  that  should  be  told.  What  hap¬ 
pens  when  a  “not”  is  missing  from  a 
statement  is  all  too  well  known  to  news- 
Wper  proprietors  who  have  been  sued 
for  libel.  Yet  copy-readers  continue  to 
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cut  out  words  of  similar  import.  By 
the  elimination  of  one  word  (given  here 
in  brackets )  this  sentence  was  made  to 
say  the  opposite  of  what  was  intended : 
“A  dispatch  to  the  Mortting  Post 
from  Petrograd  indicates  that  military 
critics  there  are  inclined  to  believe  that 
[little]  more  in  the  way  of  a  drive  in 
great  force  is  to  be  expected  from  the 
•Austro-Germans.”  More  assumed  ver¬ 
biage  in  this  sentence  is  again  shown  by 
brackets:  “Judge  N’ott  of  General  Ses¬ 
sions,  [sitting]  as  a  [committing]  magis¬ 
trate,  dismissed  yesterday  the  complaint 
against  a  real  estate  operator.”  Perhaps 
that  editor  might  have  made  a  better 
lawyer. 

Usually  memories  are  short,  but 
newspaper  men  today  will  remember 
through  seeing  or  by  tradition  the  fru¬ 
ition  of  a  trap  set  to  catch  another  paper 
cribbing  the  news  of  a  contemporary — 
the  celebrated  Reflii)e  W.  Thenuz  af¬ 
fair.  It’s  a  long  story ;  but  by  the  use 
of  the  fictitious  name  of  Colonel  Re- 
flipe  \V’.  Thenuz,  celebrated  Austrian  ar¬ 
tillerist  (which,  read  as  intended,  says 
“We  pilfer  the  news”),  the  offending 
paper  was  caught  without  benefit  of  a 
mitigating  circumstance.  Why  it  should 
have  copied  such  stuff  as  the  chatter  of 
a  colonel  with  such  an  impossible  name 
was  a  perfect  mystery,  since  it  had  its 
own  correspondents  in  the  field  (it  was 
during  the  insurrection  in  Cuba  just  be¬ 


fore  the  Spanish- American  war ) ;  but 
the  writer  has  one  distinct  recollection 
of  the  affair.  It  was  a  Saturday  after¬ 
noon  when  the  proof  of  the  supposed 
cable  dispatch  came  to  his  desk.  The 
copy  consisted  principally  of  a  clipping 
from  an  early  edition  of  the  other  paper, 
with  additions  to  make  a  more  complete 
story.  _  As  copy-holder  the  writer  called 
attention  to  the  singular  name  of  the 
colonel,  remarking  that  it  was  a  little 
too  strong  for  the  editor,  since  he  cut  it 
to  an  initial,  and  it  was  printed  “R.  W. 
Thenuz.”  But  it  was  nevertheless  a 
“good  enough  Morgan”  for  the  man 
who  set  the  trap,  and  the  next  morning 
the  story  of  the  theft  of  news  was  given 
with  all  the  flourish  that  screaming 
headlines  can  invoke.  It  certainly  ended 
that  sort  of  enterprise  thereafter. 

BAGGED  THREE  DEER 

Five  members  of  the  staff  of  the 
Stockton  (Cal)  Evening  Record,  on 
deer  hunting  trips  into  the  high 
Sierras,  bagged  three  bucks  shortly 
after  the  season  opened  Sept.  15.  The 
successful  hunters  were  Lon  Hilde¬ 
brand,  circulation  manager,  Lawrence 
Buol  of  the  circulation  department,  and 
Earle  R.  Edmiston,  city  editor.  The 
others  in  the  party  were  L.  V.  Peterson, 
business  manager,  and  Henry  Porter, 
the  Record’s  office  manager  at  Manteca, 
near  Stockton. 


FORREST  GOLF  CHAMPION 


Defeats  Robert  Potter  In  New  York 
Herald  Tribune  Finals 

Wilbur  Forrest,  assistant  to  Ogden 
Reid,  ptesident  of  the  Keio  York  Herald 
Tribune,  won  the  first  New  York 
Herald  Tribune  golf  championship  re¬ 
cently  by  defeating  Robert  Potter, 
Sunday  science  editor,  2  and  1,  at  the 
Roslyn  Harbor  Country  Club,  Roslyn, 
L.  I.  , 

Forrest  himself  donated  the  sil¬ 
ver  cup  for  the  winner  when  he  or¬ 
ganized  the  tournament  earlier  in  the 
year. 

In  the  semi-final  round  at  the  same 
course  Forrest  defeated  Edward  J. 
Byrnes  of  the  composing  room,  5  and 
4,  and  Potter,  after  20  holes,  defeated 
Robert  McKay  of  the  national  adver¬ 
tising  department.  It  was  McKay  who 
defeated  Howard  Davis,  business  man¬ 
ager  of  the  paper,  president  of  the 
.A.N.P.A.,  and  well  known  in  golf 
tournaments  of  the  latter  organization; 
in  the  first  round  of  the  matches,  3 
and  2. 

Thirty-two  contestants,  selected  from 
more  than  60  entries  from  all  depart¬ 
ments  of  the  paper,  took  part  in  the 
tournament. 

Forrest  is  now  planning  a  larger  one 
for  next  summer. 
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HEXIN,  INC.,  EXPANDS 
NEWSPAPER  SPACE 


AGENCY’S  STAFF  UP  23% 


Aspirin  Substitute  Will  Use  Roto 
Campaign  in  18  Dailies  in 
16  New  York  and  New 
England  Cities 


iSpecial  to  Editok  &  Publishes) 

Chicago,  Oct.  9 — Hexin,  Inc.,  local 
manufacturer  of  an  aspirin  substitute, 
will  mark  its  first  anniversary  in  busi¬ 
ness  this  month  by  extending  its  adver¬ 
tising  into  newspapers  with  the  start  of 
a  modest  rotogravure  campaign  in  the 
Metropolitan  Sunday  Group  and  the 
Gravure  Service  Group  of  Xew  York 
and  New  England  papers,  beginning 
Oct.  IS. 

The  roto  campaign  will  consist  of 
76-line  copy  on  a  six-week  schedule  in 
18  Sunday  newspapers  in  16  cities. 
Editor  &  Publisher  was  told  by  an 
executive  of  Sellers  Service,  Inc.,  local 
agency,  handling  the  Hexin  account. 
In  addition,  the  company  is  using  18 
national  magazines  at  the  present  time. 

When  Hexin  was  first  put  on  the 
market  a  year  ago,  billboard  advertis¬ 
ing  was  used  extensively,  and  at  present 
the  company  has  national  coverage  in 
the  outdoor  field.  Spot  radio  broad¬ 
casts  in  some  of  the  larger  cities  were 
later  introduced.  In  August,  the  com¬ 
pany  started  its  first  newspaper  adver¬ 
tising  on  an  experimental  basis  in  Ohio. 
The  newspaper  advertising  was  ex¬ 
tended  into  Pennsylvania.  The  black 
and  w’hite  newspajier  copy  involved  a 
special  selling  plan  with  retail  drug¬ 
gists. 

Discussing  the  rapid  progress  that 
Hexin  has  made  during  its  first  year, 
the  agency  executive  told  Editor  & 
Publisher  that  they  were  interested  in 
using  all  forms  of  advertising  media 
and  felt  that  each  had  its  special 
benefits. 


American  Mail  Campaign 

A  fall-winter-spring  advertising  cam¬ 
paign  is  now  under  way  for  American 
Mail  Line.  Seattle,  a  Dollar  Steamship 
Lines  subsidiary,  featuring  travel  be¬ 
tween  Seattle  and  the  Orient,  concen¬ 
trated  in  newspapers  and  three  maga¬ 
zines.  The  cities  on  the  newspaper 
schedule  are  New  York,  Washington, 
D.  C.,  Boston,  Philadelphia,  Pittsburgh, 
Chicago,  Cleveland,  Cincinnati,  St. 
I^uis.  Detroit,  Kansas  City,  Minneapo- 
Paul,  Denver,  Toronto  and 
Winnipeg.  As  Oregon  and  Washing¬ 
ton  are  a  primary  market  for  such 
travel,  newspapers  are  also  being  used 
in  those  states.  The  advertising  is  di¬ 
rected  by  the  San  Francisco  office  of 
Lord  &  Thomas. 


Campbell-Ewald  Pretident  Announces 
Important  Additions 

Campbell-Ewald  Company,  Detroit, 
which  has  shown  a  iiersonnel  increase 
of  23  per  cent  since  April  1  of  this 
year,  has  announced,  through  President 
H.  T.  Ewald,  the  following  additions: 

Copy  staff ;  Arden  Yinkey,  for  the 
last  ten  years  head  of  the  copy  depart¬ 
ment  of  MacManus,  Inc.;  Gordon  C. 
Eldredge,  formerly  with  J.  Walter 
Thompson  Company  in  New  York  and 
Detroit,  and  later  general  manager  of 
Austin  F.  Bement  Comi>any,  Detroit ; 
George  H.  Allen,  free  lance  magazine 
w  riter.  Art  department :  W.  O.  Floing 
and  Edmond  A.  Hunt.  Sales  promo¬ 
tion  department:  Walter  E.  Lopeman, 
of  Fuller  &  Smith  it  Ross,  Cleveland. 
Radio  department,  Reginald  E.  Thomas 
of  N.  \\ .  Ayer  &  Co.,  Pniladelphia. 


Outdoor  Art  Exbibit  Announced 

The  jury  of  awards  for  the  fourth 
annual  e.xhibit  of  outdoor  advertising 
art,  to  be  held  in  Chicago,  Oct.  19  to 
Nov.  1,  under  the  auspices  of  the  out¬ 
door  advertising  art  committee  of  the 
Chicago  Advertising  Council  at  Mar¬ 
shall  Field  &  Co.,  was  announced  this 
week  as  follows :  Lee  Bristol,  Associa¬ 
tion  of  National  Advertisers ;  W.  C. 
D’Arcy,  American  Association  of  Ad¬ 
vertising  Agencies;  Rufus  C.  Dawes,  A 
Century  of  Progress;  Henry  T.  Ewald, 
National  Outdoor  Advertising  Bureau; 
Gilbert  T.  Hodges,  Advertising  Federa¬ 
tion  of  America;  Turner  Jones,  Coca- 
Cola  Company ;  Andrew  Loomis  and 
Walter  W’hitehead,  artists;  Trowbridge 
Marstons,  Lithographers’  National  As¬ 
sociation. 


Plough’*,  Inc.,  Increase*  Budget 

Plough’s,  Inc.,  of  Memphis,  Tenn., 
medical  and  toilet  goods  manufacturer, 
has  announced  that  the  company’s  fall 
advertising  budget  will  be  the  largest 
in  its  history.  Unfilled  orders  now  on 
hand  are  the  largest  since  1929.  In  in¬ 
creasing  its  payroll  $168,000  annually 
and  enlarging  its  force  of  employes. 
Plough’s,  Inc.,  has  found  the  changes 
reflected  in  increased  sales,  according 
to  a  statement  by  company  officials. 
J  uly  sales  increased  20  per  cent ;  August 
sales,  40  per  cent,  and  first  part  of 
September,  62  per  cent  over  the  same 
periods  of  1932. 


Griffin  Agency  Incorporate* 

I  J  Advertising  Agency,  Cleve¬ 
land,  has  doubled  its  space  in  the  Ninth- 
^ester  Bldg.,  and  has  incorporated  as 
Griffin  Advertising,  Inc.,  with  Miss 
Florence  Griffin  as  president.  H.  \V 
Roth,  formerly  of  Powers-House  Co.^ 
Md  Manning  Studios,  and  Miss  Minijic 
Dirtz,  formerly  of  Henry  P.  BOynton 
Advertising  Agency,  Inc.,  are  vice-presi- 
^nt  and  treasurer,  respectively.  Mr. 
Roth  IS  to  be  art  director  and  Miss 
Dietz  in  charge  of  production  and  space 
buying.  .Among  the  national  accounts 
handled  by  the  firm  are  Cleveland 
Quarries  Co.,  Stadler  Products  Co. 
and  Fin-Tex  Corporation. 


T.  C.  Lemon  Join*  Sign  Company 

T.  C.  Lemon  has  resigned  from  the 
firm  of  Bertolet  &  Lemon,  publishers’ 
representatives,  to  accept  the  sales  man¬ 
agership  in  the  Eastern  territory,  of  the 
Wagner  Sign  Company.  Mr.  Lemon 
w'ill  make  his  headquarters  in  New 
York  City.  J.  C.  Ross,  who  has  been 
associated  with  Bertolet  &  Lemon  for 
several  years,  will  also  join  the  Wagner 
Sign  Company  as  assistant  to  Mr. 
Lemon. 


OPENS  COLUMBUS  BRANCH 

The  J.  Horace  Lytle  Company,  Day- 
ton,  O.,  advertising  agency,  tins  week 
announced  the  opening  of  a  branch  of¬ 
fice  in  Columbus,  in  charge  of  C.  L. 
Jaycox  with  Leo  Smith  as  production 
manager,  jaycox  was  formerly  vice- 
president  of  the  Mumin-Romer- jaycox 
agency  in  Columbus.  Smith  was  also 
with  the  same  company  and  prior  to 
that  was  associated  with  the  Dyer-En- 
zinger  Company  in  Chicago  and  Klau- 
\'an  Pietersoin-Dunlap,  Inc.,  Milwau¬ 
kee. 


Using  Color  Space 

Using  extensive  advertising  space  in 
the  colored  comic  sections  of  Sunday 
newspapers,  the  Procter  &  Gamble  Co. 
has  held  a  $10,000  prize  contest  for 
Oxydol,  which  closed  Oct.  14.  .Among 
other  national  advertisements  appearing 
in  color  cartoon  strips  are:  Lifebuoy 
soap  and  Shaving  Cream,  Lever  Bros. 
Company;  Camel  cigarettes  and  Prince 
.Albert  tobacco,  R.  j.  Reynolds  Com¬ 
pany  ;  Crisco,  Ivory  Soap  and  Lava 
Soap,  Procter  &  Gamble  Company,  and 
H.  P.  Hood  &  Sons,  Grade  A  Milk. 


New  Cleveland  Agency 

A  new  firm,  known  as  Advertising 
Production,  Inc.,  has  been  formed  in 
Cleveland  with  offices  at  1.540  East 
21st  street.  James  Leslie  Hubbell  and 
Ralph  j.  Bishop,  formerly  of  the  House 
of  Hubbell,  Inc.,  and  Bishop-Cope  Co., 
Cleveland  are  associated  in  the  new 
company  which  will  plan  and  produce 
all  types  of  advertising  and  will  spe¬ 
cialize  in  the  production  of  advertising 
programs. 


Bi*inarck  to  Advertise  Nationally 

Timed  to  meet  the  period  immediately 
following  the  close  of  .A  Century  of 
Progress,  Bismarck  Hotel,  Chicago, 
will  start  a  national  advertising  cam- 
l>aign  in  newspapers  and  magazines 
about  the  middle  of  October.  A  general 
list  of  dailies  will  be  used.  Brandt 
.Advertising  .Agency,  Chicago,  handles 
the  account. 


Join*  Ramsey  Organization  . 

Willis  B.  Parsons,  formerly  advertis¬ 
ing  manager  of  Frederic  Blank  &  Co., 
and  later  with  James  F*.  Newcomb  & 
Co.,  Inc.,  as  head  of  the  planning  and 
copy  departments,  has  joined  the  Rob¬ 
ert  E.  Ramsey  Organization,  Inc.,  New 
York.  He  will  work  on  copy  and  plans 
for  the  Ramsey  agency. 


F.  P.  VALENTINE  JOINS  FIRM 

F.  P.  Valentine  has  been  elected  i 
vice-president  of  Stearns,  Hopkins  I 
Co.,  Inc.,  New  York  market  analysis 
and  distribution  planning  organizatioa 
Mr.  Valentine  was  for  many  years  n 
executive  of  the  .American  Telephone  4 
Telegraph  Company,  from  which  he  r^ 
tired  a  few  months  ago,  and  has 
known  as  an  authority  on  markets  and 
distribution.  He  plans  to  develop  studio 
of  special  fields  which  will  be  of  par 
ticular  importance  during  the  next  few 
years. 


San  Franci*co  Dairy  Campaign 

The  United  Milk  Company,  San  Fran¬ 
cisco,  has  reorganized  its  affairs  aid 
announces  a  program  of  business  ex¬ 
pansion.  James  R.  Needles  become 
general  sales  manager,  and  Smith  4 
Purdom  Advertising  .Agency  has  been 
appointed  to  direct  an  advertising  and 
merchandising  campaign.  It  will  k 
concentrated  in  San  F'rancisco  news¬ 
papers. 


Coa*t  Hotel  Appoint*  Agency 

.Anticipating  increased  commercial  and 
tourist  travel,  the  Palace  Hotel,  San 
F'rancisco,  has  appointed  Brewer-Weeks 
Company,  San  Francisco,  to  prepare 
and  place  a  local  as  well  as  a  general 
advertising  campaign.  The  local  pro¬ 
motion  will  appear  mostly  in  news¬ 
papers. 


New  Po*t  for  Sherman 

The  appointment  of  Ray  W.  Sherman 
as  vice-president  of  the  Autovwtin 
Merchandising,  has  been  announced  bi 
its  publishers.  Fie  and  S.  P.  McMimi, 
editor,  will  formulate  the  future  edi- 
torial  policies  of  .Automotive  Merchan¬ 
dising,  it  was  stated.  He  was  formerly 
editor  of  Motor,  and  later  he  becanit 
editorial  director  of  the  Hcarst  business 
magazines. 


Iron  Fireman  in  Time* 

The  Iron  Fireman  Manufacturing 
Company,  Portland,  Ore.,  has  just  placed 
a  schedule  in  the  New  York  Times 
Sunday  Magazine,  covering  insertions 
during  October,  November  and  Decem¬ 
ber.  Advertising  is  planned  and  di¬ 
rected  by  Gerber  &  Crossley,  Inc., 
Portland  advertising  agency. 


New  Coa*t  Campaign 

Following  a  successful  six-month  test 
in  Los  Angeles  newspapers,  the  Albers 
Packing  Company  has  started  a  cam¬ 
paign  in  behalf  of  Albers  Olive  Mince 
in  San  Francisco  and  I^s  .Angeles  news¬ 
papers.  Emil  Brisacher  &  Staff  is 
handling  the  account. 


Moriarty  Copy  Chief 

T.  H.  Moriarty  has  been  named  copy 
chief  of  James  Houlihan,  Inc.,  of  ^ 
Francisco. 


Small  in 


Cog*well  Join*  Rankin  Agency 

The  William  H.  Rankin  Company, 
has  announced  the  appointment  of 
Arthur  J.  Cogswell  as  art  director  in 
their  New  York  Office.  Mr.  Cogswell 
has  created  many  campaigns  for  national 
advertisers. 


Area. ..but 


Duggar  Planning  Art  School 

Ben  Duggar,  formerly  with  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers’  .Association  and 
before  that  with  the  J.  Walter  Thomp¬ 
son  Co.,*  has  leased  offices  in  St.  Louis, 
and  plans  to  open  a  school  for  com¬ 
mercial  and  fine  art. 


mighty  in  sales  .  .  .  The 
60-mile  New  York  market  has 
more  retail  sales,  according  to 
government  figures,  than  all  of 
New  England,  more  than  18 
states  of  the  country  combined 
• . .  And  in  this  market  the  local 
department  stores  have  for 
years  placed  more  advertising 
*n  The  Sun  than  in  any  other 
newspaper. 


E.rn*haw,  Vice-President 

Walter  L.  Earnshaw  has  been  named 
vice-president  of  Earnshaw- Young,  Inc., 
Los  Angeles  advertising  agency.  He 
succeeds  R.  R.  Morgan,  resigned. 
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Cooperative  Pecan  Campaign 

The  National  Pecan  .Association  in 
annual  convention  at  Montgomery,  Ala., 
last  week,  indicated  it  would  undertake 
a  cooperative  newspaper  advertising 
campaign,  following  an  address  on  the 
subject  by  Walter  P.  Bum,  eastern 
manager  of  the  Bureau  of  Advertising, 
American  Newspaper  Publishers’  Asso¬ 
ciation. 


Urly  due  to  the  .mount  of  bu»ine»»  which  has  energetic  and  oe- 

possible  to  secure  congratulated  in  having  sue  _ '^.moaigns  and  adU 

^  You  Tam  weU  satisfied  with  y. 

pendable  orgaiuiation.  an. 


Kraft  Appoint*  Howell  Weddell  Back  from  London 

C.  H.  Howell,  vice-president  of  Kraft-  I-  W.  Weddell,  manager  of  the  Ex- 
Phenix  Cheese  Corporation,  was  re-  port  Division  of  Erwin,  Wasey  &  Com- 
cently  appointed  manager  of  the  Ca-  pany.  Ltd.,  has  returned  from  a  four- 
nadian  branch  of  that  organization,  with  month  business  trip  to  the  agency’s 
headquarters  at  Montreal.  London  office. 
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GOV.  FARRINGTON  DIES, 
HAWAII  PUBLISHER 

Headed  Honolulu  Star-Bulletin  and 
Wai  Twice  Governor  ot  Island — 

Began  Career  on  Bangor  (Me.) 

Daily  News 

Wallace  Rider  Farrington,  62,  former 
pjveriior  of  Hawaii  and  publisher  of 
(he  Honolulu  Star-Bulletin,  died  i  n 
Queen’s  Hospital, 

Honolulu,  Oct.  6. 

He  had  been 
confined  to  the 

hospital  for  sev¬ 

eral  weeks  fol¬ 
lowing  a  pro¬ 
tracted  illness 
from  heart  dis¬ 
ease  which  had 

kept  him  from 
active  business 
since  the  first  of 
the  year. 

Mr.  Farrington 
was  governor  of  w.  R.  Fariiincton 
Hawaii  for  two 

terms,  being  appointed  in  June,  1921, 
by  President  Harding  and  reappointed 
by-  President  Coolidge.  He  retired  in 
1929  at  his  own  reouest  in  order  to 
return  to  newspaper  work,  which  had 
brought  him  to  Hawaii  in  1894. 

He  was  born  in  Orono,  Maine,  May 
3, 1871.  He  was  educated  in  the  public 

schools  and  was  graduated  from  the 

University  of  Maine  with  the  degree 
of  bachelor  of  science  in  1891.  Imme¬ 
diately  after  graduation  he  began  his 
newspaper  career  as  a  reporter  for  the 
Bangor  (Me.)  Daily  Neu.’s. 

His  attention  was  attracted  to  Hawaii 
following  the  revolution  which  over¬ 
threw  the  monarchy,  deposing  Queen 
Liliuekalani  and  setting  up  a  provisional 
government  and  Republic  of  Hawaii. 
He  went  to  Honolulu  in  1894  as  man¬ 
aging  editor  of  the  Pacific  Commercial 
Advertiser.  In  1898  he  became  editor 
of  the  Evening  Bulletin,  gradually  ac¬ 
quiring  a  financial  interest  in  that  pub¬ 
lication.  Following  the  amalgamation 
of  the  Star  and  Bulletin  as  the  Hono¬ 
lulu  Star-Bulletin,  he  became  vice- 
president  and  business  manager  of  that 
company. 

In  politics  Mr.  Farrington  was  a 
Republican  and  helped  in  the  formation 
of  that  party  in  Hawaii  following  an¬ 
nexation  in  1898.  Aside  from  his 
political  and  newspaper  career,  Mr, 
Farrington  played  a  large  part  in  the 
civic  and  social  life  of  Hawaii,  serving 
as  an  officer  of  the  Honolulu  Mer¬ 
chants’  Association,  Honolulu  Chamber 
of  Commerce  and  other  organizations. 
Apart  from  his  newspaper  work,  former 
Governor  Farrington  found  time  to 
»Tite  “Review  of  the  Revolt  of  1895” 
and  an  appendix  to  Alexander’s  His¬ 
tory  of  Hawaiian  Revolutions. 

He  was  married  in  1896  to  Catherine 
McAlpine  of  San  Francisco.  She  and 
their  three  children  survive.  They  are 
Joseph  Rider  Farrington,  vice-president 
of  the  Star- Bulletin ;  Mrs.  John  R. 
Whittemore  of  Santa  Barbara,  Cal.,  and 
Mrs.  E.  H.  Levy. 


'  MISS  JESSIE  NORMAN 

Miss  Jessie  Norman,  21,  reporter 
for  the  Paoli  (Ind.)  Republican,  died 
in  a  New  Albany  hospital  Oct.  4  fol¬ 
lowing  an  automobile  accident.  Her 
prents  and  two  sisters  survive. 
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(Obituary 

Austin  deane  atwood,  53, 

-  auditor  of  the  San  Francisco 
Chronicle,  died  Oct.  5  following  a  three- 
month  illness.  .Atwood  had  36  years  of 
service  with  the  Chronicle,  during  which 
he  rose  from  circulation  department 
clerk  to  auditor. 

George  Winter,  38,  son  of  the  late 
Jesse  Winter,  who  was  with  the  New 
York  Globe  and  later  the  Newark  Sun¬ 
day  Call  died  Oct.  7  in  Monmouth 
Memorial  Hospital,  Long  Branch,  N.  J. 

Leavitt  Southworth,  75,  veteran 
journalist,  former  city  editor  Brockville 
(Ont.)  Recorder  with  which  paper  he 
served  23  years,  died  at  Morrisburg, 
Ont.,  Oct.  4. 

Mrs.  Margaret  E.  Davis,  72,  mother 
of  Harvey  T.  Davis,  Jr.,  state  circula¬ 
tion  manager,  Columbus  (O.)  Citicen, 
died  last  week  of  cerebral  hemorrhage. 

John  D.  Robinson,  turf  editor  for 
18  years  on  the  old  Louisznlle  Evening 
Post  and  the  Louisville  Herald-Post 
and  known  to  thousands  of  race  fol¬ 
lowers  as  “Old  Specs,”  died  at  the 
Jewish  Hospital,  Louisville,  Oct.  1.  He 
was  rated  among  the  country’s  best 
handicappers  and  for  years  had  taken 
more  pride  in  his  ability  to  select  win¬ 
ners  than  in  any  other  part  of  his  turf 
career.  Notable  among  his  feats  was 
his  “Reigh  Count,  Misstep,  Toro” 
choice  in  the  1928  Kentucky  Derby  and 
that  was  the  order  of  finish.  He  was 
survived  by  his  wife. 

Elmer  E.  Colton,  for  a  number  of 
years  with  the  Baltimore  Sunoapers 
advertising  department  in  charge  of  na¬ 
tional  advertisements  and  formerly 
president  of  the  Baltimore  Advertising 
Club,  died  Oct.  4  at  his  home,  there. 
Pallbearers,  former  associates  in  the 
advertising  department  were:  George 
T.  Bertch,  classified  advertising  man¬ 
ager;  Henry  J.  Moehlman,  Luther  C. 
Heathcote,  Carl  N.  Gans,  (jeorge  Tay¬ 
lor  and  Charles  D.  Keller.  He  is  sur¬ 
vived  by  his  wife,  a  son  and  a  daughter. 

Charles  T.  Mitchell,  75,  former 
editor  of  the  Columbus  (Ind.)  Evening 
Republican,  Columbus  Daily  Herald  and 
Columbus  Ledger,  before  the  latter 
merged  with  the  Republican,  died  there 
last  week  following  an  extended  ill¬ 
ness. 

John  H.  Loceman,  60,  executive  and 
former  vice-president  of  the  General 
Outdoor  Advertising  Company,  died  last 
week  at  his  home  in  Chicago.  He  had 
been  active  in  business  up  until  a  short 
time  ago  when  he  became  ill.  Before 
Thomas  Cusack  Company  merged  with 
General  Outdoor  Advertising  (Company 
Mr.  Logeman  was  its  vice-president  and 
was  at  one  time  secretary  of  the  Out¬ 
door  Advertising  Association  of 
America. 

Charles  F.  Flynt,  76.  veteran  news¬ 
paper  publisher,  once  associated  with 
U.  S.  Senator  Edwin  C.  Burleigh  in 
the  publication  of  the  century  old  Ken¬ 
nebec  (Me.)  Journal,  died  at  his  home 
in  Portland  recently.  He  entered  the 
business  with  the  Eastern  Gazette  at 


FOREMOST  IN  NEW  YORK 
Established  1905 

HOTALING’c 

YORK 

D«a!*rt  and  DIttrlbuten 

OUT-OF-TOWN 
BACK  NUMBER 
AND  FOREIGN 
NEWSPAPERS 

STOCK  ROOM  AND  OFFICE 

TIMES  BUILDING 

TIMES  SQUARE 
Talaphona:  BRyant  S-0344 


Dexter  in  1875  and  three  years  later  be¬ 
came  associated  with  the  PortlaJtd  Daily 
Press.  He  remained  as  president  and 
general  nianager  of  the  Kennebec  Jour¬ 
nal  until  it  was  purchased  by  Guy  P, 
Gannett,  the  Portland  publisher,  a  few 
years  back. 

A.  W.  Trotter,  advertising  salesman 
of  the  Bartlesville  (Okla.)  Examiner 
for  15  years,  died  in  that  cit”  Oct.  2 
of  blood  poisoning.  His  wife,  two  sons 
and  a  daughter  survive. 

James  Augustus  Romeyn,  editor  of 
the  Hackensack  (N.  J.)  Bergen  Eve¬ 
ning  Record  from  1894  to  1901,  then 
known  as  the  Evening  Record  and  Ber¬ 
gen  County  Herald,  died  Oct.  7  at 
Hackensack.  He  was  graduated  from 
Rutgers  College  in  1876  after  which 
he  began  the  study  of  law  at  Columbia 
Law  School  and  in  1879  was  admitted 
to  the  New  Jersey  State  Bar  and  prac¬ 
ticed  in  Jersey  City  until  1890  when 
he  left  the  legal  profession  and  four 
years  later  became  editor  of  the  Eve¬ 
ning  Record.  He  continued  this  work 
for  seven  years. 

Adolph  E.  Neynaber,  73,  formerly 
with  the  circulation  departments  of  the 
old_  Detroit  Journal,  and  later  the  De¬ 
troit  News,  died  at  his  home  in  Detroit 
Oct.  1. 

Charles  P.  Cornell,  former  pro¬ 
prietor  of  the  Baldwinsville  (N.  Y.) 
Era,  died  last  week  end  at  his  home  in 
Syracuse,  N.  Y.,  where  in  the  latter 
years  of  his  life  he  conducted  the  Cor¬ 
nell  Printing  Co. 

Charles  P.  Zang,  84,  editor  of  the 
Kansas  City  Presse,  German  newspaper, 
died  last  week.  Mr.  Zang  came  to  the 
United  States  when  16  years  of  age. 

John  T.  Mullins,  60,  who  from  boy¬ 
hood  had  been  associated  with  the  print¬ 
ing  and  publishing  industry  in  Wilming¬ 
ton,  Del.,  died  Oct.  7  at  his  home  in 
Marshallton,  Del.  Early  in  his  life  he 
was  a  reporter  on  Wilmington  news¬ 
papers.  _ 

LARDNER  ESTATE  TO  WIFE 

All  the  real  and  personal  property  of 
Ring  W.  Lardner  and  all  the  insurance 
payable  to  his  estate  are  left  to  Lis 
wife,  Mrs.  Ellis  A.  Lardner,  according 
to  a  will  filed  for  probate  in  the  Surro¬ 
gate’s  office,  Riverhead,  L.  L,  Oct.  10. 
The  estate  is  valued  at  more  than  $10,- 
000  personal  property  and  more  than 
$30,000  real  property. 


CULTIVATION 

A  GOOD  publication  stays 
sood  because  its  execu¬ 
tive  always  is  watching  For  new 
material,  constantly  keeping  a 
youngster  or  two  in  training  to 
Fill  vacancies  or  to  prepare  For 
special  tasks. 

Well  trained  men  oF  all  ages 
and  degrees  oF  experience  are 
available  in  every  part  oF 
America. 

They  are  registered  with  the 
Personnel  Bureau,  a  non^roFit 
service  operated  by  Sigma 
Delta  Chi  For  its  members — 
all  chosen  in  the  past  two 
decades  From  the  highest  rank¬ 
ing  students  and  practitioners 
oF  journalism. 

For  prompt  assistance,  write  or 
wire — 

Personnel  Bureau 
oF 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 
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LEIGH  S.  HUNT 

Former  Seattle  Publisher  and  Edu¬ 
cator  Dies  In  Las  Vegas  At  79 

Leigh  S.  Hunt,  79,  former  publisher, 
banker,  educator,  engineer,  explorer  and 
miner,  died  at  Las  Vegas,  Xev.,  Oct.  5 
of  a  heart  attack  which  culminated  two 
years  of  illness. 

Mr.  Hunt  started  his  career  as  a  pro¬ 
fessor,  then  became  president  of  Iowa 
State  College  only  to  leave  that  post  in 
1^5  and  go  West.  He  became  pub¬ 
lisher  of  the  Seattle  (Wash.)  Post  and 
of  the  Seattle  Intelligencer,  and  merged 
the  papers.  Then  he  turned  his  attention 
to  banking  as  president  of  a  Seattle 
bank. 

Losing  his  fortune  in  the  panic  of 
1893,  he  became  a  gold  miner  in  Korea 
and  obtained  a  $50,000  stake.  Return¬ 
ing  to  Seattle  he  was  almost  immediate¬ 
ly  appointed  President  Theodore  Roose¬ 
velt’s  advisor  in  problems  arising  from 
the  Russo-Japanese  War. 


If  you  need 
circulation 
men — 

Competent  to  take  charge  of 
your  entire  department,  or  to 
fiH  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address :  Clarence  E.  Ey  ster , 
Secretary  -  Treasurer,  ‘The 
Peoria  Star,  Peoria,  Illinois. 


NEWS  FROM  FLEET 
STREET 

Fleet  Street  still  is  the  Street  of  Ad- 
venture  for  journalists  the  world 
over. 

These  adventures  are  paged  weekly 
in  World’s  Press  News,  premier 
British  organ  of  journalism  and  ad¬ 
vertising. 

For  $8  a  year  World’s  Press  News 
comes  to  you  weekly,  plus  free 
monthly  supplements  on 

••  PHOTOGRAPHY" 

*  PRINTING  " 
ssd 

"  MARKETING  A  DESIGN" 

Smd  St  to  Hi,  PhWMiwi 

WORLD'S  PRESS  NEWS 

CombopoIUm  Hen, 

41,  Frtter  Lm,  Leitoee,  E.  C  4 


COLUMBIAN  INKS 

Positively  the  Best 

for 

NEWSPAPERS 

MAGAZINES 

Including  Our  New  Line 

of 

BRILLIANT  COMIC  COLORS 

The  L.  MARTIN  CO. 

45  East  42nd  Street 
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TEN  COMMANDMENTS 
FOR  WRITERS  LISTED 

J.  Ellis  Kirkham  of  Paterson  (N.  J.) 

News  Draws  Up  Rules  for 
Students  in  Journalism 
Course 

Ten  cunimandments  for  reporters  are 
laid  down  by  J.  Ellis  Kirkham,  of  the 
editorial  staff,  Paterson  (X.  J.)  Eve¬ 
ning  News,  for  students  of  journalism 
in  the  course  the  Paterson  newspaper¬ 
man  is  to  conduct  in  the  educational 
classes  at  the  local  Y.  M.  C.  A. 

They  are  as  follows: 

1.  Thou  shalt  have  no  other  Gods 
before  the  publication  which  daily  pro¬ 
vides  thy  coffee  and  cakes. 

2.  Thou  shalt  not  worship  any  graven 
image  such  as  a  political  party,  the 
association  with  which  will  impair  thy 
value  to  thy  newspaper  and  to  the  best 
public  interest. 

3.  Thou  shalt  not  take  the  name  of 
thy  calling  in  vain  for  of  whom  shall 
the  downtrodden  seek  succor  but  of 
thee? 

4.  Remember  thy  deadlines  and  keep 
them  sacred.  The  story  unprinted  is 
as  the  story  never  written. 

5.  Honor  thy  calling  that  its  days 
ina.v  l)e  long  and  useful  in  the  land. 

b.  Thou  shalt  not  kill — any  story  that 
should  be  written  in  the  interest  of  the 
public  good  or  in  defense  of  an  honor¬ 
able  person. 

7.  Thou  shalt  not  commit  any  viola¬ 
tion  of  thy  ethics.  This  is  the  unpar¬ 
donable  sin  of  journalism. 

8.  Thou  shalt  not  steal — any  praise 
or  id'^as  that  belong  to  another. 

9.  Thou  shalt  not  bear  false  witness 
in  writing  against  any  man  or  woman 
or  party  or  organization. 

10.  TTiou  shalt  not  covet  thy  publish¬ 
er’s  opportunity,  but  prepare  thyself 
daily  for  such  opportunity  if  it  should 
come  to  thee. 

ATTACKS  GOVERNOR 

H.  L.  Williamson  Says  Executive  Let¬ 
ting  Contracts  Illegally 
tSpecial  to  Ehtos  &  Publisher) 

Chicago,  Oct.  9 — H.  L.  Williamson, 
Springfield,  publisher  of  National  Prin¬ 
ter-Journalist  and  former  state  super¬ 
intendent  of  printing,  against  whom 
Gov.  Horner  has  threatened  suit  to 
recover  ‘‘$392,942  for  over-payment  on 
state  printing  contracts,”  this  week 
struck  back  at  the  governor  in  a  state¬ 
ment  addressed  to  members  of  the  111- 
nois  Press  Association.  Mr.  William¬ 
son  charges  that  Governor  Horner  is 
evading  the  law  by  not  advertising  for 
bids  on  state  printing.  The  statement, 
signed  by  Mr.  Williamson,  reads: 

“Let  Governor  Homer  please  explain 
w’hy  he  has  not  himself  advertised  for 
bids  for  printing  in  accordance  with 
the  law,  and  why  he  today  has  no  con¬ 
tracts  under  which  to  purchase  paper 
or  printing  such  as  provided  for  in  the 
law.  The  orders  are  placed  today 
wherever  they  see  fit  to  place  them, 
something  which  the  law  was  intended 
to_  prevent,  but  some  of  the  governor’s 
friends  boast  of  their  control  of  the 
courts.” 

L.  A.  TIMES  WINS  SUIT 

Supreme  Court  ReverBe*  $1,021,345 
Condemnation  Judgment 

The  California  State  Supreme  Court, 
in  a  decision  handed  down  in  San  Fran¬ 
cisco  last  week,  defeated  the  attempt  of 
the  City  of  Los  Angeles  to  condemn  for 
public  use  the  property  of  the  Los 
Angeles  Times  located  at  First  and 
Broadway. 

The  higher  court  reversed  a  judgment 
given  by  Superior  Court  Judge  Scovel, 
in  which  damages  were  fixed  at  $1,021,- 
345.  The  supreme  court  decision,  writ¬ 
ten  by  Justice  Preston,  held  that  the 
trial  court  had  excluded  from  considera¬ 
tion.  after  admitting  it,  much  material 
testimony  respecting  the  market  value 
of  the  property. 

“This  should  have  been  allowed  to 
remain,  and  we  deem  the  error  of  such 
far-reaching  detriment  to  the  Times  as 
to  compel  a  reversal  of  judgment,”  the 
decision  said. 


MICHIGAN  MEETING  NOV.  9-11 

Donald  Richberg  to  Discuss  NRA  At 
Press  Club  Meeting 

iSpccial  to  Editor  &  Publisher) 

A.sx  Arbor,  Mich.,  Oct.  9 — Pro¬ 
gram  for  the  annual  meeting  of  the 
University  Press  Club  of  Michigan,  to 
be  held  here  Nov.  9,  10  and  11  has 
been  announced  by  Prof.  John  L. 
Brumm,  head  of  the  University  of  Mich¬ 
igan  journalism  department  and  secre¬ 
tary  of  the  club. 

The  national  recovery  act,  crime  and 
racketeering,  international  relations,  the 
tariff  and  gold  standard  will  be  featured 
on  the  program.  An  institute  of  public 
affairs  will  be  a  novelty  this  year. 

Speakers  include  Donald  Richberg,  at¬ 
torney  for  the  NR.\,  who  will  lead  a 
special  discussion  on  the  recovery  move¬ 
ment  after  addressing  the  Thursday 
night  banquet ;  Malcolm  W.  Bingay, 
editorial  director,  Detroit  Free  Press, 
speaking  on  crime  and  racketeering ; 
\Varden  Peter  Gray  of  Jackson  prison, 
who  will  discuss  the  same  sub¬ 
ject  ;  .Arthur  Garfield  Hayes,  New 
York  attorney ;  .\lbert  W.  Ewert,  chap¬ 
lain  of  Jackson  prison;  President  Alex¬ 
ander  G.  Ruthven  of  the  University  and 
Dr.  Ernest  Gruening. 

The  Associated  Press,  the  League  of 
Home  Dailies  and  the  Michigan  Weekly 
Press  association  will  hold  meetings 
during  the  three  days. 

BIDS  FOR  LIQUOR  SALES 

Speaker  Says  Retail  Drug  Stores  Offer 
Logical  Outlets 

Retail  drug  stores  would  provide 
58,000  controlled  outlets  for  spirituous 
liquors  and  therefore  offer  a  logical 
means  of  distributing  whiskey  when 
prohibition  is  repealed,  Wheeler  Sam¬ 
mons,  managing  director  of  the  Drug 
Institute,  asserted  in  an  address  before 
the  Associated  and  Affiliated  Chain 
Drug  Stores  meeting  in  Chicago  re¬ 
cently. 

“The  Drug  Institute,”  he  said,  “rep¬ 
resents  60  per  cent  of  the  retail  trade  as 
well  as  80  per  cent  of  the  drug  whole¬ 
salers  and  90  per  cent  of  the  manufac¬ 
turers,  with  a  total  membership  of  35,- 
000.  Drug  stores  are  already  under 
state  control  for  sale  of  spirits  and  nar¬ 
cotics.  Drug  stores  are  in  the  best  posi¬ 
tion  to  supply  the  demand  for  liquor  and 
make  the  necessary  reports  to  state  lic¬ 
ensing  and  taxing  authorities  because 
they  are  already  doing  it. 

“Pharmacists  are  licensed  and  risk 
their  reputations  and  built-up  business 
if  they  violate  the  liquor  laws.  Drug 
stores  will  do  everything  possible  to 
prevent  the  return  of  the  open  sale  of 
liquor  in  saloons.” 

NEW  FASHION  SERVICE 

The  Chicago  Sunday  Tribune  has  in¬ 
troduced  a  new  Paris  fashion  pattern 
service.  The  feature  is  prepared  by 
Bettina  Bedwell,  Tribune  fashion  editor 
in  Paris,  and  rushed  by  fast  ocean  liner 
to  America,  where  the  fashion  drawings 
are  adapted  to  the  Tribune  pattern  ser¬ 
vice  for  women. 


Drive  and  Control 
for 

Newspaper  Presses 


Send  for  particulars 
to  your  nearest 
G-E  sales  office 


GENERAL  ELECTRIC 


WILUAM  VEECK 

President  of  Chicago  Cubs  Was 
Former  Sports  Writer 

Death  of  William  Veeck,  56,  presi¬ 
dent  of  the  Chicago  Cubs  baseball  club 
and  former  Chicago  American  baseball 
writer,  ended  a  career  long  associated 
with  the  national  pastime.  Mr.  V’eeck 
died  in  Chicago  Oct.  5  following  an 
attack  of  pneumonia. 

“Bill”  \'eeck  was  closely  associated 
with  newspaper  work  all  his  life,  start¬ 
ing  as  a  "printer’s  devil”  with  the 
Boomille  (.Ky.)  Standard,  a  weekly 
paper. 

He  later  became  a  traveling  photog¬ 
rapher  and  finally  landed  a  job  as  a 
cub  reporter  with  the  Louisx'illc  Courier- 
Journal. 

He  went  to  Chicago  in  1902  and  ob¬ 
tained  a  job  as  a  reporter  with  the  old 
Chicago  Chronicle.  Later  he  joined  the 
old  Inter-Occan  and  finally  worked  as 
a  baseball  writer  fur  the  American  for 
ten  years.  It  was  in  this  capacity  as 
baseball  writer  that  he  met  the  late 
William  Wrigley,  then  owner  of  the 
Chicago  Cubs. 

He  succeeded  Jesse  Matheson,  who 
left  the  American  to  enter  the  adver¬ 
tising  business. 

.\s  a  writer  under  the  name  of  "Bill 
Bailey,”  Veeck  severely  criticized  the 
management  of  the  Cubs’  ball  club.  The 
article  impressed  Wrigley,  and  he  de¬ 
cided  that  its  writer  was  a  man  he 
wanted  to  run  his  club.  On  Dec.  8, 
1918,  Wrigley  announced  that  Fred 
Mitchell,  manager,  would  be  the  new 
president  of  the  club,  with  William  L. 
X'eeck  as  the  vice-president.  Tlie  fol¬ 
lowing  summer,  Mitchell  decided  that 
there  was  too  much  work  in  running  a 
ball  team  as  manager  and  president.  He 
resigned  as  president,  and  Veeck  was 
named  to  succeed  him.  He  held  the 
position  until  he  died. 


MARION  M.  WOODSON 

Author  of  “Bobind  tbe  Door  of  Ds 
lusion”  Dies  In  Oklahoma 

Marion  Marie  Woodson,  54,  former 
feature  writer  of  the  Tulsa  (Okla.) 
iVorld  and  author  of  the  book,  “Be¬ 
hind  the  Door  of  Delusion,”  died  Oa 
5  in  the  Eastern  Oklahoma  Hospital  at 
Vinita.  He  died  of  an  incurable  bone 
di.sease  just  seven  months  after  a  Tulsa 
judge  had  restored  him  to  full  citizen¬ 
ship. 

When  a  feature  writer  at  Tulsa  in 
1931,  Woodson  had  friends  there  com¬ 
mit  him  to  the  State  Hospital  and  whik 
recovering  his  sanity  after  a  long  ill- 
ness,  he  jotted  down  notes  of  his  ex¬ 
periences  and  these  formed  the  basis 
of  his  book.  While  taking  a  brief 
holiday  from  the  hospital,  Woodson  suf¬ 
fered  a  broken  arm,  and  when  it  failed 
to  heal,  examination  disclosed  sarcoma, 
or  cancer  of  the  arm,  shoulder  and 
lungs. 

His  book,  “Behind  the  Door  of  De¬ 
lusion,”  is  used  in  several  colleges  as 
parallel  reading  for  sociology  students. 

A  graduate  of  Oklahoma  A.  and  M. 
College  and  at  29  president  of  the  Con¬ 
nell  School  of  .\griculture  at  Helena, 
Okla.,  he  served  as  an  Associated  Press 
correspondent  in  the  Balkans  during 
the  several  wars  preceding  the  World 
War.  On  his  return  to  the  United 
States,  he  joined  the  Tulsa  World  staff. 

The  funeral  was  held  Oct.  7  at  X’initi 

RECEIVES  BANKERS’  TROPHY 

The  Tifion  (Ga.)  Gazette,  of  which 
John  G.  Herring  is  editor,  received  the 
Georgia  Bankers’  Association  trophy 
this  year.  The  presentation  was  made 
a  few  days  ago  by  Alva  G.  Mitchell, 
vice-president  of  the  Citizens  &  South¬ 
ern  National  Bank,  Atlanta,  and  chair¬ 
man  of  the  bankers’  committee. 


Supplies  and  Equipment 

SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


C.bl.  AddrMS  NENSCO— Worct.r 


HOE  MONARCH 

ROLLER-BEARING 

MATRIX  ROLLER 

A  HEAVY  DUTY  MACHINE,  OPERATED  FROM 
EITHER  END  AT  FAST  OR  SLOW  SPEEIDS 
A  FEW  FEATURES 

MICROMETER  WORM  GEAR  PATENTED  SLIP  GEAR  ALL  PUSH  BUTTON 
IMPRESSION  DRIVE  RUN^S  ASSURES  BETTER  ELECTRIC  CONTROL 
ADJUSTMENT  IN  OIL  BATH  MATS 

SEND  FOR  DETAIU 

IRVING  TRUST  COMPANY.  RECEIVER  IN  EQUITY  FOR 

R.  HOE  &  CO.,  INC. 

GENERAL  OFFICES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 
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FIGHTS  PRICE  BOOSTS 

5(udent  Editor  at  W.  &  L.  Threaten* 
Tailors  With  Injunction 

Lexington,  Va.,  Oct.  11 — Denounc¬ 
ing  the  cost  of  cleaning  and  pressing 
in  Lexington  as  much  higher  than  prin¬ 
ciples  of  NRA  warrant,  the  Ring-Turn 
fla,  student  newspaper  at  Washington 
4  Lee  University  today  called  for  a 
sliowdown.  and  student  Editor  Erank 
I  Young,  journalism  senior  from 
Brooklyn,  threatened  to  seek  an  injunc- 
^  to  restrain  what  he  branded  as  in 
jcnne  instances  a  100  per  cent  increase 
of  prices. 

The  Ring-Turn  Phi  has  been  running 
a  series  of  features  on  the  Lexington 
situation  as  affected  by  the  Recovery 
Act.  Today’s  lead  article,  accompanied 
b\  an  editorial  and  front-page  notice  of 
Young’s  intention  to  seek  legal  action 
unless  something  is  done  within  three 
days,  points  out  the  disparity  of  prices 
(letween  Lexington  and  many  other  cities 
in  state. 

Young  cites  as  a  precedent  for  his 
action  the  case  in  Miami,  Fla.,  where 
October  3  a  judge  ruled  against 
cleaners  in  a  similar  situation. 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .St  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Times  —  .(0  per  line 
Count  six  words  to  the  line 

White  space  charged  at  same  rate  per  line 
ftr  insertion  as  earned  by  frequency  of 
iwcrtian.  Minimum  space,  three  lines. 
The  Editor  &  Publisher  reserves  the  right  to 
dueiiy,  edit  or  reject  any  copy. 


Brokers  _ 

Three  Keul  BurguinN — WeeKly  unU  Job 
plant,  initial  payment,  35,000.  In  South. 
Weekly,  Job  plant.  Metropolitan  district, 
iiltlal  payment,  32,600.  Weekly  and  Job 
plint.  Western  Pennsylvania,  initial  pay¬ 
ment,  31,000.  J.  B.  Shale,  Times  Building, 
Sew  York. 


Ittrartive,  substantial,  profitable  dallies 
ud  weeklies.  Tell  me  what  section  of  the 
country  you  like;  how  much  you  want  to 
ptjr  down.  Leave  the  rest  to  me.  Len 
Feifhner,  Nashville,  Michigan.  Eastern 
representative,  J.  W.  Mapoles,  Murphy’s 
Hotel.  Richmond.  Va. _ _ 


_ Syndiente  Feature _ 

Write  Progressive  Features,  806  N.  itb 
SU  Sprlnglleld,  Ill.,  for  feature  that  brings 
results.  Our  dallies  prove  It. _ 


Insurance 


BiUd  Circulation  that  sticks  with  newa- 
pspsr  aecldsnt  pollclea  Write  Jim  O. 
Ferguson,  Vice-Pres.,  Continental  Life  Ina. 
Co.,  St.  Louis,  Mo. _ 


Premiums 


Headquarters  for  Supplies — Route  books, 
ttga,  rings,  punchers,  newsbags,  change 
tprons.  Avoid  advancing  prices  and  or¬ 
der  now.  C.  R.  Bailey,  Hoboken,  N.  J. 


Circulation  Promotion 


Fromotion,  to  bring  "better  times.”  Hud- 
«n  De  Priest  &  Associates,  world’s  record 
circulation  builders.  246  5th  Ave.,  N.  Y.  C. 


Ask  for  alDdavits  of  results  (both  in  cash 
business  and  new  added  subscribers)  of 
PARTLOWE  plan  circulation-building 
campaigns  conducted,  and  being  conducted, 
during  the  peak  of  this  depression  period. 
the  CHARLES  PARTLOWE  COMPANY. 
OCCIDENTAL  BUILDING,  INDIANAPO- 
U.S.  IND. _ 


Newspapers  For  Sale 


A  Newspaper  Opportunity 
1  want  to  find  a  real  newspaper  man  who 
will  Invest  375.000  in  cash  to  buy  half  in- 
ferest  in  two  popular  dally  newspapers  in 
thriving.  growing  city  in  Southwest. 
Necessary  that  he  be  a  thoroughly  capable 
newspaper  executive  or  advertising  man¬ 
ner.  Don’t  bother  to  write  unless  willing 
to  put  all  of  your  ability  at  work.  You 
tnust  show  the  goods  and  the  cash.  I’ll 
•how  you  a  most  attractive  proposition, 
l^n  Felghner,  Newspaper  Broker,  Pythian 
Building,  Nashville,  Mich. 


Wanted — Capable  publisher  with  325,000  to 
•"ect  merger  two  dailies  in  growing  Held 
California;  high  class  proposition.  Write 
B21L.E-694.  Editor  A  Publisher. 

_ _  Newspapers  Wanted 


Wanted — Small  weekly  newspaper  or  trade 
gspnr.  Give  all  details.  E-690,  Editor  & 
Publisher. 


SPECIAL  NRA  EDITION 

Taking  as  its  cue  the  fact  that  "Bryan 
under  the  XR.\  is  a  better  trading 
center  than  in  the  past,  not  only  as  a 
source  of  supply  but  as  a  market,"  the 
Bryan  (Tex.)  Daily  Eagle  on  Sept.  19, 
carried  20  pages,  fully  05  per  cent  ad¬ 
vertising.  Local  merchants  and  dis¬ 
tributors  loosed  their  blue  eagles  in  print 
and  told  the  public  in  paid  space  how 
the  New  Deal  had  revived  trade  and 
industry.  The  Bryan  Lagle  is  pub¬ 
lished  and  edited  by  Mrs.  Lee  J.  Roun¬ 
tree. 


CARRIERS  WIN  THEATRE  PARTY 

Twenty-three  carrier  boys  and  seven 
members  of  the  Beloit  (Wis.)  Daily 
Neivs  circulation  department  enjoyed  a 
dinner  and  theatre  party  Oct.  6,  cul¬ 
minating  a  circulation  "start”  contest. 
R.  \y.  McKinney,  circulation  manager 
was  in  charge. 


PRIZES  FOR  DOG  STORIES 

'J'he  Green  Bay  ( Wis. )  Press-Gazette 
is  sponsoring  a  "National  Dog  Week 
Prize  Contest,"  with  letters  written 
by  boys  and  girls  under  21  years  of 
age,  on  true  dog  tales,  being  eligible 
for  prize  awards. 


Situations  Wanted 


Clrcnlation  Manager  with  proven  record  of 
achievement.  Organizer  and  Boy  Promo¬ 
tion  man.  15  years  with  outstanding 
dailies.  Economical  results.  Excellent  ref¬ 
erences.  E-627,  Editor  &  Publisher. 

Circulation  Producer-Promoter — W  ants 
Job  on  Home  Delivered  daily  near 
New  Y’ork  City 

"This  will  Introduce  George  V.  Schworm, 
who  is,  and  has  been  employed  in  our  Cir¬ 
culation  Promotion  Department  for  several 
years.  He  is  a  good  worker,  and  has  pro¬ 
duced  lots  of  new  business  in  the  various 
territories  assigned  to  him.  Due  to  his 
family  residing  in  New  York,  he  is  anxious 
to  get  located  near  there.  Anything  you 
can  do  for  him  will  be  gratefully  appre¬ 
ciated  ” 

WALTER  R.  RAUCK. 

Circulation  Manager,  Pittsburgh  Press. 

P.  S.  Compensation  now  unimportant. 
Salary  or  commission.  Start  anytime.  Ad¬ 
dress  G.  V.  Schworm.  care  of  Pittsburgh 
Press. 


Classified  Manager,  with  14  years’  experi¬ 
ence  on  metropolitan  newspapers,  seeks 
opening  with  publisher  who  appreciates 
aggresslvenees,  originality  and  proven 
ability.  Single,  college  graduate;  willing  to 
locate  anywhere.  Unqualified  referencee 
furnished.  E-658,  Editor  A  Publisher. 


Composing  Room  Executive — Can  help  you 
meet  NR.\  conditions.  Aggressive,  busi¬ 
ness-like.  E-67S.  Editor  &  Publisher. 


Copy  Desk  Man — Accurate,  reliable,  loyal. 
Address  P.  J.  R..  20  Linden  St..  Newark, 
N.  J. 


Situation*  Wanted 


Reporter— Young  man  with  5  years’  gen¬ 
eral  reporting  in  an  internationally 
known  small  city  desires  position  where 
he  can  gain  more  experience.  Prefers 
small  city  but  will  go  anywhere.  Now 
going  to  sea.  Available  after  November 
15.  Excellent  recommendations.  E-682, 
Editor  &  I^bllsher. 


A  Good  Woman 

I  mean  a  college  trained  go-getter,  21,  to 
handle  your  reportorial  or  special  feature 
work.  No  tenderfoot.  E-687.  Editor  & 
Publisher. 


Reporter,  college  graduate,  fast,  accurate; 
good  writer;  small  city  dally  experience. 
Age  24.  References.  E-66X,  Editor  A 
Publisher.  _ 

Sports  Editor  or  Reporter — Young  man, 
married,  several  years’  experience,  seeks 
position.  Energetic,  willing,  experienced 
in  all  lines  of  reporting  and  interviewing. 
E-692,  Editor  A  Publisher. 


Sports  Writer — Reporter,  age  25.  experi¬ 
enced,  college  graduate,  available  now. 
Prefer  I’ennsylvania  paper,  but  will  accept 
opportunity  anywhere.  E-695,  Editor  & 
I'ublisher. 


Mechanical  Equipment  for  Sale 


tienenil  Kepuiriiig,  Linotype  or  Intertype 
parts,  special  tools  and  accessories,  Reid 
Magazine  Hacks,  etc.,  any  kind  motor 
pinions.  Wm.  Reid  Co.,  537  So.  La  Salle 
St..  Chicago. 


Paper  Cutter — Chandler  A  Price,  19-inch 
blade,  hand  operated.  Little  used.  E-673, 
Editor  &  Publisher. 


Help  Wanted 


Experienced  Young  Woman  to  handle  so¬ 
cial  news  and  do  general  reporting.  Must 
be  willing  to  work.  References  required. 
Evening  Times,  Twin  Falls.  Idaho. 


Situation*  Wanted 


-Yrrounting — An  intelligent  young  man  ac¬ 
customed  to  hard  work.  Raised  on  a 
Conn,  daily.  Used  to  executive  responsi- 
bllltiea  Thorough  knowledge  of  costs, 
credits,  newspaper  accounting  and  circula¬ 
tion  promotion.  Go  anywhere.  Modest 
salary.  Age  35.  Marr*''  and  college  edu¬ 
cation.  Best  refsrenci  E-672,  Editor  A 
Publisher. 


.\dvertising  .Manager-  iroughly  experi¬ 
enced  young  executlv  th  good  record 
and  references  wants  t  >  connect  with  a 
daily  in  a  medium  size  1  town.  Details 
supplied.  Now  employed  but  seek  change. 
Write  Box  E-685,  Editor  e-  Publisher. 


Advertising  Manager  wants  chance  on 
small  dally.  Ideas,  promoter,  business  go- 
getter.  South.  E-678,  Editor  &  Publisher. 


I  Want  to  Fight 

.some  aggressive  publisher’s  national  ad¬ 
vertising  battles.  Would  prefer  a  connec¬ 
tion  with  a  so-called  second  paper  that 
aspires  for  first  place.  Have  had  16  years’ 
experience,  half  of  which  as  departmental 
executive  of  an  outstanding  mid-western 
newspaper  with  which  I  am  sfill  asso¬ 
ciated  in  that  capacity.  My  accomplish¬ 
ments  during  that  time  will  withstand  a 
thorough  Investigation  as  my  only  reason 
for  seeking  a  change  is  because  of  an 
ambition  to  make  further  advancement  in 
my  profession.  Opportunity  Is  more  im¬ 
portant  than  salary  although  both  are 
essential.  Box  E-693,  Editor  A  Publisher. 


Advertising  MaiiAger-Sollcitor — 12  years 
experience.  Interested  in  opportunity  fore¬ 
most.  Capable  of  assuming  charge  of  en¬ 
tire  department.  Convincing  references. 
Expert  copy  writer,  excellent  layout.  Col. 
lege  graduate.  Will  go  anywhere  E-661. 
Editor  A  Publisher. 


Advertising,  Business  or  Circulation.  Long, 
varied,  small  and  large  city  experience 
selling  advertising,  managing  circulation, 
business  office.  Prefer  advertising  or  com¬ 
bination  opportunity  on  growing  dally. 
Investigate.  E-675,  Editor  A  Publisher. 


Assistant  to  Publisher  and  Production 
Manager.  Seasoned  in  ail  departments. 
Fine  record.  E-674,  Editor  A  Publisher. 


Attention — Foreign  Correspondents 
Newspaperman,  28.  seeks  connection  as 
understudy  for  foreign  correspondent,  re¬ 
gardless  of  territory.  Seven  years  varied 
experience  on  dallies,  weeklies  from  cub  to 
editor.  Can  take  dictation,  rapid  touch 
typist,  with  secretarial  training.  College 
graduate,  single.  Available  immediately. 
Box  E-671.  Editor  A  Publisher. 


Business  Executive,  Publisher's  Assistant, 
now  available  through  re-organization. 
Twenty-seven  years’  experience  with  met¬ 
ropolitan  and  smaller  city  newspapers  as 
business,  national  advertising  manager  and 
accountant.  Excellent  references.  E-691, 
Editor  A  Publisher. 


Cireulation  Man  with  several  years’  experi¬ 
ence  wants  position  on  dally  paper.  Best 
reference.  E-689,  Editor  A  Publisher. 


Cirenlatlon  Manager — Man  with  several 
years  of  morning,  evening  and  Sunday  ex¬ 
perience,  who  Is  thoroughly  acquainted 
with  all  branches  of  circulation  work, 
able  to  assume  full  responsibility  with  re¬ 
sults  at  low  operating  cost;  especially 
strong  in  boy  carrier  salesmen  promotion, 
city,  suburban  and  country.  Now  em¬ 
ployed.  Satisfactory  references  present 
and  former  employers.  Married.  E-667. 
Editor  A  Publisher. 


Cirenlatlon  Manager,  12  years’  experience; 
will  develop  boy  carrier  system  for  pro¬ 
gressive  newspaper.  Highest  type  refer- 
encea  E-66S,  Editor  A  Publisher. 


Copy  Editor;  fast,  accurate;  reporter; 
make-up  editor  or  rewrite  man.  Ten  years’ 
metropolitan  experience.  Guarantee  to 
produce.  Wire  or  write  F.  Hines,  1218 
Hemphill,  Fort  Worth,  Tex. 


Desk  Man,  sports  writer,  age  30,  married. 
10  years’  experience  on  Chicago  Dally. 
Wants  Job  on  small  city  paper  anywhere. 
.Accurate,  reliable.  Address  J.  M.  C.,  2035 
South  12th  Ave.,  Maywood,  Ill. 


Display  .Advertising  Manager  or  solicitor, 
10  years’  experience,  large  and  small  pa¬ 
pers.  Have  been  through  mill  and  appre¬ 
ciate  that  results  are  commensurate  to 
effort  expended.  A-1  references.  Married. 
Go  anywhere.  I>.  C.  S.,  607  W.  Madison 
St.,  Ann  Arbor,  Mich. 


Feature  AA’rlter,  reporter,  college  trained, 
27,  single.  Experienced  metropolitan 
dailies,  desires  connection  with  dally  any¬ 
where.  E-683,  Editor  A  Publisher. 


In  Any  Capaeity — Man,  20,  preparatory 
school  graduate,  newspaper  background, 
desires  position,  newspaper  or  publishing 
firm.  Permanent,  salary  secondary  impor¬ 
tance.  Best  references.  J.  E.  Beringer, 
care  Editor  A  Publisher. 


Man  with  Dozen  Y’ears  Public  Relations 
and  Advertising  experience,  serving  trans¬ 
portation  accounts  of  national  magnitude, 
desires  connection  with  steamship,  rail¬ 
road,  bus  line  or  advertising  agency  serv¬ 
ing  travel  clients.  Has  traveled  in  all  for¬ 
eign  countries  and  knows  domestic  field 
thoroughly.  Author  of  book  on  travel. 
Speaks  two  languages.  Can  cover  publicity 
or  sales  commission  with  his  own  com¬ 
mercial  camera  and  photographic  equip¬ 
ment.  B-684,  Editor  A  Publisher. 


Mr.  Publisher;  If  your  paper  is  a  dally 
in  a  medium  sized  city,  and  your  problem 
is  to  keep  the  lineage  figures  up,  an  adver¬ 
tising  manager  with  the  qualifications  I 
possess,  plus  a  record  of  accomplishment, 
would  perhaps  be  the  solution.  References 
and  record  available.  Age  35  and  em¬ 
ployed.  Write  Box  E-686.  Editor  A 
Publisher. 


News  Editor,  copy-reader,  sports  writer, 
reporter;  handle  make-up;  A-1  record; 
27;  experienced;  go  anywhere;  moderate 
salary.  Walter  T.  Hanson,  203  FMrst  Ave., 
N.  E.,  Oelwein,  la. 


Newspaper  Prodnrtion — Christian  Protes- 
ant,  thoroughly  experienced  metropolitan 
newspapers.  Make-up,  knows  copy  and 
type  layout,  how  to  meet  dead  lines  Abie 
to  follow  up  printers,  engravers,  etc.  Go 
anywhere.  Griffin,  116  Beaumont  St.. 
Brooklyn.  N.  Y. 


Newspaper  Executive,  20  yearsT  experience 
in  all  departments,  with  exceptional  rec¬ 
ord  as  newspaper  builder,  seeks  opportu¬ 
nity  as  publisher,  business  manager  or 
editor.  E-664,  Editor  A  Publisher. 


Position  Needed 

as  .'ieeretary.  General  Office  Assistant. 
Principal  experience  has  been  In  Sales  Of¬ 
fice  of  rotary  printing  press  manufacturer. 
Capable;  reliable;  pleasing  personality. 
Please  address  Mrs.  R.  P.  Thomas,  Editor 
A  Publisher. 


Private  Secretary  to  Internationally  known 
Wall  St.  banker  seeks  connection  with 
publisher  where  her  literary  talent  might 
fit  Into  happier  atmosphere.  Said  youne 
lady  currently  contributing  to  New  York 
newspapers.  Unusual  secretarial  and  bus¬ 
iness  ability,  trilingual  (German  and 
French);  widely  traveled;  healthy  and 
alive.  Available  now.  E-668,  Editor  A 
Publisher. 


Promotion  and  Merchandise  Manager — I 
have  been  promotion  manager  of  several 
leading  newspapers,  as  well  as  large  syn¬ 
dicates.  Well  versed  In  all  phases  of 
newspaper  promotion;  Classified.  Circula¬ 
tion,  I.ocal,  National  and  Editorial.  '  Seek 
opening  on  newspaper  or  magazine.  Uni¬ 
versity  graduate,  single,  age  35.  E-659, 

Editor  A  Publisher. 


Reporter,  graduate  of  Journalism  school ; 
metropolitan  training.  Young,  single,  ex¬ 
cellent  references.  Anywhere.  E-677. 
Editor  A  Publisher. 


Scott  48-Page  Multi  Unit  Sextuple  Press 
with  full  automatic  drive,  ink  tank,  metal 
pot  and  Pony  Autoplate.  Used  on  regular 
run  54  years.  A1  condition.  For  sale  due 
to  consolidation.  Herald  Statesman,  Yon- 
kers,  X.  Y. _ 


Equipment  Wanted 


Wanted,  used  Casting  Box;  Tall  Cutter; 
Shaver;  and  Chipping  Block,  15-inch  print¬ 
ing  diameter;  also  Dry  Mat  Roller,  Box 
E-688,  Editor  A  Publisher. 


STATEMENT  OF  THE  OWNERSHIP.  MANAGE¬ 
MENT,  CIRCULATION,  ETC.,  REQUIRED  BY 
THE  ACT  OF  M.ARCH  3.  1933,  OF 

EDITOR  &  PL’RLISRER 
The  Fourth  Estste 

published  weekly  at  New  York,  N.  Y.;  for 
October  1.  1933 

State  of  New  York,  County  of  New  York,  st.: 

Before  me,  a  Notary  Public  in.  and  for  the  State 
and  County  aforesaid,  personally  appeared  Charles 
B.  Oroomes,  who.  baring  been  duly  aworo  according 
to  law,  deposes  and  says  that  be  is  the  Business 
Manager,  of  THE  EDITOR  &  PUBLISHER  THE 
FOURTH  ESTATE,  and  that  tbe  following  U.  to  the 
best  of  bis  knowledge  and  belief,  a  true  statement 
of  tbe  ownership,  management,  etc.,  of  tbe  aforesaid 
publications  for  tbe  date  shown.  In  the  above  caption, 
required  by  the  Act  of  March  3,  1933.  embodied 
In  section  537.  PosUl  Laws  and  Regulations,  to  wit: 

1.  ’That  tbe  names  and  addiessas  of  the  pub¬ 
lisher,  editor,  managing  editor,  and  business  man- 


iger,  are; 

Publisher,  James  W.  Brown. 

234  Valentino  Lane.  Yonkers,  N.  Y. 

Editor.  Marlon  E.  Pew, 

Wading  Blvor,  L.  I..  N.  Y. 

Managing  Editor.  Arthur  T,  Robb. 

30  Wallace  Street.  Rockville  Centre.  N.  Y. 

Business  Manager.  Charles  B.  Groomes. 

II  Murchison  Place.  White  Plaini.  N.  Y. 

Secretary.  J.  W.  Brown,  Jr. 

37-1.4  Bowne  .Avenue.  Flushing,  L.  I. 

2.  That  the  ovvnen  are: 

Editor  A  Publisher  Company,  1700  Timet  Bldg., 
lew  York  City;  James  W.  Brown.  234  Vtlentino 
Lane,  Yonkers.  N.  Y.,  Marlon  K.  Paw.  Wading 
diver,  L.  1.,  N.  Y. 

3.  That  the  known  bondholders,  mortgagees,  and 
ther  security  holders  owning  or  bolding  1  per  rent 
>r  more  of  the  total  amount  of  bonds,  mortgages, 
)r  other  securities,  ire:  None. 

4.  ’That  tbe  two  paragraphs  nest  above,  giving 
bo  names  of  the  owners,  stockholders  and  security 
lolders.  if  any.  contain  not  only  the  list  of  itock- 
toldors  and  security  holders  as  they  appear  upon 
he  books  of  the  company,  but  also  in  cases,  whore 
he  stockholders  or  security  holder  appears  upon 
he  books  of  the  company  as  trustee  or  in  any  other 
Iduclsry  relation,  the  name  of  the  person  or  cor¬ 
poration  for  whom  such  trustee  Is  acting,  is  given: 
ilso  that  the  said  two  paragraphs  conUin  sUte- 
wents  embracing  alflant's  full  knowledge  and  bo- 
lef  as  to  the  c'rcumstances  ind  conditions  under 
»hlch  stockholders  and  security  holders  who  do  not 
ippcar  upon  the  books  of  the  company  as  trustees, 
lold  stock  and  securities  in  a  capacity  other  than 
that  of  a  bona  fide  owner;  and  this  affiant  has 
so  reason  to  believe  that  any  other  person,  asao- 
slatlon,  or  corporitlon  has  any  Interest,  direct  or 
Indirect,  in  the  said  stock,  bonds,  or  other  seouri- 
tles  than  as  so  stated  hy  him. 

CHARLES  B.  GROOMES. 

Business  Manager. 

Sworn  to  and  subscribed  before  mo  this  5th  day 
pf  October,  19.33. 

ELIZ.ABETH  C.  McMAHON 

Notary  Publle. 

Sew  York  County.  Certificate  filed  in  New  York 

County  No.  91.  N.  Y.  Register  No.  5-Mc  53. 

rommisslnn  evnires  March  30,  1935. 
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All  negotiations  confidential 

Palmer,  Suter  &  Palmer 

Businas*  Establlshad  In  1899 

350  Madison  Ave.  New  York 
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Mock  Trial  in  One  Act 

BIRTH  OF  AMERICAN  PRESS  FREEDOM 

By  Marlen  Pew 

Based  on  historic  facts  concerning  the  trial  of  John  Peter  Zenger,  editor 
of  “The  New  York  Weekly  Journal,  Containing  the  freshest  Advices, 
Foreign  and  Domestic,”  established  in  1733  and  first  to  expose  in  print 
the  corruption  in  the  administration  of  Provincial  Governor  William  S. 
Cosby,  thievish  minion  of  the  British  King,  George  II.  Zenger,  an  obscure 
German  printer,  was  fired  to  his  purpose  on  Oct.  28,  1733,  at  Eastchester, 
near  Mt.  Vernon,  N.  Y.,  when  as  a  reporter  he  witnessed  the  brutal  and 
corrupt  disfranchisement  of  tax-paying  citizens  in  an  election  held  on  the 

village  green - one  of  a  long  chain  of  despotic  assaults  on  the  liberties 

of  the  people  that  led,  in  the  end,  to  the  Revolution.  The  200th  anniversary 
of  the  event  is  being  fittingly  celebrated  at  St.  Paul’s  Church,  Eastchester, 
on  Saturday,  Oct.  28,  1933.  The  ancient  church,  mellow  in  the  antiquity 
of  268  years,  still  stands  on  the  village  green. 


SCENE:  City  Hall,  New  Y’ork,  cor¬ 
ner  Nassau  and  Wall  Streets,  court¬ 
room, 48x75  feet,  crowded  to  suffocation 
by  excited  colonists,  military  officials, 
court  attaches.  Date — Aug,  4,  1735, 
Tipstaff :  {armed  with  long  pole  to 
which  is  attached  a  rabbit’s  foot).  Or¬ 
der  in  ye  court.  Thy  hats  off,  gentle¬ 
men,  thy  hats! 

First  colonist :  This  day  will  live 
in  history,  my  friend.  These  are  steps 
toward  freedom. 

Second  colonist:  We  come  not  only 
to  witness  the  trial  of  a  printer  for 
libel,  but  it  seems  to  me  the  infamous 
oppressor  Cosby  is  himself  in  the  dock. 

First  colonist:  Hush,  not  so  loud, 
or  ye  will  be  there  also,  my  friend. 

Second  colonist:  (Whisper.)  But  let 
me  tell  thee  if  Zenger  does  not  escape 
Cosby’s  chains  will  but  fasten  tighter 
on  us  and  our  children. 

First:  It  is  impossible  he  will  be 
freed.  Poor  man,  see  how  he  is  bowed 
in  his  chair — these  many  months  of 
prison  have  laid  a  heavy  hand  upon 
him !  (Jod  grant  him  strength.  But 
hush — here  they  come. 

{Enter,  two  robed  and  bewigged  jus¬ 
tices — Hon.  James  deLancey,  Chief  Jus¬ 
tice  Hon.  Frederick  Philipse,  Second 
Justice.) 

Tipstaff:  Silence  in  the  court — hear 
ye,  hear  ye,  hear  ye  .  .  .  the  honorable 
justices  (mumble). 

{The  jury  of  twelve,  with  Thomas 
Hunt  as  foreman,  is  sworn.) 

Clerk:  The  case  of  the  Crown  vs. 
John  Peter  Zenger,  libel  against  His 
Excellency,  the  Royal  Governor. 

C^ief  Justice:  John  Peter  Zenger, 
you  have  heard  the  indictment,  how  do 
you  plead,  guilty  or  not  guilty? 

Zenger  (in  firm  voice) :  Not  guilty, 
your  Honors. 

{Excitement  in  the  rear  of  the  court¬ 
room.) 

First  colonist:  What  has  happened 
— what  is  it  ? 

Second  colonist:  Praise  God,  there 
stands  Andrew  Hamilton.  He  has  come 
from  Philadelphia  to  defend  Zenger. 

First:  He  is  a  hero — greatest  and 
best  of  our  lawyers,  come  from  a  sick 
bed  to  avenge  this  wrong.  See  him  limp 
to  the  counsel  table. 

First:  He  may  free  Zenger.  This 
means  war. 

Hamilton:  Your  Honors,  I  appear 
for  this  defendant. 

Attorney  General:  (Richard  Brad¬ 
ley.)  May  it  please  your  Honors  and 
you  gentlemen  of  the  jury,  the  informa¬ 
tion  now  before  the  court,  and  to  which 
the  defendant  Zenger  has  pleaded  not 
guilty,  is  for  printing  and  publishing 
a  false,  scandalous  and  seditious  libel, 
in  which  His  Excellency,  the  (Governor 
of  this  Province,  who  is  the  immediate 
representative  here  of  our  Sovereign 
Lord,  King  George  II,  is  greatly  and 
unjustly  scandalized  as  a  person  that 
has  no  regard  for  law  or  justice. 

This  libeling  has  always  been  dis¬ 
couraged  as  a  thing  which  tends  to 
create  differences  among  men,  ill-blood 


and  bloodshed.  There  can  be  no  doubt 
that  your  gentlemen  of  the  jury  will 
have  the  usual  opinion  of  such  prac¬ 
tices.  .  .  .  Zenger,  being  a  seditious 
person,  has  wickedly  and  maliciously  de¬ 
vised  against  His  Excellency  William 
Cosby,  Esq.,  Captain  General  and  Gov¬ 
ernor  in  Chief,  to  traduce,  scandalize 
and  vilify  said  (jovernor  and  other  of¬ 
ficers  of  our  said  Lord,  the  King,  and 
to  bring  them  into  suspicion  and  ill 
opinion  of  the  subjects  of  our  Lord, 
the  King,  reigning  seven  years  and  by 
the  Grace  of  God  Sovereign  of  Great 
Britain,  France  and  Ireland,  King  and 
Defender  of  the  Faith. 

Chief  Justice:  What  libels  are  al¬ 
leged? 

Attorney  General :  The  information 
contains  many,  and  there  are  others  too 
numerous  to  recount.  Here  we  find  the 
defendant  writing  in  his  Journal  this 
seditious  utterance :  “One  of  our  neigh¬ 
bors,  seeing  some  strangers,  endeav¬ 
ored  to  persuade  them  to  remove  into 
Jersey;  to  which  was  replied,  that 
would  be  leaping  out  of  the  frying  pan 
into  the  fire;  for,  says  he,  we  both  are 
under  the  same  (governor.”  Again,  the 
seditious  pen  moves  on:  “We  see  men’s 
deeds  destroyed,  judges  arbitrarily  dis¬ 
placed,  new  courts  erected  without  con¬ 
sent  of  the  legislature,  by  which  it 
seems  to  me  trials  and  juries  are  taken 
away  when  a  Governor  pleases.  Men 
of  known  estates  denied  their  votes, 
contrary  to  law.”  We  stand  ready  to 
prove  the  libel,  your  Honors. 

Hamilton:  May  it  please  your 
Honors,  I  am  concerned  in  this  case. 
1  am  perfectly  of  the  opinion  with  the 
gentleman  that  has  just  now  spoke,  as 
to  the  common  course  of  proceedings, 
yet  I  cannot  without  doing  violence  to 
my  own  principles,  deny  the  right  of 
every  free-born  subject  to  make  such 
statements  when  the  matters  so  pub¬ 
lished  can  be  supported  with  truth ; 
and  therefore  I’ll  save  Mr.  Attorney 
the  trouble  of  examining  witnesses  to 
that  point ;  and  I  do,  for  my  client,  con¬ 
fess,  that  he  both  printed  and  published 
the  newspapers  set  forth  and  I  hope  in 
so  doing  he  has  committed  no  crime. 

Attorney  General:  Since  Mr.  Hamil¬ 
ton  has  confessed  the  fact,  our  wit¬ 
nesses  may  be  discharged — we  have  no 
occasion  to  use  them.  The  jury  must 
now  find  a  verdict  for  the  King. 

Hamilton:  Not  so  neither,  Mr.  At¬ 
torney.  Our  bare  printing  and  pub¬ 
lishing  does  not  make  a  libel.  You 
will  have  something  to  do  before  you 
make  my  client  guilty  of  libel.  The 
words  must  be  libelous,  that  is  false, 
scandalous  and  seditious. 

Attorney  General:  Against  the  laws 
of  God  and  man  he  has  spoken  evil 
against  the  Supreme  Magistrate  to 
make  our  liberites  and  properties  pre¬ 
carious.  (Cites  ancient  precedents.) 
The  government  has  been  traduced.  It 
is  false,  malicious  and  seditious.  Gov¬ 
ernment  is  a  sacred  thing. 

Hamilton:  I  agree  with  that  last  sen¬ 


timent,  but  differ  widely  when  he  would 
insinuate  that  the  just  complaints  of 
men  who  suffer  under  a  bad  adminis¬ 
tration  is  libel.  We  have  lived  beyond 
the  infamous  Star  Chamber  Courts  and 
what  would  have  been  judged  treason 
in  those  days  for  a  man  to  speak,  I 
think,  has  since  become  lawful.  'The 
prosecution  speaks  of  regard,  obedience 
and  allegiance  due  the  Sovereign  by 
the  subject,  but  the  laws  refer  to  the 
King,  not  the  Governor  of  New  York. 

Attorney  General :  Mr.  Hamilton  has 
confessed  and  if  these  things  he  wrote 
are  not  scandalous  and  seditious  libel, 
tending  to  disquiet  the  minds  of  the 
people,  what  are  they? 

Hamilton:  Scandalous  and  seditious, 
but  you  omit  the  word  “false.” 

Attorney  General :  It  doesn’t  have  to 
be  false  to  be  libel.  The  greater  the 
truth  the  greater  the  libel,  sir! 

Hamilton:  We  are  charged  with  ut¬ 
tering  false,  malicious,  seditious  and 
.scandalous  libel.  This  word  false  must 
have  some  meaning.  It’s  not  in  the  in¬ 
formation  by  chance. 

Attorney  General:  We  have  nothing 
to  prove — you  have  confessed.  There 
is  no  question  of  truth  or  falsity.  How 
can  we  prove  a  negative? 

Hamilton :  I  can  save  you  the  trouble 
by  proving  the  opposite — truth. 

(Thief  Justice:  You  cannot  be  per¬ 
mitted  to  give  the  truth  of  a  libel  in 
evidence.  A  libel  is  not  to  be  justi¬ 
fied;  it  is  none  the  less  a  libel  that  it 
is  true. 

Hamilton:  I  am  sorry  the  Court  so 
soon  resolved  on  that  piece  of  law.  I 
expected  to  be  heard  on  the  point.  In 
all  my  reading  I  have  met  no  authority 
who  says  we  cannot  give  truth  in  evi¬ 
dence.  To  say  that  this  cannot  be  in 
libel  cases  is  only  a  remnant  of  Star 
Chamber  proceedings.  We  are  ready  to 
prove  the  truth,  at  our  peril. 

Chief  Justice:  What  do  you  say,  Mr. 
.Attorney  ? 

Attorney  General:  They  cannot  jus¬ 
tify  a  libel — the  law  is  clear, 

(Thief  Justice:  Mr.  Hamilton,  the 
greater  the  truth  the  greater  the  libel 
— it  is  the  law. 

Hamilton:  It  is  the  law  of  the  Star 
(Thamber,  and  I  thought  that  atrocity 
was  dead. 

Chief  Justice:  You  have  our  opinion. 
Don’t  argue  with  the  court.  Watch 
your  manners! 

Hamilton :  I  have  seen  practice  in 
great  courts  and  never  has  it  been  un¬ 
mannerly.  .  .  . 

Chief  Justice:  You  are  overruled 
and  it  is  unmannerly  to  persist. 

Hamilton:  Then,  {turning)  Gentlemen 
of  the  Jury,  it  is  to  you  I  must  appeal. 
We  are  denied  liberty  to  prove  truth. 
You  are  supposed  to  have  the  ^st 
knowledge  of  the  facts  and  I  turn  to 
you.  I  dare  say  in  this  place :  The 
practice  for  informations  for  libels  is 
a  sword  in  the  hands  of  a  wicked  King, 
and,  an  arrant  Coward,  to  cut  down 
and  destroy  the  innocent. 

Attorney  General:  Take  care,  don’t 
go  too  far! 

Hamilton:  I  do  not  see  the  cause  of 
Mr.  Attorney’s  caution  —  we  must  all 
agree  we  are  governed  by  the  best  of 
Kings.  (Smiles  broadly.)  But  I  claim 
it  the  right  of  all  freemen  to  complain 
when  they  are  hurt.  They  may  rem¬ 
onstrate  publicly  the  abuses  of  power. 
Power  alone  cannot  make  a  man  be¬ 
loved.  Unhappy  are  the  people  who  live 
under  a  Governor  whom  they  cannot 
love  nor  support  and  in  the  end  he  will 
find  himself  unhappy,  too.  But  truth 
ought  to  govern  the  whole  affair  of  li¬ 
bels,  for  when  a  prosecution  is  set  on 
foot  by  men  in  power,  it  seldom  wants 
friends  to  favor  it. 

Mr.  Attorney  says  that  Government 
is  a  sacred  thing;  that  it  is  to  be  sup¬ 
ported  and  reverenced.  It  is  Govern¬ 
ment  that  protects  our  estates  and  per¬ 
sons.  These  things  I  say  as  much  as 
he.  But  I  wish  it  were  considered  also 
that  the  abuse  of  power  has  been  the 
cause  of  these  evils.  Injustice  and  op¬ 
pression  are  unbearable.  Men  in  power 
destroy  the  natural  liberties  of  the  peo¬ 
ple.  {Cites  instances.)  It  becomes  the 
duty  good  men  owe  to  their  country  to 


guard  against  the  influences  of  ill 
The  English  Parliament  has  freed 
subject  from  many  insufferable  oppn 
sions  and  outrages  and  the  British 
pie  live  in  a  new  and  better  age.  M] 
client’s  newspaper  is  but  an  expressii 
of  the  new  freedom.  But  it  has 
burned  in  the  streets  bv  the  Public 
ecutioner.  My  client  has  lain  in  o 
mon  prison  vile,  denied  of  pen  and 
and  paper,  with  400  pounds  bail  c 
his  head,  impossible  to  procure,  and 
Chief  Justice  has  disbarred  two  di 
tinguished  attorneys,  Alexander 
Smith,  because  they  would  defend 
good  man.  Though  near  80  years 
heavy  on  my  head.  I  come  to  def( 
this  otherwise  defenseless  man. 

Chief  Justice :  Enough  of  that.  Wl 
have  you  to  say? 

Hamilton:  If  libel  is  understood  it 
the  large  sense,  there  is  scarce  a  writi 
that  may  not  be  called  libel.  Mos^ 
libeled  Cain,  and  who  is  it  that  has  not 
libeled  the  Devil?  For  according  ti 
Mr.  Attorney  there  is  no  justification 
for  libel.  Gentlemen,  there  is  no  faliw 
hood  in  Zenger’s  papers.  The  loss  of 
liberty  is  worse  than  death  to  a  genof.' 
ous  mind.  And  I  say  to  you  in  tl« 
words  of  Brutus:  “Consider  what  yof 
are  doing;  remember  that  you  are  as¬ 
sisting  Caesar  to  forge  those  very  chahf 
which  one  day  he  will  make  you  wear." 
And  again :  “The  death  of  the  sons  oi 
Brutus  can  affect  Brutus  only ;  but  dit 
loss  of  liberty  will  affect  my  country." 

Attorney  General:  Take  care! 

Hamilton:  Power  may  be  justly 
compared  to  a  great  river.  \Yh:lc  kerf 
within  its  due  bounds  it  is  both  beautk 
ful  and  useful,  but  when  it  overflows  Hi 
banks  it  is  then  too  impetuous  to  be 
stemmed,  it  bears  down  all  before  H, 
and  brings  destruction  and  desolation 
If  this,  then,  is  the  nature  of  power,  Itf 
us  do  our  duty,  and  like  wise  men,  wfa# 
value  freedom,  use  our  utmost  care  M 
support  liberty,  the  only  bulwark  againil 
lawless  power,  which  in  all  ages  hai 
sacrificed  to  its  wild  lust  and  boundli 
ambition  the  blood  of  the  best  men 
ever  lived.  Blessed  be  God,  I  live  in  t 
Government  where  liberty  is  well  un^ 
derstood,  and  though  I  am  borne  do' 
by  the  infirmities  of  the  body  I  shoi 
think  it  my  utmost  duty  to  go  to 
uttermost  part  of  the  land  if  I  could  t)l 
of  use  in  assisting  to  quench  the  fl 
of  prosecutions  set  on  foot  by  the 
ernment  to  deprive  people  of  the  Hl  . 
to  protest  against  oppressive  power.  I 
have  no  doubt,  gentlemen  of  the  j 
of  your  upright  conduct  this  day.  Evi 
man  who  prefers  freedom  to  a  life 
slavery  will  bless  and  honor  you,  n 
men  who  have  baffled  tyrannv.  By  a 
impartial  and  uncorrupt  verdict  you  w# 
have  laid  a  noble  foundation  for  si  “ 
ing  to  ourselves,  our  posterity  and  o« 
neighbors,  that  to  which  nature  and  the 
laws  of  our  country  have  given  us  t 
right — the  liberty  of  exposing  and  . 
posing  arbitrary  power  by  speaking  and_ 
writing  truth. 

Chief  Justice:  Gentlemen  of  the  Jury,' 
the  great  pains  that  Mr.  Hamilton  ha 
taken  to  show  how  little  he  regards  the 
opinion  of  this  court  you  should  tahf! 
little  notice  of.  The  only  thirig  that  ^ 
come  in  question  before  you  is,  whi  * 
the  words  set  forth  in  the  informal 
were  libel.  This  has  always  been  lool 
on  as  a  crime  and  no  government  is  sail 
unless  it  is  punished.  You  may  lea# 
with  the  court  the  question  of  law.  1 
shall  trouble  you  no  further. 

(Jury  withdraws.) 

First  Colonist:  He  went  too  far. 

Second :  It  was  brave,  but  he  may 
suffer  for  this. 

(Several  minutes  intervene.) 

Clerk:  Your  honor,  the  jury  wisl 
to  be  heard. 

Chief  Justice:  Admit  the  jury. 

Clerk:  Gentlemen  of  the  Jury,  lia 
you  arrived  at  a  verdict? 

Foreman:  We  have.  We  find  Jol 
Peter  Zenger  not  guilty. 

Crowd :  Huzza !  Huzza !  Huzza ! 

[At  the  Black  Horse  Tavern  tl 
night  Hamilton  was  honored  at  a  g< 
dinner  and  many  bonfires  burned  in  tl 
streets.] 


j 


